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Dear Readers;

The fifth of ICONSR organization was held in Budva/Montenegro between 7-9 September
2022. ICONSR organizations aim to provide and encourage interdisciplinary interaction by
bringing together scientists from all disciplines of social sciences. We try to provide a
discussion and meeting environment for those working in the field of social sciences to share
their research findings and thoughts, and to evaluate the latest developments in social sciences.
This year, 54 papers from different 17 countries presented by scientists in ICONSR
organizations. The total rate of countries excluding Tiirkiye is 55%. Tiirkiye is the country with
the highest participation with 45%, followed by Albania 7.5%, Azerbaijan 7.5%, Hungary
7.5%, North Makedonia 5.5%, Indonesia 5.5%, Montenegro 5.5%, Slovakia 2%, Algeria 2%,
Austria 2%, Crotia 2%, Italy 2%, Kazakhistan 2%, Kosovo 2%, Poland 2%, Portugal 2% and
Tunusia 2%.

As ICONSR organizations, we will continue to organize organizations with the value you

deserve in order to exchange ideas against the greatest threat facing humanity, to inspire each
other and to contribute to science. See you at your future events.

ICONSR Organizing Committee
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The Future of The Eu Vis-A-Vis Copenhagen Criteria

Dusan Soltes”

Abstract: The main aim of this paper is to deal with the future of the EU as it has been
formulated by the EU in its strategy for the Future of the Europe which have been launched
on 19 April 2021 and its main purpose has been to engage citizens of the EU into the
particular digital debate about what kind of the EU they would like to have in the future..
The main method and approach to this theme is based on the critical analysis and evaluation of
the current situation in the EU vis-a-vis its own future according to the Copenhagen
criteria as being enshrined in the Amsterdam Treaty on the EU. As such they were adopted
especially for the future new member states of the EU from the former socialist countries in
the CEE — Central and eastern European Countries but in our opinion they have to be fully
met by all EU member states not only the new ones..

Keywords: European Union, Amsterdam Treaty, Copenhagen criteria, OMS — old member
states, NMS — new member

* Corresponding author: dusan.soltes@fm.uniba.sk
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A Model Proposal for the Role of Management Support on the
Impact of Psychological Resilience on Career Satisfaction

Kiibra Mertel’®, Serdar Bozkurt "

Abstract: Today, it is not easy to retain employees due to changes in information
and communication technologies, increasing competition speed, and other environmental
factors. Organizations' management increases their interest in positive psychology
day by day to retain employees and reveal their strengths. One of the concepts
accompanying positive psychology and positive organizational behavior is resilience
(Luthans 2002). It is known that individuals who are more psychologically resilient
can produce positive outcomes by overcoming adverse emotional events
(Shirazi, Laei, & Mosavi, 2016). Career satisfaction, another concept of work,
appears as a concept that is likely to be affected by changes in
organizational structure, mobility, and employee expectations (Kraimer, Greco,
Seibert, & Sargent, 2019). However, one of the most important results of the individual's
success in his career is career satisfaction (Hofmans et al., 2008). Studies may be affected
by critical issues such as the relationship between career satisfaction and
psychological resilience, and management support. In this context, this study
aims to reveal the role of management support in the relationship between career
satisfaction and resilience. In this regard, the following propositions have been put
forward:

Proposition 1: Psychological resilience effects career satisfaction.

Proposition 2: Management support effects career satisfaction.

Proposition 3: Management support has a role in the relationship between resilience
and career satisfaction.

Keywords: Psychological Resilient, Management Support, Career Satisfaction

* Corresponding author: k.mertel@iku.edu.tr
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Conventional banking vs. Islamic banking in the Republic of
Kazakhstan: the efficiency during coronavirus pandemic

Laura Kuanova'™

Abstract: The purpose of the study is to determine the differences in efficiency between
Islamic and conventional banking. For evaluation, secondary data is collected from banks
Islamic and non-Islamic.

The findings differ from those of many others. Because some of them show no difference in
the efficiency and effectiveness of the banks, while others claim that conventional banks are
superior in times of crisis.

In the context of the crisis from 2018 to 2021, and comparison, to the three years leading up

to the corona, the general popularity of the Islamic Bank has increased, Even in European
countries.
It also shows that in the study period 2015-2021, the effect of return on assets on customer
trust for Islamic banks seems to be greater than for conventional banks, because banks
operate according to Islamic contracts in which interest is banned, so the real commodity is
traded and the profit is completely real.

Keywords: Islamic banking, conventional banking, profitability, efficiency, corona pandemic,
islamic contracts

* Corresponding author: kuanova.laura@kaznu.kz
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Division of art (modern and contemporary) through entropy and
analysis of modern features (emotions) in abstract art

Nazli Can"

Abstract: Art and statistics seem to be two opposing branches of science and expression.
But with the help of statistical methods, facts can often be established that the eye of an
eminent scientist cannot detect. The division of art throughout history covers many periods,
but the aim of this paper is to gain knowledge about modern and contemporary art
through analysis with a statistical method. Complexity measures distinguish different
art styles and allow for a hierarchical organization of styles, and are also capable of
automatically classifying works of art into art styles. Another basis in this paper is the
recognition of modern features in abstract art as part of contemporary art that evoke
certain emotions when observing this type of painting. Positive and negative feelings as
such can be statistically determined and defined through a method that will correspond to
the analysis that is done. This set of two-stage research should bring statistics closer to art
in terms of its benefits in better understanding both the division of art and the emotions that
contemporary art evokes in observers.

Keywords: art, contemporary, modern, statistics, emotions, method

* Corresponding author: nazli.can@ibu.edu.mk
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The Role of Intelligence in Russian Foreign Policy

Erjada Progonati’

Abstract: In order to reveal the influence of intelligence agencies on foreign policy
decision making and implementation, it is necessary to analyze the intelligence activities of
a country. Thus, in order to understand the foreign policy actions of a country, it is of great
importance what kind of intelligence service that country has and how it carries out
its activities. The existence of documents obtained and processed from various
sources by intelligence agencies in foreign policy, in short, the influence of intelligence
agencies on foreign policy decisions has strategic importance. Considering that the main
functions of intelligence agencies are to access information sources, analyze collected
information and transmit data to decision makers, it can be assumed that in some countries
it is legal; but it is illegal to authorize intelligence agencies to operate outside of operations.
Hidden services are passive services that are inactive when evaluated functionally. The
bond between these institutions and the country’s institutions responsible for security should
be strengthened. In this context, the history of Russian intelligence has played an active role
in foreign policy making since the Tsarist period. However, the Russian intelligence,
which was shaped according to the leaders and conditions of the period, was defeated in
some periods as a result of wrongly followed policies and insufficient information. The
aim of yhis paper is to examine the establishment stages of the intelligence services in
Russia and how they were shaped according to the foreign policy of each period.

Keywords: intelligence, Russia, foreign policy

* Corresponding author: ada.progonati@gmail.com
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The architecture of insecurity

Mansouri Lakhdar-

Abstract: I always wonder; why was my hometown once so beautiful? This question arises
every time I discover an old photo or postcard Other questions are piling up , and I
cannot find satisfactory or concrete answers for them.

For a decade my city, has experienced the darkest and barbaric impulses of armed violence.
A "genocidal" movement that has no equivalent in the world. Thus children, women and
men were also targeted through the assassinations, a criminal logic of terrorism was also
extended towards foreigners of religions other than Islam. The basic infrastructure of the
country has been destroyed or burned (cultural centres, culture houses, youth houses,
factories, schools, etc.).

This serious security situation, which has plagued the country, has forced many to leave,
seeking to escape insecurity, but the majority of the people have resisted in many forms. The
fear “of dying or losing a loved one” reigned, and the exodus from small villages to large
cities was taking place en masse. Cities looked like dormitory cities without any aesthetics.
The exodus has often led to negative attitudes by an overpopulation of cities, and it is in the
neighborhoods with intense population (working-class district) (see Photos 04), bastion of
fundamentalism; that the feeling of insecurity increases, adding to the poverty

This intervention is concerned with an approach to the architecture of Algerian cities in the
1990stnwonk as the Black Manners (terrorism) and how fear changed the features of the
city and made the beauty of cities

Keywords: architecture, cities, arts, violence, aesthetics.

* Corresponding author: theatredupoint@yahoo.fr
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An Overview of The Studies Concerning COVID 19 And Its
Effects on The Transportation Infrastructure Investments

Onur Sahin:, Yurdakul Aygérmez

Abstract: Covid 19- and its affects have been changing all the regulations around the
World. Most of the traditions are abandoned due to this huge catastrophic disaster. At the
beginning most people had the idea of that all tolerances and changes are temporary.
However, at some part of this period, people realized that are alternative and easier ways of
doing the same thing. It is acceptable that online processes are seem less reliable by
people who are not deeply interested in web based communications. On the other hand
some technical studies requiring less human interaction gain an acceleration.
Transportation based studies are basically dealing with vehicles even if the drivers are
human part of this phenomena. As many other things traffic volumes, vehicles, travel
times, trip generations are subjected to a permanent change due to Covid-19. These changes
show slight differences among the countries which are suffered from Covid- 19 at different
levels. Therefore, policy makers have been started considering the effects of Covid-19 at
each step of transportation planning and investments on transportation infrastructure. This
study includes the studies about transportation planning and infrastructure investment
processes after Covid -19 disaster. The main goal of this research is to reveal the

similarities and the differences of changes on transportation based investments due to
Covid-19.

Keywords: Transportation Planning, Infrastructure investments, Covid-19, Policy makers
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Procedural protection for the victim

Felkaoui Meryem

Abstract: In the early twentieth century; At the heart of the discussion regarding the
provision of a fair trial to the offender and the appropriateness of the penalty imposed on
him is a parallel interest in the victim’s situation, by examining the various reasons that
make him vulnerable to being a victim of a crime, and then developing ways to reduce the
damages to which he is exposed, and since the duty to protect him begins from the moment
of the occurrence In the crime, it is necessary to work to ensure this right through
substantive and procedural rules, especially since the victim’s retribution for himself is
no longer available, in light of the state’s guarantee of representing the wasted right and
retribution  for it, in  accordance  with  the approved legal  system.
Talking about the victim in the field of penal laws has been supported by the emergence of
what is known as victimology, which revolves around researching the role of the victim in
the occurrence of the crime, and the impact of his position on the reasons for committing it,
as well as ways to limit its damage, and redress what can be redressed by all legal means. In
its concept, it is "the science that means the scientific study of the harm caused by crime,
including relationships between victims and perpetrators, interactions between victims and
the criminal justice system from the police to court, and the connections between victims and
other social groups and institutions, such as the media, business and social movements."

Keywords: victim, Procedural protection, crime.
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The form and content of titles in written electronic Media in Kosovo
and Albania

Ferid Selimi ®, Votim Hanoli"

Abstract: Print electronic media represent in themselves also communication
media, which have experienced a rapid growth and are spreading more and more through
popular platforms. First of all, the fundamental factor that makes social media
unique is the speed of information transmission and direct contact with the users of
those platforms. Consequently, individuals can make a kind of exposure of their own
and express their desires. Print electronic media mainly serve as channels for
disseminating news, publications and advertisements through the Internet. This
paper is mainly focused on headlines that need to be journalistic, shorter, more
accurate and punctual in order to arouse the interest of the general public and even
attract the attention of the target readers. The basic purpose of this paper is to provide a
complete overview and determine the impact of headlines published in the Electronic
Press, as well as the link to the content of the text in the news. Several methods
such as analysis, data description and comparative methods have been used for this
purpose. The survey method provided data from electronic media in Albania and Kosovo.
Indeed, this means that the title along with the external form will contain a wide range
of features related to the content of the text and the way it is compiled in relation to the
wide range of constituent elements. When it comes to the form and content of the media,
there are two interrelated concepts that resemble each other like two drops of
water. As form elaborates on the external features of a whole, the way it is constructed
and behaves or is organized, the content shows the totality of the components,
processes and functions of a whole, a world phenomenon reflected by special means of
expression.

Keywords: form, function, written electronic media, title, content
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Deviant Work Behaviours

Harika Suklun’

Abstracts: Deviant work behaviors are intentional and act purposefully. Such behaviors are
categorized into a) interpersonal deviance, which includes harming specific individuals by
verbal attacks or verbal assault, and b) organizational deviance, which includes the number
of activities such as theft, harming the property, and sabotaging an organization. Different
researchers call the deviant behaviors by diverse names and phrases, like counterproductive
behaviors, the challenge to ethical behavior; bad behaviors; and insidious workplace
behavior. Although there are positive deviant workplace behaviors, this paper focused on
negative work behaviors. Because of its high cost, the issue has become more
concern among researchers, organizations, and consultants. Therefore, this research
is based on the examinations of the reasons behind deviant work behaviors, their impact
on organizations, the motives why organizations allow such behaviors, their overall cost to
organizations, and the prevention of such behaviors. Possible solutions to those problems are
also examined. A literature review on current negative deviant workplace behavior was
conducted. The literature review disclosed that there are remedies to overcome those
problems, including remodeling the organization's culture, norms, attitudes, and
social values. Toxic organizations depend on employees that are dishonest and
untrustworthy to be successful. Furthermore, the literature review reveals that
psychological empowerment could be a vital key to increasing positive deviance behavior.
Additionally, standing to organizational norms may encourage positive deviant behaviors that
would be valuable to the organization.

Keywords: Deviance work behaviors, Organizational culture, Organizational behavior Ethics
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A General Examination of The Impact of COVID 19 on The Unit
Prices of Materials Used in Road Construction

Yurdakul Aygérmez»f”, Onur Sahin

Abstract: The epidemic disease caused by the Coronavirus, also known as COVIDI9,
which first appeared in Wuhan, China in December 2019, has affected the whole world in a
very short time in health, economy, business life, social life, education, and many other
areas. The World Health Organization (WHO) declared COVID-19 a pandemic on
February 11, 2020. In the short term, all sectors were adversely affected by the coronavirus.
The transportation sector has been one of the most affected sectors in this sense. At the
beginning of the epidemic process, the transportation sector came to a standstill.
International flights and transits were restricted. There were significant decreases
in Brent oil prices. The transportation infrastructure production sector has also been
adversely affected by this situation. The industry has come to a standstill. In the later
stages of the epidemic process, the restrictions started to be lifted, but the economic
problems experienced during the process increased the unit cost prices significantly.
Significant price increases in asphalt materials also occurred with this process. This study
examines the economic changes in the asphalt material sector after the impact of the
coronavirus and the effect of this process on investments based on transportation. At
the same time, the effect of pricing in the transportation sector on other construction
sectors will be revealed, and economic and social changes will be investigated on a sectoral
basis.
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#MindY ourOwnBusiness: Redefining Women Stereotypes in Social
Media Ads

Derya Aydin *

Abstract: Representation of women in advertising has gained significant academic attention
around the world, drawing attention to the fact that gender inequalities are widely
depicted in advertisements. The fact that advertisements depict women mostly in passive,
domestic roles have been widely criticized and attempts have been made to counter
gender inequality through creative advertising campaigns (Eisend, 2010; Becker-Herby,
2016).

New representations of women began to eliminate negative perceptions of women through
the female empowerment activities. Starting with Dove’s viral “Real Beauty” campaign in
2004 (Johnson & Taylor, 2008), women began to be increasingly represented in
advertisements as more active, more confident, more powerful, smarter and happier
(Yarimoglu, 2022). Coined as a combination of “feminism” and “advertising”, the concept
of femvertising has become increasingly prevalent in advertising. Femvertising attempts to
challenge stereotypical gender roles, highlight women’s talents and promote gender equality
and body positivity (Drake, 2017, Varghese & Kumar, 2020).
Femvertising has also been widely embraced in the 2020s in Turkey (Calisir, Aydogan and
Kilig, 2021; Yarimoglu, 2022). The purpose of this study is to present a visual semiotic
analysis of an ad which was released in the social media on women’s day in Turkey. To this
end, a 50-second long video ad released by Vakifbank has been analyzed within the
framework of Barthes’ denotation and connotation analysis. The results revealed that the
linguistic and visual signs used in the ad challenges the deep-rooted perspective in Turkey
downplaying women’s strength and ultimately serves the purpose of promoting gender
equality in Turkey.
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The Potential of Tourism in the Development of Rural Areas in
Kosovo with Evidence from the Municipality of Prishtina

Sokol Sallahu’

Abstract: The study analyzed the types and potentials of tourism in the Municipality of
Prishtina, taking into account that tourism today is presented as one of the most powerful
industries which has a very large impact on socio-economic development, especially in
developing countries such as our country Kosovo. Tourism is considered as one of the most
important sources of income for the community living in urban and rural areas, helps to
create new jobs, as well as environmental protection. The Municipality of Prishtina has
potential for the development of tourism in rural areas as it has regulated infrastructure as
one of the main elements for the implementation of projects in tourism. As the main
potential for the development of rural tourism, the study concludes that it is agricultural
tourism, where through the development of this type of tourism, the agricultural sector
will be helped by improving productivity and efficiency through the best and fastest
connection of agricultural producers. The study confirms, for the development of rural
tourism, women farmers have a very important role in the Municipality of Prishtina, who
make a very important contribution to the agricultural sector and rural enterprises.

Keywords: Potential of tourism, sustainable of environment, economic development in Prishtina
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Stakeholder Collaboration in Supporting Ecotourism at Ijen Geopark,
Indonesia

Panca Oktawirani-

Abstract: Eco-Tourism has been practically and continuous on stimulating for both the
environmental conservation effort and social welfare in so many countries. There are
so many treats undiscovered beyond eco-tourism development, especially in how
attracting and supporting local stakeholders in eco-tourism developing on the specific
region. The problem on eco-tourism development couldn’t easily realized. Ego sectorial,
different job description, miss communication and interpretation, and also the different
level of policy makers, such some classical problematic exist in this present time. This study
identifies five such stakeholders in Ijen Geopark, Indonesia and uses the case-study
method to evaluate the practical collaboration in effectively.
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The Effect of 1956 Suez Crisis on Egypt And Turkey’s
Middle East Policies

Ercan Karako¢®, Ozan Keskin

Abstract: After the Second World War, world and Middle East politics were reshaped. The
Cold War between the USA and USSR started in the Middle East over Turkey and Egypt at
first. While Turkey, which had just become a member of NATO, followed a Middle East in
cooperation with the West through the 1955 Baghdad Pact; Egypt, led by Jamal Abdel
Nasser, pursued a pan-Arabist policy, aiming for a Middle East without Israel. Turkey and
Egypt’s different approaches to the region brought the two countries into competition. The
1956 Suez Crisis became a turning point for the regional policies of the two countries. The
military operation launched to overthrow the Egyptian leader, Abdel Nasser, on the
contrary, further increased his political power in Egypt and the Middle East. This situation
had a negative impact on Turkey’s policy in the region and isolated Turkey in the Middle
East over time. In this article, the political relations between Turkey and Egypt in the
Middle East politics between 1950 and 1960 are discussed in the context of the Suez
Crisis. It has been concluded that Nasser, who took advantage of the results of the crisis,
undermined Turkey’s foreign policy in the region. In the study, records of Turkish foreign
affairs, some newspaper archives of the period and ambassador memories were used, and
the data obtained by literature review and document analysis were evaluated.

Keywords: Suez Crisis, Middle East, Cold War, Turkey, Egypt, Baghdad Pact, Pan-Arabism,
Diplomatic Competition
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Evaluation of the Features of the Cooperative from the
Perspective of Members: The Example of Dinar Beet Producers
Cooperative

Veysel Topcu*1

Abstract: Cooperatives not only provide economic and social development, but also
provide food security by combating economic crises and combating climate crisis. It also
has effects such as contributing to employment, reducing poverty, ensuring social justice,
promoting democracy, empowering women and participating in economic activity. Beet
producer cooperatives aim; It is stated as organizing beet producers, supplying all materials
and materials in production and making the best use of the product. Beet producer
cooperatives are among the cooperatives with the highest number of members in Turkey.
The method of the research is the quantitative research approach. The data were obtained
from Dinar Beet Producers Cooperative. The data obtained through the questionnaire form
were analyzed with the SPSS program. Frequency distribution, independent sample T test
and ANOVA tests were used.

The population of the research is 4672 cooperative members, and the sample is 119.
Gender distribution of members; 95% male-5% female, Education level; 10% primary
education-13% secondary school-51% high school-22% university and 4% postgraduate
education. Non-agricultural activities are 46% animal husbandry, 20% trade, 21% paid
workers, 13% only agricultural activities. 8% of the participants own 10 da, 18% 11-30 da,
15% 31-50 da, 24% 51-100 da and 33% 101 da and above. 56% of the participants' income
from beet production is 20,000 TL, 9% is 20,001-50,000 TL, 6% is 50,001-100,000 TL,
and 29% is 100,000 TL and above. There are 9 statements that measure cooperative
characteristics in the research. The reliability coefficient of these statements is 0.99 (very
high confidence). The gender difference test could not be performed because the numerical
difference between the groups was too high (M:109/F:6). Findings obtained as a result of
ANOVA analysis; The perception of the cooperative characteristics of the members does
not differ according to the education level. The perception of the cooperative
characteristics of the members does not differ according to the works performed outside of
beet production. The perception of the cooperative characteristics of the members does not
differ according to the level of education. The members' perception of cooperative
characteristics does not differ according to their productive experience. The members'
perception of cooperative characteristics does not differ according to the size of the
cultivated land. The perception of the cooperative characteristics of the members differs
according to the income level. While the perception of cooperative characteristics of the

'Dinar Beet Cooperative, Chairman of the Board, Afyonkarahisar, TURKIYE
*Corresponding author: veyseltopcu@pankobirlik.com.tr

16



members with a production income of 50,001 TL-100,000 TL is positive (4.2, p<0.05), the
perception of the cooperative characteristics of the members with a production income of
100,001 and above differs negatively (2.7, p<0.05).

In the analysis of the demographic variables and the positive/negative perception of the
cooperative characteristics in the research, it was seen that only those with an income of
50.001 TL-100.000TL of beet production income had a positive perception, while those
with an income of 100.001 TL and above had a negative perspective towards the
cooperative. It can be said that the result is as expected, with the observation that the
producers with an income of 100,001 TL and above do not participate in the cooperative
management and stay away from the cooperative activities.

Keywords: Cooperative, Beet Cooperatives, Perception.
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The Effect of Grain Prices On Food Inflation: A Forward-
Looking Assessment Focusing On The Russia-Ukraine Conflict

Musa Tirkoglu!, Ayse Durgun Kaygisiz'*

Abstract: World economies, including developed countries, are in an inflationary process
that does not seem to decrease in the near future. It is thought that there are many reasons
for this rise. However, there are two main reasons for the increase in inflation. The first is
food prices and the second is energy prices. The increase in food prices after 2000 is due to
five basic agricultural commodity groups. One of them is the gradual decrease in grain
product supply. Especially after 2000, it is seen that world food prices have been volatile
and have entered a rapid upward trend. The rise in food prices seems to be due to the decline
in the increase in agricultural production, the decline in global grain stocks, rising energy
prices and the increasing demand of developing economies.

The Russia-Ukraine conflict, which started in February 2022, causes price increases
especially in grain products. Russia and Ukraine are among the most important agricultural
commodity producers in the world. The contributions of these countries to world production
in the grain sector are especially barley, wheat and corn. 30% of wheat exports are in the
hands of these two countries. This study investigates the reflection of grain price increases
on food inflation. In addition, it seeks an answer to the question of how the recent Pandemic
and the Russia-Ukraine conflict will reflect on grain prices and inflation. For this purpose,
in the first part of the study, the effect of food prices after 2000 on inflation will be evaluated.
In the second part, the global Covid-19 pandemic after 2020 and the reflection of the 2022
Russia-Ukraine conflict on grain prices will be discussed. After explaining the literature on
the subject, the effect of the changes in the prices of selected grain products on the African
and Asian countries food index will be analyzed with the time series method using monthly
data for the period 2001-2022. Inferences will be made according to the results obtained

Keywords: Food inflation, Grains, Russia-Ukraine conflict.
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What You Don’t Know About Driving Digital Transformation?
Tranformative Interaction Capability Antecedent And Consequences
To Drive It
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Abstract: This study aims to build a conceptual model based on transformative interaction
capabilities of innovative work behavior as a post process to bridge the increase in digital
transformation in public organizations, a structural methodology study is adopted. A total
of 240 samples were included in this study and voluntarily took the time to provide an
interview in the process of converting the data. The model was tested and the hypothesis
was tested using software, namely 25. And from the 240 questionnaires used, only 180
were identified for data analysis. The results of the study show three strategic paths in
increasing digital transformation. Namely, the practice of HRM to transformative
Interaction capability and transformative Interaction capability in digital
transformation, while innovative work behavior is only the basis for sounding the
transformative concept of Interaction capability as an anti-second and consequence in
improving the field of transformation. The limitations of the research in this study, the
sample frame in public organizations limits the generalization of the mediation
concept proposed in this study, thus requiring various replications of similar research
to achieve a broader generalization. Theoretically, this research strengthens the resource-
based theory in the study of human resource management. There are several managerial
implications that can practically be used as a reference for managers of public
organizations in implementing in the field of transformation. Originality This research
emphasizes the existence of a pioneering study that transformative interaction capability can
be an antecedent and consequence that bridges HRM practices and digital transformation.

Keywords: Transformative interaction capability ,Digital HRM practice ,Innovative work
behaviour ,Digital transformation
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The Hippocratic medical paradigm as a topical question

Letizia Mingardo”

Abstract: For many bioethicists, Hippocrates is dead, in the sense that the
Hippocratic medical tradition is a thing of the past and its ethical principles are no longer
acceptable. Veatch, for instance, says: «I argue that the Hippocratic Oath is unacceptable to
any thinking person. It should offend the patient and challenge any health care
professional to look elsewhere for moral authority». Such anti-Hippocratism is probably
because in its original form the oath prohibits both euthanasia and abortion, and because of
the later influence of Christian Ethics.

In my opinion, anti-Hippocratic authors engage in the “straw man” fallacy. In fact, such anti-
Hippocratism creates the illusion of having completely refuted or defeated the value of the
Hippocratic tradition through the replacement of it with an exceptionable reconstruction of
Hippocratism, and the subsequent refutation of that false idea of Hippocratism, instead of the
genuine one.

After looking at the origins of Hippocratic medicine, by examining the first Aphorism of
Hippocrates, which is considered to be the epistemological manifesto of Hippocratism,
and the Hippocratic Oath, which is considered to be the ethical manifesto of
Hippocratism, I will try to re-discover the genuine concept of

Keywords: Hippocrates; anti-Hippocratism; medicine; medical professional ethics
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Determination of History Teacher Candidates' Distance Education
Self-Efficacy Belief Levels According to Different Variables

Alper Altungelik*L Togay Sec¢kin Birbudak

Abstract: Distance education is a type of education in which individuals can carry out
learning activities in line with their current technological possibilities, independent of the
concepts of time and space, share information and documents with technological tools and
applications, and where communication and interaction are established. Self-efficacy is
defined as being aware of and believing in one's abilities to do a job. Many factors,
such as interest, motivation, attitude, problem-solving, and self-efficacy, are known to
have an impact on learning and a positive relationship between success, confidence,
and motivation. The increase in confidence in the educational activities of the learners has
been revealed through scientific studies that have led to higher levels of learning, which have
made them feel better and more comfortable. Self-efficacy belief levels for online learning
environments are one of the important factors affecting the education-teaching process. For
this reason, determining the self-efficacy levels of students in distance education
processes is accepted as an important factor in increasing the quality of education and
training activities. In this study, the aim of determining the levels of remote education self-
competency belief by historical teacher candidates is to determine the levels of remote
education self-competency belief based on variables such as gender, class, internet usage
time, remote training activity time they participate in and the device they use in remote
education

Keywords: Distance education, Self-efficacy, belief, History education
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Reduction of Stipulated Penalty According to Polish Law on the
Background of Supranational Legal Regulations

Pawet Widerski™®

Abstract: The issue of the reduction of stipulated penalty according to Polish law on the
background of supranational legal regulations will be presented in the conference paper. The
most adjusted to the realities of modern business circulation is the regulation of the
stipulated penalty in The UNIDROIT Principles of International Commercial
Contracts, The Principles of European Contract Law, The Draf Common Frame of
Reference and The TransLex-Principles. These regulations deserve positively assessment,
because they allow to adjust the stipulated penalty to the character of a given contract,
the purpose of a contract, the intentions and the parties needs. On the one hand, the
stipulated penalty can be a substitute for compensation. On the other hand, the stipulated
penalty can be an additional contractual stipulation of a protective and repressive nature.
The presentation of my paper consists of three modules. At the beginning, I will present the
legal regulation of the stipulated penalty in Polish law. Next, I will present the stipulated
penalty in supranational soft law regulations (UNIDROIT Principles, PECL Principles,
DCFR and TransLex-Principles). Finally, I will make conclusions from performed
analysis. The main thesis is that despite some shortcomings, the regulation of the
reduction of stipulated penalty in Polish law seems to be relatively flexible, which allows
somewhat the interpretation of article 484 paragraph 2 Polish Civil Code, which describe
reduction in Polish law, in a way corresponding to the above-mentioned regulations of a
supranational nature.
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Selected Aspects of Quality In The Function Of Creating Guest
Loyalty - Illustrations From The Montenegrin Central And
Mountain Area

Olivera Blagojevi¢ (Popovi¢)'*, Milo§ Zrni¢?

Abstract: Service quality is a current research topic within service sectors around the world,
which determines the potential expectations and guests loyalty. The authors identified aspects
of the hotel services quality in hotels in the central region: hotel "Hilton" category 5 stars and
"Verde" 4 stars in Podgorica and the northern region of Montenegro (hotel "Bianca" 4 stars), in
order to determine their influence on guest loyalty, based on the problems and the theoretical
framework of similar studies. The research used secondary research methods, survey method,
comparative method, modeling method and quantitative methods of statistical data processing:
correlation, factor analysis and logistic regression. The authors used a specially designed
structured questionnaire to assess the quality of services in the hotel industry. The study was
conducted during the winter season of the year 2018/2019, as a representative year when it
comes to tourism, with a total sample size of 137 people. The research showed a high degree
of correlation between the perceived quality of hotel services and the probability of returning
to the destination. This research could be very useful in the management system of hotel
facilities for identifying and eliminating deficiencies in the quality of the offer and thus
achieving long-term business. Also, by observing the behavior of the guests, it is possible to
examine their requirements and needs, which are the most important factors in creating loyalty.

Keywords: service quality, research, loyalty, tourism, destination.
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Childhood as pedagogic and socio-cultural concept

Danijela Sari¢ ®, Visnja Raji¢’

Abstract: This paper attempts to show the way in which childhood was constructed during a
particular historical paradigm, depending on the circumstances in the social context. The
image we have of the child and childhood has changed depending on the socio-cultural
context over time. Ancient times bring the first reflections on childhood and
education. Roman upbringing developed on Greek foundations, but corporal
punishment of children was common. In the feudal age, the child was perceived as a
miniature adult. After the end of infancy, children, together with adults, bore the burden of
life, they did not stand out from uneducated adults in any way. During Renaissance
organized care for orphans occured and awareness of the importance of caring for weak
and unprotected children arose. The 18th century as an enlightenment or pedagogical
century brought the ideas of freedom, brotherhood and equality, books on education
were printed as well as books intended for young readers. Industrialization was a time of
great misery for the proletariat, children were exploited by hard work in factories, mines
and similar places for 18 hours a day. The 20th century brought focus on children and
childhood. With the United Nations Universal Declaration of 1948, education is given
the status of a fundamental human right, and in the modern paradigm the child is a subject
who constructs his own knowledge, and childhood is not seen just as a transitional phase for
"future life".
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Play in nature and divergent and convergent thinking skills in
children

Mirdite Perteshi ®, Rifat Morina"

Abstract: The fundamental processes of teaching and learning continue to be the main
activities for both teachers and students. Realistic and comprehensive education and
indoctrination of our future generations are the primary goals and duties of teaching.
Children in nature have the ability to hear, see, touch, smell, and even taste. All
organized games serve to develop children in some way, whether it be their morals,
psychological health, or emotional growth. Strong object research is the foundation of the
importance of games for children's health development. The youngster can experiment,
solve issues, think creatively, and work cooperatively through games. gaining a thorough
understanding of oneself and the universe. The child fosters positivism, positive autonomy,
and trust in this way. recognizing the value of outdoor games for pupils' intellectual
development and healthy growth. This project focuses on a group of students'
investigation of a game in a natural setting, where the game can be used to practice effective
learning. The major fundamental dimensions in this diploma project are contact with natural
elements, the value of danger, and companion opportunity. It is also important to mention
the function of teaching in the creation of high-quality environments for outdoor
games. You might think of the value placed on youth and outdoor play as a technique for
promoting a healthier lifestyle among the youngsters who will grow up to be adults today.

Keywords: learning, teaching, play in nature, education.
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The Role of Student Societies in Career lanning of University
Graduates

Asena Erdo an !'*

Abstract: Today, the problem of unemployment has become an important problem that all
countries have to deal with. One of the segments most affected by the conse uences of
unemployment, which is a global problem, is the young unemployed. The problem of
educated youth unemployment negatively affects the willingness of university graduate
students to continue their careers in their own departments. As a result, young people take
part in employment outside the department they graduated from. It is thought that student
clubs offer a great opportunity for students to reali e themselves. At this point, university
students develop various strategies during their higher education while planning their careers.
They become members of student societies to show themselves effectively in the future.
These clubs also have the opportunity to do internships by contacting various workplaces
before starting their business life. They learn about job opportunities in their departments for
a correct career planning. These students develop their level of responsibility with the tasks
they undertake in the communities. Students who develop a sense of responsibility make the
right decision for their career planning. They shape their career plans in line with their
departments.

Keywords: Student Societies, University Students, Career lanning, youth unemployment.
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The Importance And Meaning of Ultra Groups For The Young
People Who Are Part of Them

Daniel Seabra’™

Abstract: An Ultra group can be defined as a set of individuals who regularly position
themselves in the same area of the stadium to strongly support a football club through
chanting and the use of large flags, banners, banners and other materials with
which they compose choreographies.

The investigation of 4 ultra groups that support football clubs in the city of Porto - carried
out using 5 years of participant-observation, a set of 90 semi-directive interviews, auto-
biographical narratives and 220 surveys - revealed that these groups are mainly composed of
young elements, not only as a consequence of their age, but also of a young social condition
that derives from not having yet assumed a satisfactory profession, nor constituted their own
family.

Therefore, and considering the theoretical perspectives developed by Clarke and Revilla, the
communication that intends to present aims to highlight the importance - as well as the
meaning - that Ultra Groups assume for the young members that compose them. The
sociability, fun and leisure, the search for identity and belonging to a group are some of the
reasons that allow us to consider that the ultra groups are a youth subculture - or even a
clubculture as Readhead considers - having these the function of providing young people
with an alternative and compensatory society of their juvenile condition.

Keywords: Ultra Groups; Youth Subcultures; leisure
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Archaic Architecture of South Turkmenistan through the Example of
Namazga-Depe

Habib Halmamedov*

Abstract: Since antiquity, Turkmen land was one of the centers of world
civilizations, where transaction from foraging into farming took place in the very early
stages. Alongside the socio-economic changes in the daily life of ancient inhabitants,
early architectural and sedentary planning also experienced significant development. The
progress from primitive construction of multi-family houses to composite premises
outlined major architectural facets. These drastic architectural changes can be traced,
especially in South Turkmenistan, the fertile area that witnessed relatively small
settlements as well as vast ones, such as Jeytun, Anau, Namazga-depe, Ulug-depe, Altyn-
depe, Goksuyri, Togalak-depe, Gonur-depe and many others. In this context, the importance
of Namazga-depe is immense. Namazga-depe always used to be an archaeological site that
attracted the interest of many local and foreign researchers. The purpose of this work is
to introduce a clear illustration of the outstanding archaic architectural progress in
southern Turkmen land through the example of Namazga-depe. The material used in the
research are from original archaeological excavations of numerous remnants of
ancient cultures that had arisen at the dawn of civilizations and which already
formed the first elements of the architecture of South Turkmenistan since Early
Eneolithic and Late Bronze Age. Scientific works of orientalists Lyubov Kircho, Galina
Pugachenkova, Boris Kuftin, Vadim Masson and materials of South Turkmenistan
Archaeological Complex Expedition were analyzed systematically. Content analysis as a
mojor qualitative research method was apllied for utilization in the collection of data and its
intepretation of the archaeological evidences.

Keywords: South Turkmenistan, Bronze Age, Namazga-depe, proto-city, mud brick construction.
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United Demand And Expectations of Health Sector Employees in
The Digitalization Process: The Case of Ankara

Kursat Tutar’

Abstract: With the acceleration of the digitalization process, many changes are occurring
that directly affect the service sector employees. With the development of new flexible
working models and the rise of digital labor discussions, employees are faced with new
challenges regarding union rights, especially the working environment. The struggle of
organized labor against digitalization forces the unions to propose a new set of solutions and
pushes them to work on the continuity of union rights. Especially with the rapid
digitalization in the health sector, new demands and expectations arise from the
managers and unions of which they are members, about basic issues such as the
working environment and conditions, technical training, technological transformation of
unionized employees who provide health services. The responsibility of union managers
in meeting the demands and expectations of the employees brings up discussions such
as vocational and technical education and digital transformation, as well as some legal
regulations. In this context, interviews were conducted with 12 healthcare workers who are
members of Oz Saglik Is Union working in Ankara. In our face-to-face research conducted
through semi-structured questionnaires, the expectations and demands of the employees
from the union managers in terms of digitalization, technological and vocational
training in their working lives were determined. Expectations for the elimination of the
problem experienced by employees in gaining qualifications in parallel with the
technological advances they face in their jobs are considered as a clear result of the
transformation in the labor process.

Keywords: digitalization, technology employment relationship, healthcare workers, trade union
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Karabakh as the emerging regional "transport hub" between Central
Asia and Europe: Current trajectories and perspectives

Muhammad Gulahmadov”

Abstract: The selected piece investigates the economic, trade, and transportation potential of
Karabakh following the Karabakh War II between Armenia and Azerbaijan taking into
account the non-stop and clear-cut measures and actions by Azerbaijan in its liberated
territories. The restoration and reconstruction work in Karabakh began immediately
following the trilateral declaration between Russia, Azerbaijan, and Armenia on
November 9, 2020, bringing the 44-day Second Karabakh War to an end, restoring
Azerbaijan's territorial integrity. Azerbaijan's pivotal goal in the first stage of the
restoration process is to establish all necessary transport routes and infrastructure, which
will then accelerate the implementation of other projects and economic development in the
Karabakh region. The article scrutinizes the core economic aspects of the future
transformation of Karabakh into a major regional transport hub between East and West.
After the Second Karabakh War, the balance of forces in the South Caucasus region
changed, and a new geostrategic situation emerged. Presently, Azerbaijan is taking
appropriate measures to turn the Karabakh and East Zangazur regions into the significant
transportation hub connecting Central Asia with the South Caucasus and Europe. The
author will mainly analyze the main economic factors that may affect the formation of
potential transport corridors in Karabakh and East Zangazur, which may affect the region
states.

Keywords: Karabakh, transport routes, East Zangazur, transit hub, Azerbaijan
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Effects of Climate Changes on Montenegro Tourism

Maria Popovic', Hamza Kandemir*?, Rade Ratkovic?, Slobodan Medojevic*

Abstract: In general, climate is accepted as an important factor for tourism activities.
Sunny and warm weather is required for a tourist who prefers marine tourism. Sufficient
snow thickness is required for skiing/tourism. Unsuitable climatic conditions adversely
affect all types of tourism. Especially cities where tourism services are organized are
affected by climate change. Nowadays, it is observed that cities experience new weather
and climatic conditions attributed to global climate change. Tourism is a strategic
determinant for the Montenegrin economy. In Montenegro's economy, tourism revenues
constitute 22.1% of GDP (2017). Montenegro, which has achieved a tourism income of
1.28 billion dollars in 2020, should choose to adopt the approach of shaping its tourism
strategies according to the "new order" together with the pandemic and climate change.
This study will lead Montenegro to determine a new tourism strategy by measuring the
impact of climate change on tourism.

The method of the research is the quantitative research approach. Data were obtained from
participants from various cities of Montenegro. The obtained data through the
questionnaire form were analyzed with the SPSS program. Frequency distribution,
independent sample T test and ANOVA tests were used. In addition, scale validity was
analyzed with the Structural Equation Model.

The population of the research is 621,718 people. With the population/sample calculation,
387 samples are considered sufficient. Gender distribution of members; 51% male-49
female; Education level; 27.4% of them have high school-52.8% undergraduate-14%
graduate- 5.8% have doctorate education. 37% of the participants are married and 63% are
single. Professional status of the participants; 36.6% are public employees, 52.8% are
private sector employees, 9.5% are managership, 4.9% are students, and 6.2% are
unemployed. The distribution of the participants by region is 32.9% Podgorica, 17.4%
Budva, 14.8% Bar, 7.8% Kotor, 3.1% Cetince, 7.5% Niksic, 2.8% Uljin, 1% .3 Spuz, 7.5%
Bijelo Ploje, 2.8% Herseg Novi and 2.1% Tivat. The income level results of the
participants are %11,1°1 0-400 Euros, 44% 401-800 Euros, 20% 801-1000 Euros, and
24.9% have an income of 1.001 Euros and above.
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Considering the answers given to the other statements in Chapter 1, apart from
demographic information; In the distribution of the three most common answers to the
question of what does climate change mean to you, 65.9% disruption of natural balance,
66.4% global warming, 48.1% increasing natural disasters, 24.9% drought, 24.9% seasonal
change, 23.9% greenhouse effect, 16.2% flood and 2.3% do not know. Among the answers
given for information sources about climate change, it was observed that 90% were from
the internet, 57% were from the radio/television group, 15.5% were from the family circle
and 14.8% were from non-governmental organizations. While the participants stated that
their level of knowledge about tourism was sufficient 56.1%, 38.3% stated that they had
partial knowledge, 5.6% stated that they did not have any information. The rate of the
participants working in the tourism sector was 33.7% and the rate of those working in other
sectors was 66.3%. While the rate of those who think that climate change affects tourism
negatively is 75.5%, the rate of those who think that it does not affect tourism negatively is
9.2%. 15.3% did not respond. On the other hand, the frequency of taking vacations per
year is, 3% of the participants never had vacation, 37% of them once a year, 37% of them
twice a year, 13% of them 3 times a year and 8% of them are have four or more vacations
in a year. There are 35 statements in the research questionnaire. Since the normal
distribution values of these expressions have Skewness/Kurtosis values between +2.2 and -
2.2 values, it has been observed that the data are normally distributed. The mean score of
the vacation plan dimension is 3.23 and the reliability coefficient is 0.922. The mean score
of the consciousness dimension is 3.31 and the reliability coefficient is 0.910. The mean
score of the reduction dimension is 4.09 and the reliability coefficient is 0.952. The mean
score of the causes dimension is 3.42 and the reliability coefficient is 0.823. The mean
score of the ecosystem dimension is 3.69 and the reliability coefficient is 0.824. The mean
score of the extreme weather events dimension is 3.34 and the reliability coefficient is
0.794. The average score of the tourism businesses dimension is 3.95 and the reliability
coefficient is 0.897. The mean score of the threats dimension is 3.20 and the reliability
coefficient is 0.683. Accordingly, it can be stated that the measurement is reliable because
the scale has a value above [1<0.70, in terms of its dimensions. The validity analysis of the
scale was made in the AMOS program and according to the results of confirmatory factor
analysis, CMIN/df: 3.159 (p; .000), GFI: .808, CFIL: .905, RMSEA: .074 values have
nominal scale validity. Difference tests were conducted according to the scale dimensions.
In the gender difference test, the size of the holiday plan differs significantly (p<.005).
Accordingly, women (3,35) consider climate change when planning their vacations
compared to men (3,11). The reduction dimension differs significantly according to gender
(p<.005). Accordingly, women (4,18) have a higher average for reducing the effects of
climate change than men (3,96). The extent of extreme weather events differed
significantly by gender (p<.005). According to this, women (3,42) think that climate
change and extreme weather events occur compared to men (3,25). The tourism enterprises
factor differs significantly by gender (p<.005). Accordingly, women (4.06) make their
tourism business preferences in the context of climate change compared to men (3.84),
making business preferences sensitive to this change. Consciousness, causes, ecosystem
and threats did not differ significantly by gender (p>0.05). According to marital status, the
effect of climate change on Montenegro tourism does not differ significantly. The effect of
climate change on Montenegro tourism according to education level does not differ
significantly according to ANOVA analysis. According to the ANOVA analysis, the effect
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of climate change on Montenegro tourism according to occupations does not differ
significantly. According to the city of residence, the effect of climate change on
Montenegro tourism does not differ significantly according to the ANOVA analysis. The
effect of climate change on Montenegro tourism according to income level does not differ
significantly according to ANOVA analysis. According to the level of tourism knowledge,
the effect of climate change on Montenegro tourism differs significantly in some
dimensions according to the ANOVA analysis. Accordingly, the awareness factor differs
significantly (p<0.05) among those with sufficient knowledge of tourism (3,47) compared
to those with partial knowledge (3,18).

In this study, in which the effect of climate change on tourism in Montenegro was
investigated, it was revealed that the perception of the effect differed in terms of gender
and marital status independent variables. It can be said that women have a more protective
perspective on the effects of climate change than men. It can be attributed to the fact that
the reason for this is a psychological behavior related to the feeling of
motherhood/compassion. According to tourism information, it can be said that the
difference of climate change only in terms of consciousness is due to the fact that
knowledge and consciousness feed each other at a high level.

Keywords: Climate Change, Tourism, Montenegro.
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Digital Finance and Digital Financial Literacy

Elvan Oztiirk*

Abstract: The 21st century, known as the digital age, is a period in which technology
develops rapidly and technological innovations are made in every field from production to
health, from education to services. The financial sector, like other sectors, needs to adapt to
the requirements of the era. As a matter of fact, FinTech (Financial Technology) and
financial systems have also kept up with this development and transformation. The
digitalization of financial institutions enables them to reach more consumers more quickly,
which reduces their costs. From the consumer's point of view, digitalization makes it easier
for the consumer to access financial services quickly and easily, so that they can make their
financial planning or investments effectively. However, it would not be correct to think that
digitalization has only positive aspects. From the point of view of financial literacy, which
is extremely important in our age, the change, transformation and digitalization of financial
systems necessitate individuals to keep their information on this subject up-to-date. Features
such as fast money transfer, practical loan usage, becoming a stock investor with one click,
which financial systems are more accessible; It is possible for the consumer to have negative
consequences for reasons such as insufficient knowledge or unqualified guidance. For this
reason, only being financially literate may be insufficient, and in addition, being digital
financial literate becomes even more important. The digital financial literacy of the
consumer will make it easier for them to act more effectively in the developed financial
markets. Of course, it is possible for the individual to improve their digital financial literacy,
but in order to reach more digital financial literate consumers, both the financial institutions
in the system and the government should expand their education on this subject.

In this study, the conceptual framework of digital financial literacy within the scope of digital
finance will be examined and discussed. Afterwards, explanatory variables, dimensions and
determinants related to Digital Financial Literacy will be examined from the studies
conducted in the context of the literature, and finally, the entire literature review will be
summarized as a result. The rise of digital platforms offers consumers countless
opportunities to assist and assist them in their own financial planning. Websites and online
courses can facilitate consumers' access to financial information and education. Augmented
reality, which can be combined with gamification to enhance the learning experience, also
facilitated advice and planning. Education can be made more interactive through
gamification, which can help improve consumers' competence and confidence in managing
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their finances. Budgeting and retirement planning tools can help consumers better plan their
spending and savings. Other apps, such as self-commitment tools that help consumers save
money, can help consumers address their own behavioral biases. Such digital tools can be
developed widely to support financial education.

Keywords: Digital Finance, Digital Financial Literacy, Financial Literacy, Behavioral
Finance.
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Conceptual research of marketing strategies for housing in the
real estate sector

Aybiike Yalgin'*

Abstract: Technological developments, changes in the wants and needs of people, and the
constant increase in competition affect the real estate sector, which is significant for the
economies of countries, as in several other sectors. The real estate sector, which shows
constant development worldwide, is usually associated with housing, which is one of the
basic needs of people that not only provides the shelter and safety needs of individuals but
also can be an investment instrument. The increase in the demand for housing as a result of
population growth and the changing consumption habits of consumers lead to
differentiations in housing preferences. Thus, real estate firms need to analyze the current
state and size of the market well. This way, they will be able to estimate the profitability that
they can achieve. Following the identification of the characteristics of the housing market
through analysis, the market is segmented based on the qualities of consumers. The effective
segmentation of the housing market is important for the accurate selection of the target
market and the positioning of the brands of real estate firms. The purpose of this study was
to conceptual research marketing strategies for housing that need to be taken into account in
the process of constructing housing based on the changing wants and needs of consumers.
In the study, by utilizing the information in the relevant literature, marketing strategies for
housing were examined in the contexts of the identification of the housing market, the
segmentation of the housing market, the selection of the target market, and positioning
strategies. Consequently, the identification of appropriate marketing strategies in line with
the tendencies of consumers allows producers of housing to enter the right market at the right
time and become successful. Firms that realize their marketing strategies by determining the
type, quality, properties, and pricing of housing in a consumer-centered manner in the
housing production process can achieve an increase in their profit margins and rise to a
competitive position. Researchers are recommended to make improvements on the results of
this study, which was conducted with a conceptional approach, with future studies and
investigate brands that operate in the real estate sector using case studies and qualitative
research methods.

Keywords: Real Estate Sector, Housing Marketing, Marketing Strategies, Conceptual
research.
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Deal of The Century, Quds Resolution and Us Middle East
Policy

Hasibe Nur Kocaman!*

Abstract: The Middle East Region, which has always maintained its strategic importance
in international politics from the past to the present and is in a state of constant change, has
taken a priority in the policies of many global and regional powers. The struggle in the
Middle East, which has become a chessboard on which serious moves have taken place and
many impasse have occurred, is still ongoing. In the history of international relations, the
Palestinian issue, which has maintained its importance since the establishment of Israel, is
seen as one of the biggest obstacles to Middle East peace for the countries of the region.
The seeds of this issue, which are central to Middle East policy, were led by Teodor Herzl
in 1897. It could be said that it was thrown out at the Zionist Congress. The Congress,
which envisioned the establishment of a Jewish state in Palestine, was formalized with
British support within the framework of the Balfour Declaration in 1917 when the dates
indicated that a systematic occupation was initiated. One of the countries that supported
Israel's establishment was undoubtedly the United States.

After the establishment of the state of Israel, the United States was the first country to
recognize Israel. However, Israel, the most important US strategic partner outside NATO,
is President Harry S. He has been supported by almost all US presidents, from Truman to
Donald Trump. Behind this support is undoubtedly the influence of the Israeli lobbies, but
the voting potential of Jews in the US presidential election was also important. For this
reason, the United States has put Israel's interests and security at the center of its Middle
East Policy. The recent recognition of Jerusalem as the capital of Israel by the United States
and the relocation of the American embassy to Jerusalem have mobilized the Islamic world,
especially Turkey.

In this study, the Middle East policies of the United States will be analyzed and the impact
of Israel on American policies will be tried to explain. In addition, the plan for the
agreement of the century on the axis of American foreign policy, the impact on Jerusalem,
will be described within the framework of recent events.

Keywords: Deal of the Century, Middle East, US Policy, Quds Decision.
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Entrepreneurial Characteristics in Culinary Entrepreneurs in
Jakarta

Aristo Surya Gunawan'*, Ati Cahayani?

Abstract: One of the most popular business fields among entrepreneurs is the culinary business.
This field is always a promising business opportunity despite its high competitive level as well.
Having a culinary background is not a guarantee of sustainability or the success in this field.
Entrepreneurial characteristic is one of the most important factors that guarantee a business
could sustain and grow. This research’s purpose is to observe the prominent entrepreneurial
characteristics and dimensions among the respondents and crucial for culinary entrepreneurs to
be able to survive and succeed. Respondents are the culinary entrepreneurs in Jakarta. This
research using quantitative and qualitative data. Quantitative data was obtained by distributing
questionnaires to 150 respondents and the qualitative data was obtained through in-depth
interviews with 10 respondents. As the result showed, the prominent entrepreneurial
characteristics that determine the success in the culinary business were honesty; integrity,
confidence, responsibility, and creativity, while the prominent entrepreneurial dimension was
personality.

Keywords: Entrepreneurship, Entrepreneurial Characteristics, Culinary Business.

1. Introduction

Culinary as one of the subsectors in the creative economy, is an activity of preparation,
processing, presentation of food and beverage that makes elements of creativity, aesthetics,
traditions, and local wisdom as important elements in improving the taste and value to attract
and provide an experience for consumers (1). Indonesia has many entrepreneurs that the number
of Micro, Small and Medium Enterprises (MSMESs) approximately 67,4 million in 2019. This
amount is almost 99 percent of all business in Indonesia (2). Indonesia has a rich culinary
potential, especially in the special capital region of Jakarta.

Development of creative economy sector plays important role in Indonesia economic.
Contribution of this sector to the GDP reached 7,38% and employed 17 millions workers in
2017 (4). One sub-sector of this creative economy is culinary sector that also has significant
role to the Indonesia economic. It has significant contribution, 30% in 2020, to the total revenue
from creative economy industry (3), it grew 7,78% in 2019 (5). Culinary has the largest
contribution to the GDP among others 16 sub-sectors of creative economy. Culinary business

! Business Administration Department, Atma Jaya Catholic University of Indonesia, Jakarta 12930, Indonesia.
2 Business Administration Department, Atma Jaya Catholic University of Indonesia, Jakarta 12930, Indonesia. *Corresponding
author: aristo.surya@atmajaya.ac.id
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entrepreneurs reached more than 6 millions both formal and non-formal. This sector also
absorbed more than 7 millions workforce nationally in 2019 (4).

Even though the culinary sector has good resilience, this sector was struck significantly by
COVID19 pandemic. Indonesia Ministry of Micro, Small and Medium Enterprises said 72% of
MSMEs were affected by pandemic which most in special capital region of Jakarta and
estimated 70% among these affected MSMEs were culinary sector (6). Another data showed
this sector only grew 1,58% during pandemic in 2020 (5). Despite of contraction during
pandemic, however this sector still promising since it recorded a positive growth rate. Culinary
sector in Indonesia divided into 2 categories, which are: food service (catering, restaurant) and
food manufacture (food processing) (7). In 2020, food service was more dominant with 4,749
MSMEs compared to food manufacture with 1,700 MSMEs (3).

Seeing that the culinary sector is so promising, it is not surprising to see that there are so many
players in the culinary business. This circumstance emerges at a high competitive level. Thus,
running a culinary business needs proper strategy to survive and compete with the competitors.
Even though they offer the same menu or ingredients, but adding some creativity and
innovation, the market potential is still widely open.

If we observe the culinary entrepreneurs, some of them do not have culinary backgrounds. Some
of those entrepreneurs run culinary businesses only to follow the market trend or just seize the
opportunity from the huge market size of culinary business. Since the competitive level is very
high, the turnover in the culinary business is high as well. Only certain culinary entrepreneurs
are able to survive and achieve success. The key to this survival and success lies in their
characteristics.

Previous study about entrepreneurial characteristics were:

* Most prominent entrepreneurial characteristics among culinary entrepreneurs in special
capital region Jakarta were honesty & integrity, confidence, and responsibility. While the most
prominent dimension was the personality dimension (8).

= Most prominent entrepreneurial characteristics among culinary entrepreneurs alumni of the
Business Administration Department of Atma Jaya Catholic University of Indonesia were
energy; diligence, responsibility, resourcefulness, imagination, determination; perseverance
9).

= Most prominent entrepreneurial characteristics among creative economy entrepreneurs in the
special capital region Jakarta were responsibility, perseverance, optimism, confidence and
independence. While the most prominent dimension was the personality dimension (10).
Adding to 3 previous studies, another study showed that especially during this pandemic
situation at least four entrepreneurial characteristics of Longenecker should be possessed by
entrepreneurs to survive in this pandemic era, they are: need to be successful, willingness to
take risk, confidence, and strong motivation (11).

This is replication research about the entrepreneurial characteristics that are necessary for
entrepreneurs in culinary business to develop and sustain especially in this pandemic era. By
mapping entrepreneurial characteristics, hope will bring more comprehensive understanding
about entrepreneurial characteristics that can determine the success of the MSMEs
entrepreneurs in the culinary business.

Consistent with the background mentioned above, the goals of this research are:
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= To find out the prominent entrepreneurial characteristic and entrepreneurial dimension among
culinary entrepreneurs in Jakarta.

. To find out the entrepreneurial characteristics that determine the success in the culinary
business.

Material and Methods:
Conceptualization

Level of entrepreneurial activity is thus an important indicator of the dynamism of an economy
[12]. Why is the level of entrepreneurial activity an important indicator of economic dynamism?
Because entrepreneurial activity indicates an economic movement. High entrepreneurial
activity indicates the country's economy tends to grow and vice versa. Because entrepreneurial
activity can be used as an indicator of the dynamism of the country's economy, research on
entrepreneurship is increasingly being carried out recently.

There are many definitions of entrepreneurship and entrepreneurs. The definition of
entrepreneurship according to Robert D. Hisrich is “process of creating something new and
assuming the risks and the rewards” [13]. Meanwhile in the words of Professor Nathaniel H.
Left, as cited by Siropolis in H.M. Nishanthi: “Entrepreneurship is the capacity for innovation,
investment, and expansion in new markets, products, and techniques.” [14]. Cale as cited by
HM Nishanthi describes an entrepreneur as “A person who has possession of an enterprise, or
venture, and assumes significant accountability for the inherent risks and the outcome [14].

Henry Ford as cited by HM Nishanthi exemplified the activity of entrepreneurs: “Entrepreneurs
tend to tackle the unknown; they tend to do things in new and different ways; they weave old
ideas into new patterns; they offer more solutions than excuses” [14]. Meanwhile, the definition
of entrepreneur according to Dhaliwal is: “A person who has the initiative skill and motivation
to set up a business or enterprise of his own and who always looks for high achievements” [15].
Those definitions, either entrepreneurship or entrepreneur, show that the entrepreneurial
activities describe a creativity process where the doers must have certain behavior.

The definition of entrepreneurship according to an Indonesian figure, Soeparman
Soemahamidjaja is the one who can stand strong and independent. The characteristics of an
entrepreneur according to Soeparman Soemahamidjaja [16] are as following:

. Have the courage to take risk in doing his/her duties to pursue profit which is the reward
of his/her work.

. Have the creation, imagination, and very high adaptation ability to fit in with the
situation.

. Have the spirit and willingness to solve the faced difficulties.

. Always prioritize efficiency and cost saving corporation operation.

. Have the willingness to draw employees or business friends/partners who have strong
willingness.

. Have a precise, systematic, and methodologist analysis.

* Not consumptive, always reinvest the profit earned to expand the existing business or invest
it in new businesses.

* Have strong willingness in valuing the existing opportunities, and bring new techniques in
organizing his/her businesses in order to be usefully precise and efficient.

. Discipline and not easily devastated.
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. Have faith about successful future days.

. Not shutting self from the surroundings advancement.

. Flexible and neat as well as informed enough to face partners and the competitors.

It is said that a successful entrepreneur must have 4 main characteristics: need to be successful,
willingness to take risks, confidence, strong willingness/motivation [17]. Further, according to
Schumpeter as cited by Nair and Pandey, the most distinguishing characteristic of an
entrepreneur is his innovative nature [18]. Wickham as cited by HM Nishanthi has identified
several other entrepreneurs traits such as, self-starting, assertiveness, eager to learn,
commitment to others & comfort with power [14].

In 1982 Hornaday had done research about the life of the entrepreneurs and found some
entrepreneurial characteristics. Hornaday, as quoted in Kuratko and Hodgetts, explained the 42

characteristics that often appear in an entrepreneur [19]. Table 1 will show those characteristics.

Table 1 Entrepreneurial Characteristics

No | Entrepreneurial Characteristics No | Entrepreneurial Characteristics

1 | Confidence 22 | Responsibility
2 | Perseverance 23 | Foresight
3 | Energy & diligence 24 | Accuracy & thoroughness
4 | Resourcefulness 25 | Cooperativeness
5 | Ability to take calculated risks 26 | Profit orientation
6 | Dynamism & leadership 27 | Ability to learn from mistakes
7 | Optimism 28 | Sense of power
Need to achieve 29 | Pleasant personality

9 | Versatility & knowledge of product, 30 | Egotism
market, machinery, technology

10 | Creativity 31 | Courage

11 | Ability to influence others 32 | Imagination

12 | Ability to get along well with people | 33 | Perceptiveness

13 | Initiative 34 | Toleration for ambiguity

14 | Flexibility 35 | Aggressiveness

15 | Intelligence 36 | Capacity for enjoyment

16 | Orientation to clear goals 37 | Efficacy

17 | Positive response to challenges 38 | Commitment

18 | Independence 39 | Ability to trust workers

19 | Responsiveness to suggestions and 40 | Sensitivity to others
criticism

20 | Time competence & efficiency 41 | Honesty & integrity

21 | Ability to make decisions quickly 42 | Maturity & balance
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The 42 characteristics above are common to all individuals, so it can be said that anyone who
has these characteristics can become an entrepreneur. It is just that the one that differentiates
one successful entrepreneur and the others is how they process the imagination and think
creatively with systematic and logical process ability [19].

Next, Wickham clarifies that entrepreneurs can be considered as a manager, an economic agent
of change, and an individual [20]. As a manager, it means an entrepreneur takes activities in the
context of certain duties and ways to run those things, as an economic agent of change, it means
an entrepreneur influences other people in the economic system and on the changes he has
made, and as an individual, it means an entrepreneur has special psychological condition,
personality and personal characteristics [20]. Many entrepreneurship books include these three
aspects into the definition of entrepreneurship. This indicates that these 3 aspects are very
important and each of its functions must be carried out by an entrepreneur.

Research Methodology Respondents

Respondents are the culinary entrepreneurs in the special capital region of Jakarta which is
located in 5 district areas: north, east, west, south and central Jakarta.

Research Method

Quantitative data was obtained through distributing questionnaires to 150 respondents.
Sampling technique used to determine respondents was a purposive and accidental technique.
Purposive technique was used to determine the respondents at the culinary center location in
the 5 district area in Jakarta. In north Jakarta, the culinary center is located in the Pluit area and
surrounding area. In central Jakarta, it is located at Thamrin, Tanah Abang area and surrounding
areas. In east Jakarta, it is located in the Jatinegara area and surrounding area. In west Jakarta,
it is located at Tomang, Grogol and surrounding areas. For south Jakarta it is located at
Semanggi, Kuningan, Blok M, Lenteng Agung area and surrounding areas. Accidental
technique was used to determine the respondents that were available and willing to fill the
questionnaires at those areas mentioned above. Qualitative data was collected by interviewing
10 respondents to obtain further data by using purposive and accidental techniques. The
requirements for purposive technique are, have a business for at least 3 years, because at least
they have experienced the pre-pandemic and pandemic periods. Accidental technique was also
used to select 10 respondents to be interviewed because only the owners that were available
and willing to be asked were interviewed.

Variable Operationalization

This research used the 42 Hornaday’s entrepreneurial characteristics that grouped into 3
entrepreneurial dimensions according to Wickham. Groupings of those 42 entrepreneurial
characteristics as follows:

. Personality Dimension

Entrepreneurial characteristics in personality dimension are confidence, energy; diligence,
determination; perseverance, resourcefulness, ability to influence others, ability to get along
well with people, intelligence, independence, responsibility, accuracy; thoroughness, pleasant
personality, courage, sensitivity to others, honesty; integrity, maturity; balance.

. Managerial Dimension
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Entrepreneurial characteristics in managerial dimension are ability to take calculated risk,
dynamism; leadership, optimism, need to achieve, versatility; knowledge of
product/market/technology, flexibility, orientation to clear goals, time competence.

. Agent of Change Characteristics

Entrepreneurial characteristics in agents of change dimension are creativity, initiative, positive
response to challenge, responsiveness to suggestions & criticism, foresight, ability to learn from
mistakes, sense of power, egotism, imagination, perceptiveness, tolerance for ambiguity,
aggressiveness, capacity for enjoyment.

Analysis Data Technique

Quantitative data was obtained by distributing questionnaires. The questionnaire consists of 2
parts. In the first part researchers try to observe the prominent entrepreneurial characteristic
among respondents. In the second part researchers asked the entrepreneurial characteristics that
determine the success of running a culinary business according to the respondent. Each
respondent should list 5 characteristics. First part was using likert scale and the analysis was
using mean score technique for each entrepreneurial characteristic and overall mean score for
each dimension being tested. The interpretation of mean score and overall means score
described as follows:

Mean score/overall mean score 4.21 — 5.00 : Strongly Agree
Mean score/overall mean score 3.41 —4.20 : Agree

Mean score/overall mean score 2.61 — 3.40 : Quite Agree
Mean score/overall mean score 1.81 —2.60 : Disagree

Mean score/overall mean score 1.00 — 1.80 : Strongly Disagree

While in the second part since each respondent lists 5 entrepreneurial characteristics, this would
result in 750 answers in total then rank the characteristics from the highest to the lowest.

Qualitative data was obtained from the interview to 10 selected respondents and analyzed with
content analysis. In a content analysis, researchers try to analyze deeply the qualitative answers
gathered from the interview result.

Results:

Respondents’ Profiles

Respondents profile in this research can be described as below:

. 63% of respondents are male

. 73% of respondents have last formal education lower than or equal to Senior High
School/Equivalent

. In terms of age 54% respondents are more than 30 years

. 65% of respondents previously ever worked as employee before running the culinary
business

. 61% of respondents never run any other business before besides culinary

. 77% of respondents currently don’t have any other business besides the culinary

. 51% of respondents been running the culinary business less than 5 years

. 65% of respondents never had any culinary experience or background before.
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1. Personality dimension

There were 15 entreprencurial characteristics in personality dimension. Top three
characteristics were sensitivity to others, honesty; integrity, and maturity: balance. The overall
mean score for personality dimension was 4.35 (“strongly agree”). From the 15 entrepreneurial
characteristics tested, there were 9 entrepreneurial characteristics that have the same or higher
mean score than the overall mean score. There were 3 characteristics that showed mean score
interpretation “agree”, while all others showed interpretation “strongly agree”.

2. Managerial dimension

There were 14 entreprencurial characteristics in managerial dimension. Top three
characteristics were cooperativeness, ability to trust workers, and need to achieve. The overall
mean score for managerial dimension was 4.21 (“strongly agree”). From 14 entrepreneurial
characteristics tested, there were 7 entrepreneurial characteristics that have the same or higher
mean score than the overall mean score. There

were 7 characteristics that showed mean score interpretation “agree”, while all others showed
interpretation “strongly agree”.

3. Agent of change dimension

There were 13 entrepreneurial characteristics in agents of change dimension. Table 4 showed
those characteristics ranked from highest to lowest. Top three characteristics were imagination,
creativity, and foresight. The overall mean score for agent of change dimension was 4.12
(“agree”). From 13 entrepreneurial characteristics tested, there were 9 entrepreneurial
characteristics that have the same or higher mean score than the overall mean score. There were
5 characteristics that showed mean score interpretation ‘“agree”, while all others showed
interpretation “strongly agree”.

If the 42 entrepreneurial characteristics were combined without grouping them into 3
dimensions, then the top 10 entrepreneurial characteristics were (in rank order) sensitivity to
others, honesty; integrity, maturity; balance, imagination, responsibility, accuracy;
thoroughness, cooperativeness, creativity, independence, confidence. 7 of 10 entrepreneurial
characteristics were from personality dimensions, 2 of 10 were from agent of change dimension
and 1 characteristic from managerial dimension. It was clear that the personality dimension
dominates the top 10 of entrepreneurial characteristics. Top 3 from those 42 entrepreneurial
characteristics were all personality dimension. In terms of overall mean score, personality
dimension had the highest mean score followed by managerial and agent of change dimension.

Further researchers asked the respondents regarding the entrepreneurial characteristics that
determine success in culinary businesses. The 10 entrepreneurial characteristics that had the
highest number of responses from respondents were (in rank order) confidence, honesty;
integrity, responsibility, creativity, optimism, ability to take calculated risk, sense of power,
foresight, ability to get along well with people, ability to learn from mistakes. From those top
10 characteristics, there were 4 characteristics from the personality dimension, 4 characteristics
from agent of change dimension and 2 other characteristics from the managerial dimensions.
The top 3 of those 10 characteristics were confidence, honesty: integrity, and responsibility.
Again these 3 characteristics emerged as the highest rank among other characteristics.

If we compare between the prominent entrepreneurial characteristics in the respondents with
their answers regarding the entrepreneurial characteristics that determine their success in
culinary business, then we can see several similarities. Table 8 showed there were 4
entrepreneurial characteristics that are prominent and considered to be the key to determine the
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success of culinary business. Those 4 characteristics were honesty: integrity, confidence,
responsibility, and creativity.

If we compare between the prominent entrepreneurial characteristics in the respondents with
their answers regarding the entrepreneurial characteristics that determine their success in
culinary business, then we can see several similarities. There were 4 entrepreneurial
characteristics that are prominent and considered to be the key to determine the success of
culinary business. Those 4 characteristics were honesty: integrity, confidence, responsibility,
and creativity.

Discussion:

Although the ten informants are engaged in the culinary business, their forms of business are
different. Some have bakeries, catering, restaurants, or packaged foods. Some run their business
online, some offline, and some run their business online and offline. There are 10 qualitative
informants, from the chosen 150 quantitative respondents. These are the qualitative analysis for
each entrepreneurial characteristics dimension:

l. Personality Characteristics All informants said that the most important personality trait
is “confidence”. They agree that they must have “confidence” if they want their business to
continue and even grow, even though the challenges they face are not easy. One informant who
has a catering, and Sundanese eatery said, if he did not have the “confidence” in the early time
when he started business, then his idea could not turn into a business. The second most
important personality traits are “energy; diligence”. According to an informant who is an online
bakery owner (cupcake and birthday cake), it's normal that she takes more than 1 day to finish
her customer's birthday cake, especially when it needs complicated details. That informant said
that making a birthday cake with complicated details and finishing time more than a day could
only be done with high energy and diligence. Another informant who owned a café in Bogor
said that high energy and diligence are needed by an entrepreneur to survive in a business world
that has a high level of competition. This result is somewhat different from quantitative analysis,
where in quantitative analysis, energy; diligence is not included in the 10 most important
characteristics that determine success in the culinary industry, even though those two
personality characteristics are the top 10 personality characteristics.

2. Managerial Characteristics

All informants said that they “have ability to calculated risk about their business, but they tend
to disagree with the “ability to make decisions quickly” factor, they prefer to call it the "ability
to making the right decision” factors. One informant mentioned that if he did not make the right
decision in the right time, he would not take over eatery that belonged to his extended family.
He dared to take that decision because he had calculated the risk. Another informant said that
after her coffee shop went bankrupt due to the pandemic, she decided to open a frozen dim sum
business online as soon as some friends ordered him for dim sum. According to her, the decision
is not only taken quickly but must be precise, considering the risks involved. What those two
informants do is related to the managerial characteristic, which is “ability to take calculated
risk”. The results of this qualitative analysis are similar to the results of quantitative analysis,
where in quantitative analysis, “ability to take calculated risk™ characteristics are the top 5
managerial characteristics.
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3. Agent of Change Characteristics

Two most important things as the agent of change characteristics according to all informants
are “creativity” and “imagination”. Informant who owned catering and Sundanese eatery said
that he needs “creativity” to create new menu and buffet food arrangement or decoration model.
According to them, creativity cannot be separated from imagination, where the results of their
creativity come from ideas or imaginations in their minds. The results of this qualitative analysis
are like the results of quantitative analysis, where in quantitative analysis, “creativity” and
“imagination” characteristics are the top 3 agent of change characteristics.

Based on the research’s results and discussion that are mentioned above and to answer the
problem identifications, thus the conclusions from this research are:

1. The prominent entrepreneurial characteristics in the respondents were “sensitivity to
other”, “honesty; integrity”, “maturity; balance”. While the prominent entrepreneurial
characteristic is the personality characteristic dimension.

2. The entrepreneurial characteristics that the respondents considered to determine the
success in the culinary field are “confidence”, “honesty; integrity”, and “responsibility”.
3. There are 4 prominent entrepreneurial characteristics that considered were very

important to determine the success in the culinary business. Those entrepreneurial
characteristics were “honesty; integrity”,
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“confidence”, “responsibility”, and “creativity”.

4. From the in-depth interview (qualitative analysis), found interesting data, where all
informants did not agree with the characteristics of "ability to make decisions quickly".
According to them, it is better to make the right decision at the right time because they have
calculated the risks carefully. In other words, it can be said that it is the ability to take calculated
risk that can make them make the right decisions.

Scientific Advices

Researcher advice that comparative study for the culinary business in other regions in
Indonesia, in order to obtain further and wider information regarding to the prominent
entrepreneurial characteristics that determining the successful in the culinary business. By
having comparative data we are be able to understand whether it emerge the same or different
entrepreneurial characteristics. Collaboration of the (difference) prominent entrepreneurial
characteristics based on area/regions would be something very interesting to do.

Practical Advices
By mapping the entrepreneurial characteristics in the culinary entrepreneurs in Jakarta, it is
hoped that it could provide a picture regarding the required and necessary entrepreneurial
characteristic in culinary business. Thus, anyone who wants to run culinary should consider
having and developing those characteristic so they can sustain and achieve succesfulnes in the
culinary business.
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Abstract: The study was conducted to examine the relationship between university
students' mathematics achievement and effective communication skill levels. The
relational survey model, one of the general survey models based on quantitative data,
was preferred in the study. The exploratory method of correlation was used in the
study, since it involves examining the relationship between two variables without
intervening in any way. The study group of the research consists of students of Atatiirk
University Oltu Humanities and Social Sciences Faculty and Oltu Applied Sciences
Faculty. A total of 140 (female participants=100 (71.4%), male participants=40
(28.6%) participants) participated in the study voluntarily. "Personal Information
Form" and "Effective Communication Skills Scale" were used as data collection tools.
During the analysis of the data, the data obtained from the scales were examined
through the "SPSS 23.0" package program.

As a result of the analysis, it was concluded that there is a moderately positive and
significant relationship between mathematics achievement and effective
communication skills. However, it was determined that there was a significant
relationship between mathematics achievement and ego-enhancing language,
empathy, using body language, and active listening, which are the sub-dimensions of
effective communication skill level, while there was no significant relationship
between mathematics achievement and self-recognition/self-disclosure sub-
dimension. The importance of the study becomes clear when it is considered that one
of the aims of mathematics education is to raise autonomous students who can express
their thoughts and reasoning. As a matter of fact, the scarcity of studies led to the
preparation of this study. Through this study, it is thought that examining the
relationship between effective communication skills, which is an integral element of
education, and mathematics achievement will contribute to the field.

Keywords: Mathematics Achievement, Effective Communication, Communication
Skills
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1. Introduction

A human is a social being who lives and operates in a community with other people
with whom he is in constant contact. Due to this feature, it is possible to say that he
needs communication throughout his life. Because every person has the need to belong
to the society he lives in, to express himself, to be heard and appreciated. Thanks to
communication, people can meet these needs (Siilli Durul, 2020). It is possible to
define indirect communication as a process that covers human life and is a vital
resource for humans.

Communication is a tool that enables the transmission of information in terms of time
and space (Fall, 1998). Verbal symbols (e.g., words, sentences) and non-verbal
symbols (e.g. body postures, facial movements) have an important role in interpersonal
interaction, where they are shared and understood by people (Sharma & Sharma,
2014). As a matter of fact, it supports interpersonal interaction by using it in the
behavior of asking for help that triggers empathy verbally.

Effective communication skill is one of the skills that individuals should have in the
21st century. Individuals with this skill have a high level of communication with their
friends, teachers and social circles. This contributes to the fact that individuals are
more successful than other students in situations that require them to work
collaboratively. As Bolat (1996) stated, education is essentially a communication
activity, and carrying out this activity in a healthy way is closely related to the
development of effective communication skills.

Effective communication is an essential element for math success. Because
communication provides a deep understanding of mathematics (Cramer & Karnowski,
1995). Writing, which is an element of communication, enables individuals to reflect
or explain certain mathematical ideas (Silver, Kilpatrick & Schlesinger, 1990; Whitin,
2004). It contributes to individuals' expressing strategies, increasing their knowledge,
and generally producing cognitive benefits (Jurdak & Abu Zein, 1998; Kroll & Halaby,
1997). It also enables them to think about concepts in mathematics through interaction
with other people (Lee, 2006). Students learn to be clear and persuasive when they
convey their mathematical ideas orally or in writing to others (National Council of
Teachers of Mathematics [NCTM], 2000). This helps students develop their reasoning
skills. Students' ability to convey their mathematical ideas leads to a real and
conceptual understanding, forcing them to think and reflect (Cooke & Buchholz,
2005). In this way, students can create their own understanding of mathematics. An
important issue at this stage is the correct use of language in order to express
mathematical ideas well. In other words, the basis of communication is the functional
use of language. Talking about mathematics by students allows student learning to be
visible and can lead the process correctly by being more actively involved in the
student learning process (Lee, 2006). Moreover, talking about mathematics is effective
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in revealing common understanding and misconceptions that students have along with
conceptual learning (Chapin, O'Connor, Anderson, 2009).

When the relevant studies are examined, active listening, good use of language,
reading comprehension and especially being able to explain are among the important
factors that increase the success in mathematics lessons. In this direction, Albayrak
and Erkal (2003) investigated the causes of failures in mathematics courses in their
study. Among these reasons, the researchers emphasized the negativities caused by the
deficiencies in the stages of reading, understanding and telling. Similarly, Dursun and
Dede (2004) argued that students' active listening skills are the most important factor
affecting their success in mathematics. Because listening captures clues to make sense
of individuals' thoughts and actions. Unlike other studies, Durakoglu and Gokgearslan
(2010) examined the correlation between students' academic achievement scores and
their empathic tendencies in their study with high school students. As a result of the
analysis, it was determined that there was a positive and moderately significant
relationship between the two variables.

As a result, the importance of the study becomes clear when it is considered that one
of the aims of mathematics education is to raise autonomous students who can express
their thoughts and reasoning. As a matter of fact, the scarcity of studies led to the
preparation of this study. Through this study, it is thought that examining the
relationship between effective communication skills, which is an integral element of
education, and mathematics achievement will contribute to the field.

1.1. Purpose of the research

The aim of the study was to examine the relationship between university students'
mathematics achievement and effective communication skill levels. In line with this
general purpose, answers to the following questions were sought.

1. Is there a significant relationship between university students' mathematics
achievement and effective communication skill levels?

2. Is there a significant relationship between the mathematics achievement of
university students and the sub-dimensions of effective communication skill
level (ego-enhancing language, active listening, self-knowledge-disclosure,
empathy, using body language)?

2. Method

2.1. Research Model

In the study, the relationship between university students' mathematics achievement
and effective communication skills was tried to be examined. For this purpose, the

relational survey model, one of the general survey models based on quantitative data,
was used. The relational survey model is a method that is made by revealing the
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relationship between two or more variables and the existence of the change between
these variables (Biiylikoztiirk, Cakmak, Akgiin, Karadeniz & Demirel, 2015). This
method is divided into two as correlation and comparison (Karasar, 1984). In this
study, the exploratory method of correlation was used since it involves examining the
relationship between two or more variables without intervening in any way.

2.2. Study Group

The study group of the research consists of students of Atatlirk University Oltu Faculty
of Humanities and Social Sciences and Oltu Faculty of Applied Sciences. The
departments studied by the students who actively take mathematics education in the
first year of the faculties and pass this course are selected. For this reason, while Oltu
Humanities and Social Sciences Faculty Social Work and Finance and Banking
departments were preferred, Information Systems and Technologies department was
preferred in Oltu Applied Sciences Faculty. A total of 140 students participated in the
study voluntarily. In Table 1 and Table 2 below, descriptive information about the
gender, faculties and departments of the students is given.

Table 1. Frequency and percentage distributions of university students by gender

Gender f %

Female 100 71,4
Male 40 28,6
Total 140 100

When Table 1 is examined, it is seen that mostly female students (71.4%) and male
students (28.6%) participated in the research.

Table 2. Frequency and percentage distribution of university students according to
faculties and departments

Faculty Department f %

Social Work 93 66,4

Oltu Humanities and
Social Sciences

Faculty Finance? and 18 12,9
Banking

Oltu Applied Information Systems 29 20,7

Sciences Faculty and Technologies

Total 140 100

When Table 2 is examined, it is seen that the students of Oltu Faculty of Humanities
and Social Sciences with 79.3% and Oltu Faculty of Applied Sciences with 20.7%
participated in the research. Among these faculties, the students from the Social Work
department participated in the research with 66.4%.

52



2.3. Data Collection Tool

Personal information form and effective communication skills scale were used as data
collection tools in the study.

Personal Information Form: In the personal information form created for the
research, both the participants themselves and their success scores in the basic
mathematics course they took at the university were requested. For this purpose,
gender, department studied and the letter grade of passing the mathematics course were
asked in the personal information form.

Effective Communication SKkills Scale: In the research, the “Effective
Communication Skills Scale (EIBO)” developed by Kaynak, Atan and Erten Sarikaya
(2017) was used to measure the effective communication skills of the participants. The
scale consists of 34 items and 5 sub-dimensions. These are: Ego Enhancing Language
(1,2, 3,4, 5, 6), Active Listening (7, 8, 9, 10, 11, 12, 13, 14), Self-Knowledge-Self-
Disclosure (15, 16, 17, 18, 19), Empathy (20, 21, 22, 23, 24, 25, 26, 27), Using Body
Language (28, 29, 30, 31, 32, 33, 34). Scoring on the five-point Likert type scale is
completely appropriate (5), mostly suitable (4), partially appropriate (3), slightly
appropriate (2), not at all appropriate (1). Five items (15,16, 28, 32, 33) in the scale
are reverse coded. For the reliability and validity studies of the scale, the internal
consistency reliability was found by looking at the correlation between the Cronbach's
alpha coefficient and the subscales. Accordingly, Cronbach's alpha coefficient was
calculated for each sub-dimension of the scale. While the total internal consistency
reliability coefficient of the scale was .817, the internal consistency reliability
coefficients of each sub-dimension were found to vary between .73 and .85. However,
as a result of the analyzes made for the construct validity of the scale, Kaynak et al.
(2017) found moderately significant relationships between the subscales (0.25-0.58,
p<.01).

2.4. Data Collection and Analysis

The research data were obtained by the researchers in April 2022 by applying the scale
to the students in the classroom environment. Before the measurement tool was
distributed to the students, necessary information was given about the content of the
study. It was stated that the data to be obtained would be used within the scope of the
research and it was stated that participation in the research was based on volunteerism.
It was especially emphasized that students should give correct answers in order for the
data to be valid and reliable. In addition, information about the students' demographic
characteristics and mathematics achievement scores was obtained through the personal
information form. In the research, personal information form and effective
communication skills scale were applied together.

During the analysis of the data, the data obtained from the scales were examined
through the "SPSS 23.0" package program. In the study, the relationship between
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students' mathematics achievement and effective communication skills was examined
using the correlation analysis technique. In this direction, in order to determine
whether there is a linear relationship between mathematics achievement and effective
communication skills and dimensions, the Pearson product-moment correlation
coefficient was calculated and the degree of the relationship was revealed.

3. Results

The data obtained in the study were subjected to correlation analysis and the
relationship between university students' mathematics achievement and effective
communication skills and sub-dimensions was revealed. In this direction, first of all,
the relationship between university students' mathematics achievement and effective
communication skills was examined and the results are presented in Table 3.

Table 3. The relationship between university students' mathematics achievement and
effective communication skills

Mathematics Effective
Achievement Communication
Skills
Mathematics Achievement r 1 354"
p .000
Effective Communication r 354" 1
Skills p .000

N=140, **p< .01

When Table 3 is examined, it is seen that there is a moderately positive and significant
relationship between university students' mathematics achievement and effective
communication skill levels (r =.354 p<.01). Accordingly, it can be said that as success
in mathematics increases, effective communication skills also increase. Considering
the coefficient of determination (r?=.125), it is seen that approximately 13% of the
increase in mathematics achievement is due to effective communication skills.
However, the theoretically explained variance can also be interpreted for the other
variable. In other words, it is possible to say that as students' effective communication
skills increase, their mathematics achievement also increases.

On the other hand, the results obtained by examining the relationships between
university students' mathematics achievement and the sub-dimensions of effective
communication skills (ego-enhancing language, active listening, self-disclosure/self-
knowledge, empathy and using body language) are presented in Table 4.

54



Table 4. The relationship between university students' mathematics achievement and
the sub-dimensions of effective communication skills

Ego- Active Self- Empathy Using
Enhancing Listening Disclosure/Self- Body
Language Knowledge Language
. r 274" 325" .052 289" 172"
Mathematics
Achievement p .001 .000 541 .001 .043

N=140, *p< .05, **p< .01

When Table 4 showing the relationship between mathematics achievement and the
sub-dimensions of the effective communication skill level is examined, it is seen that
there is a low-level positive and significant relationship between the effective
communication skill level of mathematics achievement and the ego-enhancing
language sub-dimension (r=.274, p<.01). it is seen that there is a moderate positive and
significant relationship between the effective communication skill level and the active
listening sub-dimension (r =.325, p<.01). In addition, as a result of the analyzes made,
there was a low level of positive and significant relationship between the level of
effective communication skill in mathematics and the empathy sub-dimension (r=.289,
p<.01), and there was a low level of positive correlation between the level of effective
communication skill and the sub-dimension of using body language. and there was a
significant relationship (r =.172, p<.05). On the other hand, it is seen that there is no
significant relationship between the effective communication skill level of
mathematics achievement and the self-disclosure/self-disclosure sub-dimension (r
=.052, p>.05).

4. Discussion and Conclusion

In this study, the relationship between university students' mathematics achievement
and effective communication skill levels (sub-dimensions) was examined. As a result
of the analysis, it was concluded that there is a moderately positive and significant
relationship between mathematics achievement and effective communication skills. In
other words, it was observed that as the mathematics achievement increased, the
effective communication skills of the students also increased. However, such an
analysis does not offer an interpretation in the context of cause and effect. This result
only gives information about the moderate and positive changes of the variables
together.

In addition, it was determined that there was a low-level positive and significant
relationship between mathematics achievement and the sub-dimensions of using ego-
enhancing language, empathy and body language of effective communication skill
level, and a moderate positive and significant relationship between active listening
sub-dimension. In addition, a significant relationship was not found between only
mathematics achievement and the self-recognition/self-disclosure sub-dimension of
effective communication skill level. It can be said that the emergence of such a result
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in the research partially overlaps with the studies on the subject (Durakoglu &
Gokgearslan, 2010; Dursun & Dede, 2004).

Based on these results, the following recommendations for both research and future
research are presented.

* In this study, which deals with the relationship between mathematics and
effective communication, a significant relationship between mathematics and
effective communication can be used as a tool to improve communication skill
level in order to increase mathematics achievement. For this reason, it can be
suggested that activities that increase communication should be placed more in
university curricula.

=  When the studies on the subject are examined, it has been found that the
number of studies conducted is few. As in this study, it was observed that data
collection tools such as questionnaires and scales were used in general. For this
reason, observations and interviews can be used to understand the content in
depth as a data collection technique in future studies.

* The number of the studied group in terms of schools, faculties and departments
was limited in the study. For this reason, in future studies like this, comparisons
can be made in terms of faculty or department by keeping the number of sample
groups higher.
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The Effect of Perceived Leadership Styles on the Performance of
Public and Private Sector Employees /

Algilanan Liderlik Stillerinin Kamu ve Ozel Sektér Calisanlarinin
Performansi Uzerine Etkisi
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Abstract: Perceived leadership styles and employee performance are extremely important
issues in businesses. These issues have been studied by many authors. These issues need to be
addressed for the success and continuity of a business. The aim of this study is to investigate
the effect of perceived leadership styles on the performance of public and private sector
employees. Within this framework, Tiirk Telekom, operating in the province of Ordu, has been
working in Banks, Municipalities, Schools, Hospitals, Enforcement Office, Architecture,
Engineering and Psychological Consultancy offices, etc. Online and face-to-face surveys were
conducted with 320 employees. Frequency analysis, factor and reliability analysis, correlation
and regression analyzes of the obtained data were performed with the help of SPSS 24.0
package program. As a result of the research, significant relationships were found between
transformational leadership and contextual, task and employee performance. Again, significant
relationships were found between transactional leadership and contextual, task and employee
performance. It was concluded that transformational leadership affects employee performance,
task performance and contextual performance, while transactional leadership does not affect
employee performance, task performance and contextual performance.

Keywords: Leadership Styles, Perceived Leadership, Employee Performance.

Ozet: isletmelerde algilanan liderlik stilleri ve calisanlarin performansi son derece 6nemli
konulardir. Bu konular birgok yazar tarafindan incelenmistir. Bir isletmenin basarist ve
stirekliligi i¢cin bu konularin tizerinde durulmasi gerekir. Bu ¢alismanin amaci, algilanan liderlik
stillerinin kamu ve 6zel sektdr ¢alisanlarinin performansi iizerine etkisini arastirmaktir. Bu
cercevede Ordu ilinde faaliyet gosteren Tiirk Telekom, Bankalar, Belediyeler, Okullar,
Hastaneler, Icra Dairesi, Mimarlik, Miihendislik ve Psikolojik Danmigsmanlik ofislerinde vb.
calisan 320 kisi ile online ve yliz yiize anketler yapilmistir. Elde edilen verilerin SPSS 24.0
paket programi yardimiyla frekans analizleri, faktor ve gilivenilirlik analizleri, korelasyon ve
regresyon analizleri yapilmistir. Arastirmanin sonucunda transformasyonel liderlik ile
baglamsal, gorevsel ve calisan performansi arasinda anlamli iliskiler bulunmustur. Yine
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Transaksiyonel liderlik ile baglamsal, gorevsel ve ¢alisan performansi arasinda anlamli iligkiler
tespit edilmistir. Transformasyonel liderligin ¢alisan performansini, gérev performansini ve
baglamsal performansi etkiledigi, transaksiyonel liderligin ise ¢alisan performansini, gorev
performansini ve baglamsal performansi etkilemedigi sonuclarina ulagilmistir.

Anahtar kelimeler: Liderlik Stilleri, Algilanan Liderlik, Calisan Performansi

GIRIS

Bir isletme icin liderlik 6nemli bir kavramdir. Liderlik, liderlik teorileri, liderlik tiirleri ve
calisan performansi konular1 bir¢ok yazar tarafindan incelenmistir.

Liderlik deyince akla etkileme gelir. Liderligin bir¢cok tanimi yapilmistir. Liderligin
yoneticilikten farkli oldugu bilinmektedir. Durumsal liderlik, doniisiimcii liderlik gibi tiirleri
bulunan liderligin daha da fazla gesitleri bulunmaktadir. Calisanlar tarafindan algilanan liderlik
stillerinin ¢alisanlarin performansina bazi yansimalar olur.

Performans degerlendirme de isletme ve calisanlar i¢in ¢ok Snemli bir diger kavramdir.
Calisanlarin performansi ne kadar yiiksekse isletme i¢in o kadar karli bir durumdur.

Bu kapsamda bu bdéliimde algilanan liderlik ve calisanlarin performansi ile ilgili konulara
deginilmistir.

LiDERLIK

Liderlik Tanimlar1 ve Yoneticilikten Farki

Liderlik, liderin yaptig1 seylerle ilgili bir siiregtir. Lider, bagkalarin belirli ama¢ dogrultusunda
davranmaya iten, onlara ilham veren, etkileyen kisi olmakla beraber o kisilerin kendisini
isteyerek izlemelerini saglar (Kogel, Isletme Yoneticiligi, 2018, s. 585).

Yoneticilik meslek uygulamasidir, liderlik insanlar1 etkileyebilme ve harekete gecirebilme
isidir.
Yoneticilik formel organizasyon yapisi iginde gercgeklesir, liderlik i¢in formal yap1 kosulu

yoktur.

Yoneticilik tanimlanmis hedeflere ulastiracak islerin en etkin sekilde yaptirilmasi ile alakalidir,
liderlik ise hedeflerin ve yapilacak islerin belirlenmesi ile alakalidir.

Yoneticinin bulundugu pozisyona verilmis olan yetki ve yaptirim uygulama hakki, insanlari
etkileme araci iken, liderin kisisel 6zellikleri, davranislari, insanlara verdigi vizyon, giiven ve
ilham, insanlari etkileme aracidir.

Y 6neticinin gorev tanimi olur, liderin gorev tanimi olmaz.
Yoneticilik, egitim, hesap kitap, dlgme, istatistik, yonetmelik, prosediirlere dayanan, bilimsel
yani agir basan bir istir. Liderlik ise insanlar1 kendi istekleri ile davranisa itebilme, insanlara

ileriye bakarak ulagsmaya deger saydiklar1 hedefler verebilme isidir. Yani “sanat” yani agir
basar.
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Yoneticilikte tanimlanan hedeflere ulagsma vardir, liderlik ise degisim ve doniisiim yapabilme
vardir.

Yoneticilik isletmenin “i¢ yap1 ve dinamiklerine”, liderlik ise
dinamiklerine” bakabilmedir.

isletmenin dis yap1 ve

Yonetici “igleri dogru yapan”, lider ise “ dogru isler yapan™ kisi olmaktadir (Kogel, Isletme
Yoneticiligi, 2018, s. 591-592).

Liderlik Tiirleri

Otokratik liderlik; kararlar kimseye danisilmadan alinir. Tiim karar ve yetkiler tek elde toplanir
ve korkuya dayal1 bir yonetim sekli uygulanir.

Demokratik liderlik; tartismaya aciktir. Kararlar birlikte alinir ve uygulanir.

Serbesiyetci Liderlik; 1limli ve pasif bir liderlik tarzidir. Grubun tam bir serbestligine ve zayif
bir otoriteye dayanir.

Durumsal Liderlik; yoneticiler, astlarin bilgi, beceri, kisilik yapis1 ve isletmenin igerisinde
bulundugu durum ve kosullara gore otokratik, demokratik ve serbesiyetei liderlik tiirlerini
kullanmak durumunda kalabilir. Bu liderlik tiiriine durumsal liderlik denir (Ozgen & Yalgin,
Temel Isletmecilik Bilgisi, 2018, s. 180-181).

Doniistimcii (transformasyonel) lider, isletme caliganlarimi giiglii bir bigcimde etkileyerek,
orgiitsel amaclarin, ¢alisanlarin kendi kisisel beklentilerinin 6niine gegmesine sebep olur. Bu
durumda, ¢alisanlar i¢in dncelik olan isletmenin amaglarinin gerceklestirilmesidir. Bu nedenle,
kendi beklentilerini ikinci planda tutarlar ve gorevlerine yogunlasarak yiikiimliiliikklerini arzulu
ve istekli bir sekilde yerine getirirler (Ulgen & Mirze, 2020, s. 383).

Doniistimcii liderligin dort boyutu, karizma veya ideallestirilmis etki, ilham verici motivasyon,
entelektiiel tesvik ve bireysellestirilmis ilgidir. Karizma veya ideallestirilmis etki, liderin,
takipgilerin liderle 6zdeslesmelerine neden olan takdire sayan sekillerde davranma derecesidir.
[lham veren motivasyon, liderin ¢ekici ve takipgilere ilham veren bir vizyonu ifade etme
derecesidir. Entelektiiel uyarim, liderin varsayimlara meydan okuma, risk alma ve takipgilerinin
fikirlerini isteme derecesidir. Bireysellestirilmis degerlendirme, lider, her bir takipg¢inin
ihtiyaclarma katilir, takip¢iye bir akil hocasi veya kog¢ olarak hareket eder ve takipginin
endiselerini ve ihtiyaglarin1 dinler (Judge & Piccolo, 2004, s. 755).

Siirdiiriimcti (Transaksiyonel) Liderlik

Etkilesimci lider biraz gelenek¢i yapiya sahiptir. Gegmisteki hem olumlu hem de yararh
gelenekleri slirdlirme, bunlart gelecek nesillere birakma bakimindan faydali hizmetlerde
bulunur. Atilim yapan ve yenilik¢i gelisme politikalar izleyen orgiitlerde transformasyonel
liderlik bigimi, aksine durgun biiylime ve tasarruf politikasini benimsemis Orgiitlerde
transaksiyonel liderlik bi¢imi etkilidir (Tengilimoglu, 2005, s. 6).
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Liderlik Kuramlari
Ozellikler Yaklasimi

Bu yaklasim lider degiskenine 6nem vermektedir. Siireci etkileyen ¢ok dnemli bir unsur liderin
ozellikleridir. Kisinin lider olarak ortaya ¢ikmasinin, grubu yonetmesinin en 6nemli sebebi,
tasimakta oldugu 6zelliklerdir. Bu nedenle 6zellikler yaklasimi, liderin diger grup tiyelerinden
farkli 6zelliklere sahip oldugunu varsayar (Ertiirk, Isletme Biliminin Temel Ilkeleri, 2021, s.
188).

Durumsallik Yaklagimi

Liderlik olayini, kosullar1 da goz oniine alarak anlatmaya calisan bu yaklasima gore, liderin
etkinligini ortaya koyan bazi unsurlar vardir: Gergeklesmesi istenen amacin niteligi, grup
tiyelerinin kabiliyetleri ve beklentileri, liderligin meydana geldigi organizasyonun nitelikleri,
liderin ve izleyicilerin ge¢mis deneyimleri (Ertiirk, Isletme Biliminin Temel ilkeleri, 2021, s.
192).

PERFORMANS
Performans Degerlendirme

Yapilacak islerin ve isle ilgili performans gostergelerinin daha dnceden belirlenip personelin
calismasinin buna gore degerlendirilmesine performans degerleme denir (Kiictik, 2017, s. 219).
Performans degerlemesi, ¢alisanlarin iste olan basarisint degerlendirme stirecidir. Performans
degerlemesi, isi degerlendirmez. Isi yapan personeli, onun basarisini veya isteki basarisizligini
degerlendirir. Calisanin isteki basarisi, tutum ve davranislari, ahlak durumu ve 6zellikleri,
bireyin firmanin basarisina olan katkilar1 degerlendirilmektedir (Ozgen & Yalgm, Temel
Isletmecilik Bilgisi, 2018, s. 156).

Performans Degerlendirme Amaglari

Performans degerlendirme, verimlilik ve rekabet iistiinliigii saglama agisindan dneme sahiptir.
Ayn1 zamanda ¢alisan birey agisindan da dneme sahiptir. Bir isgdren, yerlestirildikten ve is
icin egitildikten sonra, is performansinin beklenen o6l¢iitlerine nasil ulasilacagini 6grenmek
hakkina sahip olur. Ona bu konuda bilgi vermekle sorumlu olan ¢alisanin ilk amiridir. Ilerleme
umudu, ¢ogu ¢alisan i¢in 6nemli bir konudur. Calisanlar basarilarini iyilestirmek ve kendilerini
daha iyi islere hazirlamak i¢in neler yapabileceklerini dgrenmek isterler. Iste bu durumda
performans degerlendirmenin gerekli oldugu ortaya ¢ikmaktadir (Bingdl, Insan Kaynaklar
Yonetimi, 2015, s. 355).

Performans Degerlendirme Y ontemleri

Bu yontemleri asagidaki gibi siralayabiliriz (Bingél, Insan Kaynaklar1 Yonetimi, 2015, s. 358-
359):

Grafik Dereceleme Yontemi

Karsilastirma Yontemleri

Zorlanmis Dagilim Yontemi

Kontrol Listesi Yontemi

Zorunlu Sec¢im Y d6ntemi

Kritik Olay Yontemi

Ooooono
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Yerinde Inceleme ve Gozlem Yontemi

Davranigsal Temellere Dayali Degerlendirme Olgekleri
Sonuglara Dayal1 Sistemler

360 Derece Geri- Bildirim Yaklasimi

Takima Dayali Performans Degerlendirme

Oooooo

Baglamsal ve Gorevsel Performans

Baglamsal performans, orgiitsel performansa dogrudan katkida bulunmayan fakat orgiitsel,
sosyal ve psikolojik ortami destekleyen davranislardan olusur. igerige dayali performans,
formel is taniminin pargasi olmayan faaliyetleri kapsadigindan gorev performansindan
farklidir. Baglamsal performansi yiiksek olan bir ¢alisan gorev performansini artirarak dolayl
yoldan organizasyonel performansa katkida bulunmus olur (Sener, 2017, s. 82).

Basar1 Olgiitleri

Etkinlik

Etkinlik kavrami genellikle, verimlilik kavrami ile bir arada veya bazen esanlamli kullanilir.
Gergekte, verimlilige gore daha kapsamli ve 6l¢iilmesi zordur. Etkinlik amaca ulagma derecesi,
verimlilik ise ¢ikty/ girdi seklinde tanimlanabilir. Isletmelerde etkinlik; teknik etkinlik,
ekonomik etkinlik ve igletme biliminde etkinlik olmak iizere baglica {i¢ alanda tanimlanabilir
(Can, Biiyiikbalci, & Bal, 2016, s. 22).

Verimlilik

Verimliligi elde edilen sonuglarin, faydalarin, bu sonuglar1 ve faydalari elde etmek igin
katlanilan ¢abalara, yapilan fedakarliklara, harcamalara orani olarak tanimlalabilir (Akdemir,
Isletmeciligin Temel Bilgileri, 2014, s. 64).

Karlilik

Karllik, basar1 degerlemesindeki en klasik dl¢tidiir. Kar belirli bir donemdeki gelirlerle giderler
arasindaki pozitif farktir. Gelirlerle giderler arasinda negatif fark ise zarardir (Akdemir,
Isletmeciligin Temel Bilgileri, 2014, s. 72).

Algilanan Liderlik Stilleri ve Calisanlarin Performansi1 Konusunda Yapilmisg Calismalar

Gelmez ve Urtiirk” {in “ Ozel Bir Hastanede Liderlik Stillerinin ve Calisan Performansinin
Incelenmesine Yonelik Bir Arastirma” adli calismalarinda, dzel bir hastanedeki yoneticilerin
liderlik ~stillerinin  belirlenmesi amaclanmis ve bu liderlik stillerinin  ¢alisanlarin
performanslariyla nasil bir iliskisi oldugu ortaya konulmustur. Arastirma Ankara ilinde faaliyet
gosteren Ozel bir hastanenin 268 ¢alisani ile yapilmistir. Algilanan liderlik davraniglarinin is
performansimni ne diizeyde etkiledigi korelasyon analizi yapilarak test edilmistir. Analiz
sonuclarina gore, liderlik stili ile ¢alisan performans algilar1 bakimindan farklilik oldugu
saptanmustir (Gelmez & Akga Urtiirk, 2019).

Kara ve Kaya’ nmin *“ Déniisiimcii Liderligin Calisan Performansi1 Uzerindeki Etkisinde s
Tatmininin Aract Rolii” adli ¢alismalarinin amaci doniisiimcii liderligin ¢alisan performansi
tizerindeki etkisinde is tatmininin aracilik roliiniin arastirilmasidir. Mugla ili Marmaris
ilcesindeki dort ve bes yildizli konaklama isletmelerinde calisan 282 katilimcidan anket
aracihiftyla veri toplanmustir. Olgek gecerliligi i¢in dogrulayici faktdr analizi (DFA) yapilarak,
degiskenler arasi iliskiler tespit edilmis ve yapisal esitlik modeli ile modelin uyum iyiligi testleri
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ve regresyon analizi yapilmistir. Aracilik roliinii test edebilmek ic¢in dolayli etkilerin
anlamliligina bakilmis ve bunun i¢in boostrap yontemi kullanilmigtir. Analizler sonucunda,
doniistimcii liderligin calisan performansi ve ig tatminini pozitif yonde anlamli olarak etkiledigi
tespit edilmistir. Aracilik analizi sonucunda ise is tatmininin doniisiimcii liderlik ile calisan
performansi arasindaki iliskide kismi aracilik rolii oldugu tespit edilmistir (Kara & Kaya, 2020).

Ozdevecioglu ve Kanigiir’ iin “ Calisanlarin iliski ve Gorev Yonelimli Liderlik Algilamalarinin
Performanslar1 Uzerindeki Etkileri” adli ¢alismalarinin amaci, turizm sektdriindeki otel
orgiitlerinde ¢alisanlarin iliski ve gorev yonelimli liderlik algilamalarinin, gorev ve baglamsal
performanslarina etkisini ortaya koymaktir. Arastirma evrenini Ankara ilindeki dort ve bes
yildizl1 otellerin ¢alisanlar1 olusturmustur. Arastirma 267 kisilik orneklem ile yapilmistir.
Aragtirmada iliski ve gorev yonelimli liderlik algilamalarinin ¢alisanlarin gérev ve baglamsal
performanslari {izerinde pozitif etkisi olduguna dair dort hipotez kabul edilmistir (Ozdevecioglu
& Kanigiir, 2009).

Tutar’ 1n * Liderlik Tarzinin Isgéren Performans1 Uzerindeki Etkisi ve Bir Uygulama” adl
calismasinda liderlik ve performans kavramlari {izerinde durulmustur. Liderlik teorileri ele
alinmistir. Uygulanan liderlik tarzlarinin calisanlarin performanslar1 ilizerinde yaratabilecegi
etkiler arastirilmistir. Arastirmada bir kamu kurulusundan 92 personel yer almistir. Caligmada
isgorenlerin demografik 6zelliklerinden ve calistiklar1 birimlerinden faydalanilarak, ise-kisiye
yonelik liderlik tarzlarimin is performansi lizerine etkilerinin belirlenmesi hedeflenmistir.
Istatistiksel analiz verilerinin niteligine gore gereken yerlerde regresyon analizi kullanilmistir.
Anket sonuglart kideme, ¢alisma siiresine ve unvana gore degerlendirilmistir. Sonug olarak,
askeri orgiit ve gorevlerde, ise yoneliklik puanlarin, kisiye yoneliklik puanlarina gére daha
yiiksek oldugu bulunmustur (Tutar, 2008).

Arastirmanin Amaci

Bu caligmanin amaci, ¢esitli kurumlarda ¢alisanlarin algiladiklart liderlik = stillerinin
performanslarina etkisini aragtirmaktir.

Arastirmanin Hipotezleri

H1: Transformasyonel liderligin ¢alisan performansi iizerinde pozitif yonlii dogrusal etkisi
vardir.
H2: Transformasyonel liderligin gorev performansi iizerinde pozitif yonlii dogrusal etkisi
vardir.
H3: Transformasyonel liderligin baglamsal performans {izerinde pozitif yonlii dogrusal etkisi
vardir.
H4: Transaksiyonel liderligin ¢alisan performansi tizerinde pozitif yonlii dogrusal etkisi vardir.
HS5: Transaksiyonel liderligin gérev performansi tizerinde pozitif yonlii dogrusal etkisi vardir.
H6: Transaksiyonel liderligin baglamsal performans iizerinde pozitif yonlii dogrusal etkisi
vardir.
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Arastirmanin Modeli

Sekil 1. Arastirmanin Modeli

[ Transformasyonel Liderlik
Caligan Performansi
Gorev Performanst

[ Transaksiyonel Liderlik ]/ Baglamsal Performans

Arastirmanin Yontemi

Arastirmada 320 adet veri toplanmis ve SPSS 24.0 paket programiyla analiz edilmistir. Tlk
asamada frekans, yiizde, ortalamalar ve standart sapmalar kullanilmistir. Daha sonra faktor,
giivenilirlik, korelasyon ve regresyon analizleri yapilmstir.

Evren ve Orneklem

Orneklem Tiirkiye’ de kurumlarda ¢alisan kisilerden olusmaktadir. Verilerin toplama siireci
Ekim 2021’ de baslamis ve Aralik 2021° de sona ermistir. Cesitli kurumlarda ¢alisan kisilere
online anket yontemiyle ulasilmis bir kismina da yiiz yiize anket yapilmistir. 320 ankete geri
doniis saglanmustir.

Veri toplama yontem ve araclari

Arastirmada anket uygulamasinda yararlanilmistir. Anket 3 boliimden olugmaktadir. Birinci
boliimde demografik sorular, ikinci boliimde ¢ok faktorlii liderlik anketi, ticlincli boliimde ise
performans 6l¢egi yer almaktadir.

Arastirmanin Bulgular:

Tablo 1: Cinsiyet

Cinsiyet Siklik Yiizde (%)
Erkek 106 33,1
Kadin 214 66,9
Toplam 320 100

Kisilerin cinsiyete gore dagilimlar1 Tablo 1’ de gosterilmistir. Aragtirmaya 214 kadin (%66,9)
ve 106 erkek (%33,1) katilmistir. Arastirmaya katilan kadinlarin sayis1 erkeklerden fazladir.

Tablo 2: Yas
Yas Siklik Yiizde (%)
21-30 181 56,6
31-40 122 38,1
41-50 17 53
Toplam 320 100
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Arastirmaya 21-30 yas araliginda 181 kisi( %56,6), 31-40 yas araliginda 122 kisi (%38,1) ve
41-50 yas araliginda 17 kisi (%5,3) katilmistir. 21-30 yas aralifinda katilim en fazladir.

Tablo 3: Medeni Durum

Medeni Durum Siklik Yiizde (%)
Evli 197 61,6

Bekar 122 38,1

Diger 1 0,3
Toplam 320 100

Aragtirmaya katilanlarin 197’ si evli (%61,6), 122’ si bekar (%38,1) ve 1 kisi diger (9%0,3)
kisilerden olugmaktadir.

Tablo 4: Egitim Diizeyi

Egitim Diizeyi Siklik Yiizde (%)
Lise 29 9,1

On lisans 69 21,6
Lisans 201 62,8
Yiiksek lisans 20 6,3
Doktora 1 0,3
Toplam 320 100

Aragtirmaya katilanlardan lise mezunu 29 kisi ( %9,1), 6n lisans mezunu 69 kisi ( % 21,6),
lisans mezunu 201 kisi (%62,8), yiiksek lisans mezunu 20 kisi (%6,3), doktora mezunu 1 kisi
(%0,3) vardir. Lisans mezunlar1 cogunlugu olusturmaktadir.

Tablo 5: Kag yildir bu meslegi yapmaktasiniz?

Yil Siklik Yiizde
1-5 183 57,2
6-10 107 33,4
11-15 19 5,9
16-20 10 3,1
21-25 1 0,3
Toplam 320 100

Aragtirmaya meslegini 1-5 yil arasinda yapan 183 kisi (%57,2), 6-10 yi1l arasinda yapan 107
kisi (%33,4), 11-15 yil arasinda yapan 19 kisi (%5,9), 16-20 y1l arasinda yapan 10 kisi
(%3,1), 21-25 y1l arasinda yapan 1 kisi (%0,3) katilmistir.

Tablo 6: Departman

Departman Siklik Yiizde (%)
Tiirk Telekom 144 45,0
Banka 35 10,9
Hukuk 15 4,7

Saglik 25 7,8
Ogretmen 39 12,2
Miihendis 22 6,9

Mimar 8 2,5

Memur 7 2,2
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Pdr 11 34
Muhasebe 8 2,5
Is ve Sosyal Giivenlik 4 1,3
[lahiyat 2 0,6
Toplam 320 100

Arastirmaya katilanlardan Tiirk Telekom’ da ¢alisan 144 kisi (%45,0), banka calisan1 35 kisi
(%10,9), hukukeu 15 kisi (%4,7), saglik calisam 25 kisi (%7,8), 6gretmen 39 kisi (%12,2),
miihendis 22 kisi (%6,9), mimar 8 kisi (%2,5), memur 7 kisi (%2,2), psikolojik danigman 11
kisi (%3,4), muhasebeci 8 kisi (%2,5), is ve sosyal giivenlikte ¢alisan 4 kisi (%1,3), ilahiyat¢i
2 kisi (%0,6) vardir. Aragtirmaya katilanlarin biiyiik cogunlugunu Tiirk Telekom ¢alisanlari
olusturmaktadir.

Tablo 7: Unvan

Unvan Siklik Yiizde
Y Onetici 35 10,9
Calisan 285 89,1
Toplam 320 100

Arastirmaya katilan yonetici sayisi 35 (%10,9), calisan sayis1 285 (%89,1) kisidir.

Tablo 8: Toplam geliriniz kag¢?

Toplam gelir Siklik Yiizde(%)
3000 ve alt1 137 42 8
3001-6000 105 32,8
6001-9000 59 18,4

9001 ve {istii 19 5,9
Toplam 320 100

Arastirmaya katilanlardan 3000 ve alt1 geliri olanlar 137 kisiyi (%42,8), 3001-6000 arasi
geliri olanlar 105 kisiyi (%32,8), 6001-9000 aras1 geliri olanlar 59 kisiyi (%18,4), 9001 ve
tistii geliri olanlar 19 kisiyi (%5,9) olusturmaktadir.

Tablo 9: Transformasyonel Liderlige iliskin Ortalama ve Standart Sapma Degerleri

Soru | Soru Ifadesi Ortalama Standart Sapma

1 23. Kararlarin ahlaki sonuglarini 3,7531 0,61204
dikkate alirim.

2 21. Baskalarinin bana kars1 saygi 3,7188 0,64006
duyacaklari1 bi¢imde davranirim.

3 2. Onemli kararlar1 uygun olup 3,6969 0,61740

olmadiklarini belirlemek i¢in yeniden
gbzden gegiririm.

4 25. Giivenli ve gli¢lii oldugumu 3,6625 0,71164
gosteririm.
5 10. Birlikte ¢aligtigim bireylerin 3,6406 0,71190

benimle ¢caligmaktan gurur
duymalarini ve zevk almalarini
saglarim.
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6 19. Insanlar1 yalnizca bir grubun 3,6250 0,64570
iyeleri olarak degil, ayn1 zamanda tek
tek bireyler olarak goriiriim.

7 8. Problemleri ¢ozmede farkli 3,6063 0,71348
yaklagimlar ararim.
8 36. Amaglara ulasilacagina 3,6031 0,70064
inandigimi ve giivendigimi ifade
ederim.

9 30. Bagkalarinin problemlere bir¢ok 3,6000 0,72311
farkli a¢ilardan bakmalarini saglarim.
10 14. Giclii bir amag¢ duygusuna sahip | 3,5969 0,69705
olmanin 6nemini agik ve net bigimde
belirtirim.

11 26. Gelecekle ilgili harekete gecirici | 3,5969 0,77378
nitelikte bir vizyon olustururum.
12 31. Baskalarinin kendi giiclii yonlerini | 3,5781 0,71711
gelistirebilmeleri i¢in yardimci
olurum.

13 29. Bireyi, diger bireylerden farkli 3,5438 0,75821
ihtiyac, yetenek ve istekleri olan bir
insan olarak degerlendiririm.

14 13. Yapilmas: gereken seylerden séz | 3,5406 0,75838
ederken biiyiik bir ilgi ve isteklilik
gosteririm.

15 9.Gelecek hakkinda konusurken 3,5125 0,87090
iyimser davranirim.

16 32. Verilen gorevlerin farkl 3,4781 0,82638

bicimlerde yerine getirilebilecegi ile
ilgili 6nerilerde bulunurum.

17 15. Baskalarim yetistirmek ve 3,4688 0,80688
yonlendirmek i¢in zaman ayiririm.

18 34. Ortak bir misyon duygusuna sahip | 3,4688 0,79119
olmanin dnemini vurgularim.

19 18. Grubun yararina olacak seyleri 3,2563 0,84725
kendi ¢ikarimdan 6nde tutarim.

20 6. En 6nemli degerlerim ve 3,0656 0,96915

inan¢larim hakkinda konusurum.

Yukaridaki tablo 9’ da, sorulan sorulara iliskin ortalama ve standart sapma degerleri
goriilmektedir. Verilen yanitlarin ortalamalar1 3,0656 ile 3,7531 arasinda degismektedir. En
yliksek ortalamaya sahip soru “ Kararlarin ahlaki sonuglarini dikkate alirnm.” ifadesidir.

Tablo 10: Transaksiyonel Liderligin Ortalama ve Standart Sapma Degerleri

Soru | Soru Ifadesi Ortalama Standart Sapma
1 1.Baskalarinin gosterdigi ¢abanin 3,7031 0,58400
karsilig1 olarak onlara yardimci
olurum.

2 35. Baskalar1 kendilerinden 3,5813 0,69455
beklenenleri yerine getirdiklerinde
memnuniyetimi ifade ederim.
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3 11. Performans hedeflerine ulasmada | 3,4781 0,77145
kimlerin nelerden sorumlu oldugunu
ayrintili olarak tartigir ve agiklarim.
4 16. Performans hedeflerine 3,4531 0,79831
erisildiginde, bunu gercgeklestirenin
karsiliginda ne elde edebilecegini

acgikca belirtirim.

5 5. Onemli hususlar ortaya ¢iktiginda | 3,4063 0,84019
karigsmaktan ¢ekinmem.

6 20. Problemler agirlastiginda 3,3344 0,84398
miidahale ederim.

7 17. “ Eger bozuk degilse, tamir etme” | 3,2000 0,90141
anlayisini kesin olarak kabul ettigimi
gdsteririm.

8 24. Biitiin hatalarin kayitlarini tutarim | 3,0969 1,04446
izlerim.

9 4. Dikkatimi, diizensizlikler, hatalar, 2,4594 1,04966

istisnalar ve standartlardan sapmalar
iizerinde yogunlastiririm.

10 22. Biitiin dikkatimi hatalar, sikayetler | 2,1344 1,08165
ve basarisizliklarla ugragma iizerinde
yogunlagtiririm.

11 27. Standartlara ulagsmak i¢in 2,0688 1,06304
dikkatimi basarisizliklara yoneltirim.

12 3. Problemler ciddi bir hal alincaya 1,6906 1,07752
kadar miidahale etmem.

13 12. Herhangi bir aksaklik ortaya 1,6188 1,15762
cikmadikca harekete gecmem.

14 28. Karar vermekten kaginirim. 1,3813 1,01322

15 33. Aciliyeti olan sorulara cevap 0,8594 1,08664
vermekte ge¢ davranirim.

16 | 7. Bana ihtiya¢ duyuldugunda orada | 0,5094 0,95012
bulunmam.

Yukaridaki tablo 10’ da, sorulan sorulara iliskin ortalama ve standart sapma degerleri
goriilmektedir. Verilen yanitlarin ortalamalar1 0,5094 ile 3,7031 arasinda degismektedir.

Tablo 11: Baglamsal Performansa Yonelik Ortalama ve Standart Sapma Degerleri

Soru | Soru ifadesi Ortalama Standart Sapma
1 9. Gerektiginde ¢alisma 4,6125 0,69470
arkadaslarima yardim etmekte ve
onlarla igbirligi icerisinde
caligmaktayim.

2 5. Gorevlerimi yerine getirirken 4,5875 0,73759
sozlii iletisim becerisini etkili bir
sekilde kullanabilmekteyim.

3 6. Gorevlerimi yerine getirirken 4,5375 0,72904
yazili iletisim becerisini etkili bir
sekilde kullanabilmekteyim.
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4 1.Yiiksek kalitede is ortaya 4,4906 0,77170
koymaktayim.

5 7. Kendi isimin bir parcasi olmayan | 4,2750 0,86340
isleri de yapmak i¢in goniillii
olmaktayim.

Yukaridaki tablo 11’ de, sorulan sorulara iliskin ortalama ve standart sapma degerleri
goriilmektedir. Verilen yanitlarin ortalamalar1 4,2750 ile 4,6125 arasinda degismektedir.

Tablo 12: Gorevsel Performansa iliskin Ortalama ve Standart Sapma Degerleri

Soru | Soru ifadesi Ortalama Standart Sapma
1 10. Kurum kurallarini ve 4,5969 0,71042
prosediirlerini onaylamakta ve
bunlara uyum gostermekteyim.

2 8. Kendi islerimi yaparken biiytlik bir | 4,5938 0,71084
heves ve gayret igerisindeyim.
3 4. Isi basaril1 bir sekilde yapabilmek | 4,5781 0,72147

icin gerekli teknik bilgiyi
gorevlerimi yerine getirirken etkili
bir sekilde kullanabilmekteyim.

4 11. Kurum hedeflerini onaylamakta, | 4,5531 0,76992
desteklemekte ve savunmaktayim.

5 2. Isimin esasin1 olusturan ana 4,5469 0,74551
gorevlerimi basariyla yerine
getirmekteyim.

6 3. Isimi yaparken zamam verimli bir | 4,5344 0,73775

sekilde kullanabilmekte ve is
planlarina baglh kalmaktayim.

Yukaridaki tablo 12’ de, sorulan sorulara iligkin ortalama ve standart sapma degerleri
goriilmektedir. Verilen yanitlarin ortalamalari 4,5344 ile 4,5969 arasinda degismektedir.

Tablo: 13 Transformasyonel Liderlik Faktor Analizi Sonuglari
Transformasyonel Liderlik

KMO: 0,952

Ki kare: 5037,414

Serbestlik derecesi:171

Anlamlilik degeri:0,000

Degisken Faktor yiikii
31. Bagkalarinin kendi gii¢lii yonlerini gelistirebilmeleri i¢in yardime1 0,866
olurum.

30. Baskalarinin problemlere bir¢ok farkli a¢ilardan bakmalarini saglarim. | 0,850

25. Giivenli ve gii¢lii oldugumu gosteririm. 0,834

13.Yapilmasi gereken seylerden s6z ederken biiyiik bir ilgi ve isteklilik 0,812
gosteririm.
32. Verilen gorevlerin farkli bicimlerde yerine getirilebilecegi ile ilgili 0,801
Onerilerde bulunurum.
26. Gelecekle ilgili olarak harekete gecirici nitelikte bir vizyon 0,801
olustururum.
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29. Bireyi, diger bireylerden farkli ihtiyag, yetenek ve istekleri olan bir 0,799
insan olarak degerlendiririm.

21. Bagkalarinin bana kars1 saygi duyacaklari bi¢imde davranirim. 0,797

8. Problemleri ¢cozmede farkli yaklagimlar ararim. 0,794

10. Birlikte ¢alistigim bireylerin benimle ¢alismaktan gurur duymalarini 0,793
ve zevk almalarini saglarim.

36. Amagclara ulasilacagina inandigimi ve giivendigimi ifade ederim. 0,791

34. Ortak bir misyon duygusuna sahip olmanin énemini vurgularim. 0,789

14.Giiglli bir amag duygusuna sahip olmanin 6nemini agik ve net bicimde | 0,777
belirtirim.

15. Bagkalarini yetistirmek ve yonlendirmek i¢in zaman ayiririm. 0,752
23. Kararlarin ahlaki sonuglarini dikkate alirim. 0,733
9. Gelecek hakkinda konusurken iyimser davranirim. 0,726
2. Onemli kararlar1 uygun olup olmadiklarini belirlemek i¢in yeniden 0,685

gozden gegiririm.

19.Insanlar1 yalnizca bir grubun iiyeleri olarak degil, ayn1 zamanda tek tek | 0,674
bireyler olarak goriiriim.

18. Grubun yararina olacak seyleri kendi ¢ikarimdan 6nde tutarim. 0,576

Yukaridaki tablo 13’ te, sorulan sorulara iliskin faktor ytikleri goriilmektedir. Faktor degerleri
0,576 ile 0,866 arasinda degigsmektedir. Diisiik degeri nedeniyle analize dahil edilmeyen 1
soru vardir.

Tablo 14: Transaksiyonel Liderlik Faktdr Analizi

Transaksiyonel Liderlik

KMO: 0,896

Ki kare:840,732
Serbestlik derecesi:28
Anlamlilik degeri:0,000

Degisken Faktor yiiki

16. Performans hedeflerine erisildiginde, bunu gerceklestirenin 0,808
karsiliginda ne elde edebilecegini acik¢a belirtirim.

11. Performans hedeflerine ulagsmada kimlerin nelerden sorumlu oldugunu | 0,797
ayrintili olarak tartisir ve agiklarim.

35. Bagkalar1 kendilerinden beklenenleri yerine getirdiklerinde 0,704
memnuniyetimi ifade ederim.

5. Onemli hususlar ortaya ¢iktiginda karismaktan cekinmem. 0,698
1.Baskalarinin gosterdigi ¢abanin karsiligi olarak onlara yardimei olurum. | 0,695
20. Problemler agirlastiginda miidahale ederim. 0,641
17. “ Eger bozuk degilse, tamir etme” anlayisini kesin olarak kabul 0,624
ettigimi gosteririm.

24. Biitiin hatalarin kayitlarini tutarim izlerim. 0,614

Yukaridaki tablo 14’ te, sorulan sorulara iliskin faktor ytikleri goriilmektedir. Faktor degerleri
0,614 ile 0,808 arasinda degigsmektedir. Diisiik degerli olan sorular analize dahil edilmemistir.
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Tablo:15 Baglamsal Performans Faktor Analizi

Baglamsal Performans
KMO: 0,872

Ki Kare:1377,563
Serbestlik derecesi: 10
Anlamlilik degeri:0,000

Degisken Faktor yiiki

5. Gorevlerimi yerine getirirken sozlii iletisim becerisini etkili bir sekilde | 0,927
kullanabilmekteyim.

9. Gerektiginde calisma arkadaglarima yardim etmekte ve onlarla isbirligi | 0,910
icerisinde caligmaktayim.

6.Gorevlerimi yerine getirirken yazili iletisim becerisini etkili bir sekilde | 0,903
kullanabilmekteyim.

1.Yiiksek kalitede is ortaya koymaktayim. 0,887
7.Kendi isimin bir pargast olmayan isleri de yapmak i¢in goniillii 0,815
olmaktayim.

Yukaridaki tablo 15’ te, sorulan sorulara iligkin faktor yiikleri goriilmektedir. Faktor degerleri
0,815 ile 0,927 arasinda degismektedir.

Tablo 16: Gorevsel Performans Faktor Analizi
Gorevsel Performans

KMO:0,898

Ki kare:2608,456

Serbestlik derecesi:15

Anlamlilik degeri:0,000

Degisken Faktor yiikii
2. Isimin esasin1 olusturan ana gorevlerimi basariyla yerine getirmekteyim. 0,934

10. Kurum kurallarii ve prosediirlerini onaylamakta ve bunlara uyum 0,934
gostermekteyim.

8. Kendi islerimi yaparken biiyiik bir heves ve gayret icerisindeyim. 0,932

3. Isimi yaparken zamani verimli bir sekilde kullanabilmekte ve is planlarma | 0,929
bagli kalmaktayim.
4. Isi basaril1 bir sekilde yapabilmek icin gerekli teknik bilgiyi gorevlerimi 0,927
yerine getirirken etkili bir sekilde kullanabilmekteyim.
11. Kurum hedeflerini onaylamakta, desteklemekte ve savunmaktayim. 0,918

Yukaridaki tablo 16’ da, sorulan sorulara iligkin faktor yiikleri goriilmektedir. Faktor degerleri
0,918 ile 0,934 arasinda degismektedir.

Tablo 17: Guvenilirlik Analizi

Madde sayist Cronbach Alpha Katsayisi
Transformasyonel Liderlik 19 0,961
Transaksiyonel Liderlik 8 0,840
Baglamsal Performans 5 0,930
Gorevsel Performans 6 0,968
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Tablo 17’ de goriildigi gibi Cronbach Alpha degerleri yiiksek ¢ikmustir.

Veriler i¢in normallik testi yapilmistir. Skewness degerleri normal, kurtosis degerleri biraz
yiiksek ¢ikmistir. Veriler normal dagilmadigi icin spearman korelasyon analizi yapilmstir.

Tablo 18: Korelasyon Analizi Sonuglari

1 2 3 4
1 1
2 0,823%* 1
0,000
3 0,548%* 0,496** 1
0,000 0,000
4 0,565%* 0,526** 0,859%* 1
0,000 0,000 0,000
5 0,571%* 0,529%* 0,972%* 0,930%*
0,000 0,000 0,000 0,000

** Korelasyon, 0,01 diizeyinde anlamlidir.

Transformasyonel ve transaksiyonel liderlik 1,2 ve baglamsal, gérevsel performans ve ¢alisan
performanst 3,4,5 seklinde gosterilmistir. Faktorler arasinda 0,01 diizeyinde anlamli bir iligki
vardir. Transformasyonel liderlik ile baglamsal performans boyutu arasinda orta seviye
(r=0,548) bir iliski oldugu sonucuna ulasilmistir. Transformasyonel liderlik ile gorevsel
performans arasinda orta seviye (r=0,565) bir iliski oldugu sonucuna ulasilmistir.
Transformasyonel liderlik ile ¢calisan performansi arasinda yine orta seviye (r=0,571) bir iliski
oldugu sonucuna ulasilmistir.

Transaksiyonel liderlik ile baglamsal performans boyutu arasinda orta seviye (r=0,496) bir
iligki oldugu sonucuna ulagilmistir. Transaksiyonel liderlik ile gorevsel performans arasinda
orta seviye (r=0,526) bir iliski oldugu sonucuna ulasilmistir. Transaksiyonel liderlik ile ¢calisan
performansi arasinda yine orta seviye (r=0,529) bir iliski oldugu sonucuna ulagilmstir.

Tablo 19: Liderlik Stillerinin Calisan Performans1 Uzerine Etkisi Regresyon Analizi

Degisken B SH B t P D-W

Sabit 1,630 0,177 9,215 0,000
Transformasyonel | 0,723 0,114 0,611 6,335 0,000 R=0,684?
liderlik R>=0,467
Transaksiyonel 0,094 0,114 0,080 0,825 0,410 Diizeltilmis
Liderlik R*=0,464
Bagimli:Calisan Performansi F=139,120
Bagimsiz: Transformasyonel, Transaksiyonel Liderlik

Transformasyonel liderlik ile transaksiyonel liderligin ¢alisan performansi iizerine etkisini
arastirmak icin, ¢oklu regresyon analizi yapilmistir. Arastirma sonucunda Transformasyonel
liderligin ¢alisan performansi iizerinde bir etkiye sahip oldugu bulunmustur. (B= 0,611, t=
6,335, p<0,001). Bu bulgu transformasyonel liderlikteki bir birimlik artigin ¢alisan performansi
tizerinde 0,723’ liik bir artis sagladigini ortaya koymaktadir. H1 hipotezi desteklenmektedir.
Transaksiyonel liderligin ¢alisan performansi iizerinde etkiye sahip oldugu, ancak bu etkinin
anlamsiz oldugu tespit edilmistir. (f=0,080, t=0,825, p>0,005). H4 hipotezi desteklenmemistir.
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Tablo 20: Liderlik Stillerinin Gérevsel Performans Uzerine Etkisi Regresyon Analizi

Degisken B SH B t P D-W

Sabit 1,616 0,180 8,962 0,000
Transformasyonel | 0,754 0,116 0,626 6,481 0,000 R=0,682?2
Liderlik R*=0,466
Transaksiyonel 0,074 0,117 0,062 0,638 0,524 Diizeltilmis
Liderlik R*=0,462
Bagimli: Gorevsel Performans F=138,047
Bagimsiz: Transformasyonel, Transaksiyonel Liderlik

Tablo 20’ de, transformasyonel ve transaksiyonel liderligin gorevsel performans iizerindeki
etkisi aragtirilmistir. Transformasyonel liderligin gérevsel performans iizerinde bir etkiye sahip
oldugu bulunmustur. (f=0,626, t=6,481, p<0,001). Bu bulgu transformasyonel liderlikteki bir
birimlik artisgin gorevsel performansi iizerinde 0,754 lik bir artis sagladigini ortaya
koymaktadir. H2 hipotezi desteklenmistir. Transaksiyonel liderligin gorevsel performansi
tizerinde etkiye sahip oldugu, ancak bu etkinin anlamsiz oldugu tespit edilmistir. (f= 0,062,
t=0,638, p>0,005). Calismanin H5 hipotezi desteklenmemistir.

Tablo 21: Liderlik Stillerinin Baglamsal Performans Uzerine etkisi Regresyon Analizi

Degisken B SH B t P D-W

Sabit 1,646 0,182 9,049 0,000
Transformasyonel | 0,686 0,117 0,575 5,841 0,000 R=0,666*
Liderlik R?=0,444
Transaksiyonel 0,118 0,118 0,099 1,006 0,315 Diizeltilmis
Liderlik R>=0,441
Bagimli: Baglamsal Performans F=126,626
Bagimsiz: Transformasyonel, Transaksiyonel Liderlik

Tablo 21’ de transformasyonel ve transaksiyonel liderligin baglamsal performans iizerine etkisi
gosterilmistir. Transformasyonel liderligin baglamsal performans {izerinde bir etkiye sahip
oldugu tespit edilmistir. (B= 0,575, t=5,841, p<0,001). Bu bulgu transformasyonel liderlikteki
bir birimlik artigin baglamsal performans iizerinde 0,686 lik bir artis sagladigini ortaya
koymaktadir. H3 hipotezi desteklenmistir. Son olarak transaksiyonel liderligin baglamsal
performans tiizerinde etkiye sahip oldugu, ancak bu etkinin anlamsiz oldugu bulunmustur.
(B=0,099, t= 1,006, p>0,005). H6 hipotezi desteklenmemistir.

Bu sonuglara gore oOzet olarak HI,H2,H3 desteklenirken H4,H5,H6 hipotezleri
desteklenmemektedir.

SONUC

Algilanan liderlik stilleri ve ¢alisanlarin performansi ile ilgili konular ele alinarak bir isletme
icin Onem arz ettikleri goriilmiistiir. Algilanan liderlik stillerinin ¢alisanlarin performansina
etkisi arastirilmaktadir. Burada bazi tanimlamalar yapilmistir. Yapilan analizler sonucunda bazi
sonuglara ulagilmistir. Transformasyonel liderligin ¢alisan performansini, gérev performansini
ve baglamsal performans: etkiledigi, transaksiyonel liderligin calisan performansini, gorev
performansini ve baglamsal performansi etkilemedigi sonuglarina ulasilmistir.

Daha oOnce yapilan bazi caligmalar incelendiginde, anket sorularmin alindigi Ali (2020)
“Algilanan Liderlik Stillerinin Calisanlarin Performans: Uzerine Etkisi” adli tez ¢alismasinda
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Cibuti 6rnekleminde de transformasyonel liderligin pozitif bir sekilde ¢alisan performansini,
gorev performansini ve baglamsal performansi etkiledigi, 6te yandan transaksiyonel liderligin
pozitif bir sekilde ¢alisan performansini, gorev performansint ve baglamsal performansi
etkilemedigi sonuclarina ulasmistir. Baska bir calisma olan Ay ve Keles (2017) “ Etkilesimci
ve Déniisiimcii Liderlik Tarzlarinin Isten Ayrilma Niyeti ve s Performans: Uzerinde Etkisi”
adli c¢aligmalarinda dontisiimeii liderligin is performansint olumlu yo6nde etkiledigini
bulmuglardir. Bu calismalarin yaptigimiz ¢alisma ile uyum gosterdigi anlagilmistir. Bu
calismanin gelecek calismalar i¢in faydali olmasi amaglanmistir.
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Abstract: The political and scientific prominence of sustainability goes back for a few
decades. One of the obstacles in front of the "science of sustainability" is that different
disciplines, and different researchers use unique concepts and different approaches,
creating inconsistent systems parallelly coexisting with a slowly growing level of
coherence. Yet, we can see lawmakers of several nations and the European Community
starting to come up with their own obligatory regulations for sustainability
considerations. The aim of our research goes beyond the paradigm, takes a step back and
seeks to highlight some contradictions and limitations inherent in this area. After the
general presentation describing the systemic approach of sustainability the focus of the
study shifts to the aspect of social sustainability, and within that to the issue of equal
opportunities. Possibilities of using simulations as a way to better comprehend
sustainability problems is presented at the end of the research.

This study is a sythesis of the main scientific achievements in the field of sustainability,
pointing out systemic errors and suggesting revisiting the basic assumptions. We based
our understanding of the scientific field of sustainability and social sustainbility on
literature review, making the study interpretative and synthesising in it’s approach, using
a recombination of works done in the field. The possible sources of the research drawn
into comparison were books, peer-reviewed journals, conference proceedings and
papers, dissertations and thesises. The final selection put a high emphasis on peer-
reviewed journals as evaluated sources. We chose social sustainability as main target
example to address it’s limitations and named the Matthew principle as an overlookt
systemic mechanism, being the main source of contradictions of all findings done in the
topic. Lastly, we introduce a simplistic mathematical simulation encorporating the
Matthew principle, showcasing it’s mechanism and outcomes.

The scientific field of sustainability — irrespective on the growing coherence - is
inconsistent even on the main definitions, it’s dimension’s interdependent connections,
consequently the priorities to solve arent clear. The whole complex system of
sustainability isn’t clear, yet the number of researches are growing every year, which
means we get answers on subparts cut out from the context, while on the understanding
of the system as a whole has almost no progress in the last decades.
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We propose the possible reason is that everything boils down to the social sustainability
dimension being first priority to solve. Moreover the Matthew principle’s effect has to
be addressed in ways it can produce actual answers for sustainability problems. As our
first step we introduce Our simulation to represent a simplified version of the problem.
We suggest for reseachers of the field to have a more wholistic approach, to use common
definitions, so as to quicken the progress by standardizing the basics. At the same hand
we propose to put social sustainability as the top priority to conduct researches on, as we
see that being at the core of all sustainability problems.

Keywords: Sustainability accounting, sustainability, social sustainability, equality,
Matthew principle.

Sustainability (i.e. having a socially conscious development, while taking environmental
aspects into account) is becoming more and more a daily issue and topic of discussion at
various levels. The number of publicized research results on the topic are continuesly on
the rise (Tang M., Liao H., Wan Z., Herrera-Viedma E., Rosen M. A., 2018), crossing
different scientific fields from environmental science, through sociology to business
sciences (Filho, 2020). In the words of Ivan Gyulai, 30 years have passed since the
Brundtland Commission's report "Our Common Future" was published in 1987 and "the
distribution of goods is still unfair and increasingly unsustainable from an environmental
point of view".

One of the obstacles in front of the "science of sustainability” is exactly the fact, that
different disciplines and differend individual researchers use unique concepts and
different approaches, creating inconsistent results, existing side by side as islands
(Vallance, Perkins, Dixon, 2011). At the same time, in the last two decades the literature
shows a somewhat increasing convergence (Szoka and Gacsér, 2021) on some specifics,
like to examine sustainability by dividing it into three main dimensions (the economy,
society and the environment) (Hasna, 2007).

It is a critical problem, that we do not yet see the cause-and-effect relationships of the
above mentioned individual aspects (social, environmental, economic) in their full
complexity, moreover, the nature and measurement possibilities of the individual aspects
still leave room for research (Littig and Greissler, 2005).

The Three Bottom Line has become the most widely accepted axiom, presenting the
aspects of sustainability as nested spheres. The creator of the concept discovered the
conflict arising from the interdependent nature of the individual dimensions, i.e. that the
improvement of any element is limited by the other two groups of factors. Elkington's
guiding principle was that economic rationality is primary in all decisions. Therefore,
among the three aspects, the main pillar had to be economic, on which social and
environmental sustainability relies (Elkington, 1999).
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The opinion of the Brundtland Commission was different, they expressed it in 1987 as
the following: "uneven development, poverty, and population growth cause serious
problems of survival, which place an unprecedented burden on the farmland, forests,
waters and other natural resources of our planet. The downward spiral of poverty and
environmental degradation wastes opportunities and resources, especially human
resources. The basis of our analyzes and recommendations is the exploration and
introduction of the connections between poverty, inequality and environmental damage"
(Brundtland Commission, 1988). Therefore, their basis is that the economy is a mere tool,
a means of satisfying society's needs within the possibilities set by the environment.
Hence the problem of sustainability must be approached from the side of social justice
and not from the direction of economic interest. Getzner's (1999) model is consistent with
the Commission's opinion, as in his model the individual aspects appear as nested subsets,
interpreting the widest sphere as the environment, within which society is located and a
subset of which is the economy.

Also, of the three aspects, social sustainability is the "most under-researched" (Hale,
2019; Eizenberg and Jabareen, 2017), its concept is still a total mess, which endangers its
usefulness and importance (Vallance, 2011).

First of all, we need to define what we mean by social sustainability, for which we find
different attempts in the literature. A common solution is to describe social sustainability
by its elements and then define these social aspects one by one (Missimer and Mesquita,
2015; Dempsy, Bramley, Power, Brown, 2011). The elements described and their
number, as well as the content of each element, differ from study to study, with a large
overlap in their basic approach and showing common features with Elkington’s work
(Agudelo, Johannsdottir and Davidsdottir, 2019; Boyer, Peterson, Arora and Caldwell,
2016). Elkington differentiated ethical considerations (e.g. involvement of stakeholders,
fair business practices), product responsibility (minimum safety), community relations
(e.g. volunteering) and employee relations (e.g. respect for basic human rights, fair
wages) under social sustainability ), as well as equal opportunities and - partly as part of
the latter - diversity (Elkington, 1999). Accordingly, the range and nature of the indicators
proposed for the individual social dimensions to influence the social sustainability system
show a mixed picture (Littig and Gressler, 2005; Hale, Legun, Campbell, Carolan, 2019,
Taiwo, Daud, Ataguba, Atamamen 2020).

It is worth mentioning, that there are already concepts for the proposed framework for the
implementation of social sustainability, such as the framework of Eizenberg and Jabareen
(2017) or the works of Woodcraft, Bacon, Caistor-Arendar and Hackett (2012), but the
generality and the high level of actual spread of application are lacking. The creation of
an all-encompassing concept is a challenge that is very difficult (if at all possible) to be
answered, the reason for which is that different concepts not only have different
emphases, but also different meanings, the social priorities are varied and context-
specific, and above all: they are often confused with political and ideological issues
(Scoones, 2016).

78



According to Gyulai (2019), the interpretation of social sustainability nowadays is
primarily limited to "equality of opportunity" as a theoretical aspect. In the following,
Our study deals with the issue of this aspect.

Historically two main approaches emerged to the interpretation of equal opportunities:
Equality and equity (see also as: fairness). Equality’s basic assumption is that society
forms a hierarchy of superior and inferior positions, in which - if equal opportunities
prevail- the classification of individuals in the hierarchy is determined by some kind of
competition. In this competition all members of society can compete under equal terms,
and the optimal outcome of which is that each member is judged on the basis of his
abilities and efforts. This concludes to different, but fair results, which encourages the
individual to always give his best. In other words, "equality" means equality of
opportunity. (Arneson, 2008).

On the other hand, the concept of "equity" deems justice as equity of outcomes, through
the adjustment of different chances. It’s starting point being, that some members of
society enter the competition with different chances (Barry, 1989; Deutsch, 1975), main
goal of equity is to fight this discrimination (especially on the basis of sex, race or age).
It's a contemporary trend now for equity to be ideologically intertwined with the rights
enforcement efforts of disadvantaged social groups (for example, women, blacks and
other ethnic groups, homosexuals, certain age groups etc.) and their political supporters.

A criticism of equity of outcomes is that by introducing a new, positive discrimination, it
creates negative discrimination against all other members, distorting fair competition.
Through this practice - as a byproduct - it can further fuel racial and other divisions
(Burawoy, 1998; Gomberg, 2007). Yet equity’s indisputable merit is that it tries to
answer the question that equal opportunities does not even attempt to: that social mobility
is limited. To achieve this, it tries to give advantage to disadvantaged groups with
artificial measures, consequently it is being disharmonius with basic axioms of the
competitive economy. Also it does not mean real social mobility. It is true, that the
members of society start from different points in the competition, but the possibility of
accumulation plays a way more general and therefore more certain role in the
development of polarized and rigid systems in terms of social mobility, than the all racial,
gender or other discrimination altogether (Wade, 2004). This is specifically the operating
mechanism of the repeatedly proven "Matthew principle", which can be discovered in
almost all areas of life.

The Matthew principle is applied as a basic economic truth today, is summarized as “the
rich getting richer and the poor getting poorer” (Merton, 1968). The concept is not only
true for the accumulated advantage of economic capital, it is a much more widespread,
quasi "natural" phenomenon in human existence (also true for example for reputation and
status). The bottom line is that through "preferential attachment" individuals are able to
accumulate in the present and in the future in proportion to their existing achievements.
As a result, low-ranking individuals find it more and more difficult in the competition
over time, and it becomes easier for high-ranking individuals to achieve additional results
(Merton, 1968; Gladwell, Malcolm, 2008). In other words, individuals (or companies,
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nation-states, etc.) through small, exogenous deviations become stronger over time by
orders of magnitude, due to the endogenous reactions to these small deviations
(Fernandez-Villaverde J., Mandelman F., Yu Y., Zanetti F., 2021). The question arises
how (if and if) it is possible to influence the automaticity of the Matthew principle in such
a way as to enable fair competition to be maintained. Fair competition, in such a way, that
it requires the maintenance of the fewest artificial interventions, the chosen method of
which may give cause to question "fairness" (Green, 1989). It is true that, for example,
the so-called "absolute poverty" (people living on less than US$1 a day) has been
decreasing since the 1980s, but polarization is constantly increasing within countries and
between nations (Wade, 2001). So, in addition to the fact that representatives of science
should come up with optimal proposals to influence the Matthew principle, there is also
the question of what kind of economic-political level of cooperation it can enjoy, even if
any possibility of a solution arises.

To use simulations in showcaseing the Matthew principle in social studies is not a new
thing. As for our work the research of Miia Bask and Mikael Bask from 2015 on the
cumulative advantage and the Matthew effect is specifically interesting. The main
difference in their and our approach is that they aimed at measuring the Matthew effect
and not — so to speak — the effect of the Matthew effect. (M., Bask, M. Bask, 2015).

The mathematical simulation we built has two populations, population A and population
B, both consisting of 1000 people. Every person has 100 coins as a start signifying their
personal wealth. Meaning each population’s wealth is altogether 100.000 coins at the
start. All participants interact with each other, so A participant’s interact with other A
participants and also with B participants, and vica versa. There are two main variables:
there is a “conflict” between participants, which signifies either a taking (0-100%) or a
giving (-100%-0) mechanism, according to the participant’s included in the conflict: CAA
for A-A participants in interaction, and CAB for A-B participants in conflict. The other
variable is the possibility of winning the conflict. This we call PWAA and PWAB
according to the previous logic. According to succeeding participants’ number also
changes, A-s can become B-s based and vica versa. All members can only acquire wealth
from others (but from same or other group too).

The general formulas describing the stochastic procedure goes as follows:

POA = POA,_, *(1-(CAA*PWAA))
POB = POB,_, + *(POB,_{*CAA*PWAA)

WA = WA,_, + (WB,_, * CAB » PWAB)
WB = WB,_, — (WB,_, * CAB * PWAB)

Whereas:

POAt-1: Population A before simulation cycle
POBt-1: Population B before simulation cycle
CAA: Conflict between A and A

CAB: Conflict between A and B
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PWAA: Possibility of A winning a conflict against an A
PWARB: Possibility of B winning a conflict against a B
WA: Wealth of A

WB: Wealth of B

We experimented with cases. First case the conflicts were defined (CAA and CAB)
equally as 1%, while the chances of winning followed a reversed Pareto distribution, the
chance of winning a conflict of population A were 80% and 20% for population B. We
represent the outcomes in the following graph:

Results, case 1.
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The outcomes of Case 1. shows a decline in absolute value of summarized wealth of
population B and also a decline in the average personal wealth of members of population
B. At the same time the reversed is true for population A. The number of members of
population B is constantly getting higher, while the reversed is happenning on population
A.

By the 500th cycle Population A consist of 18 people having 81,62% of the wealth of
both populations together. While by the 860th cycle 1 person (who is literally population
A) owns 91,06% of the wealth of both populations.

We tried different cases with positive possible chances of winning the conflicts, all of
them ended in similar patterned outcomes. Same is true if we chose to give fifty-fifty
chance of winning for both populations, but we skew the conflict in one of the groups
from 1% to 2%. The simulation showed us similar patterns, than what we can observe in
most of the world, within nations and also between them on a wider level.

It is not so evident, but visible, that some participants of population B could make it to
population A, possibly outcompeted members within population A too. Problem is, the
more cycles happen the gap is getting wider between groups making it virtually
impossible for a member of the disadvantaged group to come through the gap between
the two populations average wealth per person. The chance for a member of the
disadvanteged group can only be an evening out mechanism (by any means propagated
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or forced on) by population A. Also, in our simulation we didn’t put any kind of subgroup
within the populations, we didn’t differentiate on sex, age, skin color and still we had the
results as described above.

The (artificial) state of equilibrium of the system described in this simulation would be
whern PWAA and PWAB are mutually zero. Consequently the levels of conflict would
be irrelevant and the system itself would be stable and unchanging.

We also tried using the modell to describe what happens when a dictatorship arise and
the simulation showed realistic outcomes comparing it to history. For example if we pitch
up the level of conflict in both populations and the winning possibilities in one of them
in a very few cycles all wealth will belong to a very small population.

Lastly, We’d like to question what is the main ordering principle on whom to gain and
when in society, for whatever the answer to that is would define actual ways to move
forward on this topic.

Acknowledgement: The main contribution of this study is highlighting the lacking of
knowledge on the system of sustainability, lacking of standardized definitions, and also
to address the logical priority to start solving sustainability problems with, which we
propose to be social sustainability. Among other reasons we quote the Matthew principle
as one of the main reasons why social sustainability problems are hard to be addressed,
and might consequently being neglected.
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Abstract: In recent years, the acceleration of globalization with the increasing uncertainties in
the business environment, the rapid technological change and destructive business models have
greatly increased both the instability and complexity of the competitive environment.
Therefore, businesses that want to take advantage of market opportunities in such a dynamic
environment must develop and transform their capabilities. For this reason, it is vital for
businesses to transform threats and opportunities that arise in a dynamic environment into
competitive advantage in order to maintain sustainability. In terms of businesses, the fact that
the competition is now turning from local to global and the existence of global-born businesses
has made it inevitable for business managers to use dynamic capabilities. Considering the ever-
changing environment, the dynamic capabilities of businesses are of critical importance,
especially for effective competition in the market. Dynamic capabilities refer to a business's
ability to identify opportunities and threats, organize internal operations such as strategies,
restructure resources, and acquire the latest knowledge and expertise. At the point reached
today, the competitive advantage of businesses requires gradual or radical innovation as well
as dynamic capabilities. Finding innovative ways to manage talent is important for businesses.
In this context, in this study, the relationship between the dynamic capabilities of 84 enterprises
in Trabzon/Arsin Organized Industrial Zone and innovation was investigated and the effects of
dynamic capabilities on innovation were examined. In order to examine the relationships
between these variables, data were collected through a questionnaire. The managers of 84
enterprises were reached by convenience sampling method and the questionnaires were
conducted by face-to-face interviews. The collected data were analyzed in computer
environment through the smartPLS program. Path models were established between the
dynamic capabilities scale and the innovation scale dimensions in the analysis of structural
equation modeling (SEM) with the partial least squares (KEKK) approach. According to the
results of the analysis, it was determined that perception and learning ability, which are the sub-
dimensions of the dynamic capabilities scale, have a positive and significant effect on the
organizational, marketing and product innovations, which are the sub-dimensions of the
innovation scale.
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Ozet: Son yillarda is ortaminda artan belirsizlikler ile birlikte kiiresellesmenin hiz kazanmast,
yasanan hizli teknolojik degisim ve yikici is modelleri rekabet ortaminin hem istikrarsizligini
hem de karmasikligini biiyiik dl¢lide arttirmistir. Dolayisiyla bdyle bir dinamik ortamda pazar
firsatlarindan yararlanmak isteyen isletmeler, yeteneklerini gelistirmeli ve doniistiirmelidir. Bu
nedenle siirdiiriilebilirligi siirekli kilmak icin dinamik ortamda ortaya ¢ikan tehditleri ve
firsatlar1 rekabet avantajina doniistiirmek isletmelerin varlik sebebi bakimindan hayatidir.
Isletmeler acisindan rekabetin artik yerelden globale donmesi ve global dogan isletmelerin var
olmasi, isletme yoneticilerinin dinamik yetenekleri kullanmasini kaginilmaz kilmistir. Siirekli
degisen ¢evre goz Oniline alindiginda, igletmelerin dinamik yetenekleri 6zellikle pazarda etkin
rekabet i¢in kritik bir 6neme sahiptir. Dinamik yetenekler, bir isletmenin firsatlar1 ve tehditleri
belirleme, stratejiler gibi dahili operasyonlar: diizenleme, kaynaklar1 yeniden yapilandirma ve
en son bilgi ve uzmanlig1 edinme becerisini ifade etmektedir. Bugiin gelinen noktada
isletmelerin rekabette {istlinliikk saglamasi dinamik yeteneklerinin yaninda kademeli veya
radikal olarak inovasyon yapmasini da gerektirmektedir. Yetenekleri yonetmenin yenilik¢i
yollarini bulmak, isletmeler adina 6nem arz etmektedir. Bu baglamda ¢alismada Trabzon/Arsin
Organize Sanayi Bolgesinde yer alan 84 isletmenin sahip olduklar1 dinamik yetenekleri ile
inovasyon iligkisi arastirilmis ve dinamik yeteneklerin inovasyon tizerine etkileri incelenmistir.
Bu degiskenler arasindaki iligkilerin incelenmesi i¢in veriler anket yoluyla toplanmistir. 84
isletmenin yoneticilerine kolayda Ornekleme yontemi ile ulasilmis ve anketler yiiz ylize
goriisiilerek gerceklestirilmistir. Toplanan veriler bilgisayar ortaminda smartPLS programi
aracilifiyla analiz edilmistir. Kism1 en kiigiik kareler (KEKK) yaklagimi ile yapisal esitlik
modellemesine (YEM) iliskin yapilan analizlerde dinamik yetenekler 6lcegi ile inovasyon
Olgegi boyutlar1 arasinda yol modelleri kurulmustur. Analiz sonuglarina gore dinamik
yetenekler 6lgeginin alt boyutlari olan algilama ve 6grenme yeteneginin, inovasyon dlgegi alt
boyutlar1 olan organizasyonel yenilikler, pazarlama ve iirlin yenilikleri lizerinde pozitif ve
anlamli bir etkisi oldugu saptanmaistir.

Anahtar kelimeler: Dinamik Yetenekler, inovasyon, Trabzon Organize Sanayi Bolgesi.

Giris
Son yillarda is/isletmecilik ortamindaki belirsizlik ve oynakliklarda hizli bir artis yasanmis; bu
durum biiyiikk Olgiide yikict is modellerinin ortaya ¢ikmasina, hizlandirilmis teknolojik

gelismelerin yasanmasina ve yogun ticari iliskilerin ortaya ¢ikmasina sebebiyet vermistir
(Haarhaus ve Liening, 2020).

Stirekli degisen ¢evre goz Oniine alindiginda, isletmelerin dinamik yetenekleri 6zellikle pazarda
etkin rekabet i¢in kritik 6neme sahiptir (Haarhaus ve Liening, 2020). Dinamik yetenekler, bir
isletmenin firsatlar1 ve tehditleri belirleme, stratejiler gibi dahili operasyonlar1 diizenleme,
kaynaklar1 yeniden yapilandirma ve en son bilgi ve uzmanlig1 edinme becerisini ifade eder
(Teece, vd., 2016). Dinamik yetenekler, isletmelerin kaynaklarini ve siradan yeteneklerini nasil
etkili bir sekilde elde edebileceklerini, tahsis edebileceklerini, harekete gecirebileceklerini,
giiclendirebileceklerini ve dagitabileceklerini ¢6zmek icin ortaya ¢ikmis bir kavramdir (Helfat
ve Peteraf, 2003). Bu nedenle siradan yetenekler, firmalarin kisa vadede yasamlarini
siirdlirmelerini saglayan orgiitsel faaliyetler veya rutinler olarak goriilse de (Winter, 2003);
dinamik yetenekler, sistem degisikliklerine yanit olarak kaynaklarin ve siradan yeteneklerin
nasil yeniden yapilandirilabilecegini vurgulamaktadir (Pereira ve Bamel, 2021).

Inovasyon, rekabet avantaj1 elde etmede ve siirdiirmede kilit bir rol oynar. Ancak, inovasyonun
cevredeki hizli degisimlere hitap edebilmesi ve cevap verebilmesi i¢in dinamik bir yetenek
olarak gelistirilmesi gerekmektedir. Yani kaynaklarin ve yeteneklerin bu yonde
biitlinlestirilmesini ve yeniden yapilandirilmasini saglamalidir (Jacome, Tovar, Heras, Penaloza
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ve Charris, 2022). Inovasyon, isletmelerin bilgiyi iiriinlere, siireglere ve sistemlere doniistiirme
potansiyelidir (Saunila, 2020). Sonug olarak isletmelerin rekabet ortaminda basarili olabilmesi
bulunduklar1 sektorde rakiplerine gore farklilasabilmelerine ve ayni zamanda tiiketicilerin istek
ve ihtiyaglarina cevap verebilme yeteneklerine baglidir. Bu nedenle isletmelerin sahip olduklari
dinamik yetenekler ve gergeklestirdikleri inovasyon siiregleri rakiplerinden farklilagabilmeleri
i¢in 6nemli faktorlerdir.

Buradan hareketle ¢aligmanin amaci, isletmelerin kaynaklarina bagl olarak gelistirdigi dinamik
yeteneklerinin inovasyon gerceklestirme siirecine etkisini incelemektir. Calismanin dayanak
noktasi isletmelerin inovasyon siirecine dinamik yeteneklerin katki saglayacag: diisiincesidir.
Bu baglamda 6ncelikle konunun kavramsal ¢er¢evesinin temelini olusturan dinamik yetenekler
ile inovasyon kavramlar1 agiklanmig ve iki kavram arasindaki baglanti incelenmistir. Daha
sonra arastirmanin deseni ortaya konulmus, 6rneklem, kullanilan 6lgekler ve veri toplama
yonteminden bahsedilmis, verilerin analizine ve bulgulara yer verilerek arastirmaya iliskin
sonuglar degerlendirilmistir.

1. Dinamik Yetenekler

Giiniimiiz is diinyasinin her alaninda temel belirsizlikler bulunmaktadir. Ozellikle son yillarda
artan kiiresellesme, yikict is modelleri ve ¢ok hizli yasanan teknolojik degisim rekabet
ortaminin karmasikligini ve istikrarsizligini biiyiik 6lctide arttirmistir (Burton, 2013). Baska bir
deyisle isletmeler, hizla gelisen teknoloji ile birlikte olusan yeni pazar firsatlarindan
faydalanmak i¢in hem yeteneklerini gelistirme ¢abasi igerisinde hem de farkli pozisyonlarda is
birligini destekleyecek ortamlar icerisinde yer almaya c¢alismaktadir (Papatya, Papatya ve
Hamsioglu, 2018). Degiskenligi yiiksek olan ¢evrede isletmelerin firsat ve tehditleri rekabet
avantajina doniistirmesi ve bunu silirdiiriilebilir kilmasi, onlarin varliklarint  devam
ettirebilmeleri adina hayati 6nem tagimaktadir (Sahin ve Kaplan, 2017). Diger taraftan ¢cevrenin
karmasik ve belirsiz oldugu disiiniildiiglinde, isletmelerin bu ortamla basa c¢ikabilme
yeteneginin kurumsal basari i¢in ¢ok dnemli goriilmesi sasirtici degildir (Vecchiato, 2015).
Dolayistyla igletmelerin dinamik pazar kosullarinda yasanan degisikliklere tepki verebilecek
yeteneklere sahip olmasi kaginilmazdir. Bu noktada karsimiza tutarli bir cerceve olarak one
stirilerek isletmelerin siirdiiriilebilir bir rekabet avantajii nasil gelistirebileceklerini
aciklamaya calisan (Augier ve Teece, 2007) ve Kaynak Tabanli Goriis’lin uzantis1 olarak
gelistirilen Dinamik Yetenekler ¢ikmaktadir (Teece, vd., 1997).

Isletmelerin rekabet iistiinliigii kazanmasinin bir araci olan ve is/isletmecilik ¢evrelerinde
etkinligi saglamada itici bir gii¢ olan dinamik yetenekler (Kaplan, 2020), Teece ve digerleri
(1997) tarafindan “Strategic Management Journal” da yayinlanan “Dinamik Yetenekler ve
Stratejik Yonetim” isimli ¢aligma ile ortaya atilmistir. Calisma, Ozellikle dinamik cevre
kosullarinda faaliyet gosteren isletmelerin rekabet avantaji kazanabilmeleri ve bu avantaji
stirdiiriilebilir kilabilmeleri i¢in dinamik yetenekler gelistirmeleri gerektigini iddia etmektedir
(Teece, vd., 1997).

Dinamik yetenekler kavraminin tanimlamasini yapmadan once dinamik ve yetenek
kavramlarimin ne anlama geldiginin agiklanmasi dinamik yeteneklerin daha iyi anlagilmasi
adia 6nemli olarak diistinlilmektedir. Dinamik kavrami Tiirk Dil Kurumu’na gére “mekanigin
kuvvet, hareket, enerji arasindaki iliskileri inceleyen dali, devim bilimi” olarak ifade edilmistir.
Yetenek kavrami da yine Tiirk Dil Kurumu’nda “bir kimsenin bir seyi anlama veya yapabilme
niteligi, kabiliyet, istida” olarak tanimlanmistir (TDK, 2022). Bir baska tanima goére de
yetenekler, belirli bir ¢izgisi olan organizasyonun, rakiplerine kiyasla daha iyi yaptigi,
Ogrenilebilir ve tekrarlanan iist diizey davraniglar koleksiyonu (Winter, 2003) seklinde
tanimlanmistir. Dinamik ve yetenek kavramlarinin bir araya gelmesiyle olusan dinamik
yetenekler ise Teece vd. (1997) tarafindan, isletmenin ¢ok hizli bir degisimin yasandigi cevreye
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ayak uydurmak i¢in i¢ ve dis yetkinliklerini insa etme, biitiinlestirme ve yeniden yapilandirmasi
olarak agiklanmistir. Bir bagka tanima gore dinamik yetenekler, isletmenin degisen cevreye
zamaninda karsilik verebilme yetenegidir (Wang, Klein ve Jiang, 2007). Macher ve Mowery
(2009) dinamik yetenekleri, isletmenin verimliligini ve Tlretkenligini daha etkin hale
getirebilmek i¢in sistematik olarak yeni yollar gelistiren, gerektiginde bu yollar1 degistiren,
Ogrenilebilir ve istikrarlt davranil bigimleri seklinde ifade etmislerdir. Baska bir calismada ise
dinamik yetenekler, bir isletmenin bilingli bir sekilde kaynaklarini olusturma, degistirme ya da
genisletme kabiliyetini 6n plana ¢ikaran ve isletmenin dinamik ¢evreye uyum saglama yoluyla
evrimsel zindelige ulagmasini saglayan yetenekler olarak tanimlanmistir (Kor ve Mesko, 2013).
Ambrosini ve Altintas (2019) ise dinamik yetenekleri, isletmenin sahip oldugu ve devamli
yenilenmesi gereken yonetsel bir yetenek olarak ele almistir.

Dinamik yetenekler, birbiriyle bagintili ve birbirini tamamlayan boyutlarda ¢esitlilik gdsteren
bir yapidan meydana gelmektedir (Pavlou ve Sawy, 2011; Teece, 2007). Bu ¢esitlilik gosteren
yap1 ya da ¢ok yoOnliilik dinamik yeteneklerin boyutlarina da yansimistir (Makkonen, vd.,
2013). Nitekim alanyazinda dinamik yetenekler boyutlar1 yapilan aragtirmalara bagli olmakla
birlikte farkli sekillerde ele alinmistir. Ancak yapilan biitiin bu ¢alismalar ve dinamik yetenekler
boyutlarin ¢esitliligi genellikle Teece (2007)’nin 6ne siirdiigii sezme, yakalama ve yeniden
diizenleme boyutlarina dayanmaktadir. Ersezer (2011) yapmis oldugu g¢alismada dinamik
yetenekleri Teece’nin sezme, yakalama ve yeniden diizenleme boyutlariyla ortaya koydugu
modele dayandirmis, bu konuda yapilan yontemsel calismalardan topladigi verileri birlestirerek
dinamik yetenek belirleme modeli ileri siirmiistiir. Ileri siirdiigii dinamik yetenek belirleme
modeli ile isletmeler varsa dinamik yeteneklerinin farkina varmakta ve bu yeteneklerini
gelistirmekte yoksa da dinamik yeteneklerini kazanmak icin harekete gegmektedir. Pavlou ve
El Sawy (2011) karmasik c¢evrelerde isletmelerin daha kolay karar alabilmesi amaciyla sezme,
O0grenme, biitiinlesme ve koordinasyon boyutlarindan olusan dort boyutlu dinamik yetenekler
modeli gelistirmiglerdir. Gelistirilen bu model de yine Teece (2007)’nin gelistirdigi modele
dayanmaktadir. Model kara kutu olarak da ifade edilen dinamik yeteneklere hem agiklik
getirmis hem de Olc¢lilmesine dair sonraki caligmalara kaynaklik etmektedir (Kozak ve
Dogantan, 2017). Dolayisiyla bu ¢alismada Pavlou ve El Sawy (2011)’in gelistirdigi dort yapili
model iizerinden yiiriitilmiistiir.

Dinamik
Yetenekler

N .
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Sekil 1. Dinamik Yetenekler Modeli
Kaynak: Pavlou ve El Sawy (2011)

Sezme yetenegi, mevcut piyasadaki firsatlar1 ve tehditleri saptamanin yaninda teknolojik
gelismeleri de degerlendirmekle ilgilidir (Ersezer, 2011). Diger bir ifade ile sezme yetenegi,
isletmenin ulusal ve uluslararasi is ¢cevresini siirekli olarak kontrol etmesi (Pavlou ve El Sawy,
2011), ve bu cevrelerden topladig1 bilgileri filtreleyerek yorumlamasi igin siiregler
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olusturmasidir. Bu baglamda sezme yetenegi, dinamik yetenek olusturma siirecinde isletmeler
adina dogru firsatlarin algilanmasi amaciyla 6nemli bir boyuttur (Tan Sahin ve Kaplan, 2017).
Sezme yeteneginin uygulanmasi ise isletmenin mevcut miisteri kararlarin1 anlayabilme
yeteneginin gelistirilmesi ve kisisel bilgi birikiminin yaninda miisteri talepleri ve teknolojik
geligsmeleri de takip eden orgiitsel siireclere dayanmaktadir (Teece, 2007).

Yakalama yetenegi, sezilen bir firsattan yarar saglayabilmek adina isletme kaynaklarin harekete
gecilmesine iliskin yonetsel beceriyi ifade etmektedir (Kominska-Labbé, vd., 2008). Yakalama
yetenegi ayni zamanda sezilmis olan firsatlara yonelik yapilacak yatirimlar ile rekabet avantaji
elde etmek anlamina da gelmektedir (Hadgkinson ve Healey, 2011). Dinamik yeteneklere sahip
olmak isteyen isletmenin sezdigi firsatlar1 yakalayabilmesi belirli bir stratejinin varligina ve
yatirim Onceliklerini belirleyen 6zel bir is modeli olusturmasina dayanmaktadir. Bu baglamda
firsatlar1 yakalama, yapilacak yatirimlara dayali karar verme modeli yaratma, mevcut miisteri
istek ve ihtiyaglarina ¢ozliim iiretme, potansiyel miisteri se¢imi, yeni pazarlama stratejileri
gelistirme gibi sezilen firsatlar1 degerlendirme faaliyetlerini icermektedir (Teece, 2007).

Yeniden diizenleme yetenegi, yakalama siirecinde alinmis olan stratejik kararlarin
uygulanabilmesi amaciyla varliklarinin, kaynaklarinin ve yapilarinin diizenlenmesinin yaninda
hem organizasyonun hem de pazarin yeniden sekillendirilmesi ile alakalidir (Kominska-Labbé¢,
vd., 2008). Dinamik yetenekler bakis agisina gore ise yeniden diizenleme yetenegi, isletmenin
var olan yeteneklerini ve i yapis silireclerini degistirmesi ve doniistiirmesidir (Teece, 2007).
Dolayisiyla s6z konusu olan yeniden diizenleme, isletmenin mevcut iiriin ya da hizmetlerini
iyilestirmek adina is siire¢lerinde meydana gelen degisimdir (Kozak ve Dogantan, 2017).
Dinamik yetenekler cercevesinde isletmeler, sahip oldugu yetenekleri daha etkin olacak sekilde
yeniden yapilandirarak ¢evresel degisikliklere cevap verme egilimindedir. Bu cevap verme
stireci boyunca isletmelerin mevcut yeteneklerini yeniden yapilandirmasina bagli olarak ortaya
c¢ikan biitiin farkli faaliyetleri arasinda biitiinliik olmas1 gerekmektedir. Yeniden yapilandirma
yetenegiyle birlikte isletme kendine en uygun olan yapilandirma mekanizmasini bulabilmekte
ve bu sayede de dogru kaynak se¢imi yapabilmektedir (Teece, 2007).

Isletmelerin dinamik yetenekler boyutlarindan sezme yetenegi yoksa ya da bu yetenegi zayifsa
o isletmeler adina dinamik yeteneklerin varligindan s6z etmek miimkiin degildir. Diger taraftan
isletmede sezme yetenegi uygulaniyor, fakat yakalama yetenegi yoksa yine isletme dinamik
yeteneklere sahip degildir. Ciinkii isletme firsat1 seziyor ama onu yakalamay1 basaramiyorsa
dinamik ¢evrede tutunmasi oldukca zordur. Son olarak da isletme yeniden diizenleme yetenegi
ile olusan yeni durumlara kars1 siireclerini yeniden yapilandirmalidir. Bu nedenle isletmelerin
cok hizli bir degisimin yasandig1 ¢evreye uyum saglayabilmesi i¢in ii¢ temel boyuta sahip
olmasi ve bu boyutlarin yonetim uygulamalariyla bir biitiin i¢erisinde olmasi gerekmektedir
(Kozak ve Dogantan, 2017).

2. Inovasyon

Rekabet ortaminin her giin daha acimasiz hale geldigi bugiinlerde baskalarinin caligsmalarini ya
da triinlerini taklit ederek varligini devam ettirebilmek zorlasmaktadir. Diinyadaki yeni
ekonomik diizen, asir1 rekabet, gelisen yeni teknolojiler ve saat hizi gibi kavramlar hem rekabet
hem de pazar dinamiklerinin hi¢ olmadig1 kadar biiyiik oldugunu ortaya koymaktadir. Bu
baglamda inovasyon, artik isletme igin rekabet avantaji saglamada kilit faktorlerden biridir.
Isletmelerin tiiketici istek ve beklentilerine daha etkin cevap verebilmek, pazarda olusan
stratejik avantajlar1 giiclii yonleriyle lehlerine ¢evirebilmek ve rakiplerle rekabette bir adim
onde olmak inovasyonla miimkiindiir (Ecevit Sat1 ve Isik, 2011).

Giliniimiiz sartlarinda isletmeler, varliklarini stirdiirebilme ve yasam siirelerini uzatabilmek i¢in
faaliyette bulunduklar1 sektorlerde olusan rekabet sartlari ile miicadele edebilmek adina farkl
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arayislara girmektedirler. Dolayisiyla sartlarin siirekli degistigi ve rekabet kosullarinin
zorlastig1r dinamik ortamda isletmeler, hedeflerine ulasmak ve varliklarini siirdiiriilebilir hale
getirebilmek icin farklilagmalar1 gerekmektedir. Bu nedenle son yillarin en fazla iizerinde
durulan kavramlarindan biri olan inovasyon, isletmelerin 6nemli silahlarindan biri olarak 6ne
cikmaktadir (Korucuk, Memis ve Ergiin, 2020).

Inovasyon, Latince “innovatus” kelimesinden gelmekte ve “toplumsal, kiiltiirel ve idari
ortamda yeni yontemlerin kullanilmaya baslanmas1” olarak ifade edilmektedir (Bulut ve Arpak,
2012). Ingilizce “innovation” kavrammin Tiirk¢elesmis hali olan kavram icin ise Tiirkge
yazinda “yenilesim” (TDK, 2022), “yenilik” (Biilbiil, 2012), “yenilik¢ilik” (Giirkan ve
Demiralay, 2017) gibi bir¢ok kavram kullanilmaktadir. Inovasyon kavrami J.A. Schumpeter’in
1912 yilinda yapmis oldugu “Theory of Economic Development” isimli ¢alismayla adindan s6z
ettirmeye baslamistir. Schumpeter inovasyonu, mevcut ya da yeni bir liriiniin yenilenmis haliyle
piyasaya tanitilmasi, yeni bir bilimsel bulus sonucunda ortaya ¢ikan malin ekonomik olarak
yeni bir yontemle iiretiminin yapilmasi, herhangi bir sektérde yapilan bir yeniligin piyasaya
stiriilmesi, daha once hi¢ kullanilmamis bir hammadde veya {iriinii olusturmada kullanilacak
olan 6zelligin piyasaya sunulmasi olarak agiklamistir (Schumpeter, 1934).

Inovasyonun tanimi konusunda uluslararas: diizeyde kabul géren kaynaklarin basinda gelen
OECD ile Eurostat’in birlikte yayinladigi Oslo Manuel Kilavuzu’nda (2005) inovasyon, “yeni
veya Oonemli Olclide gelistirilmis {irliniin (mal veya hizmet) veya siirecin, yeni pazarlama
yonteminin veya yeni Orgiitsel yontemin isletme i¢i uygulamalarda, isyeri organizasyonunda
veya dis iliskilerde uygulanmasi” seklinde ifade edilmistir. Inovasyon, yeni ya da mevcut mal
veya hizmetin gelistirilmesinin yaninda operasyonel, orgiitsel ve yonetimsel islemlerin de
gelistirilmesini kapsamaktadir. Dolayisiyla inovasyon, tiiketicilerin memnuniyeti i¢in yeni
fikirlerin 6dnemsendigi ve bu fikirlerin yeni mal ya da hizmete doniistiigii stirectir (Thomson,
2006). Diger bir tanima gore ise inovasyon, isgiiciiniin niteligi, altyapinin saglamlig: gibi etkili
unsurlarla bilginin iriinlere/hizmetlere, siireglere ve sistemlere doniistiiriilmesidir. Diger bir
deyisle inovasyon, degisime direng gostermeyen, yeniliklere acik olan ve girisimcilik ruhuyla
i¢ ice olan bir kiiltiir {iriinii olarak diisiiniilebilir (Ortlek, 2015). Bir baska tanimda ise inovasyon
kavrami, yeni kaynaklarin bulunmasi ile baglayan degisim siireciyle birlikte mevcut
kaynaklarin degistirilmesine imkan taniyan faaliyetler biitiinii olarak tanimlanmistir (Moreira,
2016). Ozetle inovasyon kavram itibariyle hem yeniligi hem de yenilik sonrasinda ortaya ¢ikan
sonucu anlatmaktadir (Atik, 2005). Ancak yapilan her yeniligin ticari bir deger tasimadigi
diistincesinden hareketle inovasyonun yenilikten c¢ok daha fazlasi oldugunu sdylemek
mimkiindiir (Yigit, 2015). Bu nedenle inovasyonun temel dayanak noktasi yeni olan her sey
degil, ekonomik ve sosyal anlamda katma deger olusturan yeniliklerdir (Uzkurt, 2010).
Dolayisiyla 6nemli olan yeniligin bir deger yaratmasidir.

Gilinlimiiz diinyasinda katma deger olusturarak rekabet avantaji saglayan inovasyon,
isletmelerin finansal performanslarmin yiikselmesinde dnemli bir etkiye sahiptir. Inovasyon ile
birlikte iiretim siirecleri kisalmakta, etkinlik ve verimlilik artmakta, siirdiiriilebilir rekabet
avantaj1 saglanmaktadir. Bu baglamda inovasyon ile yonetim performansi arasinda pozitif
yonlii bir iligkinin varligindan s6z etmek miimkiindiir (Tokmak, 2008). Aslinda inovasyonun
temel nedeni, isletmelerin artan is performansi ve artan rekabet avantaji elde etme arzusudur.
Isletmelerin pazarda itibar kazanmalar1 ve dolayisiyla pazar paylarini artirmalar igin hayati
Oonem tasiyan yeniliklere verdikleri onem derecesine gore, isletmeler rekabet avantaji ve pazar
pay1 elde etmektedirler (Giinday, Ulusoy, Kili¢ ve Alpkan, 2011).

Inovasyon kavram olarak agiklanmasmin yaninda uygulama siireci itibariyla belli evrelerden
meydana gelen bir siiregtir. Oncelikle inovasyon diisiincesinin secimi ve iiretilmesinde,
diisiincenin olusumuna sebebiyet veren icerigin hem i¢ hem de dis arastirmalarla baslayan
yapist tanimlanir. Inovasyon diisiincenin dogmasinda tedarik zinciri siiregleri, yasanan
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teknolojik gelismeler ya da pazarda olusan talepler etkili olabilmektedir. Daha sonra fikre konu
olan calismanin teknoloji pazarla ilgili uygulanabilirligini ve elde edilecek ekonomik
basarilarin degerlendirilmesi gerekmektedir. Nihayetinde {riin halini alan bu diislince
ticarilestirildiginde inovasyon gergeklestirilmis olmaktadir (Sattler, 2011). Diger taraftan
inovasyonu sadece iiriin gelisimi olarak gérmek yanlis olacaktir. Isletme genelindeki orgiitsel
tasarim, licret sistemleri, iirlin gelistirme, siire¢ tasarimi, pazar gelistirme, teknolojik yenilikler,
bilgi ve veri taban1 yenilikleri gibi biitiin siireclerdeki yenilikleri kapsamaktadir. Bu nedenle
kurumsallasmay1 basarmis biiylik isletmeler inovasyonu tiim siireclerinde uygulayarak hem
yiiksek performans hem de daha fazla verim elde etmekte ve boylece siirdiiriilebilir rekabet
avantaj1 kazanmaktadir (Irge, Yal¢in ve Uysal, 2021).

Teknolojik degisim hizinin her gecen arttifi ve rekabetin daha da siddetlendigi pazar
sartlarinda, mevcut {iriin ve hizmetlerin sagladig1 katma degeri hizla asindirmistir. Bu durum
kiiresel pazarlarda boy gosteren isletmelere inovasyonun Onemini kavratmaya baslamistir
(Glinday, vd., 2011). Literatiirde inovasyona dair ¢esitli siniflandirmalar mevcuttur (Yildirim
ve Karabey, 2016). Ik smiflandirma faaliyet alanina gére yapilmus ve iiriin, hizmet, siirec,
pazarlama ve orgiitsel (OECD Oslo Kilavuzu, 2005; Henard ve Szymanski, 2001) inovasyon
seklinde bir ayrima gidilmistir. ikinci siniflandirma teknolojik ve teknolojik olmayan veya idari
inovasyon seklinde yapilmistir. Diger taraftan inovasyonun meydana getirdigi degisimin ve
olusturdugu farkliligin 6l¢iisiine gore radikal ve artimsal (kademeli) inovasyon seklinde bir
siiflandirmaya da gidilmistir (El¢i, 2006). Bununla birlikte uluslararasi alanda inovasyon
verilerinin karsilastirilabilir bir sekilde toplanmasi ve yorumlanabilmesi icin temel ilkeler ve
yontemler sunmak amaciyla olusturulan 6nceki Oslo Kilavuzu (OCED Oslo Kilavuzu,
2005)’nda yapilan inovasyon ayrimi, 2018 yilinda yayinlanan giincel Oslo Kilavuzu’nda iiriin
ve slire¢ inovasyonu olmak iizere yeniden diizenlenmistir (OCED Oslo Kilavuzu, 2018).

Uriin inovasyonu, isletmenin mevcut mal veya hizmetlerinden biiyiik l¢giide farklilik gdsteren
ve piyasaya siiriilen yeni ya da gelistirilmis bir mal veya hizmettir (OECD Oslo Kilavuzu,
2018). Uriin inovasyonu, bir ya da birden fazla 6zellikte veya performans gostergesinde dnemli
ol¢iide iyilestirmeler saglamas1 gerekmektedir (Danneels, 2002). Uriin inovasyonu, teknolojik
gelismeler, miisteri ihtiyaglarinin farklilagsmasi, iirlin yasam siiresinin kisalmasi ve kiiresel
rekabetin artmasina bagli olarak yonlendirilen zorlu bir siirectir. Bu nedenle basari
saglanabilmesi i¢in hem isletme i¢cinde hem de isletme ile miisterileri ve tedarik¢ileri arasinda
giiclii bir etkilesim bulunmalidir (Akova, vd., 1998).

Siire¢ inovasyonu, isletmenin dnceki is siireglerinden 6nemli 6lgiide farkli olan ve isletme
tarafindan kullanima sunulan bir veya daha fazla is fonksiyonu i¢in yeni veya iyilestirilmis bir
iretim veya teslimat yonteminin kullanilmasidir (OECD Oslo Kilavuzu, 2018). Bu baglamda
siire¢ inovasyonu mevcut iiriin veya hizmetlerin iiretilme seklindeki onemli degisiklikleri
yansitmaktadir (Dibrell, Davis ve Craigi, 2008).

3. Dinamik Yetenekler ve Inovasyon Iliskisi

Kiiresellesme ve degisen teknolojiler, isletmeleri sik sik yeni iiriin veya hizmetler gelistirmeye
ve sunmaya iten rekabet¢i bir i ortami yaratmistir (Ardito, Messeni, Petrezzelli, Dezi ve
Castellano, 2020). Bu baglamda, onceki arastirmalar, ayni anda yeni firsatlar1 kesfederken
mevcut TUriinleri, becerileri ve kaynaklar1 kullanan yenilikler iiretmek icin isletme
yetkinliklerinin énemini vurgulamistir (Chang, Hughes ve Hotho, 2011). Isletmeler rekabetci
liderlik ararken, sadece bir pazarda yeni seyler kesfetmekle kalmamali, ayn1 zamanda mevcut
bilgiyi organizasyonel sinirlar i¢inde iyilestirmeli ve gelistirmelidir (Li, Vanhaverbeke ve
Schoenmakers, 2008). Dolayisiyla isletmelerin siirekli olarak orta ve uzun vadeli Ar-Ge
olusturmasi ve yiiriitmesi gerekmektedir (Kodama, 2017). Bu nedenle, bir isletmenin {iriin
iiretmek veya hizmet saglamak icin yeni yollar kullanmasinin yaninda daha 6nce kullanilan
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stireclerin kaliplarin1 degistirme yeteneginin de olmasi gereklidir (Glimiislioglu ve Acur,
2016).

Dinamik yetenekler hem ¢evresel egilimleri belirlemek hem de yeni tehdit ve firsatlar1 ele alan
is  modelleri  gelistirmek  i¢in  organizasyonel @ ve  yoOnetsel  yeteneklerle
desteklenmektedir. Dinamik yetenekler bdylece firmanin yenilik yapma, degisime uyum
saglama ve miisteriler i¢in faydali iirlinler veya hizmetler yaratma yetenegini tanimlamaktadir
(Teece, Peteraf ve Leih, 2016). Dinamik yetenekler, yalnizca benimsemek i¢in en iyi zamani
belirleyerek degil, ayn1 zamanda kurulus genelinde deneyim kazanarak ve en iyi uygulamalari
benimseyerek kuruluslarin rekabet avantaji yaratmasini saglar. Bu baglamda calismalar,
dinamik yeteneklerin artik siradan organizasyonel yeteneklerle sinirli olmadigini, bunun yerine
inovasyon seklinde atilimlar yaratan yetenekleri de icerdigini O6ne siirmektedir (Pezeshkan,
Fainshmidt, Nair, Frazier ve Markowski, 2016). Bunun nedeni, dinamik yeteneklerin temel
olarak, siirekli tarama, filtreleme ve teknolojilerin ve pazarlarin arastirilmasi yoluyla firsatlart
belirleyerek ve kalibre ederek kaynaklari ve yetenekleri cevresel degisikliklere uyarlama
yetenegine odaklanmasidir (Farzaneh, Wilden, Afshari ve Mehralian, 2022). Bir firsat
belirlendikten sonra isletme, miisteri ihtiyaglarini daha iyi karsilamak amaciyla yenilik yapmak
icin operasyonel siiregleri koordine ve entegre etmelidir (Ilmudeen vd., 2020; Lui vd., 2020).
Bu nedenle, bir isletmenin dinamik yetenekleri ne kadar biiyiikse, yenilik yapma yeteneginin
de o kadar biiyiik oldugu soylenebilir.

4. Materyal ve Yontem

Calismada kismi en kiiclik kareler (KEKK) yaklasimi ile yapisal esitlik modellemesi (YEM)
metodu kullanilmig ve analiz smartPLS programi yardimi aracilifiyla yapilmistir. Ayrica elde
edilen sonuclara bagli olarak yol analizi olusturulmustur.

4.1. Arastirma Deseni

Bu ¢aligma, Trabzon/Arsin Organize Sanayi Bolgesinde yer alan 84 isletmenin sahip oldugu
dinamik yetenekler ile inovasyon iligkisini arastirmak ve dinamik yeteneklerin inovasyon
tizerindeki etkisini ortaya koymak amaciyla yapilmistir. Bu kapsamda calisma degiskenler
arasindaki iligkiyi incelemesi bakimindan iliskisel tarama deseni 6zelligi tagimaktadir.

4.2.  Arastirmanm Evren ve Orneklemi

Bu caligmanin evrenini Trabzon/Arsin Organize Sanayi Bolgesinde faaliyet gostermekte olan
84 isletmenin ¢alisanlar1 olusturmaktadir. Arsin Organize Sanayi Bolgesi resmi internet sitesi
iizerinden elde edilen verilere gore 2021 yil1 itibariyle isletmelerdeki toplam calisan sayis1 5000
kisidir (TOSB, 2022). Ornek biiyiikliigiinii belirlemek icin ana kiitlii biiyiikliigii bilinen
olasilikli 6rnekleme formiilii kullanilmistir (Cinel, Karademir ve Kandemir, 2021).

Z2XNXpxq
(N-1)xD?+Z2xpxq

minn =

Formiilde yer alan;
n: En az goriisiilmesi gereken 6rnek biliytikligiini
N: Ana kiitle biiyiikliigiinii (5000)

p: Olgiilmek istenilen dzelligin ana kiitle igerisinde bulunma oranini (isletmelerde
en fazla ¢alisan sayisina ulagabilmek i¢in p=0,5 alinmustir).

q: Olgiilmek istenilen 6zelligin ana kiitle igerisinde bulunmama oranim (1-p)
(4=0.5)
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D: Kabul edilen 6rnekleme hata payini (D=0,10)
Z: Gliven katsayisini (%95’lik giiven diizeyi i¢in Z=1,96)

ifade etmektedir. Bu baglamda ulasilmasi gereken en az Orneklem biiyiikligi 94 olarak
hesaplanmistir. Arastirmaya katilan c¢alisanlara anketler yiiz yiize goriisiilerek uygulanmis ve
goniilliiliik esasi ile cevaplar elde edilmeye ¢alisilmistir. Anket verileri 2022 yilinin Agustos
ayinda yliz yiize anket yontemi ile toplanmistir. Toplamda 142 calisana ulasilmaya ¢alisilmis,
ancak 103 calisandan geri doniis alinabilmistir. Anketlerin yanitlanmamas1 bu ¢alisma igin bir
kisit olarak degerlendirilmektedir.

4.3. Veri Toplama Teknikleri

Calismada veriler, “Kisisel Bilgi Formu (Demografik Ozellikler)”, “Dinamik Yetenekler
Olgegi” ve “Inovasyon Olgegi” seklinde olusturulan anket formu ile toplanmaistir.

Kisisel Bilgi Formu (Demografik Ozellikler): Calisanlarin cinsiyeti, yasi, egitim durumu,
medeni durumu, isletmedeki ¢alisma siiresi ve aylik geliri gibi 6zellikleri ile isletmelerin kag
yildir faaliyette oldugunu ve calisan sayisini belirlemeye yonelik ¢esitli sorulardan olusan bir
formdur.

Dinamik Yetenekler Olcegi: Pavlou ve El Sawy (2006) tarafindan “Information Systems
Research” dergisinde yayimlanan “From IT Leveraging Competence to Competitive Advantage
in Turbulent Environments: The Case of New Product Development” isimli c¢aligmada
kullanilan ve yine ayni yazarlar tarafindan 2011 yilinda “Decision Sciences Journal” dergisinde
yayinlanan “Understanding the Elusive Black Box of Dynamic Capabilities” adli ¢alisma ile
revize edilmis halinden yararlanilarak hazirlanmistir. “Dinamik Yetenekler Olgegi” 4 boyut ve
23 maddeden olusmaktadir. Olgekte birinci boyut olan “Algilama Yetenegi” 6 maddeden, ikinci
boyut “Ogrenme Yetenegi” 7 maddeden olusmaktadir. Ugiincii alt boyut “Entegrasyon

~ 19

Yetenegi” ve dordiincii boyut olan “Koordinasyon Yetenegi” ise 5’er maddeden olusmaktadir.

Inovasyon Olgegi: Giinday, Ulusoy, Kili¢ ve Alpkan (2011) tarafindan “International Journal
of Production Economics” dergisinde yayimlanan “Effects of Innovation Types on Firm
Performance” adli ¢alismada OECD Oslo Kilavuzu’ndan (2005) yararlanarak olusturulan ve
Calhan (2015) tarafindan doktora tez ¢alismasinda gecerliligi ve giivenilirligi yapilan 6lgekten
faydalanilarak hazirlanmistir. “Inovasyon Olgegi” 4 boyut ve 24 maddeden olusmaktadr.
Olgekteki ilk boyut olan “Organizasyonel Yenilikler” 9 maddeden, diger alt boyutlar olan
“Pazarlama Yenilikleri”, “Siire¢ Yenilikleri” ve Uriin Yenilikleri” boyutlar1 ise 5’er maddeden
olusmaktadir.

Anket formunda yer alan “Dinamik Yetenekler” 6lcegi ile “Inovasyon” dlgegindeki ifadelerin
cevaplari icin esit aralikli oldugu varsayilan 5’11 Likert tipi 6lgek (1 = kesinlikle katilmiyorum
ve 5 = kesinlikle katiliyorum) kullanilmigtir.

4.4. Arastirma Modeli ve Hipotezler

Arastirmanin modeli Sekil 2’ de verilmistir. Bu model isletmelerin sahip oldugu dinamik
yeteneklerinin inovasyon siireclerinin alt boyutlari izerinde etkisi oldugunu ifade etmektedir.
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Algilama Yeten

SPrenme Yetenedi

Entegrasyon Sireg Yenilikleri
vetenedi

0 >°

Koordinasyon Oron Yenilikleri
vetenedi

Sekil 2. Arastirma Modeli

Arastirmada dinamik yetenekler bagimsiz degisken, inovasyon ise bagimli degiskendir.
Aragtirmanin amaci, kapsami ve modeli dogrultusunda olusturulan hipotezler asagidaki gibidir:

: Algilama yeteneginin organizasyonel yenilikler alt boyutu tlizerinde etkisi vardir.

: Algilama yeteneginin pazarlama yenilikleri alt boyutu tizerinde etkisi vardir.

: Algilama yeteneginin siire¢ yenilikleri alt boyutu {izerinde etkisi vardir.

: Algilama yeteneginin {irlin yenilikleri alt boyutu {izerinde etkisi vardir.

: Ogrenme yeteneginin organizasyonel yenilikler alt boyutu iizerinde etkisi vardir.

: Ogrenme yeteneginin pazarlama yenilikleri alt boyutu {izerinde etkisi vardir.

: Ogrenme yeteneginin siire¢ yenilikleri alt boyutu {izerinde etkisi vardir.

: Ogrenme yeteneginin iiriin yenilikleri alt boyutu {izerinde etkisi vardir.

: Entegrasyon yeteneginin organizasyonel yenilikler alt boyutu lizerinde etkisi vardir.
: Entegrasyon yeteneginin pazarlama yenilikleri alt boyutu iizerinde etkisi vardir.

: Entegrasyon yeteneginin siire¢ yenilikleri alt boyutu lizerinde etkisi vardir.

: Entegrasyon yeteneginin {iriin yenilikleri alt boyutu {izerinde etkisi vardir.

: Koordinasyon yeteneginin organizasyonel yenilikler alt boyutu tizerinde etkisi vardir.
: Koordinasyon yeteneginin pazarlama yenilikleri alt boyutu lizerinde etkisi vardir.

: Koordinasyon yeteneginin siire¢ yenilikleri alt boyutu tizerinde etkisi vardir.

: Koordinasyon yeteneginin iiriin yenilikleri alt boyutu {izerinde etkisi vardir.

5. Bulgular

Aragtirma i¢in toplanan anket verileri “smartPLS” istatistik paket programi araciligiyla
bilgisayar ortaminda analize tabi tutulmustur.
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5.1. Demografik Degiskenler ve Isletmelere Ait Genel Bilgilere iliskin Bulgular

Elde edilen demografik degiskenler ile isletmelere yonelik sonuglar Tablo 1’de ayrintili olarak
verilmigtir.

Tablo 1. Demografik Degiskenler ve Isletmelere Ait Genel Bilgiler

Kategorik Degiskenler N % Kategorik Degiskenler N %
Cinsiyet Isletmedeki Calisma

Siiresi
Kadin 22 21,4 1 Yildan Az 3 2,9
Erkek 81 78,6 1-3 Y1l 5 4,9
Yas 4-6 Y1l 18 17,5
18-25 4 3,9 7-9 Y1l 19 18,4
26-40 23 22,3 10-15 Y1l 20 19,4
41-50 43 41,7 16-20 Y1l 24 23,3
51 ve tizeri 33 32,1 20 Y1l ve Uzeri 14 13,6
Egitim Durumu Isletmenin Faaliyet Siiresi
Tlkokul 1 1,0 1 Yildan Az - -
Ortaokul - - 1-3 Yil 1 1,0
Lise 13 12,6 4-6 Y1l 1 1,0
On Lisans 14 13,6 7-9 Y1l 11 10,7
Lisans 68 66 10-15 Y1l 18 17,5
Yiksek Lisans 7 6,8 16-20 Y1l 28 27,2
Doktora - - 20 Y1l ve Uzeri 44 42.6
Medeni Durum Isletmedeki Calisan Sayis
Evli 90 87,4 1-9 Kisi - -
Bekar 13 12,6 10-20 Kisi 2 1,9
Aylik Gelir 21-40 Kisi 35 34
4000-6000 TL 4 3,9 41-60 Kisi 36 35
6001-8000 TL 8 7,8 61-80 Kisi 14 13,6
8001-10.000 TL 39 37,9 81-100 Kisi 7 6,8
10.001 TL ve tizeri 52 50,4 101 ve Ustii Kisi 9 8,7

Tablo 1°deki veriler incelendiginde, arastirmaya katilan calisanlarin %78,6’sinin erkek,
%21,4’1iniin ise kadin; %87,4 liniin evli ve %12,6’siin bekar oldugu goriilmiistiir. Calisanlarin
yas dagiliminda en yiiksek oran %41,7 ile 41-50 yas araligindayken %3,9’unun 18-25 yas;
%22,3’linlin 26-40 yas ve %32,1’inin ise 51 ve lizeri yas araliginda yer aldigi anlasilmigtir.
Aragtirmadaki calisanlarin %66’s1 lisans; %13,6’s1 6n lisans; %12,6’s1 lise; %6,8’1 yiiksek
lisans ve %]1°1 ilkokul mezunundan olusmaktadir. Ankete katilan calisanlarin isletmedeki
caligsma siireleri %2,9’u 1 yildan az; %4,9°u 1-3 yil; %17,5°1 4-6 y1l; %18,4°1 7-9 yil; %19,4’i
10-15 y1l; %23,3’1 16-20 y1l ve %13,6’s1 20 y1l ve {izeri olarak dagilmistir. Calisanlarin gelir
durumu itibariyle %50,4’liniin 10.001 TL ve tizeri; %37,9’unun 8001-10.000 TL; %7,8’inin
6001-8000 TL ve %3,9’unun 4000-6000 TL bir gelire sahip oldugu goriilmektedir.

Calismaya konu olan isletmelerin kag yildir faaliyette olduklar1 incelendiginde %42,6’sinin 20
yildan fazladir faaliyet gosterdigi, yine %27,2’sinin 16-20 yil; %17,5’inin 10-15 yil ve
%10,7’sinin 7-9 yildir faaliyet gdsterdigi belirlenmistir. Isletmelerin ¢alisan sayilarina
bakildiginda %35’inin 41-60; %34 iiniin 21-40 kisi ¢alisana sahip oldugu goriilmektedir. 101
ve lizeri ¢alisana sahip isletmelerin orani ise %8,7 dir.

5.2. Kismi En Kiiciik Kareler (KEKK) Yaklasimi ile Yapisal Esitlik Modellemesine
(YEM) iliskin Analiz Bulgular

Yapisal esitlik modellemesinin olusturulmasinda farkli bilgisayar temelli yazilimlardan
yararlanilmaktadir. Kandemir vd. (2019) kiigiik 6rneklem gruplarinda yapisal esitlik modelinin
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daha saglikli sonuclar verdigini ifade ettigi ve SmartPLS yazilim1 yardimiyla yapilan kismi en
kiiciik kareler yaklasimi ile yapisal esitlik modellemesi arastirmada kullanilan veri analiz
yontemidir.

Literatiirde kullanilan farkli iki yapisal esitlik modeli yaklasimi1 mevcuttur. Ilk yapisal esitlik
modeli arastirmalarda, bir hipotezi veya teoriyi onaylamak, dogrulamak ya da reddetmek igin
kullanilmaktadir. Bunu 6nerilen modelin 6rnek veri kiimesi i¢in kovaryans matrisini ne kadar
iyi tahmin edebilecegini belirleyerek yapmaktadir. Buna karsin kullanilan ikinci model kismi
en kiiciik kareler ile olusturulan yapisal esitlik modellemesidir. Bu model arastirmacinin kuram
gelistirmesi i¢in kullanilmaktadir. Siire¢, modeli incelerken bagimli degiskenlerin varyansini
aciklamaya odaklanarak gerceklesmektedir (Hair vd., 2016; Akt. Kandemir ve Ozdasli, 2019).

5.2.1. Olcek Boyutlar1 Dis Yiiklenim Katsayilar

D1s yiiklenim katsayisi elde edilirken genel olarak 0,40 ile 0,70 araliginda olan gdstergeler
analize dahil edilmektedir. Bununla birlikte zayif dig yiliklenime sahip gdstergeler bazen icerik
gecerliligine katkilar1 nedeniyle korunabilmektedir. Ancak 0,40’tan diisiik dis yiiklenime sahip
degerler her zaman analizden ¢ikarilmalidir (Hair vd., 2016). Tablo 2’de dinamik yetenekler
algilama yetenegi (DYAY), dinamik yetenekler dgrenme yetenegi (DYOY), inovasyon
organizasyonel yenilikler (I0Y), inovasyon pazarlama yenilikleri (IPY) ve inovasyon iiriin
yenilikleri (IUY) boyutlarina ait dis yiiklenim katsayilari yer almaktadir.

Tablo 2. Dis Yiiklenim Katsayilar

Maddeler Boyutlar/D1s Yiiklenim Katsayilari

DYAY DYOY ioy iPY iy
DYI 0.642
DY2 0.753

DY4 0.811
DY5 0.717

DY6 0.628

DY38 0.686

DY9 0.764

DY10 0.666

DY11 0.703

DY12 0.839

DY13 0.703

INO24 0.876

INO25 0.750

INO26 0.783

INO27 0.768

INO28 0.586

INO29 0.599

INO30 0.843

INO31 0.793

INO32 0.627

INO33 0.633

INO34 0.848

INO35 0.790

INO36 0.660

INO37 0.847

INO43 0.886
INO44 0.727
INO45 0.871
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INO46 0.351
INO47 0.703

Tablo 2°de goriildiigli gibi dinamik yetenekler 6lgeginden “3., 7., 14., 15. 16., 17., 18., 19., 20.,
21., 22., 23.” maddeler, inovasyon 6lgeginden ise “38., 39., 40., 41., 42.” maddeler faktor
yiikleri 0.60’dan diisiik oldugu i¢in analizden ¢ikarilmistir.

5.2.2. Giivenilirlik ve Gegerlilik

Arastirmaya katilan isletmelerin dinamik yetenekler 6lcegi alt boyutlart olan algilama ve
O0grenme yetenegi ile inovasyon dlgegi alt boyutlar1 olan organizasyonel, pazarlama ve {iriin
yeniliklerine yonelik giivenilirlik ve gegerlilik degerleri Tablo 3’te verilmistir.

Likert tipi Ol¢eklerde Cronbach Alfa degeri siklikla kullanilan bir degerdir. Cronbach Alfa
degerlerinin kabul limitleri su sekildedir (Y1ldiz ve Uzunsakal, 2018):

* “0 < a<0,40 araliginda giivenilir degil,

* 0,40 < a < 0,60 araliginda diisiik giivenilirlikte,

* 0,60 < a < 0,80 araliginda oldukga giivenilir,

* 0,80 <a< 1,00 araliginda ise yiiksek giivenilirlikte” olarak degerlendirilmektedir.
Tablo 3. Cronbach’s Alpha Degerleri

Boyutlar Cronbach’s Alpha Degerleri
DYAY 0.768
DYOY 0.898
oy 0.819
IPY 0.833
110)'¢ 0.757

Tablo 3’te yer alan giivenirlilik katsayilari, faktor yiliklenimleri 0,60 degerinin altinda olan
maddeler analizden ¢ikarilmasi sonucu elde edilmistir. Elde edilen sonuglara gore alt boyutlarin
“0,60 < a < 0,80” ve “0,80 < a <1,00” araliginda yer aldig1 ve bu nedenle olgeklerin yapiy1
Olemede giivenilir oldugu goriilmektedir. Bu degerlerden; dinamik yetenekler 6grenme i¢in
0,80 < 0,898 < 1,00, inovasyon organizasyonel yenilikler i¢in 0.80 < 0,819 < 1,00, inovasyon
pazarlama yenilikleri i¢in 0.80 < 0,833 < 1,00 araliginda yer aldigindan yiiksek giivenilirlikte
olduklar1 belirlenmistir. Diger taraftan dinamik yetenekler algilama i¢in 0,60 < 0,768 < 0,80, ,
inovasyon iriin yenilikleri i¢in 0,60 < 0,757 < 0,80 olarak belirlendiginden bu alt boyutlarin da
oldukea giivenilir olduklar tespit edilmistir.

5.2.3. Cikarilan Ortalama Varyans (AVE), Kompozit (Birlesik) Giivenilirlik (CR) ve R?
(R Squared) Degerleri

Yakinsak gecerlilik teorileri (AVE), faktore iliskin madde yiiklerinin karelerinin madde
sayisina boliinmesi ile bulunmaktadir. Burada tiim faktorler icin ayr1 ayr1 degerlendirme yapilir.
AVE degeri, gizli bir yapinin teorik olarak iligkili oldugu degiskenlerde aciklayabildigi
ortalama degisim miktarini gosterir (Farrell, 2010). Cinel ve Kandemir (2020) AVE degerini
“ayn1 zamanda kommunaliti degeri olarak da bilinmekte olup gizli degiskenin kendi gbzlenen
degiskenindeki degisimi ne oranda agikladigini ortaya koymaktadir” seklinde ifade etmektedir.

Ortalama varyans (AVE) degerinin 0.50 {istlinde, bilesik giivenilirlik degerinin (CR) ise 0,70
iistiinde olmasi ile yakinsak gegerlilik elde edilebilir (Fornell ve Lacker,1981).
R? (R Squared) degeri, olusturulan modelin yorumlanabilmesinde kullanilan en yaygin 6lgii

belirleme katsayisidir (Hair vd., 2016). R? degerinin 0 ile 1 araliginda bir degerde olmasi
beklenmektedir. R degeri 1’ e yaklastikca giiclii bir etki, 0’ a yaklastik¢a ise diisiik bir etki
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goriilmektedir (Ozdevecioglu ve Karaca, 2015:104). R2 degeri dissal degiskenin icsel degisken
iizerindeki toplam etkisini temsil etmektedir (Hair vd., 2014; Akt. Bakirtas ve Kandemir, 2017).

Tablo 4. Cikarilan Ortalama Varyans (AVE), Kompozit (Birlesik) Giivenirlilik (CR) ve R? (R
Squared) Degerler Tablosu

Boyutlar AVE Degerleri CR Degerleri R?* Degerleri
DYAY 0.509 0.837 -
DYOY 0.532 0.871 -

I(0)'¢ 0.552 0.916 0.487
IPY 0.580 0.872 0.415
110)' 0.538 0.844 0.374

Tablo 4’te goriildiigii iizere yapiya gore modelin kabul edilebilir degerlere ulasabilmesi i¢in
faktor yiikleri 0,40 altindaki degerler modelden ¢ikarilmistir ve analiz tekrar edilmistir. Bu
baglamda Trabzon/Arsin Organize Sanayi Bolgesi isletmeleri ¢alisanlart ile iligkili olarak
kurulmus olan modelde, modelin en 6nemli degeri olan AVE degerleri; dinamik yetenekler
algilama yetenegi (0,509), dinamik yetenekler o6grenme yetenegi (0,532), inovasyon
organizasyonel yenilikler (0,552), inovasyon pazarlama yenilikleri (0,580), inovasyon iiriin
yenilikleri (0,538) alt boyutlar1 i¢in kabul edilebilir sinirlar i¢erisindedir.

Construct Reliability and Validity
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Grafik 1. Cikarilan Ortalama Varyans (AVE) Degerleri Grafigi

Grafik 1’de AVE degerlerinin grafiksel gosterimi yer almaktadir. Toplam bes alt boyutun
tamaminin 0.50 degerinin iizerinde oldugu goriilmektedir.

Tablo 4 incelendiginde birlesik giivenilirlik (CR) degerlerinin; dinamik yetenekler algilama
yetenegi (0,837), dinamik yetenekler 6grenme yetenegi (0,871), inovasyon organizasyonel
yenilikler (0,916), inovasyon pazarlama yenilikleri (0,872), inovasyon iiriin yenilikleri (0,844)
alt boyutlarinin tamami kabul edilebilir diizeydedir.
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Construct Reliability and Validity
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Grafik 2. Birlesik Giivenilirlik (CR) Degerleri Grafigi

Grafik 2’ de CR degerlerinin grafiksel gosterimi yer almaktadir. Grafikten de goriildiigi gibi
CR degerlerinin tamami (CR > 0.80), esik degerin oldukga tizerindedir.

Yine tablo 4’ten de goriildiigli tizere R? degerleri; inovasyon organizasyonel yenilikler (0,487),
inovasyon pazarlama yenilikleri (0,415) ve inovasyon iiriin yenilikleri (0,374) alt boyutlar1 0’ a
daha yakin bir degere sahiptir. Dolayisiyla zay1f bir etkinin varligindan s6z edilebilir.
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Grafik 3. R? Degerleri Grafigi

Grafik 3 R Square degerlerinin grafiksel goriinlimiinii géstermektedir. Grafikteki siitunlarin
yesil renkte oldugu bunun da R? degerlerinin tamaminin kabul edilebilir sinirlar (0< R2 <1)
icerisinde yer aldigin1 gostermektedir.

5.2.4. YEM Yol Katsayilar1 ve Yol Katsayilarinin Anlamhilik Sonuglar:

Trabzon/Arsin Organize Sanayi Bolgesi isletmelerinin dinamik yeteneklerinin inovasyon
iizerine etkisi incelenmis ve asagidaki yol analizi sonuglarina ulagilmistir.

Tablo 5’te kurulan arastirma modelinin hipotezlerine iliskin T ve p degerleri analiz sonuglari
yer almaktadir. Yine ayni tabloda P degerinin 0,10 alinmasi sonucu kabul edilen hipotezler
goriilebilmektedir. Analiz sonuglart normal dagilim disinda kalan anketlerin veri setinden
cikarilmasi, faktor yiikii 0.40 altinda olan degerlerin ve p degeri bakimindan (p>0,10) anlamsiz
sonuglarin analizden ¢ikarilmasi ile elde edilmistir (Hair vd., 2016). Bu nedenle p degeri
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bakimindan anlamsiz olan (p>0,10) ve inovasyon {izerinde herhangi bir etkiye sahip olmadig1
belirlenen dinamik yetenekler 6l¢eginin entegrasyon ve koordinasyon yetenegi alt boyutlar
analizden ¢ikarilmigtir. Yapilan analiz sonuglarina gére olusan yol analizinin gorseli asagida
Sekil 3’te goriilmektedir.

Tablo 5. YEM Yol Katsayilar1 ve Yol Katsayilarinin Anlamlilik Sonuglari

Yol Yol Katsayisi T Degeri p Degeri
DYAY-IOY 0.489 5.239 0.000
DYAY-IPY 0.649 9.314 0.000
DYAY-iUY 0.380 4.306 0.000
DYOY-IOY 0.318 4.133 0.000
DYOY-IUY 0.337 3.854 0.000

Tablo 5°teki analiz sonuglarina bakildiginda; “Hy ;™ hipotezi i¢in yol katsayis1 0.489, T degeri
5.239 (t>1.96) ve p <0.10 (p=0.000), “H; ,” hipotezi i¢in yol katsayis1 0.649, T degeri 9.314 (t
>1.96) ve p<0.10 (p=0.000), “H, ,” hipotezi i¢in yol katsayis1 0.380, T degeri 4306 (t>1.96) ve
p<0.10 (p=0.000) sonucu elde edilmistir. Yine analiz sonuglarindan, “H, ;" hipotezi i¢in yol
katsayis1 0.318 T degeri 4.133 (t >1.96) ve p <0.10 (p=0.000), “H, ,” hipotezi i¢in yol katsayis1
0.337, T degeri 3.854 (t >1.96) ve p<0.10 (p=0.000) sonucu elde edilmistir.

Tablo 5’te yer alan etki yollar1 istatistiksel yaklagim bakimindan anlamli ve gecerlidir. Bu
sonuclara gore toplam on alt1 hipotezden besi (H; 1, Hy , Hy 4, Hy1 ve H, 4) kabul edilmis, on
biri ise reddedilmistir.
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Sekil 3. isletmelerin Dinamik Yeteneklerinin inovasyon Alt Boyutlarna Etkisinin Yol Analizi
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Sekil 3’te Trabzon/Arsin Organize Sanayi Bolgesi isletmelerinin dinamik yeteneklerinin
inovasyon tizerine etkisinin yol analizine bakildiginda; dinamik yetenekler Olceginin alt
boyutlarindan algilama yeteneginde meydana gelen bir birimlik bir artisin; organizasyonel
yenilikler {izerinde 0,48 artisa, pazarlama yenilikleri iizerinde 0,64 artisa, iirlin yenilikleri
tizerinde 0,38 bir artisa sebep oldugu goriilmektedir. Yine isletmelerin dinamik yetenekler
Olcegi alt boyutlarindan Ogrenme yetenegindeki bir birimlik bir artisin; organizasyonel
yenilikler tizerinde 0,31 bir artisa, iiriin yenilikleri {izerinde 0,33 bir artisa sebep oldugu
goriilmektedir.

Sonu¢ ve Degerlendirme

Dinamik yetenekler, kaynaklarin entegrasyonunu, yeniden yapilandirilmasimi ve elde
edilmesini saglayan yeteneklerdir (Eisenhardt ve Martin, 2000; Zollo ve Winter, 2002), bu da
sirketlerin is ortamindaki zorluklarla hizli bir sekilde basa ¢ikmak i¢in i¢ ve dis kaliplar1 yeniden
yapilandirmasini saglar (Lin vd., 2016). Inovasyon ise iiriin yapmak, hizmet yaratmak ve yeni
ekonomik veya kamusal deger olusturmak icin yenilemeyi ve farkli islevlerde icat etmeyi
amaglayan bir siirectir (Giniuniene ve Jurksiene, 2015). Giiniimiiziin kiiresel rekabetinde
inovasyon, yiiksek performans diizeylerinin degerlendirilmesi yoluyla stirdiiriilebilir rekabet
avantajinin ana kaynaklarindan biri haline gelmistir (Lin vd., 2016; Damanpour ve Schneider,
2006; Lin ve Su, 2014; Vaccaro vd., 2012). Dolayisiyla inovasyon, kuruluglarin hayatta
kalmasini ve uzun vadeli piyasa kapitalizasyonlarinin belirsizlik altinda biiylimesini saglamak
icin gerekli bir aragtir (Ritala vd., 2015).

Bu arastirma isletmelerin dinamik yetenekleri ile inovasyon siiregleri arasindaki iliskiyi ortaya
cikarmak amaciyla yapilmistir. Arastirma sonuglarina gore isletmelerin dinamik yeteneklerinin
olmasi1 inovasyon siireclerini pozitif yonde etkilemektedir. Dolayisiyla arastirmanin hipotezleri
kabul gormektedir. Ilgili alanyazinda da benzer sonuglarin bu hipotezleri destekledigi
goriilmektedir. Bir¢cok ¢alisma, dinamik yeteneklere sahip olmayan kuruluslarin, ¢evredeki
degisikliklerle basa ¢ikamadiklari i¢in inovasyondan iyi ¢iktilar alamadiklarini bulmustur (Chiu
vd., 2016; Kelly 2009; Kock vd., 2011). Yine bir¢ok yazar dinamik yeteneklerin
organizasyonlarda basarili inovasyon i¢in bir 6n kosul ve kolaylastirict oldugu konusunda
hemfikirdir (Hill ve Rothaermel, 2003; Parashar ve Singh, 2005; Rothaermel ve Hess, 2007).
Bu baglamda literatiirden de hareketle dinamik yetenekler olmadan inovasyonun tek basina
bagar1 elde etmek i¢in yeterli olamayacagi soylenebilir.

Kismi en kiigiik kareler yaklasimi ile olusturulan YEM icin SmartPLS paket programi
yardimiyla yapilan analizlerin kabul edilebilir esik degerleri biitiin degiskenler ile analiz
edildiginde yakalanamamistir. Bu nedenle modelin son halini verebilmek ve esik degerin
tizerinde bir model olusturabilmek i¢in bazi ifadeler ve yol etkileri analizden ¢ikarilmistir.
Olusturulan modelin son hali iizerinden elde edilen etki durumlarina goére yapilan
degerlendirmeler soyledir:

* Arastirmada isletmelerin algilama yeteneginin organizasyonel yenilikler boyutunu etkiledigi
sonucuna ulasilmistir (path katsayisi: 0,489, p <0,10). Bu durumda algi yetenegindeki 1
birimlik bir artisin organizasyonel yenilikler tizerinde %48 oraninda olumlu etki yarattig1 ifade
edilebilir.

* Arastirmada isletmelerin algilama yeteneginin pazarlama yenilikleri boyutunu etkiledigi (yol
katsayisi: 0,649, p <0,10) sonucuna ulasilmistir. Bu durumda algilama yeteneginde olusan 1
birimlik bir artisin pazarlama yenilikleri tizerinde %64 olumlu bir etkiye neden oldugu ifade
edilebilir.

* Arastirmada igletmelerin algilama yeteneginin iirlin yenilikleri boyutunu etkiledigi (yol
katsayisi: 0,380, p <0,10) sonucuna ulasilmistir. Bu durumda algilama yeteneginde olusan 1
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birimlik bir artisin iirlin yenilikleri {izerinde %38 olumlu bir etkiye neden oldugu ifade
edilebilir.

* Arastirmada isletmelerin 6grenme yeteneginin organizasyonel yenilikler boyutunu etkiledigi
(yol katsayisi: 0,318, p <0,10) sonucuna ulagilmistir. Bu durumda 6grenme yeteneginde olusan
1 birimlik bir artisin organizasyonel yenilikler iizerinde %31 olumlu bir etkiye neden oldugu
ifade edilebilir.

* Arastirmada isletmelerin 6grenme yeteneginin iiriin yenilikleri boyutunu etkiledigi
(yol katsayis1: 0,337, p <0,10) sonucuna ulagilmistir. Bu durumda 6grenme yeteneginde olusan
1 birimlik bir artigin {iriin yenilikleri lizerinde %33 olumlu bir etkiye neden oldugu ifade
edilebilir.

Rekabetin ¢ok hizli bir artig trendine girdigi, inovasyon ve yeniligin 6n planda oldugu
glinlimiizde, temel yetenek odakli klasik yonetim anlayisinin aksine dinamik bir bakis agisinm
benimsemek isletmeler adina kaginilmaz hale gelmistir. Dolayisiyla igletmelerin biitiin
birimlerini kapsayacak sekilde dinamik yetenekler gelistirmesi, boylece inovasyon siiregleri
tizerinde pozitif etki yaratmasi yerinde olacaktir. Sonuclar bir biitiin olarak degerlendirildiginde
dinamik yeteneklerin inovasyon {izerinde etkili oldugu sonucuna ulasilmistir.
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Ozet: Dogaya birakilan karbon salmimi, gevre kirliligi ve bilingsiz tiiketim kiiresel 1s1nma
sorununu ortaya ¢ikarmistir. Bu olumsuz gelismeler doganin dengesini bozarken beraberinde
insan hayatini etkileyebilecek sonuglar dogurmaktadir. Olumsuz gelismeleri engellemek ve
dogay1 korumak adina bir¢ok tiilke iklim degisikligi ile miicadele faaliyetlerinde bulunmaktadir.
Bunlardan bazilari iklim degisikligi ile miicadele kapsaminda politikalar, karbon saliniminm
azaltmaya yoOnelik projeler, yenilenebilir enerji kullanim alanlarinin arttirilmasi, iklim
degisikligini onlemek adma yesil fonlar yaratmak ve finansal desteklerin en iyi sekilde
kullanilabilmesine yonelik ¢alismalardir. Bu ¢alismada da segili iilkelerin iklim degisikligi
alanindaki miicadele performanslari degerlendirilmistir. Performans degerlendirmek igin
CKKYV yénteminden Gri iliskisel Analiz Yontemi tercih edilmistir. Alternatif olarak 22 iilke
degerlendirilmistir. Ulkelerin performanslarmin degerlendirilebilmesi igin dért kriter
belirlenmistir. Bu kriterlerden ilk ikisi, tilkelerin iklim degisikligi ile miicadelede kullandiklar1
finansal destek fonlaridir. Finansal destek fonlari iklim degisikligi ile miicadele siirecinde
“adaptaston” ve “azaltma” ¢ercevesi altinda kullanilan destek tiirlidiir. Diger kriterler; iilkelerin
iklim degisikligi genel performans endeks puani ve son olarak ise iilkelerin 6demis oldugu
cevre vergisi toplamlarmin GSYIH yiizdesine oranidir. Kriterler SD yontemi ile
agirhiklandirilmigtir ve iilkelerin performans siralamasi yapilabilmesi i¢in Gri Iliskisel analiz siirecine
dahil edilmistir. Sonugcta, iilkelerin iklim degisikligi ile miicadele kapsaminda belirlenen kriterler ve
iilkeler es zamanli olarak bir arada degerlendirilmistir. En iyi performansi gosteren ilk ii¢ iilke Japonya,
Almanya ve Fransa ¢ikmistir. Boylelikle iilkeler arasinda 6l¢iillemeyen ve kargilagtirma yapmanin gii¢
oldugu belirsiz durum ¢oziime ulastirilmistir.  Calisma, iilkelerin iklim degisikligi ile miicadele
faaliyetlerinde hangi konumda olduklar1 saptanmaya calisilmistir.  Aymi zamanda ilerleyen
caligmalarda, iklim degisikligi ile miicadele i¢in kullanilan finansal destek fonlarinin ilkelerin
performanslarini ne kadar iyilestirdigi sorgulanabilir. Bunun yaninda iilkelerin iklim degisikligi ile
miicadele faaliyetlerinde belirleyecekleri politikalara yol gosterici olmast beklenmektedir.

Anahtar Kelimeler: iklim Degisikligi, Finans, CKKV, Gri iliskisel Analiz, SD.
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Abstract: Carbon emissions released to nature, environmental pollution and unconscious
consumption have revealed the problem of global warming. While these negative developments
disrupt the balance of nature, they cause consequences that may affect human life. In order to
prevent negative developments and protect nature, many countries are engaged in activities to
combat climate change. Some of these are policies within the scope of combating climate
change, projects to reduce carbon emissions, increasing the use of renewable energy, creating
green funds to prevent climate change, and efforts to use financial support in the best way. In
this study, the combat performances of selected countries in climate change were evaluated. In
order to evaluate the performance, the Gray Relational Analysis Method was preferred from
the MCDM method. Alternative, 22 countries were evaluated. Four criteria have been
determined in order to evaluate the performances of the countries. The first two of these criteria
are the financial support funds that countries use to combat climate change. Financial support
funds are the type of support used under the framework of "adaptaston" and "mitigation" in the
fight against climate change. Other criteria; It is the climate change general performance index
score of the countries and finally the ratio of the environmental tax totals paid by the countries
to the percentage of GDP. The criteria were weighted with the SD method and included in the
Gray Relational analysis process in order to rank the performances of the countries. As a result,
the criteria and countries determined within the scope of combating climate change were
evaluated simultaneously. The top three countries with the best performance were Japan,
Germany and France. Thus, the uncertain situation that cannot be measured and compared
between countries has been resolved. In the study, it was tried to determine the position of the
countries in the activities of combating climate change. At the same time, in future studies, it
can be questioned how much financial support funds used to combat climate change improve
the performance of countries. In addition, it is expected to guide the policies that countries will
determine in their activities to combat climate change.

Keywords: Climate Change, Finance, MCDM, Gray Relational Analysis, SD.

GIRIS

Teknoloji ve sanayinin gelismesiyle birlikte yasami kolaylastiracak pek cok gelisme
yasanmistir. Bunun yani sira yasanan tiim bu gelismelerin olumsuz sonuclar1 da bulunmaktadir.
Bunlarm basinda ise iklim degisikligi gelmektedir. iklim degisikligi, cevresel, sosyal, saglik ve
ekonomi gibi bir¢ok alanda ciidi sorunlar yaratabilmektedir. Ulkelerin iklim degisikligi ile ilgili
verecekleri miicadele yasam kalitesini belirleyecek sinavlarin baginda gelmektedir.

Iklim degisikliginin 6nlenmesinde iilkeler pek cok strateji gelistirmektedir. Bu baglamda
iilkeler uluslararasi, ulusal ve yerel seviyede dnlemler almaktadir. Ozellikle insanlik igin
olmazsa olmazlardan olan elektrik iiretimi sirasinda yararlanilan dogalgaz, petrol, komiir gibi
fosil yakitlarin bilingsiz tiikketimi sera gazi emisyonlarina neden olmaktadir. Bu baglamda
ortaya ¢ikan karbon salimiminin atmosferdeki birikimi neticesinde kiiresel 1sinma gittikce
artmistir. Kiiresel 1sinmanin artmasi; deniz seviyelerinin yiikselmesine, dogadaki canli
cesitliliginin azalmasina neden olmustur. Bunun yaninda ¢esitli insan hareketliliginden
kaynakl1 olarak karbon ayak izi artarak iklim degisikliginin en biiyiik etkenleri olmustur (Gtiler
ve Kaplan, 2021: 105; Sengiin ve Kalagan, 2022: 129).

Bu baglamda iklim degisikligi ile miicadele kapsaminda iilkeler siirdiiriilebilir stratejiler
gelistirmek durumunda kalmistir. Yapilan bu ¢alismada da segili {ilkelerin iklim degisikligi ile
miicadele performanslart degerlendirilmektedir. Calismanin ilk boliimiinde konuyla ilgili
yontemlere ve ilgili literatiir taramasina yer verilmistir. Daha sonraki boliimde calismada
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kullanilmis olan yontemlerin adimlarinin anlatildigi metodoloji kismina gegilmistir. Son
boliimlerde ise uygulama, sonug ve 6neriler kismi yer almaktadir.

LITERATUR TARAMASI

Calismanin bu béliimiinde SD yontemi, Gri iliskssel Analiz yontemi ve iklim degisikligi ile
miicadele ile ilgili yapilmis bazi ¢alismalara yer verilmistir.

SD ile ilgili Yapilmis Bazi Calismalar

Isik ve Kosaroglu (2020) tarafindan yapilan galismada, BIST te islem goren petrol firmalarinin
performans degerlendirmesi yapilmistir. Calismada kullanilmak t{izere sekiz kriter
belirlenmistir. Analiz sirasinda ilk olarak SD yontemi ile kriter agirliklart belirlenirken;
firmalarin siralanmasi sirasinda MAUT yonteminden yararlanilmistir. Siralamaya bakildiginda
Tiirkiye Petrol Rafinerileri A.S’nin en iyi dereceye sahip firma oldugu goriilmiistiir.

Aydin (2020) tarafindan yapilan c¢alismada, yabanci mevduat bankalarinin performans
degerlendirmesinin yapilmasi amag¢lanmistir. Yabanci bankalarin degerlendirilmesinde sekiz
kriterden yararlanilmistir. Calismada ilk olarak SD yontemi ile kriter agirliklar1 belirlenmis;
agirliklarin belirlenmesinin ardindan ¢ok kriterli karar verme tekniklerinden olan Gri Iliskisel
Analiz yontemi ile siralama gergeklestirilmistir. Yapilan degerlendirme sonucuna gére Garanti
Bankasi en 1y1 performansa sahip olan banka olarak one ¢ikmistir.

Kosaroglu (2020) tarafindan yapilan calismada, Borsa Istanbul’da islem géren bankalarm
performanslarinin degerlendirilmesi amaglanmistir. Calismada 2015-2019 yillar1 aras1 baz
alimirken analiz sirasinda SD ve EDAS yoOntemlerinden yararlamilmistir. ilk olarak SD
yontemiyle agirliklar belirlenirken; daha sonra EDAS yontemiyle siralama islemi
gergeklestirilmistir. Yapilan analiz sonucunda Akbank ilk sirada yer almistir.

Gri Ilskisel Analiz Ile Ilgili Yapilmis Bazi Calismalar

Ates ve Usman (2021) tarafindan yapilan calismada, tlkeler siirdiriilebilir kalkinma
performanslari bakimindan ele alinmistir. 25 iilkenin dahil edildigi calismada {ilkeler sosyal,
finansal, ¢evresel, ekonomik ve yonetisim olmak iizere bes ana baslik ve 37 kriter altinda
degerlendirilmistir. Analiz sirasinda c¢ok kriterli karar verme tekniklerinden biriolan Gri
Iliskisel Analiz tekniginden faydalanilmistir. Analiz sonucunda Giiney Kore, Yunanistan ve
Cekya iist siralarda; Pakistan, Filipinler ve Hindistan son siralarda yer almistir.

Kuo, Yang ve Huang (2008) tarfindan yapilan ¢aligmada, tesis yeri se¢imi ve sevkiyat kurallar
se¢cim problemlerinin ¢6zlimii amag¢lanmistir. Tesis yeri se¢imi probleminde 18 alternatif ve alti
oznitelik kullanilirken; sevkiyat kurallariin se¢imi probleminde ise dokuz alternatif ve yedi
oznitelikten yararlanilmistir. Yapilan analiz sirasinda Gri Iliskisel Analiz tekniginden
yararlanilirken; ¢ok kriterli karar verme problemlerinde Gri Iliskisel Analiz tekniginin basarili
oldugu sonucuna varilmstir.

Yi ve arkadaglar1 (2021) tarafindan yapilan c¢alismada Cin’de yer alan 15 sehrin
stiriidiiriilebilirlik diizeyinin 6l¢lilmesi amaglanmistir. Ekolojik ¢evre, ekonomik kalkinma ve
sosyal ilerleme olmak {izere lic boyutlu sekilde ele alinan ¢aligma sirasinda c¢ok kriterli karar
verme tekniklerinden Gri iliskisel Analiz yonteminden yararlanilmistir. Shenzhen, Guangzhou
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ve Hangzhou kentleri iyi neticeler ortaya koyarken; Xi’an, Harbin kentlerinden nispeten daha
diistik neticeler elde edilmistir.

Kaswan ve Rathi (2021) tarfindan yapilan caligmada, Hindistan imalat sektoriindeki yasam
dongii degerlendirmesinin yapilmasi amaglanmistir. Bu sayede imalat sektoriindeki yasam
dongii  degerlendirmesinin  Oniindeki  engellerin ~ tanimlanmasi, arastirilmasit  ve
onceliklendirilmesi gerceklestirilmek istenmistir. Calismada Gri iliskisel Analiz ve En Iyi En
Kotii tekniklerinden faydalanilmistir. Yapilan analiz sonucunda belirlenen kriterler i¢erisinden
list yonetimin yeterli deseteginin olmamasi ve ¢alisanlarin ¢evre yonetiminin sinirli olmasi en
onemli etmenler olarak ortaya konulmustur.

Tklim Degisikligi Ile Ilgili Yapimis Bazi Calismalar

Ozdemir, Kiraz ve Yildirim (2021) tarafindan yapilan ¢alismada, iklim degisikligi ile miicadele
kapsaminda ulusal ve uluslararasi seviyede gerceklestirilen yesil uygulamalari ele alinmistir.
Calismada kriter olarak Tiirkiye’de kayitlt motorlu tasit sayisi, sera gazi emisyonlari, araglarin
yakit cinsine gore gruplari, trafik kazasi verileri baz alinmistir. ¢alismanin sonucunda
Tirkiye’de yesil ulasima geciste basarili bir yol izlendigi goriisiine varilmistir.

Sahin ve Ciftci (2021) tarafindan yapilan ¢alismada, iklim degisikligi ile miicadele kapsaminda
tilkeler tarafindan alinan 6nlemler iizerinde durulmustur. Ayrica calismada Avrupa Birligi’ne
iiye llkelerin uyguladig1r onlemler ve karbon vergisi konularina degenilmistir. Calismanin
sonucunda Avrupa Birligi iilkelerinde uygulanan bu 6nlemlerin Tiirkiye’de de uygulanmasina
yonelik tavsiyelere yer verilmistir.

Gilindogdu ve Aytekin (2022) tarafindan yapilan ¢alismada, iilkelerin siirdiiriilebilir sehirler ve
topluluklar ve iklim eylemi amaclar1 kapsaminda ele alinmas1 amaglanmistir. Caligsmada ilk
olarak DEMATEL yontemi ile kriter agirliklar1 belirlenirken; PIV yontemi ile iilkelerin
siralamas1 gerceklestirilmistir. Analizin sonucuna bakildiginda Isve¢ Brezilya, Norveg gibi
iilkler iist siralarda yer almaktadir.

METODOLOJI

Calismanin bu bdliimiinde analiz sirasinda yararlanilacak olan ¢ok kriterli karar verme
yontemlerinden olan SD ve Gri iliskisel Analiz ydntemlerinin adimlarina detayli bir sekilde yer
verilmistir.

SD (STANDARD DEVIATION) YONTEMI

Diakoulaki ve arkadaslar1 tarafindan 1995 yilinda gelistirilen SD yontemi, esit onem derecesine
sahip olmadig diisiiniilen kriterin 6nem derecesinin belirlenmesinde kullanilan yontemlerden
biridir. SD yOntemi karar vericilerin kisisel goriisiinden bagimsiz objektif bir agirliklandirma
yontemidir. SD yontemi kriterlerin zithik yogunluguna dayali bir yontemdir. Bu yonteme gore
karar matrisinde yer alan kriterlerin standart sapmalar1 baz alinarak kriterlerin goreceli 6nemleri
hesaplanmaktadir. SD ydnteminin adimlaria asagida yer verilmistir (Diakoulaki, vd., 1995:
765-766; Jahan, vd., 2012: 413):
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Adum 1. Alternatif ve kriterlerin yer aldig1 karar matrisinin gosterimi Esitlik 1°deki gibidir:
A1 Qan
L ] o

A= [ay;]ima = [ :
Am1 " Amn

Adim 2. Bu adimda kriterler fayda ve maliyet yonlii olmalarina gore Esitlik 2 ve Esitlik 3°e

gore hesaplanmaktadir.

aij’ = maczga_i;;_i:izigiij) ; 1=1,2,3,.m; j=1,2,3,....n fayda kriteri i¢in 2)
aij =1+ min(aij)- aij );1=1,2,3,..m; j=1,2,3,....n maliyet kriteri i¢gin ~ (3)

max(aij)—min (aij)
Adim 3. Her bir kriterin Oncelik agirliklarinin hesaplanmasinda Esitlik 4 ve Esitlik 5
kullanilmaktadir.

(C))
(©))

burada oj ve wj, sirasiyla j’inci kritere gore standart sapmayi ve nesnel agirligi ifade
etmektedir.

GRI ILISKISEL ANALIZ

Cok kriterli karar verme tekniklerinden biri olan Gri iliskisel Analiz, gri sistem teorisi temeline
dayanan bir karar verme ydntemidir. Gri Iliskisel Analiz yonteminde karar verme siireci gri
iliski derecelerine gore belirlenmektedir (Wen, 2014: 23).

Gri Iliskisel Analiz yontemi, ilk olarak tiim alternatiflerin performanslarini karsilastirilabilir
dizi haline dontstiirmektedir. Bu islemin ardindan bir referans dizi tanimlanarak
karsilastirilabilirlik dizileri ile referans dizi arasindaki gri iligki katsayis1 hesaplanmaktadir. Son
olarak, bu gri iliskisel katsayilara dayanarak, referans dizi ile her karsilastirilabilirlik dizisi
arasindaki gri iligkisel derece hesaplanmaktadir (Kuo, vd., 2008: 81).

Gri Iliskisel Analiz yontemi dort adimdan olusmaktadir (Wu, 2002: 211-212; Hamzagebi ve
Pekkaya, 2011: 9189):

Adum 1. Karar Matrisinin Qlusturulmasi; bu adimda alternatiflerin ve kriterlerin yer aldigt
matris Esitlik 6’daki gibi olusturulmaktadir.

x (1) - xl(n)]

xm(l) xm(n)
Adim 2. Referans Serisinin_Qlusturulmasi; referans serisi xo = (xo(1), x0(2),...X0(j),...Xx0(n))
seklindedir. Formiiliizasyonda yer alan xo(j) ifadesi j’inci kriterin normalize degerleri
arasindaki en biiylik degeri ifade etmektedir.
Adim 3. Karar Matrisinin Normalize Edilmesi; bu adimda karar matrisinde yer alan degerler
normalize edilmektedir. Bu asamada ii¢ farkli durum gergeklesebilmektedir. Buna gore, en
biiyilik degerin katkisinin daha yiiksek oldugu durumlarda Esitlik 7, en kiigiik degerin katkisinin
daha yiiksek oldugu durumlarda Esitlik 8, seri degerinin belirli bir ideal degere (Xob(j)) denk
olmasinin istenmesi durumunda ise Esitlik 9°dan yararlanilmaktadir.

Xi*(j) __ xi()-minx;i(j)

max jx;(j)—minjx;(j)
xi"(j) = maxjxi(j)=xi(j)

maxjxi(j)—min;x;(j)

Xi= ()

)
@®)
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%' () = U =xop1l )

maxjxi(j)—xop(J)
Normalizasyon igleminin ardindan olusan matris Esitlik 10°daki gibidir.

x (1) o xf(n)]

Xp(1) - xm () .
Adun 4. Mutlak Deger Tablosunun Olusturulmasi; xo ve xi arasindaki mutlak deger Esitlik
11 yardimiyla hesaplanmaktadir.

Dp1 (1) - Api(n)

AOi(i):IxS(i)—xZ‘(/')I:[ I
AOm(l) AOm(n)

Adim 5. Gri Iliski Katsayisinin_Hesaplanmasi;_bir dnceki adimda tiim degerlerin normalize
edilmesinin ardindan bu agsamada gri iliski katsayis1 hesaplanmaktadir. bu hesaplama sirasinda
Esitlik 12°den yararlanilmaktadir.

voi (j) = Amin+8* Amax
ADoi())+&*Amax

*

Xi = (10)

an

(12)

Amax = maxi max;j Aoi (j)

Amin = mini minj Aoi (j)
& parametresi, ayirict katsayr anlamina gelmektedir. Bu parametre, gri iliski katsayisim
ayarlanmasi amaci ile kullanilmaktadir. Literatiirde genellikle 0,5 olarak kabul edilmektedir
(Giileg ve Ozkan, 2018: 86).
Adim_6. _Gri_lliski _Derecelerinin_Hesaplanmasi; bu adimda gri iliski derecelerinin
hesaplanmasinda Esitlik 13’ten yararlanilmaktadir.

[0i = Z?:l[wi (]) YOL(])] i= 1: 29 -es,1M (13)

Hesaplamalar sonucunda elde edilen gri iliski dereceleri biiylikten kiigiie dogru
siralanmaktadir. Elde edilen degerler biiyiikten kiiglige siralandiginda en yliksek degere sahip
olan alternatif en iyi secenek olmaktadir.

UYGULAMA

Bu calismada secili {lkelerin iklim degisikligi alanindaki miicadele performanslari
degerlendirilmistir. Ulkelerin performansin1 degerlendirmek icin CKKV yénteminden Gri
Iliskisel Analiz Yontemi tercih edilmistir. Alternatif olarak 22 iilke degerlendirilmistir.
Ulkelerin performanslarinin degerlendirilebilmesi icin dort kriter belirlenmistir. Bu kriterlerden
ilk ikisi, tilkelerin iklim degisikligi ile miicadelede kullandiklar1 finansal destek fonlaridir.
Finansal destek fonlar1 iklim degisikligi ile miicadele siirecinde “adaptaston” ve “azaltma”
cercevesi altinda kullanilan destek tiirtidiir. Bu veriler United Nations Framework Convention
on Climate Change (UNFCCC, https://www4.unfccc.int/) web sayfasindan elde edilmistir. Bu
verilerle {ilkelerin iklimle miicadele de ne kadar fon kullandiklar1 ve kullanilan fonlarin
performansa etkilerinin arastirilmasi amaglanmistir. Diger kriterler; iilkelerin iklim degisikligi
genel performans endeks puani ve son olarak ise iilkelerin 6demis oldugu g¢evre vergisi
toplamlarinin GSYIH yiizdesine oranidir. Ulkelerin iklim degisikligi genel performans: ise 4
ana kategoride degerlendirilmekle birlikte bu kategorilerin dagilimi ise; "Sera Gazi
Emisyonlar1" (toplam puanin %40'1), "Yenilenebilir Enerji" (toplam puanin %20'si), "Enerji
Kullanim1" (toplam puanin %20'si) ve "iklim Politikas1" (toplam puanin %20'si) seklindedir
(CCPI, https://cepi.org/). Ulkelerin iklim degisikligi performans endeks puan1 Climate Change
Performance Index (CCPI, https://ccpi.org/) web sayfasindan elde edilirken; c¢evre vergisi
verileri ise Organisation for Economic Co-operation and Development (OECD,
https://data.oecd.org) adresinden elde edilmistir. Kriterler SD yontemi ile agirliklandirilmistir.
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Elde edilen kriter agirliklar iilkelerin performans siralamasi yapilabilmesi igin Gri Iliskisel
analiz slirecine dahil edilmistir.

Calismanin kisitlari, ele alinan kriterler dogrultusunda ortak verilerine ulasilan 22 iilke analize
dahil edilebilmistir. Se¢ili lilkelerin igerisinde Tiirkiye’ nin verileri eksik oldugu i¢in ¢calismaya
dahil edilememistir. Ayn1 zamanda iklim degisikligi ile miicadele de azaltmaya ve adaptasyona
ait siire¢ i¢in kullanilan finansal fonlarin verileri 2018 yilina aittir. En son 2018 yilina
ulagilmasindan dolay1 bu veriler analize dahil edilmistir. Ayn1 zamanda 2018 yil1 verilerinin
kullanilmasi, kullanilan bu fonlarin 2018 y1l1 devaminda etkisini gosterecegidir. Cevre verginin
son giincel verileri ise 2020 yilina aittir. Ulkelerin iklim degisikligi performans endeks puani
ise 2021 yilina aittir. Calismada belirlenen kriterler i¢in ortak payda her bir kriterin yayinlanan

son verilerinin kullanilmasidir. Analiz i¢in olusturulan karar matrisi Tablo.1’de verilmistir.

Tablo.1: Karar Matrisi

Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi ( C(;:Se\vgl;;-]"lrelfﬁl(s);)

Avusturya 169.789.510,79 32.572.011,17 52,35 2,1
Belcika 5.623.590,14 53.408.911,62 45,9 2

Isvicre 168.295.343.71 135.521.367.85 61,7 1,4
Cekya 1.657.304,00 4.792.746,00 42,15 2,5
Almanya 4.132.215.852,80 1.375.873.101,39 63,53 1,7
Danimarka 76.377.095.61 36.616.397.,20 76,67 3.2
Ispanya 533.670.155.,00 52.706.623,00 54,35 1,7
Finlandiya 10.570.707,30 2.832.694,09 62,41 2,7
Fransa 2.838.556.812,26 1.177.713.884,29 61,01 2.4
Birlesik Krallik 649,62 613,66 73,09 2,1
Macaristan 122.109,16 3.286.712,87 4041 2,5
irlanda 991.590,54 8.331.010,64 47,86 1,2
Italya 55.022.285.80 91.551.876.,98 55,39 3.1
Japonya 9.211.027.373,22 1.348.981.090,91 48,53 1,2
Liikksemburg 11.462.481,15 21.672.015,20 60,8 1,4
Hollanda 76.745.854,54 203.737.992,07 60,44 3,6
Norvee 725.697.099.25 47.968.605,77 73,29 2

Yeni Zelanda 10,85 17,80 54,03 1,1
Polonya 476.054,72 54.045.743,61 40,63 2,5
Portekiz 616.539,60 1.321.431,61 61,11 24
Slovakya 208.120.,48 1.713.975.86 50,67 1,9
Isveg 116.411.481,72 241.502.249,59 74,22 2,1

Karar matrisinin olusturulmasinin ardindan SD y6&ntemi ile kriterlerin agirliklar1 belirlenecektir.
SD Yonteminin Uygulanmasi ile Kriter Agirhklarinin Hesaplanmasi

SD Y6ntemine karar matrisi lizerinden normalizasyon islemi yapilarak baglanmistir. Bunun i¢in
Tablo1’deki verilere Esitlik (2) ve Esitlik (3)’te yer alan normalizasyon denklemleri
uygulanmigtir. Elde edilen normalize edilmis karar matrisi Tablo.2’de gdsterilmistir.

Tablo.2 Normalize Edilmis Karar Matrisi

. Cevre vergisi
Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi ( GSYiH’nin % )
Avusturya 0,0184 0,0237 0,3293 0,6000
Belcika 0,0006 0,0388 0,1514 0,6400
Isvicre 0,0183 0,0985 0,5871 0,8800
Cekya 0,0002 0,0035 0,0480 0,4400
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Almanya 0,4486 1,0000 0,6376 0,7600
Danimarka 0,0083 0,0266 1,0000 0,1600
Ispanya 0,0579 0,0383 0,3844 0,7600
Finlandiya 0,0011 0,0021 0,6067 0,3600
Fransa 0,3082 0,8560 0,5681 0,4800
Birlesik Krallik 0,0000 0,0000 0,9013 0,6000
Macaristan 0,0000 0,0024 0,0000 0,4400
Irlanda 0,0001 0,0061 0,2055 0,9600
italya 0,0060 0,0665 0,4131 0,2000
Japonya 1,0000 0,9805 0,2239 0,9600
Liiksemburg 0,0012 0,0158 0,5623 0,8800
Hollanda 0,0083 0,1481 0,5524 0,0000
Norveg 0,0788 0,0349 0,9068 0,6400
Yeni Zelanda 0,0000 0,0000 0,3756 1,0000
Polonya 0,0001 0,0393 0,0061 0,4400
Portekiz 0,0001 0,0010 0,5709 0,4800
Slovakya 0,0000 0,0012 0,2830 0,6800
Isvee 0,0126 0,1755 0,9324 0,6000

Tablo. 2’nin elde edilmesinden sonra ilgili tabloda yer alan her bir kritere ait Qj (standart
sapma) degerleri elde edilmistir. Qj degerlerinin hesaplanabilmesi i¢in Esitlik (4) kullanilmustir.

Esitlik 3’te yer alan a degeri j. kritere iliskin ortalama degeri olarak ifade edilmektedir.
Kriterlere ait Qj degeri Tablo.3 de gosterildigi gibidir.

Tablo.3 Her Bir Kriter Ait Qj Degerleri

. Cevre vergisi
Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi (GSYiH’nin %)
Q; 0,2320 0,3231 0,2998 0,2682

Tablo.3’de yer alan veriler ve Esitlik (5) kullanilarak kriterlerin dnem agirliklari hesaplanmustir.
Elde edilen agirliklar Tablo.4’de gosterildigi gibidir.

Tablo.4 Her Bir Kriter Ait Onem Agirlik Degerleri

. Cevre vergisi
Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi (GSYiH’nin %)
Wi 0,2066 0,2877 0,2669 0,2388

Hesaplanan kriter agirliklarina bakildiginda en ¢ok 6nem agirhigina sahip kriter; iklim
degisikligi ile miicadelede adaptasyon siireci i¢in kullanilan fonlar ¢ikmistir. Ardindan sirasiyla
iklim degisikligi performans endeksi, ¢cevre vergisi ve iklim degisikligi ile miicadelede azaltma
stireci i¢in kullanilan fonlar ¢ikmistir. Analizdeki bir sonraki asama ise gri iligskisel analiz
yontemine hesaplanan kriter agirliklar1 dahil edilerek tilkelerin siralamasinin yapilmasidir.

Gri Iliskisel Analiz Yonteminin Uygulanmasi

Gri iliskisel analiz yonteminin ilk asamasi karar matrisinin olusturulmasidir. Karar matrisi
Tablo.1’de gosterildigi gibidir. Karar matrisinin elde edilmesinden sonra normalize edilen karar
matrisinin olusturulmasi islemi gergeklestirilmistir. Bu asamada gri iliskisel analiz ile SD
yonteminin normalize edilme islemleri aynidir. Bundan dolay1 gri iligkisel analizinin ikinci
adimi1 olan normalize edilmis karar matrisi Tablo.2’de gosterildigi gibidir.

Tablo.2’deki degerler kullanilarak gri iliski katsayis1 hesaplanmasi asamasina gegilmistir. Gri
iliski katsayisinin hesaplanabilmesi igin Esitlik (12)’den faydalanmilmistir. Esitlik (12)
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yardimiyla referans sayisi ile sira degerleri arasindaki fark alinmigstir. Bulunan degerler gri iligki
katsay1 farkliliklar1 olarak ifade edilmekte olup Tablo.5’de verilmistir.

Tablo. 5. Referans Sayisi ile Sira Degerleri Arasindaki Farklar Alinarak Katsay1 Farkliliklar

Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi ( g;;;ﬁ_l‘,llelfﬁl;)
Avusturya 0,98 0,98 0,67 0,40
Belcika 1,00 0,96 0,85 0,36
Isvicre 0,98 0,90 0,41 0,12
Cekya 1,00 1,00 0,95 0,56
Almanya 0,55 0,00 0,36 0,24
Danimarka 0,99 0,97 0,00 0,84
Ispanya 0,94 0,96 0,62 0,24
Finlandiya 1,00 1,00 0,39 0,64
Fransa 0,69 0,14 0,43 0,52
Birlesik Krallik 1,00 1,00 0,10 0,40
Macaristan 1,00 1,00 1,00 0,56
Irlanda 1,00 0,99 0,79 0,04
Italya 0,99 0,93 0,59 0,80
Japonya 0,00 0,02 0,78 0,04
Liikksemburg 1,00 0,98 0,44 0,12
Hollanda 0,99 0,85 0,45 1,00
Norveg 0,92 0,97 0,09 0,36
Yeni Zelanda 1,00 1,00 0,62 0,00
Polonya 1,00 0,96 0,99 0,56
Portekiz 1,00 1,00 0,43 0,52
Slovakya 1,00 1,00 0,72 0,32
Isveg 0,99 0,82 0,07 0,40

Ardindan elde edilen bu degerler kullanilarak her bir kritere ve alternatife ait gri iliski
katsayilar1 hesaplanmistir. Elde edilen veriler Tablo.6’da verilmistir.

Tablo. 6. Gri Iliski Katsayist

Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi ( é:;;ﬁ{‘,’ﬁfgl;)
Avusturya 0,33748 0,33868 0,42709 0,55556
Belgika 0,33347 0,34219 0,37076 0,58140
Isvicre 0,33744 0,35676 0,54773 0,80645
Cekya 0,33337 0,33411 0,34435 0,47170
Almanya 0,47556 1,00000 0,57979 0,67568
Danimarka 0,33519 0,33935 1,00000 0,37313
Ispanya 0,34673 0,34207 0,44821 0,67568
Finlandiya 0,33359 0,33379 0,55974 0,43860
Fransa 0,41952 0,77637 0,53655 0,49020
Birlesik Krallik 0,33333 0,33333 0,83510 0,55556
Macaristan 0,33334 0,33387 0,33333 0,47170
Irlanda 0,33336 0,33468 0,38624 0,92593
italya 0,33467 0,34881 0,46004 0,38462
Japonya 1,00000 0,96238 0,39183 0,92593
Liiksemburg 0,33361 0,33687 0,53324 0,80645
Hollanda 0,33520 0,36984 0,52765 0,33333
Norvec 0,35181 0,34127 0,84286 0,58140
Yeni Zelanda 0,33333 0,33333 0,44469 1,00000
Polonya 0,33334 0,34230 0,33469 0,47170
Portekiz 0,33335 0,33355 0,53814 0,49020
Slovakya 0,33334 0,33361 0,41083 0,60976
Isveg 0,33617 0,37751 0,88095 0,55556

115



Bir sonraki asama olan gri iliski derecelerinin hesaplanmasidir. Gri iligki derecelerinin
hesaplanabilmesi i¢in SD yontemi ile elde edilen kriter agirliklar: kullanilacaktir. Bunun igin
Tablo.4’de hesaplanan kriter agirliklar1 ve Esitlik (13) kullanmilmistir. Elde edilen gri iliski
derecesi Tablo 7.’de verilmistir.

Tablo.7. Gri iliski Derecesinin Hesaplanmasi

Azaltma (Dolar) | Adaptasyon (Dolar) | Performans Endeksi ( C(;:Se\vgl;;-]"lrelfﬁl(s);)

Wij 0,2066 0,2877 0,2669 0,2388

Avusturya 0,06972 0,09743 0,11399 0,13268
Belcika 0,06889 0,09844 0,09896 0,13885
Isvigre 0,06971 0,10264 0,14619 0,19260
Cekya 0,06887 0,09612 0,09191 0,11265
Almanya 0,09824 0,28769 0,15475 0,16137
Danimarka 0,06924 0,09763 0,26691 0,08911
Ispanya 0,07163 0,09841 0,11963 0,16137
Finlandiya 0,06891 0,09603 0,14940 0,10475
Fransa 0,08667 0,22335 0,14321 0,11707
Birlesik Krallik 0,06886 0,09590 0,22289 0,13268
Macaristan 0,06886 0,09605 0,08897 0,11265
frlanda 0,06887 0,09628 0,10309 0,22113
italya 0,06914 0,10035 0,12279 0,09185
Japonya 0,20658 0,27686 0,10458 0,22113
Liiksemburg 0,06892 0,09691 0,14232 0,19260
Hollanda 0,06925 0,10640 0,14083 0,07961
Norveg 0,07268 0,09818 0,22497 0,13885
Yeni Zelanda 0,06886 0,09590 0,11869 0,23882
Polonya 0,06886 0,09847 0,08933 0,11265
Portekiz 0,06886 0,09596 0,14363 0,11707
Slovakya 0,06886 0,09598 0,10965 0,14562
Isvec 0,06945 0,10860 0,23513 0,13268

Gri iligki derecelerine gore alternatiflerin siralanabilmesi i¢in Tablo.7’de yer alan her bir
alternatife ait satirda yer alan verilerin toplami hesaplanmistir. Tablo.8’de alternatiflerin
siralamast yapilmistir.

Tablo.8. Alternatiflere Ait Gri iliski Analiz Derecesi ve Siralama

Gri liski Derecesi Siralama
Japonya 0,8091621 1
Almanya 0,7020466 2
Fransa 0,5702959 3
Isvec 0,5458619 4
Norvecg 0,5346724 5
Danimarka 0,5228915 6
Yeni Zelanda 0,5222698 7
Birlesik Krallik 0,5203296 8
Isvicre 0,5111382 9
Liikksemburg 0,5007545 10
Irlanda 0,4893717 11
Ispanya 0,4510329 12
Portekiz 0,4255249 13
Slovakya 0,4201147 14
Finlandiya 0,4190867 15
Avusturya 0,4138239 16
Belcika 0,4051402 17
Hollanda 0,3960857 18
Italya 0,3841251 19

116



Cekya 0,3695497 20
Polonya 0,3693204 21
Macaristan 0,3665315 22

Elde edilen siralamaya bakildiginda iklim degisikligi ile miicadele konusunda en iyi
performanst gosteren ilk ii¢ iilke sirasi ile Japonya, Almanya ve Fransa ¢ikmistir. Belirlenen
kriterler acisindan 22 {ilke i¢erisinde en kotii performansi ise son ii¢ sirada Cekya, Polonya ve
Macaristan yer almistir.

SONUC VE DEGERLENDIRME

Iklim degisikligi ile miicadele son giinlerin en énemli konusu haline gelmistir. Ulkeler bu
miicadele kapsaminda yeni projeler, yatirimlar, uygulamalar ve politikalar gelistirmektedir. Bu
baglamda bu projelerin gelistirilmesinde strateji onemli iken diger en 6nemli hususu finanslar
fonlardir. Birgok gelismis iilke 6zellikle biiylik miktarda fonlar ayirmakla kalmayip birgok
uygulamay1 en kisa vadede hayata gecirmektedir. Yenilenebilir enerji kaynaklarina yonelim,
sosyal sorumluluk projelerin artmasi ve o6zellikle finansal kurumlarin {iriin ve hizmetlerinin
yesil siirdiiriilebilirlik iizerinde yogunlastirmasi bunlardan en temel olanlaridir. Iklim
degisikligi alanindaki politikalarin belirlenmesi konusu 6nemli bir ¢caligma alan1 gerektirirken,
finansal boyutu da bu miicadelenin stirdiiriilebilirligini belirlemektedir. Yapilan bu ¢alisma,
tilkelerin iklimle miicadele konusunda hangi noktada olduklarinin anlasilmasina yardimei
olacaktir. Finansal fonlarin elde edilmesi 6nemli bir adim iken bu kaynaklarin en 1yi sekilde
degerlendirilip en iyi fayda saglamasi daha da onemlidir. iklimle miicadelede finansal
kaynaklarin iy1 kullanilmasi amag ve sonug iliskisinin 6rtiismesi bakimindan 6nemlidir. Ayrica
iklimle miicadele konusunda iilkelerin yapmis oldugu uygulama c¢iktilarinin iyi olmasi diger
bir¢ok iilkenin arastirmalari i¢in de 6n ayak olacaktir. Bu baglamda analiz sonucunda en iyi
performanst gosteren Japonya, Almanya ve Fransa’nin iklimle miicadele konusundaki
calismalarinin derinlemesine incelenmesi 6nemlidir. Bu iilkelerin uyguladiklari politika ve geri
doniisleri incelenerek benzer uygulamalarin yapilmasi ya da ilham alinmasi bu alandaki
miicadele i¢in pozitif yonli katki saglayacag: diisiiniilmektedir. Ayn1 zamanda bu ¢aligmanin
Tiirkiye’nin iklim degisikligi ile miicadele konusunda politikalarina yon verebilecegi
distintilmektedir. Calisma iklimle miicadele konusunda iilkelere genel bir fikir sunmay1
amaglamistir. Bu alanda ¢alisma yapan arastirmacilara da farkl bir bakis agisi saglayacaktir.
Ayni zamanda calismada kullanilan {ilkelerin kriter degerlerini detayli inceleyerek gelecek
donemlerdeki ¢aligmalarina da 1s1k tutmasi beklenmektedir.
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Ozet: Bilgi caginda, ozellikle de internetin ge¢misten giiniimiize ulastigi bu
muazzam noktada, e-ticaret biiyilk bir nem arz etmektedir. Internete erisim
imkaninin kolayligi, basta bilgisayar ve cep telefonu olmak iizere iletisim araglarinin
gelisimi, ekonomide islem maliyetlerinin azaltilmasinin 6nem kazanmasi gibi bir¢cok
gelisme ve bunlarin yani sira insanogluna sagladigi sayisiz kolaylik, e-ticareti artik
kacinilmaz hale getirmistir. Dolayisiyla da 6zet bir ifadeyle; muhtelif bilgisayar
aglar1 lizerinden {irlin, hizmet ve bilgi aligveris siireci seklinde tanimlayabilecegimiz
e-ticaretin hacmi glinlimiizde muazzam boyutlara ulagmistir. Bu kisa ¢aligmada e-
ticaretin ge¢misten giliniimiize tarihsel siirecteki seriiveni hem Diinya hem de Tiirkiye
ozelinde incelenecektir.

Anahtar Kelimeler: Elektronik ticaret, E-ticaret, E-ticaretin Gelisimi.

Abstract: In the information age, especially at this enormous point where the
internet has reached from past to present, e-commerce is of great importance. Many
developments such as the ease of access to the Internet, the development of
communication tools, especially computers and mobile phones, the importance of
reducing transaction costs in the economy, as well as the numerous conveniences it
provides to human beings, have made e-commerce inevitable. Therefore, in a
summary; the capacity of e-commerce, which we can define as the process of
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product, service and information exchange over various computer networks, has
reached enormous dimensions today. In this short study, the adventure of e-
commerce in the historical process from past to present will be examined both in the
world and in Turkey.

Key Words: Electronic Commerce, E-commerce, E-commerce Development

1. GIRIS: GENEL OLARAK E-TiCARET

20. ylizyilin sonlarinda yasanan bilgi ve teknolojilerdeki gelisme ve ilerleme ile
birlikte ticaret ciddi sekilde etkilenmistir ve internetin icadi ile ekonomik ve sosyal
hayatin degismesi ile ticaret yeni bir boyut kazanmustir. internetin gelismesi ve
yayginlagsmas1 nedeniyle kiiresellesme giderek artmis ve rekabet ortami yaratmistir.
S6z konusu bu rekabet artistyla isletmeler daha verimli, kaliteli ve yenilik¢i olmak
konusunda bir yaris igerisine girmislerdir. Geleneksel ticaret internetin giderek
gelismesi, yayginlagmasi1 ve maliyetinin diisiik olmas1 nedeniyle yerini elektronik
ortamlarda yapilan ticaret sekline birakmaya baglamistir. Ticareti kapsayan
islemlerin internet araciligiyla elektronik ortamlarda yapilmasi “elektronik ticaret
(E-ticaret)” kavraminin ortaya ¢ikmasina neden olmustur. E-ticaret internetin
yayginlagsmasi ile baslamis olmasa da internet araciligiyla dnemli 6lciide popiiler
hale gelmis ve boylece kisiler oturduklar yerden ticaret yapabilme imkanina sahip
olmuslardir. Ayrica, iireticiler ve tiiketiciler arasinda bir iletisim aract olan e-ticaret
ayni zamanda alic1 ve saticinin bir araya geldigi sanal bir pazar olarak da ifade
edilmektedir (Erdag & Batuhan, 2006:3).

Elektronik ticaretin bir¢ok tanimi1 yapilmakla birlikte 6zellikle bu alanda ¢aligmalar
yiirliten uluslararasi kurum ve kuruluslarin bazilarinin elektronik ticarete iliskin
tanimlar1 asagidaki gibidir;

Tablo 1: Kurum ve Kuruluslarin E-Ticaret Tanimlar1

KURUM VE KURULUS E-TICARET TANIMI

Elektronik ticaret, genel olarak hem kuruluslar hem de bireyler ile birlikte metin, ses

OECD ve gorsel goriintiiler dahil olmak iizere dijitallestirilmis verilerin islenmesine ve

(EI?;)II;{(:::::; Irliebll:'illlftll;’ ¢ iletilmesine dayanan ticari faaliyetlerle ilgili tiim islem bi¢imlerini ifade eder
i (OECD, 1997: 6).
EITO E-ticaret, telekomiinikasyon aglar: arasinda bir deger aligverisine yol acan ticari
(Avrupa Bilgi faaliyetlerin yiiriitiilmesidir. Diger bir degisle, e-ticaret faaliyetleri, dogrudan satis
Teknolojileri Izleme ve satin alma siparigi, faturalandirma ve para transferi gibi dogrudan édemeye yol
Merkezi) acan veya odeme igeren faaliyetler olarak tanimlannustir (EEIG, 1997: 187).
ECOM . Elektronik ticaret ¢esitli bilgisayar aglari kullanarak iiriiniin tasarim, iiretilmesi,
(Japon Elektronik o .. Ry .
Ticareti Gelistirme tanitimi ile ticari muameleler ve hesaplarin 6denmesi gibi faaliyetlere
. dayanmaktadir. (OECD, 1997: 6).
Konseyi)
WTO Elektronik ticaret iiretim, dagitim, pazarlama, satis anlaminda gelmekte olup, mal ve

(Diinya Ticaret Orgiitii)  hizmetlerin elektronik yollarla teslimini ifade etmektedir (WTO, 2020).

EU Elektronik ticaret, isletmelerin miisterilerle, birbirleriyle veya idarelerle elektronik
coress yollarla etkilesime girmesini ve is yapmasini iceren herhangi bir faaliyeti ifade eder
(Avrupa Birligi) (EU. 1997).

Kaynak: Tarafimizca olusturulmustur.
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Geleneksel ticaret ve e-ticaret satiglarinin arasinda birgok farklar bulunmaktadir
Geleneksel ticaret, belirli bir slire boyunca calisma saatlerine dayanmaktadir.
Ayrica, genellikle tiiketicilerle yiiz yilize etkilesim igerisinde bulunmakla birlikte
yeni ve tekrar eden isler i¢cin ag olusturma ve miisteri yonlendirmelerine dayali
olarak gelismektedir. E-ticaret ise, internet lizerinden mal veya hizmetlerin
pazarlanmasi, satin alinmasi ve satilmasini ifade etmektedir. Cevrimigi 6gelerin ve
yonetim anlasmalarmin tiim kapsamini tamamen sarmaktadir. Internet is cihazlar,
bilgisayar asamalarini, uygulamalari, diizenlemeleri, sunuculari ve c¢evrimigi
anlagmalar1 igermektedir. E-ticarette tiiketicilerle yiiz yiize gelmeye gerek
kalmamaktadir. E-ticaret, c¢evrimi¢i isin biiylimesini kolaylastirmakta belli
kategorilere ayrilmaktadir. Bunlar: cevrimici pazarlama, ¢evrimi¢i reklamcilik,
¢evrimigi satig, iirlin teslimati, {iriin servisi, ¢evrimig¢i fatura, ¢evrimi¢i 6demedir
(IJEMR, 2018: 137).

E-ticaret ticari faaliyetlerde zaman ve mekan kavramlarini ortandan kaldirmakla
birlikte tiiketicilerin hayatin1 kolaylastiran bir ara¢ haline gelmistir. Geleneksel
ticaret modelinde isletmeler miisterilerine televizyon, telefon, gazete ve radyo gibi
araclar ile ulagirken e-ticaretin ortaya ¢ikmasiyla bu araglar yerini internet araglari
ile reklamcilik faaliyetlerine birakmustir. Dolayisiyla, e-ticaret geleneksel ticarete
kiyasla diinyanin her yerinden miisteri kitlesine ulasma imkani saglamaktadir
(Zerenler, 2013: 37). Asagida verilen Tablo 2’de e-ticaret ile geleneksel ticaretin
karsilastirilmast yapilmistir.

Tablo 2: E-Ticaret ve Geleneksel Ticaret Karsilastirma Tablosu

E-TICARET ve
GELENEKSEL TiCARET
ARASINDAKI E-TiCARET GELENEKSEL TiCARET
KARSILASTIRMANIN
TEMELI

E-Ticaret, kullanicilarin diziistii

bilgisayar, cep telefonu, tablet gibi
Tamm elektronik cihazlarindan {iriin ve

hizmet satin alabildikleri bir ¢evrimici

Geleneksel-Ticaret, yiiz ylize
goriismeyi iceren, sahsen mal ve
hizmet satin almak icin geleneksel bir

aligveris seklidir. yaklasimdr.
Degerli zaman ve paradan tasarruf Eski ve hala dijital agin erisilemedigi
Kullanim L
etmek i¢in kullanilir. yerlerde kullanilir.
Miisterinin temel dijital cihaz e oo
o . . Egitimi veya bilgisi ne olursa olsun
. bilgisine sahip olmas1 halinde LA .
Islem herhangi bir kisi tarafindan takip
kullaninmu ve galistirmasi daha o
edilebilir.
kolaydir.
Mod Yalnizca elektronik veya dijital Elektronik olmayan veya manuel
moddadir. olan herhangi bir bigimde olabilir.
Yasanin 6ngordiigii ve isin tiiriine
Zaman 24 saat mevcuttur. bagli olarak simurli bir siire i¢in
kullanilabilir.
Satin Alma Geleneksel bir ticaret is modelinde

Bu tipte bir iirlinii satin almadan dnce R N
bir iiriinii satin almadan 6nce
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incelemek miimkiin degildir. incelemek miimkiindiir.

Siparisi vermek i¢in yalnizca dijital Hem alicinin hem de saticinin yiiz
Katihm . T .. .

cihaz etkilesimini igerir. yiize katilimini igerir.

i Herhangi bir giigliik cekmeden daha Bu modelde daha fazla is yapmak
g fazla is kolayca yapilabilir. zordur.

Tek depo mallar1 depolamak igin Miisterilerin ilgisini ¢gekmek igin
Bakim yeterli oldugundan, bunu siirdiirmek iirtinlerin teshir ve vitrini

daha kolaydir. gerektiginden oldukca maliyetlidir.

Kaynak: (EDUCBA, 2020) dan yararlanilarak tarafimizca olusturulmustur.

E-ticaretin temel avantaji, mevcut ve potansiyel miisterisine iriinle ilgili tiim
bilgileri saglamak, ¢evrimici olarak, glinlin herhangi bir saatinde ve herhangi bir
yerde, internet iizerinden siparis verme ve O0deme yapma olanagi sunmaktir. E-
ticaret, diinyada alim satim yapmanin 6nde gelen en iyi is sahasi olarak kabul
edilmektir. E-ticaretin bir¢ok avantaji bulunmaktadir. Ornek olarak 7/24 alim/satim,
satin alma kolayligi, iiriinlere erisim hizi, artirilmis pazarlama araglari, evden
calisma, elektronik iiriinler, ¢evrimi¢i bankacilik, tliketici i¢in sinirsiz segim,
alicilar i¢in diigiik maliyet, tedarikgiler i¢in diisiik maliyet, yeni pazar firsati, pazara
giris kolaylig, iiriin ¢esitliliginde artis, iyilestirilmis ve daha iyi miisteri hizmeti,
ekip calismasi, miisterilerle bilgi paylasimi, mal ve hizmet takasi, e-6deme sistemi
ve gizliligin saglanmasi gibi avantajlar verilebilir (Mourya ve Gupta, 2015; Kaur,
2011).

Glinlimiizde e-ticaretin dezavantajlarinin biiyiik bir ¢ogunlugu, teknolojinin yeni
olmasi ve hizla degismesinden kaynaklanmaktadir. Isletmeler ve bireyler tarafindan
e-ticaretin artan kabulii ile bu dezavantajlarin ¢ogunun c¢oziilmesi veya daha az
sorunlu hale gelmesi beklenmektedir. S6z konusu dezavantajlar sunlardir;
(Manzoor, 2010: 23).

E-ticaretin farkli bir¢ok is diline sahip olmasi

E-ticaretin yasal ve vergilendirme ortaminin belirsiz ve ¢eliskili olmasi

E-ticaret maliyetlerinin ve faydalarinin dlgiilmesinin zor olmasi

Bircok firmanin etkili bir e-ticaret isi olusturmak ve isletmek icin

gereken teknolojik, tasarim ve is slireci becerilerine sahip personelleri ise

almakta giicliik gekmesi

e E-ticaret islemlerinin kalitesi, giivenligi ve giivenilirligi i¢in evrensel
olarak kabul edilmis bir standardin olmamasi

e Tiiketicilerin iriinleri satin almadan Once temas edememe veya test
edememesi

e Internet iizerinden alinan iiriinlerin iade ya da de@isim siireci ve

maliyetleri seklindedir.

Internet teknolojisi heniiz yaygin bir sekilde kullanilmadan 6nce, e-ticaret islemleri
klasik araglar dedigimiz televizyon, telefon ve fax gibi araglar vasitasiyla
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yiiriitiilmekteydi. Gilinlimiizde tek tarafli iletisim yapilar1 geregi aktif olarak
kullanilmayan bu araglarin yerini teknolojinin gelisimi ile modern araglar almistir.
Bu araclar su sekilde siniflandirilabilir; elektronik 6deme ve para transfer
sistemleri, elektronik veri degisimi (Electronic Data Interchange-EDI), internet,
intranet, extranet, WAP seklindedir. Buna ek olarak, gilinlimiizde bir¢ok Bilgi
Teknolojileri sirketi yeni e-ticaret ortamlar1 ve araglarmma iliskin calismalar
yiirlitmeye devam etmektedir.

E-ticaretin yayginlagmasinin ekonomik yasama kazandirdig1 yeniliklerden biri olan
elektronik 6deme, internette tasinan hizmetlerin veya mallarin 6denmesi i¢in araglar
saglayan bir sistem olarak ifade edilmektedir. Geleneksel odeme ile
karsilastirildiginda, online 6deme sistemleri daha uygun, hizli, verimli ve
ekonomiktir. Kullanicilar, tiim 6deme siirecini ¢ok kisa slirede tamamlamak i¢in
kendi bilgisayarlarin1 veyahut internetli cep telefonlarini kullanabilmektedir. E-
o0deme, bankalarin islerini genisletmelerine ve kaynaklar1 gelistirme ve bakima
ayrrmalarina olanak tanimaktadir (Yang, 2011: 11). Dijitallesmenin yayilmas: ve
iletisim aglariin mevcudiyetiyle, degerlerin temsili i¢in yeni araglar saglayan ¢ok
sayida elektronik 6deme sistemi Onerilmis ve gelistirilmistir. Bunlar; kredi karti ile
o0deme, Sanal POS (Vpos), mobil 6deme, kripto paralar, elektronik fon transferi
(EFT), bor¢ kartlar1 (debit cards), elektronik ¢ek, elektronik clizdan ve elektronik
para seklinde siralanabilir.

E-ticaretin taraflar1 degerlendirildiginde ise, isletmeler arasinda yapilan e-ticaret,
bir isletme ile tiiketicileri arasinda yapilanlardan farkli oldugu goriilmektedir. Genel
olarak kabul edilmis e-ticaret tiirleri asagidaki gibi siralanabilir:

Isletmelerden Isletmeye E-Ticaret Modeli (Business to Business-B2B). B2B,
ireticiler, distribiitorler, toptancilar ve perakendeciler gibi sirketler arasindaki is
anlamma gelmektedir. E-ticaretin ¢ogu B2B tiirlinde olmakla birlikte e-ticaretin
%80'den fazlasim1 kapsamaktadir. Cogu uzman gelecekte daha da biiyiliyecegini
tahmin etmektedir (Andam, 2003: 9).

Isletmeden Tiiketiciye E-Ticaret Modeli (Business to Consumer-B2C). isletmeden
tilketiciye (B2C) e-ticaret modeli, isletmelerin internet ilizerinden tiiketiciye {iriin
satmasi olarak ifade edilmektedir. B2C e-ticaret modeline 6rnek olarak Amazon ve
Yahoo gibi ¢evrimigi aligveris siteleri verilebilir. Olduk¢a yaygin olan B2C e-
ticaret modeli, kitaplar, sarf malzemeleri, kozmetikler ve giysiler gibi somut {iriinler
ve indirilebilir yazilim, miizik, film, e-kitaplar gibi soyut olan dijitallestirilmis
iirlinleri kapsamaktadir (Andam, 2003: 11).

Isletmeden Devlete E-ticaret Modeli (Business to Government-B2G). B2G e-
ticaret modeli, bir firmanin iirlin ve hizmetlerini hiikiimete sattigi model olarak
ifade edilmektedir. Genel olarak uzun vadeli sdzlesmeler dogrultusunda

gerceklesen alim-satim iglemlerinde firmalarin tek miisterisi devlet veyahut kamu
idareleri olabilmektedir (Hassen, Rahim ve Shah, 2019: 74).

Devletten Isletmeye E-Ticaret Modeli (Government to Business-G2B). G2B e-
ticaret modeli, devletin elektronik ortamda kamu islemlerinin daha ucuz ve hizl bir
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sekilde yiiriitiilmesi igin gerceklestirdigi ihaleler vasitasiyla isletmelere satis
yapmasi olarak ifade edilmektedir. G2B e-ticaret modelinde devletin temel amaci
tasarruf saglamaktir (Eser, 2020: 38).

Devletten Devlete E-Ticaret Modeli (Government to Government-G2G). G2G e-
ticaret modeli, devlet kurumlari, departmanlar veya kuruluslar arasinda veri
veyahut bilgi sistemlerinin elektronik olarak paylasimi olarak ifade edilmektedir.
G2G'nin temel amaci, iletisimi, veri erisimini ve veri paylasimini gelistirerek e-
devlet girisimlerini desteklemektir (Kirgova, 2003: 51-52).

Devletten Tiiketiciye E-Ticaret Modeli (Government to Consumer-G2C). G2C e-
ticaret modeli, kamu hizmetlerinin devlet tarafindan elektronik olarak tiiketicilere
yonlendirildigi e-ticaret modelidir. Bu modelin amaci, vatandaslara cesitli bilgi ve
iletisim teknolojisi hizmetlerini kaliteli ve ekonomik bir sekilde sunarak teknolojiyi
aracilifiyla vatandaglar ile hiikiimet arasinda koprii gorevini Ustlenerek aralarindaki
iligkiyi giiclendirmektir. G2C e-ticaret modeli E-Devlet olarak da anilmaktadir
(Bulus, 2016: 23).

Tiiketiciden Devlete E-Ticaret Modeli (Consumer to Government-C2G). C2G e-
ticaret modeli, vatandaslarin elektronik ortamda gerceklestirebildikleri maddi
islemler olarak ifade etmektedir. Tiiketiciler bu islemler sonucunda herhangi bir
gelir elde etmedikleri i¢in tliketiciden devlete kavrami yerine bireyden devlete
kavraminin kullanilmas: gerekmektedir (Gokgiil, 2014: 54).

Tiiketiciden Isletmeye E-Ticaret Modeli (Consumer to Business-C2B). C2B e-
ticaret modeli, isletmeden tiiketiciye B2C modelinin tersi bir modeldir. istihdam
saglama acisindan olduk¢a O6nem arz eden C2B e-ticaret modelinde, tiiketiciler
isletmelere mal ve hizmet sunmaktadirlar (Zhang, Ming, Qu ve Yin, 2019: 209).

Tiiketiciden Tiiketiciye E-Ticaret Modeli (Consumer to Consumer-C2C). C2C e-
ticaret modelinde satici ve alic1 bir son kullanicidir ve genel olarak agik arttirma ve
ilan ¢ergevesinde tiiketiciden tiiketiciye seklinde gergeklestirilmektedir. Tiiketiciler
acisindan bir kar saglama yontemi olan C2C e-ticaret modeline 6rnek olarak
Sahibinden.com, Letgo, Hepsiburada.com ve Gittigidiyor.com gibi siteler 6rnek
verilebilir (Dogan, 2018: 24).

2. DUNYADA VE TURKIYE'DE E-TICARETIN GELISIMIi

Bu baslik altinda e-ticaretin gelisimi hem diinya hem de Tiirkiye agisindan
degerlendirilecektir.

2.1. E-Ticaretin Diinya’daki Gelisimi
Bilgi ve teknoloji alaninda yasanan gelismeler giinliik hayati ciddi sekilde etkiledigi
gibi ayn1 zamanda ekonomik faaliyetler vasitasiyla is piyasasini da yeniden revize

etmistir. Yasanan bu yenilikler ile birlikte 1980 yilinda ortaya cikan e-ticarete
iliskin ilk faaliyet, 1994 yilinda kurulan Amazon.com ismiyle bilinen ve internet
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iizerinden kitap satis1 gergeklestiren web tabanli sitedir. Akabinde yine ayni yil
icerisinde e-posta vasitasiyla pazarlama ve reklam kavramlar1 giindeme gelmistir.
Gegmisten giiniimiize reklam panosu gorevi goren arama motorlarinin onciisii olan
Yahoo ise 1995 yilinda faaliyete gegmistir. Ayn1 sene icerisinde ciddi bir e-ticaret
platformu olan eBay kurulmustur. Diinya’da en fazla katilimin gercgeklestigi ve
1997 yilinda OECD tarafindan diizenlenen e-ticarete iliskin “Global Elektronik
Ticaret Oniindeki Engellerin Kaldirilmasi1” isimli konferansta, énceden hazirlanan
Sacher Raporu sunulmustur ve rapora gore insanlifin, e-ticaret vasitasiyla ciddi bir
teknolojik devrimle kars1 karsiya oldugu vurgulanmistir. (Karakas ve Sahin, 2017:
29).

Gegmisten giliniimiize diinyada e-ticaretin gelisime iliskin maddeler zaman
cizelgesine gore asagida verilmistir (Kalakota & Robinson, 2001; Tian & Stewart,
2006; Ozcan Altan, 2021):

1997-1972. Stanford Yapay Zeka Laboratuvari’ndaki ogrenci toplulugu
esrar satis1 yapabilmek i¢cin ARPANET’1 kullanmustir.

1972. Mohamed Atalla, iletisim aglar1 vasitasiyla giivenilir ve etkin bir
isletim sistemi icin patent bagvurusunda bulunmustur. Ilaveten, e-ticaretin en
onemli araglarindan biri olan telefonun baglantisinin giivenligi acgisindan sifreleme
yontemleri kullanmistir.

1976. Atalla Technovation ve George Bunker ile Bunker Ramo Corporation
gibi kuruluslar, finansal kurumlarin giivenilir online islemleri icin tasarladiklari
iirtinleri tanitmislardir.

1979. 11k cevrimigi alisveris sitemi Michael Aldrich tarafindan tanitilmistir.

1981. ilk isletmeden isletmeye (B2B) e-ticaret modeli olan Thomson
Holidays UK tanitilmistir.

1982. France Télécom tarafindan tanitilan Minitel, online siparis vermek
i¢cin kullanilmustir.

1984. 11k isletmeden tiiketiciye (B2C) e-ticaret modeli olan Gateshead SIS /
Tesco tanitilmustir.

1989. Ilk internet temelli e-ticaret sitemi olan Compumarket, Sequoia Data
Corp tarafindan tanitilmistir. S6z konusu bu e-ticaret sistemi, alict ve saticilar
arasindaki iletisimi saglamakla birlikte alicilarin internet vasitasiyla siteler
iizerinden online aligveris yapmalarina olanak saglamistir.

1990. ik web tarayici olan Wold Wide Web, NeXT bilgisayar1 vasitasiyla
Tim Berners-Lee tarafindan yazilmistir.

1992. Kredi karti kullanilarak online kitap satin almak i¢in kurulan
www.books.com, ABD / Cleveland’daki Book Stacks Unlimited tarafindan
kullanima ag¢ilmustir.

1994. Amazon.com 5 Temmuz 1994 tariginde Washington'da Jeff Bezos
tarafindan kurulmustur. Ayrica Mozilla isimli internet tarayicisi, Netcape tarafindan
yaymlanmistir. Ayni sene igerisinde Ipswitch, OpenMarket ve Inc.’nin ortaklig1 ile
online olarak satisa sunulup aninda indirilebilen ilk yazilim olan Ipswitch IMail
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Server tanitilmistir. Ilaveten, NetMArket vasitasiyla ilk giivenli online satin alma
islemi, Sting’in “Ten Summoner’s Tales” isimli albiimii olmustur.

1995. Tiiketiciden tiiketiciye (C2C) e-ticaret modeli olan ve ilk agik arttirma
sitesi olarak kabul edilen eBay, Pierre Omidyar tarafindan kurulmustur. Ayrica ayni
sene igerisinde 24 saat boyunca kesintisiz ve reklamsiz yayin yapan NetRadio ve
Radio HK radyolar1 yaym yapmaya baslamistir.

1998. Elektronik posta pullar1 elektronik ortamda indirilebilir ve satin
aliabilir olarak gelistirilmistir.

1999. Alibaba Group Cin’de kurulmustur. Ayni sene icerisinde 1997 yilinda
eCompanies tarafindan 149 bin ABD dolarina satin alinan business.com, 7,5
milyon ABD dolarina satilmistir.

2000. E-ticaretin kiiresel hacmi 150 milyar dolar1t bulmustur.

2002. eBay, 1,5 milyar ABD dolarina PayPal’1 satin almistir.

2004. Cin’in ilk online isletmeden isletmeye (B2B) e-ticaret modeli olan
DHgate.com kurulmustur.

2007. Business.com, 345 milyon dolara R.H. Donnelley tarafindan satin
alinmustir.

2015. Amazon.com ciddi bir ilerleme gostererek tim diinyanin e-ticaret
bliylimesinin yarini olusturmustur.

2017. Diinyadaki perakende e-ticaret satiglar1 2016 yilina kiyasla %?24,8
oranindaki bir artigla 2,304 trilyon dolar olarak gerceklesmistir.

2018. E-ticaret satislar1 diinya capinda 25,6 trilyon dolara ulagsmis ve
satislarin %83’lik kismmi (21,2 trilyon dolar) B2B isletmelerinin faaliyetleri
olustururken kalan 4,4 trilyon dolarlik satislar1 ise B2C isletmeleri olusturmustur.

2019. Isletmeden tiiketiciye (B2C) e-ticaretin toplam hacmi 621 milyar
avroya ulagsmistir. Avrupa E-Ticaret Raporu’na goére 2019 yilinda AB genelinde
tiikketicilerin en ¢ok ziyaret ettigi elektronik ticaret siteleri Amazon, eBay ve
AliExpress olmustur.

2020. E-ticaret hacmi 2020 yilinda %26’lik bir artigla 4,3 trilyon dolara
ulagsmustir. Tiirkiye'de e-ticaret harcamalart ise 2020 yilinda 226 milyar TL olarak
gergeklesmistir.

2021. Ulkemizde e-ticaret hacmi 381,5 milyar TL olarak gerceklesmistir.
Siparis sayis1 ise bir Onceki yilina kiyasla %46 artisla 3 milyar 347 milyon adede
ulagmistir. E-ticaretin gelisimi agisindan 6nemli bir kriter olan e-ticaretin genel
ticarete orani ise ylizde 17,7 olarak gerceklesmistir.

2022. Diinya ¢apinda perakende e-ticaret satiglar1 2022 yilinda 6,54 trilyon
ABD dolarma yiikselmesi 6ngdriilmektedir.

2.2. Diinya’da E-Ticaretin Hacmi

Diinya ekonomisinde entegrasyon silireci derinlesmesiyle birlikte bilgi
teknolojilerinin hizla gelismesi ve internetin ticari amaglarla aktif olarak
kullanilmas1 elektronik ticaret hacmini giderek artirmaktadir. Elektronik ticaretin
diinyadaki rolii ve yeri yildan yila biiyiimektedir. Oyle ki giiniimiizde e-ticaret
diinya niifusunun biiyiik bir kismin1 kapsamaktadir.
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Elektronik ticaret hizmetlerinin gelisimi, {ilkeler icin benzersiz firsatlar
sunmaktadir. Kiiresel iletisim aglarinin ve her seyden 6nce internetin ortaya g¢ikisi,
elektronik ticaret faaliyetlerinin organize edilmesi ve uygulanmasinda gercek bir
devrime yol agmistir. Sonug olarak, sadece yeni is yapma yonleri ortaya ¢ikmamis
ayni zamanda mevcut yonler de kokten degismistir. Teknolojinin gelisimi,
uluslararas1 ticarete ¢ok etkili bir sekilde yardimeci olmaktadir. Bugiin diinya
capinda milyonlarca insan elektronik ticaret hizmetlerini kullanmayi uygun
bulmaktadir. Dolayisiyla elektronik ticaret hizmetlerini kullanan isletmeler i¢in
yiiksek bir gelir akis1 saglamaktadir (Nasimovna ve Ilkhomovich, 2021: 9).

2022 yilmin ilk ceyregi itibariyle diinya niifusunun yaklasik 7,90 milyar oldugu
bilinmektedir. Diinya ¢apindaki internet kullanici orani 5,4 milyar olup bu oran
diinya niifusunun %67,9’una tekabiil etmektedir. 2000’li yillardan giinlimiize dek
internet kullanici sayis1 %1392 oraninda biiytime gostermistir (Bkz.: Tablo 3).

Tablo 3: 2021 Niifus Istatistikleri ve Diinya Internet Kullanicilar1 (2021 Y1l 1.
Ceyrek Tahminleri)

Niifus Internet Penetrasyon internet
Diinya 2022 Diinya Niifus Kullanmicilar Oranly Biiyiime Diinvasi
Bolgeleri - Yiizdesi (30 Haziran . 2000-2022 od
Tahmini) 2022) (%) (%)
Asya 4.352.169.960 %54,9 2.916.890.784 %67,0 %2,452 %54,2
Avrupa 837.472.045 %10,6 747.214.734 %89,2 %611 %13,9
Afrika 1.394.588.547 %17,6 601.940784 %43,2 %13,233 %11,2
Latin
Amerika / 664.099.841 %8.,4 534.526.057 %80,5 %2,858 %9.,9
Karayipler
A‘;‘g‘i’l{a 372.555.585 %4,7 347.916.694 %93,4 %222 %6,5
Orta Dogu 268.302.801 %3,4 206.760.743 %77,1 %6,194 %3,8
Okyanusya/ N o o o
Avustralya 43.602.955 %0,5 30.549.185 %70,1 %301 %0,6
nglzzﬁ/ﬂ 7.932.791.734 %100,0 5.385.798.406 %67,9 %1,392 %100,0
Kaynak: (www.internetworldstats.com/stats.htm, =~ 2022)’den  yararlanarak  tarafimizca
olusturulmustur.

Diinyada Ocak 2022°de (Digital 2022: Global Digital Overview, 2022);

e Internet kullanicisinin 4,95 milyar oldugu ve diinya niifusunun %62,5°1ik
kesimine tekabiil ettigi goriilmektedir. Ilaveten, diinyadaki internet kullanici
sayist Ocak 2021 ve Ocak 2022 arasinda 192 milyon (+%4,0) artis
gostermistir.
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e Sosyal medya kullanicisinin ise 4,62 milyar oldugu ve diinya niifusunun
%58,4’{iniin sosyal medya kullandig: anlasilmustir. Ilaveten, diinyadaki sosyal
medya kullanic1 sayist Ocak 2021 ve Ocak 2022 arasinda 424 milyon
(+%12,2) artis gdstermistir.

e Mobil kullanic1 sayist ise 5,31 milyar olarak gerceklesmistir ve mobil
kullanict sayisinin diinya niifusa orani ise %67,1’dir. Ocak 2021 ile Ocak 2022
arasinda 95 milyon (+%1,8) artis gdstermistir. ilaveten, diinyadaki mobil
baglanti sayis1 72 milyon (+%0,9) artis gostererek Ocak 2021°de 8,02 milyara
ulagmustir.

Grafik 1: Diinya Bélgelerine Gore Toplam Niifusun Yiizdesi Olarak Internet Kullanicilari (2022)
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Kaynak: (Digital 2022: Global Digital Overview, 2022)dan yararlanilarak tarafimizca
olusturulmustur.

“Digital 2022: Global Digital Overview” adli rapora gore diinyadaki bdlgelere
iliskin internet kullanici yiizdesi grafigi asagida verilmistir. Buna goére 2022 yilinda
internet kullanici sayisinin en fazla oldugu bolge %98 oraninda Kuzey Avrupa
olmustur. %94 oranindaki artisla Batt Avrupa gelirken, %92 ile ise Kuzey Amerika
takip etmistir. Afrika ise diger bolgelere gore internet kullanici sayisinda en az
yiizdelige sahip bolge olmustur (Bkz. Grafik 1).
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Diinya'da 16-64 Yas Arasi Internet Kullanicilarmin E-Ticareti

Benimseme Oranlar1 (2021)

Grafik 2
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Global Digital Overview, 2021)’dan yararlanilarak

(Digital 2021:

tarafimizca olusturulmustur.

Kaynak

Diinya genelinde online satin alma verileri incelendiginde diinya genelinde 16-64
yas araligindaki internet kullanicilarinin yaklasik dortte iigii her ay online olarak bir

iirlin satin almakta iken Tiirkiye’deki bu oran %75’e tekabiil etmektedir. Bu verilere

iliskin bilgiler Grafik 2’de sunulmustur.

Diinyada Yas ve Cinsiyete Gore E-Ticaretin Benimsenmesi (2021)

Grafik 3
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Global Digital Overview, 2021)’dan yararlanilarak

(Digital 2021:

tarafimizca olusturulmustur.

Kaynak
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Yukarida verilen sekle gore 2021 yilinda online satin alma verileri yas ve cinsiyet
acisindan incelendiginde diinya genelinde 35-44 yaglar1 arasindaki kadinlarin
%79,9’u, erkeklerin ise %77,9’u cevrimici aligveris gergeklestirmistir. 45-54 yas
araligindaki kadinlarin e-ticareti benimseme oranlari arasinda ciddi bir fark
goriilmemektedir. Erkeklerde ise yas artisina bagli olarak giderek azalma
goriilmektedir. Genel olarak diinya genelinde internet iizerinden aligveris yapma
hususunda kadinlarin erkeklere kiyasla daha 6n planda olduklar1 sdylenebilir (Bkz.
Grafik 3).

Grafik 4: Covid-19 Oncesi (2019) ve Sonras1 (2020) Dénemde Diinya Capinda E-
Ticaret Harcamalar1 (Milyar ABD Dolar1)
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Kaynak: (Digital 2021: Global Digital Overview, 2021)’dan yararlanilarak
tarafimizca olusturulmustur.

Diinya genelinde Covid-19 Oncesi donemde internet {izerinden yapilan
harcamalarin en fazla oldugu iiriin kategorisi moda, glizellik ve seyahat
kategorisinde oldugu goriilmektedir. 2020 yilinin basinda tiim diinyada Pandemi
krizinin ortaya ¢ikmasiyla birlikte bir¢ok {iriin ve iiriin gruplarina olan taleplerde
ciddi degisiklikler olmustur. Pandemi siirecini en az hasarla atlatmak isteyen
hiikiimetlerin uygulamis olduklar1 yaptirimlar (sokaga ¢ikma yasagi, seyahat yasagi
vb.) sonucunda 6zellikle gida, kigisel bakim ve oyun iiriin kategorisinde 2019 yilina
kiyasla 2020 yilinda gozle goriiliir bir artis gerceklesmistir. Diger taraftan seyahat
yasaklariyla beraber tatil planlarin iptal edilmesiyle satis talebinin en ¢ok diistiigi
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iirlin grubu olan seyahat ve konaklama kategorisinde 2020 yilinda ciddi bir diisiis
s0z konusudur (Bkz. Grafik 4).

Grafik 5: Diinya Capindaki Perakende E-Ticaret Satiglari (trilyon ABD Dolar)

S = N W kA N2

2014 2015 2016 2017 2018 2019 2020 2021* 2022*
Not: (*) Tahmini verileri gostermektedir.
Kaynak: (www.eticaret.gov.tr)’dan yararlanilarak tarafimizca olusturulmustur.

Diinya genelinde perakende e-ticaret satislari incelendiginde 2019 yilinda 3,5
trilyon ABD dolar1 iken 2020 yilinda e-ticaret hacminin 4,3 trilyon dolara ulastig
goriilmektedir. Elektronik ortamdaki perakende satislarinin 2021 yilinda 4,9 trilyon
dolar, 2022 yilinda 5,6 trilyon dolar ve 2023 yilinda ise 6,5 trilyon dolar1 olacagi
tahmin edilmektedir (Bkz. Grafik 5).

2.3. E-Ticaretin Tiirkiye’deki Gelisimi

Tiirkiye’de internete iliskin ilk adim 12 Nisan 1993’te ODTU Bilgi Islem
Boliimlerinin internet baglantis1 ile gerceklesmistir. 1994 ve 1996 yillar1 arasinda
ODTU’yii, Bogazici, Bilkent, Istanbul ve Ege Universiteleri takip etmistir.
Ardindan Mynet, Eksi Sozliikk vb. 6zel internet siteleri de faaliyete baslamistir
(Demirdogmez, Giiltekin, & Tas, 2018: 2222).

Sosyal ve ekonomik hayatimizin her alaninda yer alan internet, {ilkemizde giderek
yayginlasmaktadir. Internetin ortaya ¢ikisindan kisa bir siire sonra diinya geneline
hizli bir sekilde yayginlasmast ve beraberinde getirdigi yeni imkanlar
dogrultusunda internet aracilifiyla ticari faaliyetlerin gerceklestirildigi e-ticaretin
de hizla yayginlagsmasi kaginilmaz olmustur.

Tiirkiye’de e-ticaret hususunda ilk adim 1997 yilinda Bilim ve Teknoloji Yiiksek
Kurulu (BTYK) tarafindan atilmigtir. Kurulun temel amaci bir e-ticaret agi
olusturmak ve e-ticaretin Tiirkiye’de gelistirilip yayginlasmasini saglamakti. Netice
itibariyle 1998 yilinda Dis Ticaret Miistesarlig1 tarafindan Elektronik Ticaret
Koordinasyon Kurulu (ETKK) olusturulmus oldu (Demird6gmez, Giiltekin, & Tas,
2018: 2219). ETKK e-ticarete yonelik bir¢ok calisma yapmistir ve bu ¢aligmalarin
cogu hukuki, teknik ve finansal olarak sinirli kalmistir. ETKK’nin yapmis oldugu
toplantilar ve c¢alismalar sonucunda alinan kararlar asagida siralanmistir
(Kictikyilmazlar, 2006: 36).
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e Basta kiigiik ve orta olgekli isletmeler (KOBi'ler) olmak iizere birgok
bilesenler ilgili makamlarca tanitict ve bilgilendirici egitim programlarina
tabi tutulacak ve boylece e-ticarete olan ilgi arttirilacaktir.

e E-ticaretin gelismesini saglayan bilgisayar teknolojileri, yazilimlari ve
donanimlarina sahip olmak isletmelere fon destegi saglanacaktir.

e Sirketlerin e-ticaretteki rekabet kosullarina uyum saglayabilmeleri icin
iletisim hizmetlerinden alinan ticret miktar1 diisiiriilecektir.

¢ Geleneksel ticaretten e-ticarete gecis donemi belirlenerek kamu kurum ve
kuruslarinin bu ge¢is donemindeki sisteme ayak uydurabilmeleri agisindan
gerekli teknik ve idari diizenlemeler yapilacaktir (Bafra, 2019: 8).

Avrupa internet teknolojisini genis kitlelere ulastirmak, daha ucuz ve giivenilir bir
sekilde kullanimimi saglamak ve internet kullanimini yayginlastirarak sosyal
dengeleri korumayi amacglamistir. 2000 yilinda 15 Avrupa Birligi iiyesi iilke
tarafindan hazirlanan e-Avrupa projesi, aday iilkeler i¢in e-Avrupa + inisiyatifinde
bulunmustur. Ancak aday iilkelerin 2003 yilina kadar iiye iilkelerin ulagtiklar
hedeflere ulagmalar1 kosulu s6z konusuydu. Bu baglamda, Basbakanlik tarafindan
2001 yilinda 13 g¢alisma grubu olusturularak e-Tiirkiye girisimleri baslatilmigtir.
S6z konusu ¢alisma gruplarindan biri olan Yiiksek Bilim ve Teknoloji Konseyi, e-
ticarete iligkin calismalar1 gergeklestirmek i¢in hizmetlerde bulunmustur ve e-
Avrupa ve e-ticaret ¢alismalarina katilmistir (Kantarci, vd., 2017: 13).

Tiirkiye e-Doniisiim caligmalart 2003 yilinda Devlet Planlama Tegkilat1 Bilgi
Toplama Departmani tarafindan baslatilmis olup e-Tiirkiye girisimi i¢in olusturulan
calisma gruplarinda diizenlemeler yapilmistir. Tiirkiye e-Donilisiim projesinde
gorevlendirilen Kalkinma Bakanligi’nin temel hedefi ise, kaliteli ve hizli kamu
hizmetleri saglamak i¢in basit, etkili ve seffaf is modelleri olusturmak ve devlet
yapisini s6z konusu bu is modelleri iizerine oturtmakti (Kantarci, vd., 2017: 13).

2003-2004 tarihli Kisa Siireli Eylem Plani, 4 Kasim 2003 yilinda uygulanmaya
konulmustur ve akabinde 2005 Eylem Plan1 hazirlanmaya baglanmistir. 2007
yilinda Tiirkiye e-Doniisiim Danigsma Komitesi olusturulmus ve 2008 yili sonunda
da Giimriik Miistesarlig1 ve Dis Ticaret Miistesarlig1 tarafindan denizasir1 e-ticaret
islemleri yiritiilmiistiir. Kalkinma Bakanlii’nin yiiriittiigii son proje “2014-2018
Bilgi Toplumu Stratejisi ve Eylem Plan1” olmustur. Sonug olarak, giderek gelisen
teknoloji vasitasiyla internet ve e-ticarete iliskin islem hacminde ciddi artislar
meydana gelmistir (Cetinkaya, 2016: 241). Ozetle, e-ticaret hem kiiresel hem de
iilkemiz acisindan gelisim silireci zaman g¢izelgesi asagida verilen Tablo 4’de
verilmistir.
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Tablo 4: E-ticaretin Kiiresel ve Yerel Gelisim Siireci

1990’lar

1991. World Wide Web (www)’in kullanimina sunulmasi

1993. Tiirkiye’deki ilk internet baglantisinin gergeklestirilmesi

1995. Kiiresel e-ticaret devlerinin dogusu

1997. Tiirkiye Bilim ve Teknoloji Yiiksek Kurulu (BTYK) tarafindan e-ticaret ag1 i¢in ilk adimlarin
atilmast

1998. Tiirkiye’de ilk e-ticaret sitelerinin kurulmasi

2000’1er

2001. Tiirkiye’nin ilk e-pazaryerinin faaliyete baslamasi

2003. {lk biiyiik dijital icerik saglayicilarinin hizmete girmesi

2004. Sosyal medyanin yiikselisi

2007. 1k dokunmatik akilli telefonlarmin satisa sunulmasi

2008. Mobil telefonlardan ilk ¢evrimici aligverislerin gerceklestirilmesi

2008. {1k biiyiik mobil cevrimici alisverislerin gerceklestirilmesi

2009. Tiirkiye’de e-ticaretin popiilarite kazanmasi ve yeni e-ticaret siteleri/pazaryerlerinin
kurulmaya devam etmesi

2010’1ar

2010. Kiiresel e-ticaret hacminin 572 milyar dolar seviyesine ulagsmasi

2014. Ulkemizdeki ilk e-ticaret Pazar biiyiikliigii tahminleme ¢alismasinin TUBISAD ve Deloitte is
birligi ile gerceklestirilmesi

2015. Tirkiye’de Elektronik Ticaret Kanunu’nun yiiriirliige girmesi

2016. Tiirkiye’de mobil e-ticaretin toplami e-ticaret i¢erisinde %25°lik paya ulagmasi

2017. Tiirkiye icin Elektronik Ticaret Bilgi Sistemi (ETBIS) ve Giiven Damgasi uygulamalarinin
gelistirilmesi

2017. Sosyal ticaretin popiilarite kazanmaya baslamasi

2018. Tiirkiye’deki e-ticaret ekosisteminin yabanci yatirimcilar igin cazip hale gelmesi

2019. Tirkiye’de e-ticaret hacminin 136 milyar dolar seviyesine ulasmasi

2020 ve Sonrasi

Covid-19 salgmin Diinya Saglik Orgiitii tarafindan Pandemi ilan edilmesi ve Tiirkiye dahil birgok
iilkede karantina uygulamalarinin baglamasi

Covid-19 pandemisi nedeniyle tiiketici davraniglarinda degisikliklerin yaganmasi

Tiirkiye’de mobil ticaretin toplam e-ticaret icerisinde %55°lik paya ulagmasi

Tiirkiye’de e-ticaret pazaryerleri vasitasiyla satig yapan isletme sayisinin 2019°a kiyasla 4 katina
¢ikmasi

Tiirkiye’de aktif sosyal medya kullanicisinin 60 milyon kisiye ulagmasi ile sosyal ticaret
potansiyelinin arig gdstermesi

Biiyiik sosyal medya platformlarinda aligverisi kolaylastiran ¢evrimici magaza 6zelliginin hayata
gecirilmeye baglanmasi

Tiirkiye’deki e-ticaret hacminin 2019’a kiyasla %66 artarak 226 milyar TL seviyesine ulagmasi

Kaynak: (TUBISAD, 2021)’dan yararlanilarak tarafimizca olusturulmustur.
2.4. Tiirkiye’de E-Ticaretin Hacmi

Tiirkiye Istatistik Kurumu’nun 2021 yilinda yaymlandigi Hanehalki Bilisim
Teknolojileri Kullanim Arastirmasi’na gore, Tirkiye’de 2020 yilinda evden
internete erisim imkani sayist %90,7 olarak gerceklesirken 2021 yilinda bu oran
%92,0’ye ulasmistir. 2020 yilinda internet kullanan 16-74 yas grubundaki
bireylerde %79,0 iken 2021 yilinda bu oran %82,6 olarak ger¢eklesmistir (Bkz.
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Grafik 6). S6z konusu bu oran cinsiyet bazinda incelendiginde; erkeklerde %87,7
ve kadinlarda %77,5 oldugu goriilmiistiir.
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Grafik 6: Internet Erisim imkan1 Olan Haneler ve Bireylerde Internet Kullanimi
(2011-2021) Kaynak: (TUIK, 2021).
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Grafik 7: Internet Uzerinden En Son Satin Alis veya Siparis Zamanina Gore
Siparis Verme ya da Satin Alma Oranlar1 (2011-2021) Kaynak: (TUIK, 2021).

E-ticaret giin gectik¢e artan bir trendle ylikselmeye devam etmektedir. 2021
yilinda internet ortaminda 6zel kullanim amaciyla mal/hizmet siparisi veren
veyahut satin alan 16-74 yas grubundaki bireylerin oran1 %44,3 olarak
gergeklesmistir. 2011 yilinda s6z konusu bu oran %8,4, 2016 yilinda %20,9 ve
2020 yilinda ise %36,5 olarak gerceklesmistir (Bkz. Grafik 7).
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Grafik 8: Internet Uzerinden Mal veya Hizmet Siparisi Veren ya da Satin Alan
Erkek ve Kadin Oranlar1 (2011-2021)
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Kaynak: (TUIK, 2021)’ den yararlanarak tarafimizca olusturulmustur.

Internet ortaminda 6zel kullanim amaciyla mal/hizmet siparisi veren veyahut satin
alan bireylerin orani cinsiyet agisindan incelendiginde ise, kadinlarda %40,3 olan
bu oran erkeklerde %48,3 olmustur. 2020 yilinda bu oran kadinlarda %32,7 iken
erkeklerde %40,2 olarak gerceklesmistir (Bkz. Grafik 8).

2021 yilinmn ilk ti¢ aylik doneminde internet lizerinden {iriin veyahut hizmet siparis
veren veyahut satin alan bireylerin (Bkz. Tablo 3);

%70,7’si giyim, ayakkab1 ve aksesuar

%40,8’1 lokanta, fastfood ve catering sirketlerinden

%33,4’1i gida tiriinleri

%28,7’s1 kozmetik ve saglik tirtinleri

%27,7’s1 basil1 kitap, dergi, gazete

%27,6’s1 temizlik tiriinleri ve kisisel bakim tirtinleri satin almistir.

Cinsiyet acisindan degerlendirildiginde ise;

Erkeklerde; %64,1 ile giyim, ayakkab1 ve aksesuar, %42,7 ile lokantalardan,
fastfood zincirlerinden, catering sirketlerinden yapilan teslimatlar ve %33,4
ile gida {irtinleri olarak gozlenmistir.

Kadinlarda; %77,8 ile giyim, ayakkabi ve aksesuar, %40,6 ile kozmetik,
giizellik ve saglik friinleri ve %38,8 ile lokantalardan, fastfood
zincirlerinden, catering  sirketlerinden yapilan teslimatlar  olarak
gozlenmistir.
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Tablo 5: Cinsiyete Gore Son 3 Ay Iginde Ozel Kullanim Amaciyla Bireylerin
Internet Uzerinden Siparis Verdigi/Satin Aldig1 Mal Tiirleri (2021)

Lo . . . Toplam Oran Kadin Orani Erkek Orani

URUN/HIZMET TURLERI (%) (%) (%)
Giyim (spor giyim dahil), Ayakkabi ve
Aksesuar (¢anta, taki vb.) 707 778 64.1
Spor Malzemeleri (spor giyim haric) 13.8 10.3 17.0
Cocuk Oyuncaklar1 veya Cocuk Bakim
Uriinleri (gocuk bezi, biberon, bebek arabasi 16.8 18.5 15.3
vb.)
Mobilya, Ev Aksesuarlari (hali, perde vs.),
Bahge Malzemeleri (bahge bitkileri, alet ve 21.7 22.9 20.6
edevatlar vb.)
CD, Plak vb. Miizik Uriinleri 2.4 2.0 2.7
DVD, Blu-ray vb. Film izleme Uriinleri 1.8 1.2 2.2
Basili Kitap, Dergi, Gazete (e-kitap harigtir) 27.7 31.6 23.9
Bilgisayar, Tablet, Cep Telefonu veya 183 115 247
Aksesuarlari
Elektronik Araglar (kamera, radyo, TV, DVD
oynatici, video vb.) veya beyaz ev egyalart 145 91 196
(camasir makinesi, bulagik makinesi, buzdolabi ’ ’ ’
vs.)
Ilag veya Gida Takviyeleri (vitaminler,
mineraller, dogal iiriinler, probiyotikler vb.) 13.3 15.0 1.7
Lokanta, Fastfood Zincirleri ve Catering
Sirketlerinden yapilan teslimatlar 408 38.8 427
Gida Uriinleri (yiyecek ve igecek) (6giin kiti
saglayicilarindan alinanlar da dahildir.) 334 33.4 334
Kozmetik, Giizellik ve Saghk Uriinleri 28.7 40.6 17.6
Temizlik Uriinleri ve Kisisel Bakim
Malzemeleri (deterjan, temizlik bezleri, dis 27.6 33.2 22.4
firgasi, hijyenik iiriinler vb.)
Bisiklet, Motosiklet (Moped), Araba veya 53 1.4 9.0
Diger Araglar ile Bu Araglarin Yedek Pargalari ) ) )
Diger 2.5 1.6 33

Kaynak: (TUIK, 2021)’ den yararlanarak tarafimizca olusturulmustur.

COVID-19 pandemisi bir¢ok sektorii olumsuz etkilerken, bazi e-ticaret isletmeleri
de olumlu etkilendi. E-ticaret, bireylerin fiziksel temastan kacinmalar1 ve sokaga
cikma yasagi kisitlamalar1 gibi nedenlerle biiyiik bir ivme kazanirken, geleneksel
ticaret bu degisimlerle basa ¢ikmanin yollarin1 aramaya baslamistir (Ozbay &
Ozcan, 2021:24). Covid-19 salginmin etkisiyle 2020 yilinda e-ticareti
gergeklestiren tiiketicilerin internet iizerinden yapmis olduklari aligveris sikligi
giderek artmigtir. Tiiketicilerin %44’ pandemi doneminde dijital igerik kullanimini
arttirirken, %91°1 ise e-ticaret kanali olarak e-ticaret pazaryerlerini tercih etmistir
(TUBISAD, 2021: 10). Asagidaki grafikte goriildiigii iizere pandemi sonrasi siiregte
internetten aligveris yapma siklig1 artmasiyla yapilan harcamalarda goézle goriiliir
bir diizeyde artis gergeklesmistir.
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Grafik 9: Tiiketicilerin Internet Alisveris Siklig1 ve Ortalama Harcamalar1, % ve
TL, 2020
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Kaynak: (TUBISAD, 2021)

Tiirkiye’de 2020°nin ilk c¢eyreginde ortaya c¢ikan Covid-19 salgini sebebiyle
muazzam bir artisin s6z konusu oldugu e-ticaret faaliyetleri yapan isletmelere
iliskin bilgiler asagidaki sekilde gosterilmistir. 2019 yilinda 54.394 olan
pazaryerinde faaliyet gosteren isletme sayist 2020 yilinda %331 oraninda ciddi bir
artisla 247.654e yiikselmistir. Ulke genelinde e-ticaret faaliyetinde bulunan isletme
sayisi ise 2019 gore %275’lik bir artigla 256.861 olarak gozlenmistir (Bkz. Grafik
1.10).

Grafik 10: Ulkemizde E-Ticaret Faaliyetinde Bulunan Isletme Sayilar:
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Kaynak: (eticaret.gov.tr)’den yararlanilarak tarafimizca olusturulmustur.
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Tiirkiye’de 2019 yilinda 136 milyar lira olan e-ticaret hacmi 2020 yilinda %66
oraninda artarak 226 milyar 200 milyon liraya ylikselmistir. S6z konusu bu rakamin
%91,4’iine tekabiil eden 207 milyar lira ile yurti¢i harcamalar olmustur. %4,4’1 ise
9,9 milyar lira ile Tiirkiye’nin yurtdist alimlar1 ve %4,2’sine karsilik gelen 9,3
milyon lira ise diger iilkelerin Tiirkiye’deki e-ticaret sitelerinden yapmis olduklar
harcamalardir. 2020 yilinda toplam e-ticaret i¢indeki perakende paymin ise %64
oldugu gozlenmistir. Ilaveten, e-ticaretin genel ticarete oram1 2020 yilinda %15,7
olarak kayitlara gegcerken bu oranin 2019 yilinda %9,8 olarak gerceklesmistir.

Grafik 11: Kiiresel Olgekte Dijital Olgunluk ve E-Ticaret ligkisi, 2018-2020
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Kaynak: (TUBISAD, 2021)

E-ticaretin GSYH’ye etkisi asagidaki tabloda gosterilmistir. 2020 yilinda e-ticaretin
GSYH’ye oram1 %4,5’e ulagmistir (Bkz. Grafik 11). Dolayisiyla Tiirkiye 2020
yilinda bu oranla birlikte olgun pazarlar arasinda girmeyi basarmustir. Ilaveten,
Covid-19 pandemisi nedeniyle 2020 yilinda Tiirkiye ekonomisi reelde %1,8, e-
ticaret ise %45 oraninda bir artigla biiylimistiir. Hanehalki nihai tiiketim
harcamalarinin ise %8’ini e-ticaret olusturmaktadir.

3. SONUC

E-ticaret, 20. yilizyilin sonlarindan giiniimiize dek hizla gelismek ve biiyiimekle
birlikte isletmeler acisindan ciddi degisikliklere neden olmaktadir. Ayrica
miisteriler i¢in de ciddi faydalar saglamanin yani sira giinliik hayati oldukga
kolaylastirmaktadir. E-ticaret bircok acidan avantajli bir ticaret modeli olarak
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goriilmektedir. Bu avantajlara; 7/24 alim/satim, satin alma kolayligi, {irlinlere
erisim hizi, artirllmis pazarlama aracglari, evden calisma, elektronik firiinler,
cevrimici bankacilik, tiiketici i¢in sinirsiz se¢im, alicilar ic¢in diisiik maliyet,
tedarikgiler icin diisiik maliyet, yeni pazar firsati, pazara giris kolayligi, iirlin
cesitliliginde artis, iyilestirilmis ve daha iyi misteri hizmeti, ekip c¢alismasi,
misterilerle bilgi paylasimi avantajlar 6rnek olarak verilebilir. E-ticaret islemleri
ise, isletmelerden isletmeye (B2B), isletmeden tiiketiciye (B2C), isletmeden devlete
(B2G), devletten isletmeye (G2B), devletten devlete (G2G), devletten tiiketiciye
(G2C), tiiketiciden devlete (C2G), tiiketiciden isletmeye (C2B), tiiketiciden
tilkketiciye (C2C) gibi ¢esitli tiirlerde yapilabilmektedir.

Iletisim teknolojilerinin hizla ilerlemesi ve internetin diinyanin her bir yanina hizla
yayilmasiyla birlikte internet kullanici sayis1 da her gecen giin artis gdstermektedir.
Diinya ¢apinda 2022 yili itibariyle yaklasik olarak 8 milyar insan mevcut iken 5,4
milyar insanin internet kullanicisi oldugu bilinmektedir. Internet kullanici sayisinin
2022 yilinda gecen seneye kiyasla %1,392 oraninda artis gostermistir. Ayrica
internet kullaniminda en aktif bolge %94 oraniyla Kuzey Avrupa olurken internet
kullanict sayis1 en az olan bolge ise Afrika bolgeleri olmustur. Ulkemizde 2021
yilinda internet kullanici sayis1 hanelerin %92 sine tekabiil etmektedir.

E-ticaret diinyada oldugu gibi ililkemiz ag¢isindan da olduk¢a onem arz etmektedir.
Ulkemizde e-ticaretin gelisimi 90’11 yillarin basinda World Wide Web ve 1994
yilinda Amazon ve Ebay isimli e-ticaret sitelerinin kurulusu ile baglamig ve 2000
yilinda e-ticaretin kiiresel hacmi 150 milyar dolar1 bulmustur. 2020 yilinda patlak
veren Covid-19 pandemi salgini nedeniyle ciddi oranda artig gdsteren e-ticaret
hacmi 4,3 trilyon dolara ulasmig ve Tiirkiye’de ise e-ticaret harcamalar
ise 2020 yilinda 226 milyar TL olarak gerceklesmistir. 2021 yilinda ise
iilkemizde e-ticaret hacmi %69 artarak 381,5 milyar TL olarak gerceklesmistir. E-
ticaretin genel ticarete oran1 2021 yilinda %17,7 olarak gerceklesmistir. E-ticaretle
iligkin aragtirmalar degerlendirildiginde, e-ticaretin gittikce biliylime ve gelisme
gosterdigi fakat, yillar gectikce gelecekte daha da biiyiime ve gelisme gosterecegi
ongoriilmektedir.
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Abstract: The role of school is to educate and prepare the younger generation for the future.
However, many have argued that lately schools are no longer fulfilling this objective. This is
mainly attributed to a lack of change in the curriculum, which is rarely being updated to match
the needs of the current and future generations. Therefore, there is a need for educational
institutions and teaching practitioners to have a better understanding of what school should
teach to pupils in the 21st century. This paper reviews the existing literature on this topic and
analyzes the best educational practices in two developed countries, namely Finland and
Sweden. Specifically, this paper focuses on what schools should teach pupils aged 6-14 years
old. Depending on each country’s specific system, this age group corresponds to pupils starting
from the first grade to before they enter high school. In conclusion, it is recommended that
schools should focus on teaching their pupils transversal skills using project-based methods
with real-life examples.

Keywords: educational curriculum, teaching method, pupils, school, children’s strengths.

INTRODUCTION

The topic of what school should teach pupils has gained a lot of academic and practical
attention, especially in the last few years. The reason is simple: as the world is drastically
changing, the school curriculum is not keeping up with it. Nowadays, technology is changing
our lives at a fast pace. Many jobs are becoming obsolete and many new jobs that require a
different set of skills are taking their place. Moreover, societies as a whole and their values are
also evolving. Yet, the curriculums get rarely updated. And for the most part, pupils are going
through the same learning process. This is leaving the young generation unprepared to thrive in
the new world and overcome the challenges of the future. Therefore, it is of paramount
importance to answer the question: “What school should teach pupils in the 21 century?”

LITERATURE REVIEW

According to development psychologist Gardner (1991), the current educational curriculum and
teaching methods are not in line with young children’s natural patterns of learning. The author
goes even further, claiming that in actuality, pupils understand very little of the subjects that
are taught in schools. Therefore, the question of what school should teach pupils is connected
to understanding how children learn. Similarly, Bruer (1993) argued that in order to
successfully change the educational system, we must first change our understanding of teaching
and learning. In other words, in order to determine and develop what school should teach pupils,
it is important to first understand who this target group is and how they process information.
This requires a shift in the way we think about education.
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Furthermore, based on a 10-year research project, Jie-Qi Chen et al. (1998) explored the
development of a school curriculum that takes into account the individual differences in
learning among preschool and elementary school children. This alternative approach is in
contrast with the current teaching and testing methods that are highly standardized. Instead, it
suggests that schools should build on children’s strengths by considering the diverse interests
and skills that each child brings to class. To identify the individual strengths of pupils, schools
are encouraged to introduce them to a range of learning material and activities. Then, via
guiding questions and practical situations teachers can show pupils how they can successfully
use their unique strengths to solve real-life problems (Vosniadou, 2001).

One factor that has drastically changed what should be taught to pupils in the 21st century is
technology. While approaches such as memorization of information have long been deemed
non-effective, technology makes this approach even more obsolete. Therefore, learning
historical dates or formulas by heart should not remain the main focus of schools. As such,
schools should focus on understanding rather than memorization (Vosniadou, 2001). Schools
can promote understanding by asking pupils to explain a principle in their own words and
through real-life examples, making use of comparing and contrasting, and being encouraged to
implement deduction and induction thinking methods.

Moreover, the report of Vosniadou (2001) also highlights the importance of teaching pupils
how to engage in self-regulation and being effective learners. This refers to helping pupils
develop the ability to monitor their own learning and develop strategies that work for each
individual pupil. Teachers can help pupils develop this skill by encouraging them to express
their opinions through essays, debates, and classroom discussions.

BEST PRACTICES IN DEVELOPED COUNTRIES

In this section we cover two educational reforms that have been implemented in the last years
in developed countries and derive recommendations for other countries to implement these best
practices in their curriculum development.

The Finish education system is known worldwide as one of the most effective ones in the 21st
century (Ldhdemaéki, 2019). In 2014, Finland developed a new national curriculum which so
far has been adapted for grades 1 through 9 (Finish National Agency for Education, n.d.). The
objective of this reform is to improve the quality of learning in Finish schools and its outcomes,
by also taking into consideration the role of technology and the holistic wellbeing of the pupils.

In practice and in accordance with the early findings of Jie-Qi Chen et al. (1998), the new Finish
curriculum aims to support the individual strengths of every child. Moreover, in line with the
existing literature, the new curriculum focuses on teaching pupils transversal skills such as
effective collaboration, communication, self-regulation, critical thinking, and problem-solving.
These are skills that can be implemented across school subjects and are essential to preparing
the new generation for meeting the challenges of the future. As a result, schools encourage
pupils to take on a more active role in their education. For instance, the Finish educational
system is shifting towards a self-assessment and peer-assessment model with project-based and
multidisciplinary learning modules (Ldhdemaiki, 2019).

Ultimately, these changes also shift the overall role and objectives of education. In the case of
Finland, the role of schools transcends the limits of teaching individual subjects. The new
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national curriculum takes a holistic approach by teaching students how to develop their personal
growth, manage their wellbeing, and contribute to society. This engaging and creative approach
to learning ensures that kids are actually invested and proactive in their education.

What makes the new Finish curriculum so effective is the collaborative approach used in its
creation. Different stakeholders and community members were invited to participate in its
development, including educational authorities, teachers, parents, and students. This
collaborative process opens an ongoing dialogue that encourages continuous improvement and
commitment to its success.

The Swedish Education Act of 2011 is another educational reform we will analyze in this paper.
This act emphasizes the health of both students and teachers. Specifically, this education reform
focuses on children’s rights, gender equity, and creating an education system that fosters
sustainable development (Sandberg and Arlemalm-Hagsér, 2011). Therefore, similar to the
Finish system as well as the findings of literature, the Swedish Education Act promotes the
development of all pupils beyond academic grades. This means that the role of school in
Sweden is to help shape compassionate and value-driven individuals with an ingrained sense of
justice, tolerance, and responsibility (Skolverket, 2018).

The uniqueness of the Swedish education system lies in its focus on equality and equity. As
previously mentioned, the curriculum should adapt to reflect the values of the society, which
are also continuously evolving. For instance, Sweden is a country built on democratic and
humanitarian values. Given the increased globalization and better understanding of factors like
gender identity, the Swedish education system is incorporating these topics into the curriculum
itself by means of knowledge and open discussion. That goes to show that school is not an
isolated institution, but rather a social and cultural meeting place with a responsibility to educate
well-rounded citizens (Skolverket, 2018).

IN CONCLUSION

Today’s world is changing at a rapid pace. However, the school curriculum in many countries
is not evolving with it. This lack of evolution and use of outdated teaching methods, materials,
and processes is not helping the young generation to face the future and all the challenges it
brings.

Moreover, the impact of globalization and changing social contexts are reshaping the role that
school should play in a young individual’s life. Research has also shown that the role of school
goes beyond the transmission of basic knowledge. Instead, studies recommend that education
should be approached using a more holistic perspective. For instance, by taking into
consideration factors such as the health of pupils, their personal development, as well as their
unique learning style and diverse capabilities. Moving forward, in order for education reforms
to have effective outcomes and build a comprehensive framework for the development of a
national school curriculum, the responsible government bodies must first remove the old
assumptions they have about learning and the role of school.

Developed countries, such as the case of Finland and Sweden that we analyzed in this paper,
have already started to successfully implement a more holistic approach to education. In line
with the recommendations of existing literature, these countries are focusing on teaching pupils
transversal skills and competences. This includes promoting the development of critical
thinking and creative problem solving that relates to real-world issues. They are doing so by
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taking a project-based approach to learning, and specifically by getting the pupils involved with
real-life projects in their community.

Therefore, it is suggested that other countries follow suit with introducing new educational
reforms that will change what schools should teach pupils. As with any change, there are
undoubtedly a set of challenges that may arise. To overcome these challenges, Finland has taken
a collaborative approach which incorporates the involvement and input of many stakeholders.
Thus, other countries can also implement a similar co-creation approach in order to overcome
these challenges.
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Abstract: The relevance of the topic is determined by the fact that the existing mechanisms
for the formation of an effective business environment are uncertain and do not meet the
principles of building a highly efficient economy. The study of business problems is based
on the principles of optimization of multi-level complex economic phenomena that affect
the entire organizational and managerial component of the market economy and its
uncertainty. The problem is especially relevant in the specific conditions of Azerbaijan, due
to the growing interest in the instability and uncertainty of the market process and the need
for further research on the motivational foundations for eliminating crisis phenomena in the
economy. The methodological basis of the study was made up of various modern methods:
a systematic approach, dialectics, economic and statistical analysis, analogy methods,
comparative and expert assessments, as well as a set of scientific abstract-logical methods,
a monographic method, forecasting methods. The research methods used in this work are
based on the achievements of the entire complex of economic disciplines, as well as other
related fields of knowledge. The article draws the following conclusions regarding the study
of the problems of sustainable economic development of the republic: At the present stage,
the basis of the socio-economic well-being of Azerbaijan is the production and export of raw
materials. For such countries, there are two ways to ensure the sustainability of this
prosperity: a) discovery of new deposits of raw materials.

Keywords: sustainable development, pandemic, business environment, entrepreneurship.

INTRODUCTION

The study of the world experience in the regulation of entrepreneurial activity made it possible to
determine the basic principles, the implementation of which allows public authorities to achieve

the planned indicators of the private sector in the economy:

Ist principle - economic freedom: freedom to choose forms and types of entrepreneurial activity,
distribution and use of personal funds, acquisition and sale of property, participation in trade

unions;

Principle 2 - public service: the state should encourage socially useful types of entrepreneurial

activity and fight criminal business.

principle 3 - differentiation: the influence of the state on certain types of economic activity should
differ depending on the different degree of social significance of a particular type of

entrepreneurial activity;
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principle 4 - transparency: normative acts should have a simple and understandable form of
presentation that does not allow inconsistencies and other interpretations; various state
mechanisms and competitions should be held on equal terms for all proprietary enterprises;

principle 5 - awareness: the state must form, structure and organize a single information space for
business structures in the free access mode, provide timely information about changes in the
economic, legal and organizational conditions for doing business;

principle 6 - fairness: the system of providing state support, benefits and privileges should be
transparent and objective, not dependent on the subjective preferences of officials and state bodies;

principle 7 - equal conditions for doing business: the business regulation system should be free
from monopoly manifestations, exclude possible lobbying of the interests of state enterprises or
large business structures, as well as manifestations of corruption in power structures;

principle 8 - adequacy: the application of sanctions and other enforcement measures must be
proportionate to the harm caused;

principle 9 - consistency: in order to eliminate possible contradictions, the application of new
regulatory legal acts should be carried out in accordance with the current legal norms of state
regulation, as well as international legislative acts and obligations;

principle 10 - consistency: methods of state regulation of entrepreneurial activity should be
consistent with other target priorities and methods of macroeconomic policy;

principle 11 - efficiency: the business regulation system should give the maximum possible effect
by reducing the costs of achieving it to a relative minimum.

Fundamental studies of the nature of efficiency from the point of view of market relations reveal
the well-known complexity of relations in the "costs - result" system. Under these conditions, the
main approach to solving the problem of production efficiency is based on the following
provisions: our needs are practically unlimited, and our resources are limited. To solve this
dilemma, an approach to improving efficiency has become popular, based on the Theory of
Constraints (TOC) methodology developed in the 80s of the last century, which allows the
company manager to create simplified models of the complex. production or business systems and,
despite the sketchiness of these models, control over all issues important to the organization

Etymologically, the term "efficiency" comes from the Latin word effectus, which means "the
effectiveness of the costs invested in a certain activity in terms of the results obtained." We find
the connection between the effect and the result in the scientific works of many scientists, for
example, V.I. Matsibora notes that “the effect is the result”, V.P. Mertens and P.P. Rusnak also
believes that "the effect is the result, the result", "economic efficiency is a generalized and
complete display of the final results."

Since 2007, the share of management business in our country's GDP has been less than 20%. By
the end 0f 2017, it was 13.9%, which is below the baseline. The basis of the manufacturing industry
in our country is low-tech business. There are advanced enterprises, but not all of them are equal
at the same time. In 2007, Azerbaijan's economy experienced internal and external shocks, and the
monetary system remained in a state of uncertainty, which could be balanced by the presence of
gold and unusual trade reserves built up with high oil levels. The branch structure of the
manufacturing industry is temperamental and tends to industrialization.
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The high cost of oil, from one point of view, contributed to the increase in the gold and unfamiliar
trade potential of the country, and then again became an indicator of the stability of our economy.

Although the country experienced monetary development in mid-2019, the unrestricted spread of
the Covid pandemic around the planet is having its impact on both the global economy and the
economy of the country.

The general measures implemented have limited the impact of the pandemic on the course of
business initiatives and expectations of everyday comfort, preventing a rapid decline in our
economy, due to which GDP in 2020 decreased by 4.3 percent compared to 2019 (Scholl B. ,
Wolfgang S., Christine K., Bertolt M., Peter H., 2004: pp. 68-74).

The main reason for the decline was the full fulfillment of the obligations of the OPEC+ countries
to reduce production, and despite this, the oil and gas field decreased by 7.0% in January-
December 2020 compared to the same period in 2019. The share of this sector in GDP was 29.9%.

In January-December 2020, the non-oil sector of GDP decreased by only 2.6% in real terms
compared to the same period last year (expanded by 3.5% in January-December 2019). During
this period, the non-oil industry expanded by 12.2%, information and correspondence - by 0.6%,
horticulture - by 1.9%, transport and storage - by 4.6%.

Graph 1: Real growth rates of the oil and non-oil sector compared to the corresponding period of
the previous year, %
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The pandemic has had a negative impact on the tourism industry in the country's economy, which
saw a 58.9% decline in traveler comfort and catering services between January and September of
this year.

Keeping real growth and spending growth assumptions low has been one of the key variables for
maintaining macroeconomic stability for now.

In January-December 2020, 17,028.1 million manats were allocated for the main resources from
all monetary sources for the improvement of the economy and social strata in the country.
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Graph 2: Real growth rates of total investment in fixed assets, in %
15

Source: https://uploads.cbar.az/assets/c14b64062df55c¢0d18e9ec3de.pdf

69.9% of the main capital enterprises were domestic speculations, and 30.1% were unfamiliar
speculations. During the relevant period, 11148.4 million manats (65.5 percent) of all funds
attracted abroad for the main resources were directed to the development of the non-oil field, and
5879.7 million manats (34.5 percent) were directed to the improvement of the oil field.

Chart 3: Loans to the economy, by the end of the period min. AZN
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Chart 4: Savings of the population, by the end of the period, min. AZN
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In January-December 2020, the absolute volume of goods and services offered to the population
at the buyer's market decreased by 8.1 percent compared to the corresponding period last year to
47.9 billion manats. Compared to the same period in 2019, the retail exchange turnover decreased
by 1.3 percent, and the volume of paid services provided to the population decreased by 27.9
percent (Sambamurti V., 2000: p. 285).
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In January-November 2020, the normal monthly wages of representatives in the country's
economy increased by 12.9 percent compared to the corresponding period of the previous year and
reached 703.5 manats (Evteyeva E.V., 2015: p. 226).

The COVID-19 pandemic is an unstoppable worldwide epidemic. As of mid-September 2021,
there have been over 44 million confirmed cases of COVID-19. At least 186 countries have
imposed varying degrees of restrictions on the movement of people to slow the spread of severe
acute respiratory syndrome coronavirus 2 and prevent health systems from being overwhelmed;
these restrictions amounted to curfews in 82 countries. While such measures have saved lives, they
have come at a high socio-economic cost. According to the World Bank, this is the deepest global
recession since World War II, when millions of people were left without work. Lockdowns and
other extreme restrictions cannot be maintained in the long term in the hope that an effective
vaccine or treatment for COVID-19 will emerge. Rather, these restrictions give countries time to
reduce incidence and put in place robust but sustainable measures to prevent and control
transmission.

In essence, the environment necessary for the development of entrepreneurship in the business
sector, it is necessary to distinguish two groups of indicators from each other. The first group of
indicators are indicators that affect the business environment in the country as a whole. This refers
to fiscal and monetary policy, affecting all areas of economic activity in the country. The second
group of indicators are indicators related to the uniqueness of economic activities. This group
includes state assistance to the business sector, tax incentives, access to loans for production, state
support for the purchase of machinery and fertilizers, and other indicators.

Providing an excellent business environment is essential to managed business improvement. This
question is widely studied among all peoples, both hypothetically and fundamentally. The
expansion of globalization, along with the expansion of world ties, subordinates the country's
economy to the global monetary framework. Any emergency in the monetary system of the planet,
especially in the monetary system, can seriously damage the financial structure of countries with
a low level of criticality. As a rule, this contributes to the deregulation of existing financial
approaches in the country and even worsens the business environment.

As you know, one of the main conditions for strengthening the economic potential of the business
sector and the effective use of this potential is associated with improving the quality of agricultural
land and carrying out land reclamation measures, irrigation infrastructure. From this point of view,
it is important and necessary to improve land reclamation measures and eliminate the problem of
soil erosion and salinization.

It should be noted that state support for the development of rural administrations may require
different structures to create tension in the business environment. First of all, the state can give a
strategic direction to this work by planning model strategies for agro-administrative activity,
determined by the relevant state body. Thus, the volume of investments required to create a
conditional agroservice enterprise in different regions and different scales, the potential market for
the services of this enterprise, the income that it can receive, the profitability of activities, etc. such
indicators are calculated on the basis of real data. After that, an appropriate information and
educational campaign is carried out to attract the private sector to the agricultural services sector,
business plans prepared on the basis of relevant calculations are presented to representatives of the
private sector.
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Table 1: Main macro-economic indicators of micro, small and medium enterprises

2021
Indicators Including
total Micro Small Medium
Added value created, million manats 10,941.0 44552 1,617.9 4.867.9
Number of employees, thousand people 348.7 40.9 92.1 215.7
Average monthly nominal salary, manat 612.3 3594 533.8 714.4
Investments in fixed capital, million manats 2,674.1 970.2 380.4 1,323.5
Product release, million manats 316,370.0 307,717.0 5,943.0 2,710.0

Source: https://www.stat.gov.az/source/entrepreneurship/, 01.01.2022

Table 1 shows the main macro-economic indicators and dynamics of micro, small and medium-
sized enterprises in Azerbaijan, which include the added value created, number of employees,
average monthly nominal salary, investments in fixed capital, product output.

Table 2: The share of micro, small and medium enterprises in the country's economy,
in percentage

2021
Indicators Including
Totali (%)
Micro (%) Smill (%) Medium (%)
Added value 16.7 6.8 2.5 7.4
for non-oil and gas sector* 23.7 9.9 3.5 10.3
Number of employees 42.1 4.9 11.1 26.1
on the non-oil and gas sector 43.8 6.1 12.9 24.8
Capital investments 23.2 8.4 33 11.5
on the non-oil and gas sector 11.5 3.4 7.7 0.4
Share in product launch 99.7 96.9 1.9 0.9
on the non-oil and gas sector 16.7 6.8 2.5 7.4

Source: https://www.stat.gov.az/source/entrepreneurship/, 01.01.2022

Table 2 shows the level of miniature, small and medium enterprises in Azerbaijan. According to
the figures provided by the Statistics Committee for 2022, let's also note that in January 2022,
modern efforts and individual businessmen working in this field made 6.5 billion manats or 5
billion manats compared to the corresponding month of 2021. It increased by 4 percent. modern
things were created. Production in the oil and gas field increased by 1.4 percent, and in the non-
oil and gas field by 24.1 percent.

At the end of the article, as a result of studying the problems of sustainable economic development
of the republic, the following conclusions were drawn:

At the present stage, the basis of the socio-economic well-being of Azerbaijan is the production
and export of raw materials. For such countries, there are two ways to ensure the sustainability of
this prosperity:

a) discovery of new deposits of raw materials;

b) development of competitive non-oil sectors of the economy.

By definition, the first path is not in itself a sustainable development path. For this reason, to ensure
the sustainable economic development of Azerbaijan, it is necessary to develop other non-
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productive sectors of the economy. For this, the Azerbaijani state must implement a set of
measures.

First of all, it is necessary to determine the segments of goods and services that can compete with
the leading producers of Azerbaijan. Historically, various approaches to the definition of such
segments have been proposed, but M. Porter's theory of competitive advantages seems to be the
most systematic.

When identifying potentially competitive products, according to Porter's theory, the cluster
approach is most effective for the development of these areas. To implement it, it is necessary to
create strategic public-private cooperation.

An important condition for maintaining economic stability in the country is public-private
partnership for the development of clusters. Public-private cooperation in the development of
clusters is not limited to the stage of their formation. Azerbaijan will have to eliminate many of
the problems that exist in society at all stages of the implementation of this important strategy. In
particular, international organizations emphasize the existence of important problems in the field
of free enterprise.

Without solving these and other important problems in particular and without a comprehensive
improvement of the business environment in the country, any measures to ensure sustainable
economic freedom are doomed to failure.

It is known that tourism is one of the priority areas that the Azerbaijani government focuses on for
the development of the non-oil sector. Among other problems, the main reason for the low level
of tourism in Azerbaijan, experts call monopoly and, as a result, high prices for air travel on
international routes, hotels and other goods and services in related areas.

The main goal of the concept of sustainable economic development is to improve the welfare of
the population. It is known that the main benefit for a person is his health. Therefore, concern for
people's health should be the main direction of the social policy of the state, following the paradigm
of sustainable development. This is especially important for Azerbaijan, as it ranks unjustifiably
low in the region in terms of life expectancy. Secondly, Azerbaijan still has a free state system of
medical care. Another important direction of state policy in this area is the control over the
activities of a large number of private medical institutions operating in the country.

An important condition for socio-economic and environmental stability is the degree of perfection
of the legal norms approved in these areas, and the clarity of the activities of the relevant
institutions.

Thus, from the point of view of the prospects for sustainable economic development, the situation
in Azerbaijan cannot be assessed unambiguously - there are very important pluses and minuses in
this issue. Given that, according to leading economists and sociologists, the main resource of every
nation is its people, the main advantage of Azerbaijan can be considered a prosperous demographic
situation and human capital, since it is able to ensure the sustainable development of the country
using oil revenues and a rich and diverse natural and climatic potential are citizens of the country.
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Mali istatistik Analiz Raporu Uygulamalarinin Kamu
Mali Yonetiminde Hesap Verebilirlik ve Mali Seffafhik
ilkeleri A¢isindan Degerlendirilmesi
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Abstract: The understanding of democratic management, which is accepted in
today's societies, is based on informing the citizens in a timely and complete manner
about the decisions and practices taken by the public decision makers on behalf of
the society in accordance with an eloctor/representative relationship. Because state
administration basically takes place in a eloctor/representative interaction. In
democratic governments, constitutionalism is based on the delegation of citizens to
their elected representatives to act and make decisions on behalf of the people.
Supervising whether the elected officials use the powers that given to them in
accordance with the law and for the benefit of the society depends on transparency
in the administration and the accountability of the managers. Accountability, which
is an abstract and multifaceted concept, means that those who administrations can
advocated the righteousness and necessity of their actions. The prerequisite for being
accountable is the actions taken are clearly, certainly, reasonable and timely
informed the hold responsible authorities. This phenomenon is called transparency.
Patency in public financial management is defined as fiscal transparency in the
literature. The fact that the resources used by the governments are redemption by
the citizens makes the concepts of financial transparency and accountability are
important. In addition, when the public sectors are increases in the proportions in
economics, causes the all stakeholders are affected by all other public economic
activities in the economies. Also, the concepts of accountability and financial
transparencies are not significance only in terms of democratic management, but
also in terms of the well-functioning of economic activities in the community.

Keywords: Accountability, Fiscal transparency, Budget, Public Finance.
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Ozet: Giiniimiiz toplumlarinda kabul géren demokratik yonetim anlayisi kamu karar
vericilerinin bir asil/vekil iligskisine uygun olarak toplum adina aldiklar1 karar ve
uygulamalar hakkinda vatandaglari zamaninda ve eksiksiz Dbilgilendirmeyi
ongodrmektedir. Ciinkii devlet yonetimi temelde bir asil/vekil etkilesimi igerisinde
gerceklesmektedir. Demokratik yonetimlerde mesrutiyet, vatandaslarin kendilerini
temsilen sectikleri vekillerini kamu adia hareket etme ve karar alma yetkisini
devretmelerine dayanmaktadir. Secilenlerin kendilerine devir edilen yetkileri
kanunlara ve toplum menfaatine uygun kullanip kullanmadiklarimin kontrol
edilebilmesi yonetimde seffaflik ve yoOneticilerin hesap verebilir olmasina
bagimlidir. Soyut ve ¢ok yonlii bir kavram olan hesap verebilirlik, uygulamalarda
bulunanlarin gergeklestirdikleri eylemlerin dogrulugunu ve gerekliligini savunabilir
olmalarin1 ifade etmektedir. Dolayisiyla hesap verebilir olmanmn o6n sarti
gerceklestirilen eylemlerin, agik, net, anlasilir ve zamaninda hesap sorucu mercilerin
bilgilendirilmesi yani eylemlerin seffaf olmasidir. Kamu mali yonetiminde seffaflik
durumu literatiirde mali saydamlik olarak tanimlanmaktadir. Kamunun kullandigi
kaynaklarin vatandaglarca karsilaniyor olmast mali saydamlik ve hesap verebilirlik
kavramlarint 6nemli kilmaktadir. Ayrica ekonomiler icerisinde kamu kesiminin
aldig1 paym artmasi, kamu ekonomik faaliyetlerinin ekonomilerde biitiin diger
paydaslarin etkilenmesine de neden olmaktadir. Kisacas1 hesap verebilirlik ve mali
saydamlik kavramlar1 sadece demokratik yonetim anlayist agisindan degil aym
zamanda ilgili toplulukta ekonomik faaliyetlerin saglikli islemesi agisindan da
hayati 6neme sahiptir. Bu ¢aligmada, ilgili literatiir taramasi yapildiktan sonra hesap
verebilirlik ve mali saydamlik kavramlari kisaca agiklanacak ve ardindan
Tiirkiye’de kamu mali yonetiminin bu kavramlar ¢ercevesinde gelisimi 6zetlenerek
2018 yilindan bugiine uygulanan “Genel Yonetim Sektdrii Mali Istatistik Analiz
Raporlar1” ‘nin 5 yillik uygulamasi degerlendirilecektir. Tiirkiye'de biitce uygulama
kurallar1 uluslararas1 standartlara uygun olmakla birlikte uygulamada sorunlar
yasandig1 goriilmektedir.

Keywords: Hesap verebilirlik, Mali saydamlik, Biit¢ce, Kamu Maliyesi

Giris

Demokrasilerde Kamusal mal ve hizmetlerin iiretimine iliskin karar ve uygulamalar,
bir asil-vekil(principal-agent) etkilesimi cergevesinde gergeklestirilmektedir. Asil-
vekil iliskisinde oncelikle vatandaslar, yetkinin asil sahibi olarak, vekil konumunda
olan temsilcilerine yetkilerini devreder, ardindan temsilciler, yetkilerini kamu adina
mal ve hizmet lretecek olanlara aktarir ki bunun sonucunda, siyasal sistemler,
vatandaslar, yasa koyucular ve idari organlar gibi birgok aktoriin yer aldig1 karmasik
bir asil-vekil iligkileri agini1 ortaya ¢ikarir. Boylece ortaya ¢ikan asil-vekil iligkilerinde,
kotii secim, ahlaki tehlike ve vekil firsat¢iligi gibi sorunlar s6z konusu olabilmekte ve
secimler her zaman genel kamu menfaatini saglamay:1 garanti etmeyebilmektedir
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(Kogdemir, 2022:118). Kamuda kaynaklarin hangi amaglarla, nasil ve kim tarafindan
kullanildig: bilgisinin var olmasi olarak tanimlanan mali saydamlik kamu mali etkinlik
acisindan dnemsenmekte ve giiniimiizde kamusal reformlarin temel ilkesi olarak kabul
edilmektedir. Mali saydamliga atfedilen bu deger kamu yonetimindeki asil /
vekil(principal-agent) iliskisinin dogasi geregi ortaya ¢ikan asimetrik bilgi ve
asimetrik  bilgiye sahip olanlarin durumu avantaja ¢evirme ihtimalinden
kaynaklanmaktadir. Demokratik  toplumlarda mali  kaynaklarin  kullanimi
vatandaslardan politikacilara biitge hakkinin devretmesi mali literatiirde Milton
Friedman’in harcama matrisi olarak bilinen kimin parasinin kimin i¢in harcandigi
sorunsalin1 giindeme getirmektedir. Friedman’in harcama matrisine gore 4 (dort)
harcama kategorisi mevcuttur. Tasarruf ¢abasi ve fayda maksimizasyonu i¢in en giiclii
tesvikin oldugu birinci kategori bireyin kendi parasini kendisi i¢in harcadigir durumu
ifade etmekteyken ikinci kategoride ise birey kendi parasini baskasi igin
harcamaktadir. Dolayisiyla tiiketimde tasarruf icin giliclii motivasyon s6z konusu
olacaktir. Ugiincii kategori bagkasmin parasini birey kendisi igin kullandigindan
tasarruftan ¢ok fayda maksimizasyonu oOne c¢ikacaktir. Kategori dortte ise kamu
ekonomisi olarak ifade edebilecegimiz baskasinin parasinin baskasi i¢in harcandigi
durumu ifade etmektedir. Bu kategoride harcamalar ile finansman kaynag: arasindaki
bag en =zayif, dolayisiyla etkinsizlik ve israfin yliksek olmasi muhtemel
olacaktir(Friedman, M., & Friedman, R., 1990: 136 — 137). Harcama yapma yetki ve
gorevine sahip olan siyasal karar alma mercilerinin kendi kaynaklarini yonetirken
gosterdikleri 6zeni gostermemelerine, kamu menfaati yerine kendi c¢ikarlarim
gbzetmelerine ve/veya kamu kaynaklarimin etkin kullanmamalarima neden
olabilmektedir. Kamu kaynaklarinin kullaniminda mali saydamligin olmamasi, siyasal
stirecte seffaflik yerine gizlilik ve 6rtbasin gegerli olmasi, segmenlerin bilgi edinme
maliyetlerinin  yliksek olmasi, bilingli devlet politikalariyla politikadan
uzaklastirilmalari(depolitizasyon) ve ekonomide uygulanan politikalar hakkinda
yeterince bilgilendirilmemeleri veya kamusal hizmetlerle ilgili olarak karigik bilgiler
sunulmasi yoluyla asir1 bilgi yiiklenmesi (overload information) neticesinde siyasal
karar ve uygulamalardan bilingli olarak uzaklastirilmalar1 gibi nedenler de kamu
ekonomik faaliyetlerinde bilgi eksikligi/ asimetrik bilgiden kaynaklanan
basarisizliklara yol agmaktadir. Ayrica kamu ekonomik yonetimlerinde karar vericiler
“kollamaci siyaset” (clientelistic politics) giiderek rant yaratma (rent creation) ve rant
dagitma (rent allocation) yontemleri ile kendi taraftarlarina/parti iiyelerine yonelik
patronaj iligkileri de olusturabilmektedirler (Aktan, C.C. 2011: 42 - 43). Bu gibi
istenmeyen durumlarla miicadele etmenin ve kamu mali yonetiminde daha etkin
sonuglarin elde edilmesinin saglanmasi ancak mali saydamlik ve hesap verebilirligin
saglanmasi ile miimkiin gériinmektedir. Nitekim ampirik ¢aligmalar mali saydamligin
daha Ongoriilebilir ve istikrarli bir kamu mali sisteminin olusturulmasinda ve mali
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performansin artirilmasinda etkili oldugunu ortaya koymaktadir (Avcl M., 2016: 515
— 516; Aver M., 2020: 349 - 350). Kamu kaynaklarinda etkinligin saglanmasi,
kaynaklarin stratejik Onceliklere gore dagitilmasi ve kaynak kullaniminda mali
disiplinin saglanmasi gibi temel biitce hedeflerinin saglanmasi i¢in 6nemli bir arag
olan mali saydamlik; performans esasl biitgeleme sistemi i¢in zorunluluk olan hesap
verebilirligin saglanmasi agisindan da 6nemlidir. Hesap verebilirlik gergeklesmesi igin
giivenilir ve yeterli bilgi akisi ile kaynak kullaniminda verimliligin saglanmasi ise
ancak seffaflik ilkesinin kurumsal hale getirilmesi ile miimkiindiir(Aksoy, M., 2022:
184).

2. Mali Saydamlik ve Hesap Verebilirlik

Kamu mali yonetimince gergeklestirilen islemlerin hukuka ve mevzuata uygun
olmasmi saglamak amaciyla kamuya agik olarak yiiriitiilmesi agisindan mali
saydamlik ve hesap verebilirlik, kamu mali yonetimi siteminin temel taslar1 arasinda
yer alan ¢ok 6nemli iki kurumdur.

2.1. Mali Saydamhk

TDK’ da Saydam olma durumu, seffaflik olarak tanimlanan saydamlik Ingilizce *de
(transparency), “trans” ve “parent” sdzciiklerinden tiiretilmistir. ingilizce “trans”
kelimesi “Otesinde”, “parent” kelimesi ise “gOriiniir” anlamina gelmektedir.
Dolayistyla kelime anlamiyla saydamlik, “gdriinenin 6tesi ya da arkasi” anlamina
gelmektedir ve saydamlikla ilgili olarak gelistirilen tanimlar, bilgi ve bilgiye erisimle
iligkilidir. Baz1 yazarlar, seffafligin agikliktan daha genis bir kavram oldugunu, ¢iinkii
seffafligin sadece bilginin erisilebilirligini degil, aynt zamanda basitligini ve
anlagilirhgint da igerdigini iddia etmektedirler. Digerleri, acikligin daha genis
oldugunu ve seffaflik ile katilimi igerdigini 6ne siirmektedirler. Seffaflik kesinlikle
bilginin mevcudiyeti ile ilgili oldugundan, iki kavramin denklemi mantiksiz degildir.
Ancak, bilgiye erisimin genellikle bilginin kalitesi ile ilgili olmamasi ve basitlik ile
anlasilirligi kapsamamasindan dolay1 saydamlik ve bilgiye erisim kavramlarinin ayirt
edilmesi gerekmektedir(Buijze, A. W. G. J., 2013: 28 - 29). Literatiirde saydamlik
kavraminin yerine seffaflik ve agiklik gibi kavramlar da siklikla kullanilmaktadir.
Seffaflik, saydamlik ile ayn1 anlama gelmektedir fakat ac¢iklik kavrami saydamliktan
daha genis bir anlamda, saydamlikla birlikte katilimcilik kavramini da igerecek sekilde
kullanilmaktadir(Avci, M., 2020: 351). Bir seffaflik taniminin yapilabilmesi i¢in
Mock, literatiiriin seffaflig1 nasil ele aldigina dair bir takim unsurlar tanimlamaktadir.
Bu unsurlarin birincisi, hiikiimet ve orgiitsel eylem baglaminda ortaya ¢ikmaktadir.
Ikincisi, bilginin kullanilabilirligini icermektedir. Ugiinciisii, bilginin hedef kitlesi
veya alicilar1 tanimlanma egilimindedir. Hedef, 'kamu' kadar genis olabilecegi gibi
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daha sinirlt bir grupta olabilir fakat seffaflik temel dogruluk ve netlik gerektirmektedir.
Mock’ a gore saydamlik; bir yasanin, diizenlemenin, eylemin, siirecin veya kosulun
varliginin, i¢eriginin veya anlaminin, bu yasa, diizenleme, eylem, siire¢ veya kosulla
ilgilenme nedeni olan bir tarafca tespit edilebilecegi veya anlasilabilecegi derecenin
bir olgiisiidiir. Kisacasi seffaflik, resmi faaliyetle ilgili bilgilerin ilgililere sunulma
derecesinin bir Ol¢iisiidiir(Mock, W.B.T., 1999: 1079 — 1082). Seffaflik, insanlarin
kendilerine etki eden olay ve olgular1 kolayca tespit edip anlayabilmeleri ve kendi
eylemlerinin de o olay ve olgular iizerine nasil bir etki yapacagini tahmin edebilmeleri
durumudur. Dolayisiyla seffaf bir hiikiimet, insanlara uygulayacaklar1 politikalarin
durumunu tespit etmek ve anlamak ve kendi eylem ve tercihlerinin de o politikalari
nasil etkileyecegini tahmin etmek i¢in ihtiya¢c duyduklari1 bilgileri saglayan ve bu
politika ve tercihleri gereksiz yere karmagsiklastirmayan bir hiikiimettir(Buijze, A. W.
G. J., 2013: 31). Bu sayede hiikiimet operasyonlariyla ilgili seffaflik, {ic onemli islev
gorecektir. Ilk olarak seffaflik, kamu da icraatgr boliimler arasi isbirliginin
gerceklesebilecegini ve hiikiimet operasyonlarindan gii¢lii ve isbirligine dayali
sonuglarm elde edilebilecegini gosterir. Ikinci olarak, seffaflik halkin yanlis tercih ve
secime yonlendirilme ve ¢arpitilma korkularini azaltarak hiikiimet ile halk arasindaki
olas1 catigmalar1 engeller/azaltir. Son olarak, seffaflik, esasen dogru//kamuya faydal
politika uygulayan saglam hiikiimetleri, hiikiimet operasyonlarini perdeleyen,
kamuoyu tepkisini ¢ekmemek i¢in seffafliktan kagiman hiikiimetlerden ayirmaya
hizmet etmektedir(Mock, W.B.T., 1999: 1092). Fakat bu islevlerin gerceklesebilmesi
icin saydamlik/seffaflik dort temel 6zellige sahip olmalidir. Oncelikle kamu politika
ve tercihlerine iliskin bilgi agik, erilebilir ve net olmalidir. Ikinci olarak kamuoyuna
sunulan bilgi toplum tarafindan rahatlikla anlasilabilir bir dile sahip olmalidir. Ugiincii
olarak daha kaliteli bir bilgi sunumu i¢in bilginin bagimsiz olarak onaylanabilir ve
dogrulanabilir olmas1 gerekmektedir. Son olarak da islemler ve islemlere ait bilgilerin
mesruiyete dayanmasi daha anlasilir ve seffaf olmasini saglayacaktir(Alt ve Lassen,
2006: 1407). Ayrica seffaflik ikisi dikey ve ikisi yatay olmak tlizere dort farkli yonden
degerlendirilmektedir. Birincisi, dikey bir iligskinin s6z konusu oldugunda, yonetilen
tarafin yoOneticilere karsi seffaf oldugu hiyerarsik olarak iistiin kurumlara karsi
seffaflig1 ifade eden yukar1 dogru seffafliktir. ikincisi, yoneticilerin yonetilenler icin,
daha ¢ok hiikiimetin halka kars1 seffaf olmasini gerektiren asagi dogru seffafliktir.
Seffafligin tiglincii yonti, iceridekilerin disaridakilere karsi seffaf oldugu ige dogrudur:
boylece bir organizasyonun disindakiler onu inceleyebilir ve nasil calistigini
anlayabilir. Disarida seffaflik oldugunda ise organizasyonun igindekiler disartya
bakabilir. Seffafligin yoniinden daha da 6nemlisi sahip oldugu ii¢ temel dikotomidir.
Bunlardan birincisi olay seffaflig1 ve siire¢ seffaflig, ikincisi gergek zamanlh seffaflik
ve gecmise yonelik seffaflik ve ligiinciisii nominal seffaflik ile etkin seffafliktir. Olay
seffafligi, hiikiimet kararlarinin dayandigi girdiler, ciktilar ve sonuglar hakkindaki
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bilgiler ile hiikiimetler tarafindan yiiriitilen analizlerin sonuglar1 ve aldigi fiili
kararlarla ilgilidir. Siire¢ seffafligi, hiikiimetin bilgiyi isleme ve karar alma sekline
iligkin bilgilerle ilgilidir. Geriye doniik seffaflik ile gergek zamanli seffaflik arasindaki
fark oldukca agik olmakla birlikte gegmise yonelik seffaflik, hiikiimetin kararlar1 ve
karar alma siireci bittiginde bunlar1 nasil almaya geldigi hakkinda iletisim kurmasini
gerektirir. Bu tiir bir seffaflik, yargi denetimine izin vermek gibi baz1 amaglar icin
yararli olsa da, vatandaslarin karar alma siire¢lerine katiliminmi saglamak gibi diger
konular i¢in yetersizdir. Vatandaslarin karar alma siireglerine katilimini saglamay1
basarmak igin ger¢ek zamanl seffafliga ihtiyac¢ vardir: insanlarin bir kararin alinmak
tizere oldugunun ve onu etkileyebilecek eylemde bulunabilmesi i¢in kararin agamalari
ve nasil hayata geg¢irilecegi konularinda farkindaliga sahip olmalar1 gerekir. Nominal
seffaflik ile etkin seffaflik arasindaki ayrim, bilginin erisilebilirligi ile birlikte
anlagilabilirliginden kaynaklanmaktadir(Buijze, A. W. G. J., 2013: 33).

Seffaflik ¢esitli alt boyutlara, dar kullanimlara sahiptir. Bunlardan ilki, saydamligin
dar bir alan1 olsa da biitge saydamligini asan bir ¢ergeveye sahip olan, kamu
kaynaklariin kim tarafindan, nasil ve hangi amacla kullanildig bilgisinin var olmasini
ifade eden mali saydamliktir. Seffafligin ikinci bir alt boyut ise nihai mal ve hizmet
sunumunda etkinligin yani kamu hizmetlerinin miimkiin olan en az maliyetle sunulup
sunulmadiginin veya amagclanan toplumsal hedeflere ulasilip ulasilmadiginin
degerlendirilmesine yarayan veya bu degerlendirmeyi kolaylastiran bilgilerin
sunulmasini kapsayan performans saydamligidir. Biitge seffafligi ise kamu kurum ve
kuruluglarinin  gelir ve harcamalarinin bir biitiin halinde goriilebilmesi ve
izlenebilmesidir. OECD, Biitge seffafligi ve mali seffafligin, kamu parasinin nasil
toplandig1 ve kullanildigr konusunda insanlara tamamen ag¢ik olmasi anlamina
geldigini vurgulayarak. Biitce seffafligi ilkesinin, kamu maliyesine iliskin kamu
raporlamasinin netligi, kapsamliligi, giivenilirligi, zamaninda olmasi ve erisilebilirligi
de dahil olmak flizere diinya ¢apinda yaygin olarak kabul edilen bir ilke olarak
tanimlamaktadir(OECD, 2017: 9). Daha genis bir bakis agis1 ile biitce seffafligi;
devletlerin yapisi, fonksiyonlari, kamu mali politika amaglari, hesaplart ve
projeksiyonlarina iligkin giivenilir, kapsamli, zamaninda, anlasilabilir ve diger
iilkelerle karsilastirilabilir bilgilerin halka ag¢ik ve net bir sekilde sunulmasidir ve iyi
kamu y6netimi uygulamalar ile yakindan ilgilidir(Kopits ve Craig, 1998: 1). IMF Mali
Seffafik  El  Kitabi’nda;  raporlarin  kullanicilar ~ tarafindan  kolay
anlasilabilirligi(netlik), raporlarin devletin mali operasyonlarini ve finansmanini1 dogru
bir sekilde temsil etmesi (giivenirlik), raporlarin zamaninda yayinlanmasi(zamanlilik),
raporlarin  belirli periyotlarda yayimlanmasi (periyodiklik), raporlarin kolay
ulagilabilir olmasi(agiklik) ve raporlarin kullanicilara (yasama organlari, vatandaslar
ve piyasalar) etkili kararlar almalar1 igin ihtiyag duyduklar1 bilgileri
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icermesi(ilgililik)’ten olusan alt1 ilke belirlemistir. IMF, belirledigi ilkelerle seffaflik
ve vatandaslarin hesap sorma, idarenin hesap verebilirligini arttirma yolu ile kamu
yonetimlerinde etkinligi saglamay1 hedeflemektedir(IMF, 2018: 1). Biitge seffafliginin
tam olarak saglanabilmesi ve bilitce hakkinin yerine getirilebilmesi i¢in biitcenin genis
kapsamli olmasi, Merkezi Yonetim Biitgesi haricindeki Yerel Yonetim ve Sosyal
Giivenlik Kurumu biitgeleri ile biitge disi fonlarin da izlenebilir olmasi
gerekmektedir(Aydin, E., Seker, M., 2022: 50).

2.2. Hesap Verebilirlik

Hesap verebilirlik soyut ve ¢ok yonlii bir kavramdir. Sinclair, hesap verebilirligi,
politik, kamu, yonetsel, profesyonel ve kisisel hesap verebilirlik olmak iizere birkag
farklilikla bes baslikta agiklamaktadir. Politik hesap verebilirlik se¢ilmis yetkililere,
ornegin, bakanin parlamentoya, belediye baskanin belediye meclisine hesap verme
sorumlugudur. Kamu hesap verebilirligi halka kars1 dogrudan hesap verme
sorumlugudur. Kamu hesap verebilirliginin dayanak noktasinda halkin en temel hakki
olan bilme hakki bulunmaktadir. Kamu kaynaklarimin kullanimiyla ilgili bilgilerin
kamuya verilmesi kamu gorevlileri i¢in bir borgtur. Yonetsel hesap verebilirlik ise
idari hesap verebilirlik ya da biirokratik hesap verebilirlik olarak da bilinmektedir ve
yasal olarak belirlenen kural ve siireglere uygun davranmayi gerektirmektedir.
Profesyonel hesap verebilirlik, belli bir meslek grubunda calisan kisinin (liyenin)
davranis ve performanslarini diizenlenen kurallara uygun hareket etmesi olarak ifade
edilmektedir. Kisisel hesap verebilirlik ise temel kisisel degerlere (insan onuruna saygi
gibi) uygun davranmayi gerektirmektedir. Bununla birlikte teorik arastirmalarda,
hesap verebilirligin disiplinlere 6zgii anlamlar1 da vardir. Ornegin muhasebe ve
denetimciler hesap verebilirligi finansal veya sayisal bir mesele gibi kabul
etmektedirler. Siyaset bilimciler hesap verebilirligi siyasi bir zorunluluk olarak
gormekteyken hukuk bilimcileri anayasal bir diizenleme olarak goérmektedirler.
Filozoflar ise hesap verebilirligi etik kavrammin bir alt kiimesi olarak ele
almaktadirlar. Fakat hesap verebilirligin nasil giivence altina alinacagi hususunda
ortak bir anlay1s olarak bir hesap verebilirlik iliskisi “kabul edilebilir bir performansin
nelerden olustugu” ‘dur. Bu hesap verebilirlik anlaminda somutlagan degerler, maliyet
etkinligi, verimlilikle birlikte yonetsel 6zerkliktir ve yonetimsel olarak tanimlanmis
hesap verebilirlik, geleneksel anlayislardan daha iistlin tutulmaktadir(Sinclair, 1995:
219-231). Modern yonetimlerde bilgi talebi arttik¢a, tlkeler bilgi Ozgiirliigii
konusunda yasal diizenlemeler yapmaya baslamistir. Devletin sahip oldugu bilgiler,
devletin hizmet sunumu, karar almasi ve performansinin degerlendirilmesi
bakimindan 6nemlidir. Paydaslar, saydamlik, ac¢iklik ve hesap verebilirlik sayesinde,
kendi menfaatleri bakimindan 6nemli olabilecek bu bilgileri elde edebilirler ve boylece
paydaslar ile secilmis gorevliler arasinda veriye dayali iletisim kurulabilecektir.

160



Demokrasilerin vekilharglar1 olarak hiikiimet liderleri, topluluk bilgilerine daha iyi
erisimi ve bu bilgilerin kullanimini kolaylastirmali ve aym1 zamanda ortak iyiyi
gelistirmek i¢in yorumlama araglarini gelistirmelidir. Ozellikle iletisimdeki gelismeler
ve genis bant Internetle daha fazla yurttagmn bilgili ve donanimli hale gelmesi, kamu
politikalariin olusumuna vatandaslarin katilimlar1 ve politikalar hakkindaki bilgi
diizeylerinin artmas1 demokrasileri gelistirmeye katki edecektir. “kamuya agik bilgi
kamuya aittir.” Ve “halkin isi halka agik yapilmalidir.” Ilgili, zamaninda ve dogru bilgi
iyi isleyen bir demokrasi i¢in esastir(Gant, J. ve Turner Lee, N., 2011: 36). Tiirkce
literatiirde ve Tiirk kamu mali yonetimi anayasasi olarak kabul edilen 5018 sayili
Kamu Mali Yonetimi ve Kontrol Kanununda hesap verebilirlik ve hesap verme
sorumlulugu es anlamli olarak ve birlikte kullanilmaktadir. Hesap verebilirlik
kavraminin dogas1 geregi cift yonlii bir iliski s6z konusudur. Hesap veren bir kimsenin
veya kurumun bir eylem veya olay i¢in baska - bir kisi veya kuruma(hesap soran) karsi
sorumlu olunmasini, oldugu durumlar s6z konusudur. Hesap verebilirlik, bir kimsenin
veya kurumun hesap veren taraf olarak bir eylem yada olay i¢in bagska bir tarafa, hesap
sorana karsi sorumlu oldugu durumlarda, kisinin/kurumun yaptiklarmi agiklamakla
yiikiimlii olmas1 ve yaptiklarii hakli gosterme, gerekgelendirme ve cevap verme
zorunlulugunu ifade etmektedir(Kiiciikaycan, D., 2020: 23 - 24). Kamu idareleri
kamuoyuna yonelik hazirladigi yillik raporlar ile hesap verme mekanizmalarina
islerlik saglamakta, hesap verme sorumlulugunu yerine getirmektedir. Ancak, hesap
verebilirlik mekanizmasi i¢in bilginin varligi gerekli kosul olmakla birlikte yeterli
kosul degildir. Ayrica mevcut olan bilginin giivenilir, doyurucu nitelikte, anlasilabilir
ve ulagilabilir olmas1 da gerekmektedir. Etkin bir hesap verme mekanizmasi igin
olusturulan raporlarda, roller ve sorumluluklar agik olmali, kapasite ve beklentiler
arasinda denge olmali, performans beklentileri agik olmali ve akiler gézden gecirme
ve diizeltme mekanizmalart olmalidir. Kamu tarafindan olusturulan raporlar,
idarelerinin performansinin dl¢iilmesinde dnemli birer ara¢ gorevi géormektedirler. Be
nedenle raporlar giivenilir olmanin yaninda donemsel siireklilige de sahip
olmalidirlar(Kiiciikaycan, D., 2019: 391 - 392).

3. Hesap verebilirlik ile Seffafik Kavramlarindaki Gelismelerin Tiirkiye’ye
yansimalar1 ve Genel Yonetim Mali Istatistik Raporlar

Devletlerin, ekonomiler igerisinde paylarinin artmasiyla birlikte ekonomik rolleri ve
ekonomilere olan etkileri degismistir. Bu degisimler sonucunda 6zellikle genel kamu
sektorii harcamalarmimn Gayri Safi Yurti¢i Hasila (GSYIH)’ya oran olarak gelismis
iilkelerde % 40’lar1, Tiirkiye gibi bir¢ok gelismekte olan iilkede ise % 30’lar
asmastyla birlikte kamunun dogrudan harcamalarmin yaninda diger miidahale
alanlarinin (diizenleyici islemler, kamu bankalar1 ve sirketleri gibi) varligi da dikkate
alindiginda kamu mali yonetimlerinin yeniden yapilanma siirecine girmesi kaginilmaz
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olmustur. Kamu mali yonetiminde yapilan reformlarla kamuya kaynak tahsislerinin
kurallara baglanmasi, kamu kaynaklar1 kullaniminda denetleme mekanizmalarinin
olusturularak seffaflik ve hesap verilebilirligin saglanmasi temel hedefler olarak
belirlenmistir(Y1lmaz ve Tosun, 2010:7).

3.1. Tiirk Kamu Maliyesinde Yasanan Gelisim

Ulkemizde kamu mali ydnetimi alaninda ¢ikarilan kanunlar kapsaminda biitgenin
tanimina bakacak olursak 1927 yilinda yiirtirliige giren ve 2003 yilina kadar yaklasik
seksen yil uygulamada kalan 1050 sayili Muhasebe-i Umumiye Kanunu biit¢eyi
“devlet daire ve miiesseselerinin yillik gelir ve gider islemlerini gésteren ve bunlarin
ylriitiiliip uygulanmasina izin veren bir kanun” seklinde tanimlamistir (Muhasebe-i
Umumiye Kanunu, 1927, Madde 5). Bu tanimlamaya gore biitce, yiirliitme organina
gelirlerin toplanmasi konusunda yetki, giderlerin yapilmasi konusunda izin veren bir
kanundur. 5018 sayili Kamu Mali Yonetimi ve Kontrol Kanununa gore ise biitce,
“belirli bir donemdeki gelir ve gider tahminleri ile bunlarin uygulanmasina iliskin
hususlar1 gosteren ve usuliine uygun olarak yiiriirliige konulan belge” bigiminde
tanimlanmistir (KMYKK, 2003, Madde 2). 5018 sayili Kamu Mali Yonetimi ve
Kontrol Kanununda amag olarak “... kamu kaynaklarmin etkili, ekonomik ve verimli
bir sekilde elde edilmesi ve kullanilmasini, hesap verebilirligi ve mali saydamligi
saglamak ...” ifade edilmekle birlikte 5018 say1l1 Kanunun ii¢ilincii boliimiinde “Kamu
Kaynaginin Kullanilmasinin Genel Esaslar1” bagligi altinda 7. Maddesinde mali
saydamlik ve 8. maddesinde “hesap verme sorumlulugu” tanimlanmistir. Kanunun 7.
Maddesi ile “Her tiirlii kamu kaynaginin elde edilmesi ve kullanilmasinda denetimin
saglanmas1 amactyla kamuoyu zamaninda bilgilendirilmesi ve Mali saydamligin
saglanmasi icin gerekli diizenlemelerin yapilmasi ve dnlemlerin alinmasindan kamu
idareleri sorumlu olup, bu hususlar Hazine ve Maliye Bakanliginca izlenir”
seklindedir. Ayrica Kanun 8. maddesinde “Her tiirlii kamu kaynaginin elde edilmesi
ve kullanilmasinda gorevli ve yetkili olanlar, kaynaklarin etkili, ekonomik, verimli ve
hukuka uygun olarak elde edilmesinden, kullanilmasindan, muhasebelestirilmesinden,
raporlanmasindan ve kotliye kullanilmamasi igin gerekli dnlemlerin alinmasindan
sorumludur ve yetkili kilinmis mercilere hesap vermek zorundadir.” ifadesine yer
verilmistir KMYKK, 2003).

5018 sayili Kamu Mali Yonetimi ve Kontrol Kanunu ile degisen yonetim anlayislar
ve biitceleme siirecleri dikkate alinarak mali saydamlik, objektiflik, yonetisim,
performans 6l¢iimii ve etkinligi gibi yeni kavramlarin onciiliiglinde biitce hakki, daha
saglam bir zemine oturtulmustur(Goélcek, A. G., 2014: 133). 5018 sayili KMYKK ile
performansa dayali yonetim anlayis1 cercevesinde mali istatistikler, uluslararasi
standartlara uygun olarak biitiinliik, donemsel devamlilik, yontemsel gecerlilik,
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giivenilirlik, kullanighlik ve ulagilabilirlik ilkelerine uygun olarak diizenlenmesi ve bu
istatistiklerin dogruluk, giivenilirlik ve dnceden tespit edilmis standartlara uygunluk
bakimindan Sayistayca denetlenmesi yoluyla mali seffaflik ve hesap verebilirligin
arttirllmasi1 amaclanmaktadir. Ayrica Muhasebe-i Umumiye Kanununda uygulanan
jestiyon (biitge hesaplariin yonetim donemi esasina gore kayitlanmasi esasi) terk
edilerek "Kamu gelir ve giderleri tahakkuk ettirildikleri mali yilin hesaplarinda
gosterilir. Biitce gelirleri tahsil edildigi yil, biitce giderleri ise Odendigi yil
muhasebelestirilir" diizenlenmesi ile tahakkuk esasli muhasebe sistemine gecilmistir.
Zarardan sorumluluk noktasinda da sadece usulsiizliik yapilarak devletin zarara
ugratilmasi hali yerine "gerekli 6zenin gosterilmeyerek" devletin zarara ugratilmasini
kapsayacak sekle doniistiirilmesi de performans esaslhi biitgelemeye katki
yapacaktir(Toprak, D., 2008: 324 - 325).

5018 sayili KMYKK 9. Maddesi ile diizenlenen ve 2008 yilindan itibaren genel
yonetim kapsamindaki kamu idarelerinde uygulanmaya baslayan Performans esasl
biitce sisteminin temel unsurlari; stratejik plan, performans programi ve faaliyet
raporundan olugmaktadir. Sistemin tamamlayict unsuru performans denetimidir.
Performans esash biitceleme ile harcamaci kamu kurumlari, biitgelerini 5 (bes) yillik
stratejik planlarinda belirledikleri misyon, vizyon, stratejik amag ve hedefleri ile {ist
politika belgelerinde belirlenen hedef ve oOnceliklere uyumlu olarak hazirlamakla
yikiimli tutulmuslardir. Kamu kurumlar1 performans programlarinin uygulama
sonuclarint her yil faaliyet raporlar1 ile kamuoyuna duyurmakla yiikiimli
kilinmislardir. Boylece, performans esasl biitgeleme sistemiyle kamu kaynaklari
kullaniminda etkinligin saglanmasinin yaninda kamu mali yonetiminde saydamlik ve
hesap verebilirlik ilkelerini gozetilerek kamu idarelerinde yonetsel sorumlulugu 6ne
cikaran ve kaynak kullaniminda sonu¢ ve c¢iktilara 6nem veren bir biitgeleme ve
raporlama mekanizmasi olusturulmasi hedeflenmistir(Kiiclikaycan, D., 2020: 29).

5018 KMYKK ile ¢ok yilli biitceleme sistemi uygulanmaya gegirilmistir. Cok yill
biitceleme sistemi Oncelikle makroekonomik yapiya uygun olarak ayrilmis
kaynaklarin yukaridan asagiya dogru tahmin edilmesini gerektirmektedir. Ardindan,
uygulanilmasi planlanan faaliyet ve projelerin maliyetleri asagidan yukariya dogru
tahmin edilmektedir. Son olarak ise, toplam kaynaklar ile s6z konusu maliyetler
karsilagtirilarak karar alimmakta ve projeler hayata gegirilmektedir. Cok yilli
biitceleme sisteminde blit¢enin yillik uygulanma ilkesi devam etmekle birlikte
biitcenin devlete orta ve uzun vadeli hedef ve politikalar belirleme ve uygulama imkani
vermesi orta ve uzun vadede biitce sonuglar itibariyle yiiksek kamu yarar1 ve mali
disiplinin saglanmasinda faydali olmaktadir. Ciinkii ¢ok yilli biit¢e sistemi ile
hiikiimetlerin belirledigi politika ve hedefler ile kamusal mal ve hizmet sunmak i¢in
kendilerine kaynak ayrilan harcamact kuruluslarinin harcama oncelikleri arasindaki
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daha giiclii bir bag kurulmakta ve bdylece kamu harcamalarinda devamlilik,
dinamiklik ve kaynak tahsisinde etkinlik saglanabilmektedir. Sonugta, harcama
oncelikleri ile biitgeleme arasinda siki bir bag kurulmasi ile plan- biitce iligkisinde
rasyonalitenin ~ saglanmast  ve  biitcenin  Ongoériilebilirliginin  artirilmast
saglanabilmektedir. Ayrica, blitce disinda kalan ve biitceye etki eden faaliyetlerin
sonuclarinin biitge ile iliskilendirilmesi de ekonomide karar vericilerin hiikiimetin orta
vadeli yaklasimlarina ve gelecege yonelik kararlarina daha giivenli yaklagabilmelerine

katk1 yapmaktadir(Akbal, A., 2022: 141 - 143).

5018 sayili KMYKK ile birlikte kamuda kaynaklarin stratejik hedefler dogrultusunda
tahsis ilkesinin 6n plana ¢ikaran yeni kamu mali yonetimi anlayisi, kamudaki karar
alma siireclerinin isleyis ve niteligi ile birlikte ihtiya¢ duyulan bilgi ve verileri
degistirerek kamuya iliskin mali ve mali olmayan bilgilerin birlestirilerek biitiin
halinde yorumlanmasi ihtiyacina neden olmustur. Giiniimiizde, kamu mali yonetimi ve
kontrol sistemlerinin etkin isleyisi, yonetimde basariya ulasilmasi ve verimliligin
saglanmasi i¢in 1y1 isleyen bir mali yonetim sisteminin varligi zorunlu hale gelmistir.
Bagka bir ifade ile kamu biitcelerinin  hazirlanmasi, uygulanmasi,
muhasebelestirilmesi, raporlanmasi ve mali kontrolii icin belirlenmis ilkeler
cergevesinde isleyen idari bir kapasite ve mali sistemin varlig1 gerekmektedir. Bilgi ve
iletisim teknolojilerindeki gelismeler, ozellikle son ¢eyrek yiizyilda, diinyada ve
iilkemizde, mali yonetim siireglerinde farkli otomasyon sistemlerinin gelistirilerek
kullanilmigtir. S6z konusu sistemler, biitge hazirlik agsamasindan baglayarak, biitce
islemlerinin, tahakkuk, harcama, muhasebe, raporlama ve kesin hesaba kadar uzanan
tiim asamalarinin izlenmesi, yonetilmesi ve denetime hazir hale getirilmesi amaci ile
kullanilmakta; mali politikalarin belirlenmesi ve uygulanmasi sirasinda Onemli
fonksiyonlart yerine getirmektedir. Fakat kamu kurumlari, sunduklari hizmetlerin
farkliliklarina ve farkli organizasyon yapilarina uygun olarak, kendi is siireglerine
yonelik otomasyon sistemlerini gelistirmislerdir. Ancak bu durum, kamuda kaynak
israfina yol agmanin yaninda verilerde tutarsizliga ve kontrol agisindan risklere neden
olmaktadir. Bu nedenle 5018 sayili KMYKK temel prensiplerinin islerligi icin kamu
kurumlariin yetki ve gorev tanimlar igerisinde islettikleri bilisim sistemlerinin,
birlikte calisabilirlik prensipleri dogrultusunda birbirleri ile entegre edilmesi geregi
2017 yilinda “Biitiinlesik Kamu Mali Yonetim Bilisim Sistemi Politika Belgesi Ve
Eylem Plan1 (2017-2020)” ile karsilanmaya c¢alisilmistir. BKMYBS ile sistemler arasi
entegrasyon, mali veya mali olmayan(¢alisan sayisi, performans ve program bilgileri
...) verilerin sisteme ilk girisinden giivenli bir sekilde saklanmasi, farkli fonksiyonlara
iligkin modiiller arasinda paylasilmasi ve i¢ kontrol bilesenleri sayesinde mali denetim
stirecinin desteklenmesi gibi fonksiyonlarla hiikiimet programlari, kalkinma planlar
ve stratejik planlar ile belirlenen politika ve hedefler dogrultusunda kamu
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kaynaklarmin etkili, ekonomik ve verimli bir sekilde elde edilmesi ve kullanilmasinin
saglanmas1 hedeflenmistir(Hazine ve Maliye Bakanlig1, 2017). Kamu hizmetlerinde
dijitallesme, gelisen bilgi iletisim teknolojilerinden faydalanma acisindan 6nemli bir
uygulama olan Biitlinlesik Kamu Mali Yonetim Bilisim Sistemi (BKMYBS), kamu
hizmetlerinin hizli, saglikli ve kesintisiz bir sekilde devam ettirebilmesini olanak
saglayan bir alt yap1 olmasinin yaninda bilgiye erisim agisindan da mali seffafliga katki
sunmaktadir.

5018 sayih KMYKK ile performans esashi biitceleme, biitgenin analitik
siiflandirmasi, tahakkuk esasli muhasebe sistemi, i¢ kontrol ve denetim, stratejik
plan, faaliyet raporu, performans programi, mali istatistikler ve kesin hesap kanunu
diizenlemeleri mali seffafligin saglanmasi, giiclendirilmesi ve stirdiiriilebilir bir yapiya
kavusturulmasinda 6nemli olmakla birlikte biitcelerin hazirlik, goriisme ve onay,
uygulama ve denetim siireclerinin kamuoyuna agik, ulasilabilir, dogru ve ekonomik -
mali analiz yapilmasina olanak verecek diizeyde olmasi 6nemlidir. Biitgelerin sayilan
ozelliklerinin uygulamadaki durumlarini anlamak agisindan IMF, OECD ve IBP gibi
uluslararas1 kuruluslarin yayinladiklar1 veriler aydinlaticidir. Uluslararas1 Biitge
Ortaklig1 (International Budget Partnership-IBP) kurumu, 2006 yilinda yayimlamaya
basladig1 ve her 2 (iki) yilda bir yayimlamaya devam ettigi acik biitce endeksi(open
budget index) 2021 yili itibariyla 120 iilkeyi kapsar hale gelmistir. Uluslararasi
karsilagtirmalar yapmak agisindan faydali olan indeks iilke biitcelerinin daha seffaf
olmasina katki sunmak amaciyla olusturulmaktadir. Endeks, biitce siireglerine iliskin
bilginin ulagilabilirligi ile ilgili olusturulmakta ve 0’ la 100 aras1 puanlamaya sahiptir.
Endeks degeri; 0-20 arasinda kit ya da higbir bilginin olmadigini, 21- 40 aras1 minimal
bilginin oldugunu, 41-60 aras1 sinirli bilginin oldugunu, 61-80 aras1 6nemli diizeyde
bilginin varligin1 ve 81-100 aras1 ise yogun bilginin varligini ifade etmektedir(Avci,
M., 2020: 367).

Tablo.1. Tiirkiye Acik Biitce Endeks (OBI) Degerleri

Endeks Y1ili Endeks Degeri Degisim (%) Siralama/ Orneklem

Toplam Ulke Ortalama
2006 42 - 36/59 47
2008 43 2,38 38/77 43
2010 57 32,56 29/91 44
2012 50 -12,28 42/98 45
2015 44 -12,00 58/101 45
2017 58 31,82 32/112 42
2019 51 -12,07 46/115 45
2021 55 7,84 45/120 45

Kaynak: Avci, M., 2020: 367, IBP - Open Budget Survey 2021: 58
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Tablo incelendiginde Tiirkiye agik biitce endeksi skorlart tiim donemlerde endeks
degerinin sinirli bilgi paylagimini temsil eden 41-60 degerleri arasinda yer aldigi
goriilmekle birlikte 2006, 2008 ve 2015 yillart haricinde Tiirkiye’nin skoru 6rneklem
ortalamasinin iizerindedir. 2010 ve 2017 yillarinda bir 6nceki donemlere gore yiiksek
ve olumlu bir gelisme goriilmekle birlikte takip eden donemlerde tekrar diisiisler s6z
konusu olmustur. 2010 yilindaki artis 2008 yilindan itibaren uygulanmaya baslayan
performans esaslt biitcelemeden, 2017 yilindaki artis ise 2017 yilinda uygulanmaya
baslayan Biitlinlesik Kamu Mali Yonetim Bilisim Sistemi Eylem Plani ile yeni devlet
muhasebe sistemine gegis, vatandasin biitgesi uygulamasi ve Genel Yonetim Sektorii
Mali Istatistik Analiz Raporlarindan kaynaklandig: degerlendirilmektedir.

3.2. Genel Yonetim Sektorii Mali Istatistik Analiz Raporlar

Kamu mali istatistik tablolar1 analizi, kamuoyuna kamu ekonomisi hakkinda bilgi
verme ve kamu yoneticilerine yol gosterme misyonlariyla mali seffaflik ve hesap
verebilirlik araci olarak 24/02/2018 tarihli Resmi Gazetede yayimlanmis ve 2018 yil1
basindan gegerli olmak iizere yiiriirliige girmistir. Mali Istatistik Analiz Raporu, Devlet
Mali Istatistikleri Kilavuzu 2014 (Government Finance Statistics Manual 2014 —
GFSM 2014) referans kabul edilerek hazirlanmistir. Hazirlanis amaci, kamu
idarelerince gergeklestirilen kayitlarin, uluslarast kabul géren mali istatistik
kriterlerine bagh kalinarak analiz edilip kamuoyuyla paylasilmasi sayesinde;

e Mali seffaflik ve hesap verebilirlik ilkelerine uygun olarak kamuoyunun kamu
yonetimi konusunda bilgi sahibi olmasin1 ve bu iiretilen bilgilerden
vatandaglarin istifade etmesine yardime1 olmak,

e Kamu karar alicilarina kamunun mevcut mali potansiyelini ve bu potansiyelin
gecmisten bugiine gelisimine iliskin faydal bilgiler tiretmek,

e Kamu mali denetimine yonelik gilivenilir veri saglamak

e Kamu mali yonetiminde ortaya ¢ikmasi olasi problemlerin dnceden tespitinde
ve gerekli onlemlerin alinmasinda faydali olmak

o Kiiresel ekonomik birimlere(yatirimcilar ve uluslarast kurumlar) kamu
maliyesinin durumuna iliskin anlamli bilgiler sunmak

Amaglarina ulasilmasi hedeflenmektedir. Mali istatistik analiz raporlarinin 6nemi
kamu ekonomisinde karar alma siireclerinin saglikli islemesi ve belirlenecek
politikalarda basariya ulagilmasi ve var olan hatalarin giderilmesi sadece ekonomik
faaliyetlerinin  ge¢misi, bugiinii ve gelecege yonelik gelisim evrelerinin
raporlanmastyla degil ilgili raporlarin saglikli analizlerinin yapilabilmesi ile miimkiin
olacaktir. Bu amaglara yonelik genel yonetim sektoriinii kapsayacak sekilde
olusturulan bilgi ve raporlarin, raporlara iliskin yili takip eden Temmuz ay1 sonuna
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kadar kamuoyuyla paylasilacagi Mali Istatistik Y6netmeliginin 25 inci maddesinde
diizenlenmistir(Hazine ve Maliye Bakanligi, 2017/18/19/20/21: 1 - 5).

Hazine ve Maliye Bakanligi, yonetmelikte Temmuz Ay1 sonuna kadar paylasacagi
diizenlenen Genel Y&netim Sektorii Mali Istatistik Analiz Raporlarini Temmuz ay1
sonrasinda(2019, 2020 ve 2021 i¢in Agustos Ay1, 2017 ve 2018 yillar1 igin Eyliil Ay1)
yaymlamistir. Genel Yonetim Sektdrii Mali Istatistik Analiz Raporlarinda, ulusal
ekonomi igerisinde kamu ekonomisinin kapsamu belirtildikten sonra Genel Yonetim,
Merkezi Yonetim, Mahalli Idareler ve Sosyal Giivenlik Kurumlar1 olarak tasnif
edilmektedir. Bu tasnifin dayanagi 5018 sayilt KMYKK 52. Maddesi ile “Bu Kanunda
yer alan genel yonetim kapsamindaki kamu idareleri tanimina baglh kalmaksizin; mali
istatistiklerin derlenmesi amaciyla, uluslararasi smiflandirmalara uygun olarak,
Tiirkiye Cumhuriyet Merkez Bankas: ve Tiirkiye Istatistik Kurumunun da gériisiinii
almak suretiyle, ayrica genel yonetim sektoriiadiyla bir kapsam belirlemeye ve bu
kapsamdaki kamu idarelerinin mali verilerini almaya Hazine ve Maliye Bakanlig
yetkilidir.” Seklinde diizenlenmistir(KMYKK, 2003). Raporlarda, ihtiyaca uygunluk
ve kullanislilik ilkeleri ¢er¢evesinde Faaliyet Tablosu, Gelir Tablosu, Gider Tablosu,
Varlik ve Yiikiimliiliiklerdeki Islemler Tablosu, Varlik ve Yiikiimliiliiklerdeki Toplam
Diger Ekonomik Akislar Tablosu, Harcamalarin Fonksiyonel Siniflandirilmasi
Tablosu, Mali Durum Tablosu ve Nakit Kaynak ve Kullanimlar1 Tablosuna yer
almaktadir.

Genel Yonetim Mali Istatistik Analizleri, faaliyet tablosunun analizi ile baslamaktadir.
Tabloda bulunan bilgilerin analizi ile genel yonetim gelir, gider ve harcamalarinin
sektorel (blitge i¢ci kurumlar, biitge dist kurumlar, SGK ve mahalli idareler) yillik
dagilim grafikleri, sektdrel mali olmayan varlik yatirimlari ile faaliyet dengeleri(briit-
net-faiz dis1) ve net bor¢lanma/borg verme geregi bilgileri yer almaktadir. Raporun ve
analizlerin varlig1 mali seffaflik ve hesap verebilirlige katki verici olmakla birlikte
yillara iliskin degisimin nasil olduguna iliskin bir ¢ikarim yapilarak gorsellestirilmesi
vatandaslarin kamu ekonomik gelisimi gérmesi agisindan olumlu olacaktir. Ayrica,
ilgili biiytliklikler sadece Tiirk Lirasi olarak verilmektedir. Vatandaslarin ilgili
biiyiikliikleri daha net anlamasi agisindan Onceki yillarla ve diger iilkelerle
karsilastirmaya firsat verici bir biiyiikliikle, rnegin yillik GSYIH igerisinde pay: ile
de diizenlenmesi gelisimin daha rahat takip edilebilmesine firsat verecektir.

Genel Yonetim Mali Istatistik Analizlerinde ikinci olarak Gelir Tablosunun, ii¢iincii
sirada Gider Tablosunun analizleri gergeklestirilmistir. Ardindan sirasiyla, Varlik Ve
Yiikiimliiliiklerdeki Islemler Tablosunun Mali Analizi, Varlik Ve Yiikiimliiliiklerdeki
Toplam Diger Ekonomik Akislar Tablosunun Mali Analizi ve Kamu Harcamalarinin
Fonksiyonel Siniflandirilmasi Tablosunun Mali Analizi yapilmaktadir. Genel olarak
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kamu gelirleri analizleri, kamu giderleri analizleri detayli bir sekilde
gerceklestirilmekle birlikte biit¢e yillarmmin birbirleri ile kiyaslamalarin yapilarak
gelisimin ne yonde oldugu bilgisinin olmamasi bu bilgiye ulagmak isteyen
vatandaslarin ~ kendilerinin  raporlarin  tamamini  analize tabi tutmalarimi
gerektirmektedir ki normal bir vatandas acgisindan yapilmasi giic olacagi agiktir. Bu
nedenle raporlarin birbirleri ile baglantisinin kurulmasi mali seffaflik ve hesap
verebilirlik a¢ilarindan olumlu olacaktir. Ayrica ilgili gelir ve giderlerin milli gelire
oranlanmasi da vatandaslar icin aydinlatict olacaktir. Bununla birlikte raporun
olusturulmasi esnasinda genel yonetim giderleri tablosu ile kamu harcamalarinin
fonksiyonel siniflandirilmasi tablolarinin birbirlerini takip ederek diizenlenmesi
vatandaslarin, kamu hizmetleri ile kamu giderleri arasindaki iligskiyi kurmalarinda
faydali olacaktir. Kamu Harcamalarin Fonksiyonel Siniflandirilmasi Tablosu,
kamunun belirli bir hizmeti ger¢eklestirmek amaciyla yaptigi harcamalari ve o hizmete
yonelik politikalarinin  takip edilmesine, uluslararas1 diizeyde {ilkeler arasi
karsilagtirma yapilmasina firsat vermektedir. Boylece kamu hizmetlerinin biitiin olarak
maliyetlerini goérmek, hizmetler ve maliyetleri acisindan karsilastirmalar yapmak
yoluyla hizmetlerin daha verimli olmasina, harcamalarda etkinligin saglanmasina da
hizmet etmektedir. Bu sebeplerden Genel Y&netim Mali Istatistik Analizleri
Raporunda kamu harcamalarinin fonksiyonel siniflandirilmasi ve analizlerinin
topluma sunulmasi olduk¢a 6nemlidir. Fakat gelisim siireci ve cari yil igerisinde ki
gercek biylkliigliniin vatandaglarca rahatca goézlemlenebilmesi agisindan raporun
geneline yapilan elestiriler(yillar arasi iliskinin kurulmamasi ve ilgili biiyiikliiklerin
kiyaslanama yoluyla anlasilmasina katki saglayacak GSYIH icindeki pay gibi bir
degiskene yer verilmemesi) bu analiz i¢inde gecerlidir.

Genel Yonetim Mali Istatistik Analizleri Raporu, kamu sektoriiniin alt sektorler
itibartyla edinmis oldugu varliklar ile yikiimliliiklerin belirli bir andaki stok
degerlerini gosteren, mali olmayan varliklar, mali varliklar, yiikiimliiliikkler ve 6z
kaynaklarin toplamindan olusan Mali Durum Tablosunun Mali Analizi ile kamu
kesiminin faaliyetlerden saglanan nakit akislari, mali olmayan varliklardaki
islemlerden kaynaklanan nakit akiglart ile mali varlik ve yikiimliiliklerdeki
islemlerden kaynaklanan nakit akislarinin bir araya getirilmesi sonucu olusturulan
Nakit Kaynak Ve Kullanimlar1 Tablosunun Mali Analizi yapilarak sonlanmaktadir.
Nakit kaynak ve kullanimlar1 tablosu, nakit ve benzeri varliklarin giris ve ¢ikislarini
takip ederek likiditede meydana gelen degisimleri gostermektedir. Her iki analizin
varlig1 kamuda mali seffaflik ve hesap verebilirlige olumlu katkilar sunmaktadir. Fakat
geemis yillardan bagimsiz analiz edilmeleri eksikliklerini olusturmaktadir.
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4. Sonuc¢

Sanayi devrimi ile birlikte baslayan ekonomik ve sosyal doniisim 21. YY °‘da
hizlanarak devam etmistir. 21. YY basindan itibaren devletlerin ekonomiler igerisinde
paylarinin artmasi kamu ekonomik faaliyetlerinin ekonomilere olan etkilerinin
artmasina neden olarak devletlerin {istlendigi gorevlerin tartigilmasina, piyasalara
dogrudan miidahale etme yerine, diizenleyici ve denetleyici olma roliine biirlinerek
piyasalarin isleyisini 6zel sektore birakmalari yoniinde anlayisin yayginlagmasina,
hakim anlayis olarak kabuliine neden olmustur. Diger yandan gelisen bilgi ve iletisim
teknolojilerinin de etkisi ile uluslararasi ve ulus i¢i etkilesimler toplumsal hayatta
sosyal ve ekonomik doniisiimleri ivmelendirmis ve bdylece kamu yonetiminde yeni
yaklasimlarin kabuliine zemin hazirlanmistir. Ozellikle 1980 °li y1llardan itibaren artan
kiiresellesme ve piyasalarda liberallesme ile birlikte devletlerin uluslararasi ekonomik
entegrasyonuna yonelik politikalar1 6ne ¢ikarip uygulamaya almalarina neden olarak
uluslararas1 sermayenin lilkeye girisini onleyecek yiiksek oranli sermaye vergilerinin
yerini sermayeye yonelik daha diisiik oranli vergiler almistir. Vergiler, kamu
hizmetlerinin temel finansmanini olusturmaktadir. Bu yoniiyle vatandaslardan
toplanan vergilerin nereye ve nasil harcandiginin hesabinin verilmesi kamu mali
yonetimi i¢in her donem Onemli olmakla birlikte glinlimiizde demokratik yonetim
anlayisinda gelismelerden dolayr daha da onemli bir hale gelmistir. Hiikiimetlerin
yonetimde siireklilik kazana bilmesi i¢in kamu mali yonetiminde etkinligi saglamasi
ve kaynak kullaniminda israf ve yanlis politika uygulamalarinin olmadigina halki ikna
etmesi zorunluluk olmakla birlikte mali seffaflik ve hem de hesap verebilirlik
acisindan da gerekliliktir. Bu yoniiyle, biit¢eler, kamu politikalar karar vericileri olan
secilmislere belirli bir donem i¢in ydnetme erkininin, kaynak tahsis ve kaynak
kullanim yetkisinin vatandaslar tarafindan devrini iceren asil-vekil iliskisini
somutlagtiran bir mekanizma olmanin Otesinde anlam ifade etmektedir.
Demokrasilerin saglikli islemesi siyasal erk sahiplerince kullanilacak olan biitge hakki
ile kaynaklarin toplumun ihtiya¢ dnceliklerine duyarli ve mali disiplin altinda etkinlik,
verimlilik ve ekonomiklik kurallarina bagli olmakla birlikte mali saydamlik ile hesap
verebilirlik meselelerinin ¢oziime kavusturulmasina da baglidir. Giiniimiizde kamu
ekonomik anlayis1 ile birlikte biitgenin islevi ve kamu muhasebe sistemlerinden
beklentilerde degisimler, devletlerin bu degisimlere uyum saglamalarina neden
olmustur. Tirkiye’de bu degisim 5018 sayih KMYKK ¢ercevesinde
gerceklestirilmektedir. Performans esasli yonetim anlayisi, tahakkuk esaslt muhasebe
sistemi ile devlet muhasebe standartlarinda gelisimin yaninda kamu mali istatistik
tablolarinin analizi, mali seffaflik ve hesap verebilirlik ilkelerinin varligi kamu
yoneticilerinin goérev ve sorumluklarinin artmasmma neden olmustur. Kamu
yonetiminin saglikli politika gelistirilmesi, kaynak dagiliminda etkinligin saglanmasi
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ve karar alma mekanizmalariin giivenilir sekilde islemesi, ancak devlet ekonomisinin
gecmisini, mevcut durumunu, gelisim evrelerini gosteren ve gelecege iliskin
tahminlerde bulunulmasina katki saglayan bilgilerle miimkiin olacaktir. Genel
Yonetim Mali Istatistik Analizleri Raporu ile kamu mali tablolar1 analiz edilerek
sayillan  Ozelliklerde  bilgiye ulasilmak amaglanmaktadir. Genel olarak
degerlendirildiginde Tiirk kamu mali yonetiminin gelisimi 6nemli 6l¢lide olumlu bir
yol izlemektedir. Ancak yapilan uygulamalarin halka duyurulmasi noktasinda
eksiklikler s6z konusudur. Ayrica olusturulan raporlarin kamuda yasanana ekonomik
gelisim siirecini takibi kolaylastirma adina birbirleri sirali ve karsilagtirllmali hale
getirilmesi faydali olacaktir. Bununla birlikte iiretilen raporlarda kamunun toplam
ekonomi igerisinde biiyilikliigiiniin de yer almasi verilen bilgilerin anlagsilabilir
olmasma katki edecedi degerlendirilmektedir. Sonucta iyi bir yonetisim, kamu
kaynaklarinin rasyonel tahsisi ve etkin kullaniminin yaninda birlikte siyasi otoritelerce
gergeklestirilen kamusal tercihler ile birlikte ortaya c¢ikan mali ylikiimliliklerin
vatandaslara dogru, giivenilir, zamaninda ve seffaf bir sekilde iletilmesi ile miimkiin
olacaktir.
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Abstract: Fluctuations in food prices continue during and after the 2008 food crisis. This
fluctuation in prices can be caused by supply and demand imbalance, population growth,
economic growth, drought, global warming, etc. reasons explained. In addition to these,
increases in crude oil prices, which have a large share in the production phase of agricultural
products, are also among the reasons for the rise in food prices. Recently, some agricultural
products have been used to obtain energy. This situation increases the demand for
agricultural products, so the price of agricultural products increases. In this study, the
sensitivity of sunflower, wheat, corn and soybean prices to the fluctuations in oil prices,
which are the subject of biofuel production and which are needed in the production
processes, were investigated. According to the results obtained, no causality was found from
oil prices to agricultural products. On the other hand, a causal relationship from sunflower
and soybean prices to oil has been determined.

Keywords: Agricultural products, oil, Toda-Yamamoto causality.

Ozet: 2008 gida krizi ve sonrasinda gida fiyatlarindaki dalgalanmalar devam etmektedir.
Fiyatlardaki bu dalgalanma arz ve talep dengesizligi, niifus artisi, ekonomik biiyiime, kuraklik,
kiiresel 1sinma vb. nedenlerle acgiklanmaktadir. Bunlara ek olarak tarimsal tiriinlerin tiretim
asamasinda biiylik paya sahip olan ham petrol fiyatlarindaki artislar da gida fiyatlarindaki
yiikselisin nedenleri arasinda goriilmektedir. Son donemlerde enerji elde etmek amacli olarak
da bazi tarimsal tirtinler kullanilmaya baglanmistir. Bu durum tarimsal iiriinlere olan talebi
artirmakta dolayisiyla tarimsal iirlinlerin fiyati da yiikselmektedir. Bu c¢alismada Biyoyakit
iiretimine konu olan ve iiretim siireclerinde petrolden elde edilen iiriinlere gereksinim duyulan
aycicegi, bugday, misir ve soya fiyatlarinin petrol fiyatlarindaki dalgalanmalara olan
duyarhiliklar aragtirilmistir. Elde edilen sonuglara gore petrol fiyatlarindan tarimsal {irlinlere
dogru bir nedensellik bulunamamaistir. Buna karsin ay¢icegi ve soya fiyatlarindan petrole dogru
nedensellik iliskisi tespit edilmistir.

Anahtar kelimeler: Tarim iiriinleri, petrol, Toda-Yamamoto nedensellik
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Giris

2000 sonrasinda gida fiyatlarinda 6nemli bir yiikselis baslamis ve 2008 gida krizi olusmustur.
Giiniimiizde halen gida fiyatlarindaki artis devam etmektedir. Gida fiyatlarindaki artisin arz ve
talep dengesizliklerinden olustugu belirtilmektedir. Talep ve arzi1 dengesizliklere siiriikleyen
nedenler ise niifus artis1, hizli ekonomik biiylime, kuraklik, kiiresel 1sinma, tarimsal {iriin arzinin
azalmasi, tarim {riinlerinin stok miktarinin azalmasi, dis ticarette asir1 korumaci politikalar ve
yliksek siibvansiyonlar olarak siralanmaktadir (Giirliik ve Turan, 2008: 63).

Bunlara ek olarak tarimsal iirtinlerin iiretim asamasinda biiyiik paya sahip olan ham petrol
fiyatlarindaki artislar da gida fiyatlarindaki ytikselisi etkilemektedir. Hatta petrol fiyatlarindaki
volalitenin en cok tarimsal triinleri etkiledigi belirtilmektedir. Nitekim 2008 gida krizi
doneminde petrol fiyatlarindaki artis ile gida iiriinlerindeki artis ortak hareket etmistir. Bu
nedenle iki emtia arasindaki olas1 aktarim mekanizmasi arastirmalarin odagina alinmistir. Petrol
fiyatlarindaki artigin tarimsal {riinlere aktarilmasi iki yolla ger¢eklesmektedir (Nazlioglu ve
Soytas, 2012: 1098). ilki benzin, mazot, tasima ve giibre gibi tarimsal iiretim asamasinda
kullanilan girdilerin fiyatlarini arttirarak maliyetleri yiikseltmesi seklinde olmaktadir. Uretim
maliyetleri artan {reticiler bu artis1 dogrudan gida iirlinlerini fiyatlarima yansitmaktadirlar.
Ikincisi ise ham petroliin déviz iizerinden alinip satilmasi nedeniyle olusan dolayli etkidir.
Kurlardaki yiikselis 6zellikle petrolii ithal eden iilkelerde petrol fiyatlarina yansiyarak doviz
kuru lizerinden temel gida {riinlerinin fiyatlarina yansimaktadir.

Diinyada tarimsal iiretim sadece gida amacli degil enerji elde etmek amaghida iiretilmektedir.
Son donemlerde yenilenebilir enerji kaynaklarina olan talebin artmasi da tarimsal iirlin
fiyatlarinda baz1 degisikliklere yol agmistir. Bunun nedeni yenilenebilir ve kolay tretimi
saglanan biyoyakit iiretiminin giderek artmasidir. Alternatif kaynaklarin en basinda
Biyoyakitlar gelmektedir. Biyoyakitlar ¢cevreye zarar vermeyen biyokdkenli {iriinlerdir. Bu
tirtinler fotosentez kaynakli olup, bitkilerin depoladigi biyolojik karbondan, biyoteknoloji ile
tiretilen yesil tiriinlerdir (horuz vd. 2015:70). Biyoyakit iiretiminde misir, arpa, bugday, kolza,
saman, sorgum, piring, patates, ¢avdar, seker pancari, seker kamisi, tatli sorgum ve tiitiin gibi
bitkiler kullanilmaktadir. Her iilke kendi ekolojik sartlarina ve potansiyeline uygun olan
bitkiden biyoyakit elde etmektedir. Biyoyakita olan talep arttikca bu tarimsal {iriinlere ola
talepte artmakta dolayisiyla tarimsal iiriinlerin fiyat1 da yiikselmektedir.

Birincil mahsullerin toplam iiretimi 2000 ile 2019 arasinda yiizde 53 artarak 2019'da 9,4 milyar
ton seviyesine ulagmistir. Bu hasat 2000y1lindakinden 3,2 milyar ton daha fazlasidir. 2019'da
kiiresel mustur. Birincil mahsul iiretiminin yarisim1 sadece dort ayr1 mahsul olusturmustur.
Bunlar seker kamigi (1,9 milyar ton ile toplamin yiizde 21'1), misir (yiizde 12, 1,1 milyar tonla),
piring (yiizde 8, 0,8 milyar tonla) ve bugday (yiizde 8, 0,8 milyar tonla) dir (FAO statistik,
2021:10).

Bu c¢aligmanin amaci se¢ilmis tarim iiriinleri ile ham petrol fiyatlar1 arasindaki etkilesimi
arastirmaktir. Bu amagla biyoyakit iiretiminde de kullanilan en temel tarimsal iiriinler secilerek
ham petrol fiyatlar1 ile aralarindaki iligki 2000 yili sonrasi zaman serileri kullanilarak
modellenmistir. Farkli iilke ya da iilke gruplar1 alinarak ve farkli tarim {irtinleri kullanilarak
benzer calismalar yapilmistir. Bu calismanin digerlerinden farki secgilen tarim {iriinlerinin,
zaman boyutunun ve metodun farkli olmasi ile kapsaminin kiiresel boyutta olmasidir.

1. Literatiir Arastirmasi

Enerji ve gida kiiresel boyutta insan yasami i¢in ¢ok 6nemli bir yere sahip oldugu i¢in bu
konuda siklikla arastirmalar yapilmaktadir. Bu alanda yapilan ¢alismalar en genel sekliyle
enerji ve gida liriinleri arasindaki iligskiyi (Gokge, 2021; Algan vd. 2021; Giing6r ve Erer, 2022)
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yansitabilmektedir. Bununla birlikte bu alanda daha da 6zele inilerek petrol ve bazi tarimsal
iriinler arasindaki iliskiyi de inceleyen ¢aligmalar mevcuttur. Bu ¢aligmalarin bazilar1 asagida
tanimlanmaistir.

Urak vd. (2018) Tiirkiye’deki arpa ve bugday fiyatlarinin benzin ve doviz kuru ile olan iligkisini
VAR, Asimetrik BEKK — GARCH yontemlerini kullanarak incelemislerdir. Calismada
piyasalar arasi istikrarsizlik yayilimi oldugunu ve bunun sektorlerin hacimlerine bagl olarak
degistigi belirtilmektedir. Buna ek olarak benzin piyasasinda olusan istikrarsizliklarin bugday
ve doviz kuru piyasasi iizerinde kalici belirsizliklere yol agtigi belirtilmektedir. Piyasalarin kisa
donem haberlerden ziyade uzun dénemli haberlerden etkilendigi de ¢calismada belirtilmektedir.

Gilingor ve Eren (2022) petrol fiyatlarinda olusa pozitif bir soka gida enflasyonu covid-19
doneminde pozitif bir tepki vermistir. 2021 yili sonrasinda goriilen petrol fiyat artiglarinin
Tiirkiye’nin gida enflasyonu tlizerinde artislara neden oldugu belirtilmektedir.

Gillii Altun (2021) Ham petrol fiyatlarinin ay¢icegi, bugday, misir, pamuk ve soyadan olusan
tarimsal irlin fiyatlar ile olan iliskisi doviz kuru da dikkate alinarak incelenmistir. Toda-
Yamamoto, Diks-Panchenko ve Diks-Wolski yontemleri ile 1994:01-2016:12 doénemi aylik
verileri kullanilan caligmada petrol fiyatlariin aygicegi fiyatlar1 lizerinde dogrudan ve
dogrusal, bugday ve misir fiyatlar1 lizerinde déviz kuru iizerinden ve dogrusal olmayan
etkilerinin oldugu sonucuna ulagmislardir.

Cinar ve Yilmaz (2015) mazot fiyatlarinin misir, piring ve bugday fiyatlari izerindeki etkilerini
2003-2016 yillar1 arasinda VAR model kurarak arastirmiglardir. Mazot fiyat soklarinin segili
tarim Uriinleri iizerinde ilk dort ay pozitif etkide bulundugu ve sonraki aylarda da kalic1 oldugu
sonucuna ulagmisglardir.

Nazlioglu ve Soytas (2012) petrol fiyatlarinin tarimsal emtialar {izerindeki etkisini incelemek
icin 24 adet tarimsal {iriine panel es biitiinlesme ve nedensellik analizleri uygulamigslardir.
Diinya petrol fiyatlarindan diinya tarimsal emtia fiyatlarina dogru aktarim mekanizmasinin
oldugunu savunmaktadirlar. Caligmaya gore Petrol fiyatlarindaki artig, kiiresel olarak
biitlinlesmis pazarlarda yerel tarimsal emtia fiyatlarini artiracaktir.

Yu vd. (2006) Soya fasulyesi, aygigegi, kolza tohumu ve palmiye yaglari dahil olmak iizere
dort ana ticareti yapilan yemeklik yag fiyatlari ile ham petrol fiyatlar1 arasindaki iliski zaman
serisi testleri uygulanmistir. Seriler arasinda uzun doénemli bir esbiitiinlesme iliskisi
bulunmustur.

Baffes (2007), ham petrol fiyatlarinin 1960-2005 dénemi i¢in uluslararasi ticareti yapilan 35
birincil emtia fiyatlar1 lizerindeki etkisini incelemektedir. Ham petrol fiyati1 degisikliklerinin
genel enerji dis1 emtia endeksine gegisinin 0,16 oldugu vurgulanmaktadir. Petrol fiyatlarinin en
yuksek gecis orani 0,33 ile giibre, tarim tirlinleri i¢in 0,17 ve metaller i¢in 0,11 olarak tespit
edilmistir. Kiymetli metal fiyatlar1 da ham petrol fiyatina giiclii bir tepki verdigi ¢aligmada
belirtilmektedir.

2. Ekonometrik Analiz

Bu calismada Biyoyakit liretimine konu olan ve {iretim siireglerinde petrolden elde edilen
tiriinlere gereksinim duyulan aycicegi, bugday, misir ve soya fiyatlarinin petrol fiyatlarindaki
dalgalanmalara olan duyarliliklar arastirilacaktir. Tiim seriler Word Bank Commodity Price
Data (The Pink Sheet) sitesinden temin edilmistir. Degiskenlerin oncelikle logaritmasi
alimmustir.
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Tablo 1: Tammlayici Istatistikler

Petrol Soya Misir Bugday Aycicegi
Ortalama 4.171922 5.995456 5.111092 | 5.319637 | 6.766441
Max. 4.896892 6.527987 5.808302 | 6.039326 | 7.623153
Min. 3.150169 5.438079 4.540579 | 4.834693 | 6.297109
Standart hata | 0.402780 0.266376 0.330784 | 0.272952 | 0.312090
Degisim 0.09658 0.044331 0.064226 | 0.053107 | 0.045677
katsayisi
Carpikhik -0.288506 | -0.241504 | 0.087629 | 0.071616 | 0.610469
Basiklik 2.433684 2.273630 2.390616 | 2.244643 | 2.380160
Gozlem sayis1 | 228 228 228 228 228

Tablo 1 tanimlayic istatistikleri gostermektedir. Serilerdeki oynakligi degisim katsayisi ile
belirleyebiliriz. Degisim katsayisi bir zaman serisinin standart sapmasinin ortalamasina olan
oranindan olusmaktadir. Buna goére degisim katsayist en yiiksek oynakligim ham petrol
fiyatlarina ait oldugunu gostermektedir. Petrol fiyatlarini sirasiyla misir, aygicegi ve soya
fiyatlar1 takip etmektedir. Basiklik katsayisinin ise tiim seriler i¢in 1’den biiyiik olmasi serilerin
normal dagilimdan uzaklastiina isaret etmektedir. Bunun sonucu olarak degiskenlerin siddetli
dalgalanmalara ugrama olasilig1 yiiksek goriinmektedir.

Tablo 2: ADF Birim Kok Testi

Degiskenler ADF birim kok testi
1(0) I(1)
Gozlem sayis1:228
Ipetrol t-istatistigi -2.904807 -
P 0.0463** -
Isoya t-istatistigi -2.313454 -11.85210
P 0.1686 0.0000%*
Imisir t-istatistigi -1.903683 -11.76097
P 0.3303 0.0000%*
laycicegi t-istatistigi -2.354963 -9.637463
P 0.1559 0.0000*
Ibugday t-istatistigi -2.308351 -12.37635
P 0.1702 0.0000*

Not: *Serilerin %1 anlamlilik diizeyinde duragan oldugunu gostermektedir.
* *Serilerin %5 anlamlilik diizeyinde duragan oldugunu gostermektedir.

Tablo 2 serilerin duraganlik seviyelerini gostermektedir. Seriler arasinda sadece petrol fiyatlar
diizeyde duragandir. Onun harici diger lriinler birinci dereceden fark alma islemi ile
duraganlastirilmistir. Biitlinlesme dereceleri birbirinden farkli olan seriler i¢in Toda-Yamamoto
(1995) nedensellik analizi yapmak miimkiindiir. Bu nedenle bu ¢alismada dogrusal nedensellik
incelenen degiskenlerin duraganlik siiregleri ile ilgili kisitlayict bir varsayimin ortaya
koyulmadigr Toda-Yamamoto nedensellik yaklasimi ile arastirilmistir. Calismanin bundan
sonraki kisminda Toda -Yamamoto nedensellik igin gerekli olan sartlar saglanmaya
calisilacaktir. Bu analizin dogru sonug vermesi i¢in serilerin biitiinlesme derecelerinin (dmax)
ve gecikme uzunlugunun (k) dogru belirlenmesi gerekmektedir (Mert ve Caglar, 2019:344-
345). k+dmax degerleri tespit edildikten sonra tespit edilen bu degerden VAR analizi
kurulacaktir.
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Tablo 3: Modelin Gecikme Uzunlugu (iki Degiskenli Model)

Gecikme | FPE | AIC | sC | HQ
VAR: Misir -Petrol
1 3.72e-05 -4.524274 -4.431721 -4.486899
2 3.14e-05* -4.691524* -4.537268* -4.629231*
3 3.24e-05 -4.662329 -4.446371 -4.575120
VAR: Soya -Petrol
1 2.69e-05 -4.848344 -4.755790 -4.810968
2 2.30e-05* -5.002396* -4.848140* -4.940103*
3 2.31e-05 -5.000826 -4.784868 -4.913617
VAR: Aycicegi -Petrol
1 2.87e-05 -4.783610 -4.691056 -4.746234
2 2.23e-05* -5.034661* -4.880405* -4.972368*
3 2.29e-05 -5.009747 -4.793789 -4.922537
VAR: Bugday-Petrol
1 4.69e-05 -4.291829 -4.199276 -4.254454
2 3.99e-05%* -4.452977* -4.298721* -4.390685*
3 4.11e-05 -4.424340 -4.208382 -4.337130

Oncelikle Akaike (AIC), Schwarz (SIC) ve Hannan-Quinn (HQ) bilgi kriterleri ve son tahmin
hata kriteri (FPE) kullanilarak iki degiskenli VAR (p) modelleri i¢in optimal gecikme
uzunluklar aragtirilmistir. Gecikme uzunlugunun sonuglar1 Tablo 3 de gosterilmektedir. Tiim
modellerde ve tiim bilgi kriterleri optimal gecikme uzunlugunu 2 olarak gostermektedir. 2
gecikmeli VAR model kurulmus ve diger istikrar kosullar1 test edilmistir. Buna goére kurulan
modellerde ters kokler cemberin iginde ve otokorelasyon sorunu bulunmamaktadir.

K+dmax degerleri tespit edildigine gore petrol fiyatlart ile misir, soya ve aycicegi fiyatlari
arasindaki nedensellik iliskilerinin belirlenmesi amaciyla iki degiskenli VAR (2+1) modelleri

olusturulmustur.

Tablo 4: Toda-Yamamoto Dogrusal Nedensellik Testi Sonuclari (Iki Degiskenli Model)

X Y X—-Y Y—-X
Chi-sq prob Chi-sq prob
Misir Petrol | 3.957873 | 0.1382 0.685357 | 0.7099
Soya Petrol | 6.292935 | 0.0430* | 1.737139 | 0.4196
aycicegi | Petrol | 7.865847 | 0.0196* | 0.593026 | 0.7434
Bugday | Petrol | 2.054445 | 0.3580 0.900572 | 0.6374

Tarimsal {iriin fiyatlar1 ve petrol fiyatlarini iceren iki degiskenli VAR (3) modellerinden elde
edilen Toda-Yamamoto testlerinin sonuglar1 Tablo 4’de sunulmustur. Bu sonuglara gore
aycicegi ve soya fiyatlarindan petrole dogru nedensellik iliskisi tespit edilmistir.

Sonug¢

Bu ¢alismada petrol fiyatlarindaki degisimin tarimsal iiriin fiyatlarini etkiledigi tezinden yola
cikarak, ham petrol fiyatlar1 ile misir, ay¢icegi ve soya fiyatlar1 arasindaki iliski kiiresel boyutta
incelenmeye c¢alisilmistir. Modelde kullanilan tarimsal {irtinler segilirken 6zellikle biyoyakit
tiretiminde sik¢a kullanilan iiriinler secilmeye calisilmistir. Fakat veri yetersizligi nedeniyle
tiriin ¢esitliligi kisith kalmistir. Daha sonraki ¢caligsmalarda yeni tiriinler ve doviz kuru eklenerek
modelin genisletilmesi amaglanmaktadir.
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Calismada oncelikle serilere duraganlik analizi yapilmistir. Serilerin duraganlik derecelerinin
farkli c¢ikmasi nedeniyle seriler arasindaki nedensellik Toda-Yamamoto analizi ile test
edilmistir. Elde edilen bulgulara gore aygigegi ve soya fiyatlarindan petrole dogru nedensellik
iligkisi tespit edilmistir. Elde etmis oldugumuz bu sonug literatiirdeki yaygin goriisiin tersini
isaret etmektedir. Literatlirde petrol fiyatlarindaki artisin, mazot, giibre, ulasim gibi tarimsal
girdilerin fiyatlarin1 arttirdifi ve maliyet yoluyla tarim {irlinlerinin fiyatlarini yiikseltmesi
beklenmektedir. Fakat petrol fiyatlarindan tarimsal iirtinlere dogru bir nedensellik
bulunamamastir. Dolayisiyla bu ¢alismadan elde edilen sonuglar kiiresel ¢apta petrol fiyatlarinin
tarim iriinlerini maliyet fonksiyonu iizerinden etkiledigini savini desteklemek icin yeterli
degildir. Ham petrol fiyatlar ile tarimsal iirlinler arasinda dogrudan bir nedensellik iliskisinin
cikmamasmin bir nedeni de ham petroliin tarimsal iriinlerin tiretiminde direk olarak
kullanilmiyor olmasidir. Tarim sekt6riinde mazot gibi ham petrolden elde edilen yan iirlinler
cogunlukla kullanilmaktadir (Sayin vd. 2005). Son donemlerde biyoyakita olan ilginin artmast
da tarim drlnlerinin talebini degistirmistir. Gida {iretimine ayrilmasi gereken alanlarin
biyoyakit hammaddesi {iretimine ayrilmasi nedeni ile gida iiretiminin azalmasi sonucu gida
fiyatlarinin artmasina neden olabilmektedir.

Hem enerji hem de tarim politikalar1 diinya ¢apinda 6nem arz etmektedir. Uygulanacak tarim
ve enerji politikalarin da tarimsal {irlin fiyatlarindaki artiglarin olumsuz etkisini giderecek
politikalar g6z oniinde bulundurulmalidir.
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Abstract: People's struggles to stay in nature take place in different ways. Starting from
Middle Asia and ending in Anatolia, both the desire to reach better living conditions and the
desire to find better pasture for their animals form a part of the "Yoruk" culture story. The
living conditions of the nomads played an important role in shaping their nutrition, culture
and biological structures. Within the scope of the research, the food cultures shaped by the
living conditions of the nomads were discussed. The effects of the struggle against nature on
food were evaluated by experts and the values of this culture, which still survives today, are
shared in order to be a source for future generations. The dishes that are produced in more
difficult conditions and have stories are evaluated as ambassadors of culture and their
applicability today.

Keywords: Yoruk, Culture, Food.

Ozet: Insanlarm dogada kalma miicadeleleri farkli sekillerde gergeklesmektedir. Orta
Asya’dan baglayip Anadolu’da son bulanan hem daha iyi yasam kosullarina ulagma istegi
hem de hayvanlarina daha iyi otlak bulma istegi “Yoriik” kiiltiirii hikayesinin bir par¢asini
olusturmaktadir. Yoriiklerin yasam kosullar1 beslenme, kiiltiir ve biyolojik yapilarinin
sekillenmesinde 6nemli rol oynamustir. Aragtirma kapsaminda ydriiklerin yasam kosullari
ile sekillenen yemek kiiltiirleri ele alinmistir. Dogaya kars1 verilen miicadelenin yemekler
tizerine etkileri uzman goziiyle degerlendirilmis ve hala giinlimiize ulasan bu kiiltiiriin
degerleri gelecek nesillere kaynak olmasi amaciyla paylasilmistir. Daha zor kosullarda
tiretilen ve hikayeleri olan yemekler kiiltliriin birer elgisi oldugu ve giiniimiizde
uygulanabilirligi degerlendirilmistir.

Anahtar kelimeler: Yoriik, Kiiltlir, Yemek
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GIRIS

Osmanli imparatorlugunun kurulusundan daha oncelerde baslayan ve kurulusunda 6nemli
bir yere sahip olan (Gelekgi, 2004:16) yoriikler gecim kaynagi odaklr hareketliligi gliniimiize
kadar devam etmektedir. Iki asir oncesi Anadolu’ya baslamis olan bu hareketlilik
“Tlirkmen” ad1 altinda gerceklesmistir (Erdz, 1965:119). Daha iyi otlak, daha genis alanlar
ve daha iyi su bulma ihtiyaci ile diizenli olarak ¢ikilan yolculuklar Anadolu topraklarinda
son bulmustur. Oguz boylarinda (Ersavas ve Ozkanl1, 2018:40) 400 cadir ile baglamis olan
bu hareketlilik temelinde Selguklu Devleti bulunmaktadir. Selguklu Devleti doneminde
Anadolu’ya gelen yoriikler agirlikta Bat1 Toroslar ve gevrelerini tercih etmislerdir (Kavas,
2013:235). Bu hareketlilik aynt zamanda Anadolu’nun Tiirklesmesinde ©onemli rol
oynamistir. Konar-gocer bir hayat1 tercih etmis olan yoriiklerin giinliik hayatta kullanmig
olduklar1 arag-gereglerde siirekli hareketlilige uyum saglayan tiirlerden olusmakta oldugu
bilinmektedir (Akan, 2016:41). Kendi kendine yeten bir topluluk olmasina ragmen (Kavas,
2013:239) secilen yasam tarzi yoriiklerin yagamlarinda kisith iiriinleri islemesine ve
kullanmasina neden olmustur. Daha ¢ok agik hava kosullarina dayanikli gidalarin tiiketildigi
ve stoklandigr bu yasam seklinde iiretilen fazla gidalarin yakin yerlesim yerlerinde ki
pazarlarda satildig1 bilinmektedir.

On birinci yiizyill ile baslayan bu hareketlilik ilk giinkii gibi olmasa da halen devam
etmektedir (Ersavas ve Ozkanli, 2018:42). Giiniimiizde konar-goger sayilar1 azalmis olan
yoriiklerin yerlesik hayata ge¢gmeleri ile beraber yazlik ve kiglik olarak iki donem halinde
belirli alanlarda hayatlarin1 siirdiirdiikleri bilinmektedir. Bu sec¢im yoriiklerin yasam
sartlarinda ve tercihlerinde degisiklige neden olmustur. Hayvanciligin yaninda tarimi da
Ogrenen yoriikler beslenme sekillerinde gesitlenmeye gitmistir. Mutfaklarinda kullandiklar
iiriin cesitliligini arttiran bu siire¢c geleneksel yontemlerinin zamanla degerini yitirmesine
neden oldugu disiiniilmektedir. Ancak iilkemizde Mersin ilinde halen yoriik kiiltiirii ile
yasamlarini siirdiiren aileler bu gelenegin temsilcisi konumundadir. Y oriikler bu tarz yasam
sekilleri ile ayn1 zamanda Tiirkliigiin temsilcisi konumunda oldugu sdylenebilmektedir (Ak,
2013). Bu konumu adeta onaylarcasina Mustafa Kemal ATATURK iin “Toroslara ¢ikin bir
bakin, nerede kara bir yoriik ¢adir1 goriirseniz, dumani da tiitiiyorsa diinyada hi¢bir gii¢ bizi
asla yenemez” sozii yoriiklerin devletler i¢in ne kadar 6nemli olduguna dikkat ¢cekmektedir.

Yorik Nedir?

Bilimsel alanda farkli veya benzer kelimeler kullanimlarina rastlanan “Yorik” kelimesi
Tiirkmen, Yiriik, Yoriik ve Yiigriikk olaraktan tanimlanmaktadir (Eroz, 1965:120). Siirekli
go¢ etmenin etkisiyle “Yiiriik” olarak tanimlanmis oldugu sdylenmektedir. Bir baska
tanimlamada ise “Yiriiyen Tirk” olaraktan kaynaklarda ge¢mektedir (Yiiksel, 2019:7).
Cevdet Tiirkay (1979: 821) iyi ve gabuk yiirliyen bir topluluk olarak yoriiklere farkli bir
bakis acis1 getirmistir. Tirkmenlerin bir kolu olarak Anadolu’ya gelen yoriiklere
Miisliimanlig1 segen Oguzlarin kolu oldugu i¢in Tiirkmen de denmistir (Dogan, 2012:118).
Kasgarli Mahmud’un ¢alismalarinda da yer verdigi Tiirkmenler 24 boydan olugmaktadir.
Aslinda Oguzlardan bahseden yazin zamanla yoriik kelimesi ile tanimlanmaya baglamistir
(Sahin, 2020:12). Anadolu da agirlikla Toroslar1 otag olarak belirleyen yoriiklerin nerdeyse
tamami hayvancilik ile ugrasmaktaydi. Ge¢im kaynagini siirdiirebilecekleri ve en iyi sekilde
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besleyebilecekleri alanlara go¢ eden bir topluluk olarak bilinmektedir. Bir yasama sekli
olarak kabul edilen Yoriikliik birgok mekani yurt edinmis olmasina ragmen biiyiik
cogunlukta kendi i¢inde bir hayat yasamis, etkilenme yasamamistir. Etkilenmenin
olmamasinda ydoriiklerin slirdiirmiis oldugu yasam seklinin agir ve mesakkatli olmasinin
yattig1 varsayilmaktadir. Yoriiklerin bu durumu onlar i¢in fakli bir etnik yap1 olusmasinda
ki etken olarak goriilmektedir (Gokbilgin, 1957:5). Diinya genelinde sadece Anadolu’da ve
Rumeli de bu tarz yasami benimsemis yoriikler oldugu bilinmektedir. Bu durum yoriiklerin
sayica az oldugu goriisiinii dogurmaktadir.

Islamiyet’e gecis ile beraber baslayan yerlesik hayata uyum siireci iginde yoriik kiiltiiriinde
olumlu ve olumsuz degisimlere rastlamak miimkiindiir. Geleneksel {iiretim ve tiiketim
aligkanliklarinda degisiklikler yasanirken diger toplumlarla olan etkilesimlerinden olumsuz
etkilenmistir. Ozellikle yalan, kavga ve gecimsizlik gibi dzellikler edinmeye baslanmasi
yoriik halkinin bilinen dogasini bozmustur (Dogan ve Dogan, 2005:345). Bir diger belirgin
degisim ise yar1 yerlesik hayata gecilmesi olarak goriilmektedir. Bu durum ile beraber
yaylacilik kiiltiirii de Anadolu’ya ydriikler ile taginmistir. Hititlere dayandigi varsayilan bu
kiiltiir ile Yoriikler yasamlarini iki asamali olarak ve temel ge¢im kaynagi olan hayvanlarini
daha iyi yetistirebilmek adina yaylak ve kiglak olarak devem etmistirler (Kavas, 2013:234).
Yoriik kiiltiirtinde kadin hem is giicii olarak biiyiik bir yere sahiptir hem de yasamin her
kesiminde onemli s6z hakki vardir. Farkli dinamikleri olan bu etnik gruplarda hayat tiim
bireylere yasam kosularda gorevler yiiklemistir (Zafer, 2018:111). Dogada kalma ve yasam
miicadelesine tiim aile bireyleri etkin olarak katilmislardir. Bu durum canli ve siiregelen bir
kiiltiirin olusmasinda ki en biiyiik etkenlerden oldugu diisiiniilmektedir. Hayatin doga ile
biitiinlesik olarak yasanmasi yoriiklerin giiclii bir kiiltiirliniin olugmasinin temelini
olusturmaktadir. Bu olusumun en 6nemli gostergelerinden bir tanesi yemek kiiltlirleridir.
Dar ancak doga kosullar ile biitiinlesik bir kiiltiire sahiptiler. Yasamanin her evresinde
dogum/6liim/zafer gibi yemekler mutlaka yerini almistir. Bu kiiltiirii yasatmak igin
hassasiyet gostermisledir (Horzumlu, 2012:252).

Yoriiklerin Yemek Kiiltiirleri

Siirekli hareket halinde olan bireyler i¢in enerji degeri yiiksek besin kaynaklari tercih
edilmistir. Stirekli hareketlilik halinde olan bu yasam biciminde birey giinliik islerini
yapabilmesi icin yiiksek oranda besin miktarmna ihtiya¢ duymaktadir. Ozellikle gegim
kaynaginin hayvancilik olmasi hayvansal besin kaynaklarinin kullaniminin ¢ok olmasinda
bir etken oldugu sdylenebilir. Genel beslenme kaynaklar1 kendi iirettikleri tiriinlerin disinda
av hayvanlar1 da mutfaklarda 6nemli bir besin olarak kullanilmistir.

Siirekli yer degistiren bir mutfak i¢in bozulma orani diisiik gidalarin hazirlanmasi ve
iiretilmesi yasam seklinin geregi halini almustir. Ozellikle barnmak icin kullanilan kil
cadirlar bir nevi yalitim etkisi sagladigi i¢in yiyeceklerin korunmasia katki saglamistir.
Yikanmayan bu cadirlar iceride pisirilen yemeklerin kokusunu da tutmadig i¢in dogal bir
emici gorevi gormektedir (Demir, 2022:345). Sinirlt mutfak arag- geregleri ile sinirl ve
pratik yemekler bu hayatin temelini olusturdugu bilinmektedir. Pisirme araci olarak kiil, kor,
sac, bakir tencereler ve tandir kullanilmistir (Yakici, 2020:134). Bu araglar hem saglik
acisindan degerli hem de uzun yillar dayanikliligi olan malzemelerden olugmaktadir.
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Yorikk yemek kiiltiirii mevcut kosullardan dolayi iiretimi, tiiketimi ve saklanmasi kolay
yiyecekler tercih edilmistir. Bu durum beslenme kosullarinin sekillenmesinde énemli role
sahiptir (Sen vd., 2015:406). Kendi iiretemedigi tirlinii yakin oldugu yerlesim yerlerinde
irettigi siit tirlinlerini satarak satin almis ve tiikketmistir (Seyirci, 2000:21). Mutfaklarinda ki
irtin farklilagsmasi konaklama icin tercih ettikleri yerlerin ¢evresi ile sekillenmistir.
Mevsimler mutfak {riinlerin tiirlinti belirleyen bir diger etmendir. Yemekler dogum, 6liim
ve yas gibi zamanlarda da yoriik kiiltiirliinde onemli yere sahip oldugu bilinmektedir.
Ozellikle diigiinlerde etli keskek tiiketimi bir gelenek olarak goriilmekteydi (Nas, 2015:28).
Oliim zamanlarinda ise ii¢ giin ve {i¢ 6giin ayn1 yemek pisirilirdi. Diigiinlerde ise bulgur
odakli yemek tiiketimlerinin yaygin oldugu goérilmektedir. Dogum yemekleri ve 6zel
giinlerin yemekleri her zaman halk tarafindan hazirlanmistir. Yasamlarinin her 6zel ani igin
farkli sunumlar1 hazirlayan ve bunu yasantilarinin bir pargasi olarak goren yoriikler i¢in 6zel
giinler farkli bir durumu temsil etmektedir. Yapilan arastirma ile yoriik kiiltiiriiniin temelinde
yer alan yemekler asagidaki tabloda paylasilmistir. Bu yemekler yoriiklerin konar goger
hayatinda gittikleri farkli bolgelerde tiikettikleri yemeklerden olusmaktadir. Zamanla farkl
ve yeni yemekler mutfaklara girmis olsa da temel yemekler asagidaki tabloda paylasilmistir.

Tablo 1. Geleneksel Yoruk Yemekleri

Uriin Ad1 Icerik

Akitmag Kegi siitii, un, tuz

Bugday Yarma (bugday) tereyagi, tuz, su.

Corbasi

Bulgur As1 Bulgur, tereyagi, su, tuz, keci eti

Corek Un, su, susam, tereyagi

Yoriik Pilavi Bulgur, sogan, tuz, su, tereyagi (Eroz, 1991)
Keskek Dovme, su, tuz, tereyagi, pul biber, keci eti
Tarhana Tarhana, un, su, yogurt, ac1 biber

Corbasi

Yufka Un, su, tuz

Kavurma Kegi eti, tuz (Artun,1996)

Toyga Corbas1 | Yarma, un, yogurt, tereyagi, tuz (Dogan ve
Dogan, 2005:705)

Kolle Nohut, fasulye, bugday, bakla, tuz, su, ceviz
(Anonim)

Kurutulmus et | Kegi eti

Ak Katik Yogurdun siiziilerek kurutulmasi (Bektarim vd.,
2019:58)

Bulamag Un, yag, yogurt (Talas, 2004:280)

Hosmerim Yag, seker (Talas, 2004:280)

Arabasi Yaban hayvanlari eti (tavsan,kekelik vb..), un,

Corbasi tereyag, su, tuz, kirimizi aci biber

Kaynakea: Arastirmaci tarafindan olusturulmustur.

Listede yer alan yiyecekler agirlikli olarak tahilli ve hayvansal gidalardan olugsmaktadir.
Dogada daha az korunakli alanlarda yasayan yoriiklerin besin degerleri karbonhidrat, protein
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ve yaglardan olugmaktadir. Siirekli miicadele halinde olan bu etnik grup i¢in enerji degeri
yiliksek gidalar tiiketmek tercih edilmektedir. Bulunduklar1 kirsal alan aslinda yoriiklere
dogay1 tanima ve ona goére davranma tecriibesi kazandirmistir (Biiyliksahin ve Giines,
2016:3).

SONUC VE ONERILER

Y oriikler bulunduklari toplumda belirgin olarak goz 6niinde olmamasi onlarin neredeyse yok
sayllmasina neden olmustur. Ancak tarihe bakildiginda kurulan her devlette aktif olarak
katki saglamistir. Bu durum onlar i¢in bir devletin goriinmeyen giici olarak
yorumlanabilmektedir. Yoriiklerin kendilerine has 6zelliklerinin birgogunda gécebe hayatin
etkisi tartisilamayacak derecede 6nemli etkiye sahiptir. Ancak yerlesik hayata gegmeleri ile
beraber bagka kiiltiirlerin etkisinde kalmislar ve kiiltiirlerinden tavizler vermistirler. (Talas,
2004:285). Yerlesik hayatin katkilar1 ise yoriik mutfaginin genislemesi adeta flizyon mutfak
haline gelmesinde temel olusturmustur. Farkli lezzetleri kendi teknikleri ile harmanlamis ve
tilketmislerdir. Ozelikle dogay1 taniy1p kendi hayatlarmi doga ile biitiinlesik hale getirmeleri
onlar1 hayatta tutan ve giiclii kilan en biiyiik tecriibeleri olmustur. Tiim bu birikimlerden yola
cikarak arastirma kapsaminda verilebilecek oneriler bulunmaktadir. Bunlar ise;

e Yoriiklerin gilinliik hayatta kullandig1 ve gidalarin bozulmamasini sagladig: ortiilerin
giinliik hayata uygulanabilirligini glinlimiiz kosullarina uyumu saglanabilir. Ayrica
bu yontem yiyeceklerin lezzetine 6nemli katki sagladig: bilinmektedir.

e (Giliniimiiz mutfaklarinda veya endiistriyel mutfaklarda bu yontemler kullanilarak
yiyeceklere deger kazandirilabilir.

e Yoriiklerin dogaya zarar vermeyen hayat sirlart mutlaka yazinsal dile dokiilerek
insanlarin bilinglenmesi saglanmalidir. Ozellikle kiil ile yapilan temizlik teknikleri
ile kimyasal kullanimindan insanlar uzaklastirilabilir.

e Yoriiklerin beslenme aligkanliklar1 ve dogada yasama kurallar1 incelenerek o bolgede
yasayan insanlara bilgiler verilebilir. Ayrica bu durumun sonucunda farkindalik
olusturulabilir.

e Egitim ve 0gretime yeni baglayan ¢ocuklara yoriilk yagsamindan esinlenerek doga ile
biitiinlesik egitimler verilerek onlarin yaban hayatini tanimasi saglanabilir.

e lyi bir pazarlama yontemi kullanilarak turizmde c¢ekicilik faktdriine ekleme
yapilabilir ve farkl turizm tirlinleri olusturulabilir.

e Hayvanlarla olan etkilesim ve iliskileri incelenerek canlilarin dogal yollarla
taninmasi saglanabilir.

¢ Yemeklerde kullandiklar1 pisirme teknikleri arastirilip giiniimiize uyarlanabilir.

e Yiyecekleri uzun donemli kullanmak igin tercih ettikleri koruma yontemleri
giinlimiizde kullanilabilir.

Dogaya uyum saglamis bir hayat tarzi ile yillarca yasamis olan yoriiklerin siirdiiriilebilir bir
diinya i¢in 6nemli degerlere sahip oldugu unutulmamalidir.
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Abstract: Digital technologies have brought significant changes to the tourism industry. The
modern business of all participants in tourism implies continuous adaptation and improvement
of services, in order to satisfy the needs of consumers and achieve a competitive advantage in
the tourist market. With the development of digital technologies, the needs and demands of
guests have increased and significantly changed. The future development of tourist
destinations and the successful operation of the tourism industry directly depend on the
efficient application of the digital transformation model. The added value of destinations and
all the services that are provided has become a basic requirement for attracting tourists, and it
is achieved precisely through the application of new technologies and includes innovations
such as the development of smart cities, smart hotels, online tourist guides, etc. One of the
main shortcomings in Montenegrin tourism is the lack of a strategy for the digital
transformation of tourism, which is much needed considering that Montenegro does not meet
the modern requirements of the tourism market. A significant number of tourists make
reservations for accommodation and other services through online distribution channels,
which indicates the necessity of developing new and improving existing online sales channels.
Benchmark analysis with destinations from the surrounding area, which are also our main
competitors, indicates the necessity of applying innovation, as well as all the benefits it would
bring. The digital transformation of tourism in Montenegro would lead to an increase in
competitiveness through the improvement of the tourist offer, which would be reflected in the
improvement of the service of accommodation capacities, the creation of virtual tours,
applications for unifying the offer at the destination, applications for the support of tourists,
online registration of guests. The creation of a software solution for collecting and processing
data is one of the priority strategic determinants, in order to enable adequate and reliable
monitoring of key tourist indicators, necessary for sustainable and successful management of
tourism development. Possession of such software would enable the availability of relevant
data, which are necessary for devising further strategies for the development of Montenegro
as a tourist destination. Digital transformation would also affect the reduction of the gray
economy, which represents one of the crucial problems. Increasing the quality of life of the
local population, improving digital competencies, and preserving natural resources are
additional benefits of the transformation of tourism through the use of digital technologies.

Keywords: digital transformation, tourism, Montenegro, smart tourism, trends, innovation
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1. Introduction

Digital transformation would increase the added value of the tourism industry. The
improvement of existing and the implementation of new technologies would affect the growth
of productivity and competitiveness, which is the main goal of digital transformation. The
development of data collection and processing systems represents a key task of digital
transformation. Small and medium-sized enterprises should have special benefits from this
transformation through increased visibility on the tourist market. (STO, 2022) The application
of digitization in tourism represents a key challenge to tourism policy. (OECD, 2018) Digital
technologies leave an impact on the entire economy, especially in the tourism industry, where
business changes are recorded almost on a daily basis. The aforementioned changes led to an
increase in competition through the opening of platforms for booking services such as Airbnb,
FlipKey, Uber, Booking, Expedia, TripsAdvisor. (Busulwa, 2021) Modern business is
accompanied by the availability of data used by tourism organizations, providers as well as
users of services. For the visitors, the mentioned data is necessary in order to have
information about the available services, prices, reviews, and ratings, as a result of which their
purchasing power increases, which leads to the creation of new challenges that are necessary
to achieve a competitive advantage. Thanks to this, a significant number of tourism
organizations and companies recognize the importance of modern technologies for survival on
the market, which encouraged them to invest significant funds in the development and
application of digital technologies, all with the aim of increasing guest satisfaction, increasing
business efficiency and achieving revenue growth. (Busulwa, 2021)

Digital transformations continuously change business policy and market dynamics, supporting
upcoming trends in tourism. (Offices of Science and Innovation, 2020). If digital solutions are
used adequately, we arrive at the creation of a concept that includes smart tourism, that is, one
of the drivers of high-level interactivity and a personalized approach. The definition of a new
smart and efficient tourism model can only be achieved through the use of new digital
technologies. The concept of a business ecosystem of smart industrial tourism, which is
interesting in an area not yet explored, refers to the fact that industrial heritage requires
investments in the physical recovery of buildings, as well as in the creation of new
organizational structures based on technological competitiveness and intelligent information.

2. Material ve Method

The paper uses relevant sources of domestic and foreign literature for the purposes of defining
digital transformations in tourism. To analyze the current situation, statistical data from the
Horwath survey, as well as official data from MONSTAT, were used. Benchmark analysis
represents the main method of this work, whereby by comparing data with neighboring
countries, a clearer insight into the situation in Montenegro is obtained, as well as possible
solutions for recognized shortcomings and improvement of the situation.

2.1. New technologies and the tourism industry

Distribution represents one of the most critical factors in the competitiveness of tourist
organizations and destinations in modern business. The choice of an adequate distribution
channel enables good connection and communication between consumers and service
providers, addressing their needs and establishing mechanisms for purchasing tourist
products. (Buhalis, 2003)
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Digital technologies are used in all stages of a tourist trip, starting with the selection of a
destination and all accompanying services using available information on the websites of
tourist organizations, hotels, travel agencies, and websites specialized in booking various
services, where information on the satisfaction of previous users is also available. As tourists
make most decisions about the services they will use at this early stage of travel planning,
service providers must have good online visibility on as many available platforms as possible.
Additional support during the tourist's stay is provided by various mobile applications that
provide information on all available services and tourist activities at the destination. An
equally important segment is the rating that the tourist will leave on one of the platforms after
the end of the trip since future guests make decisions about the services they will use based on
it. Social networks are of particular importance during all three mentioned phases, especially
regarding promotional activities and direct communication with clients.

PRE-STAY STAY POST-STAY

( ) e 3 ( )
search engines . . .
mobile app review websites
( ) § J \ J
hotel website 1 ) f )
L ) in-room . .
) . social media
. technology
online travel
. \ J \ J
agencies
L ) ( 3\ ( 3\
. . interactive screens e-mail
review websites
\ J \ J \ J

Figure 1. Digital technologies and their use in tourism service
Source: Horwath

Five key factors influence decision-making when booking accommodation. In most cases, the
price of accommodation is the dominant component that guests take into consideration when
booking accommodation. Also, the decision to consider is significantly influenced by ratings
on booking websites, and ratings and comments left on TripAdvisor are especially important.
Also, previous experiences and proximity to the main attractions in the destination are
important factors that guests take into consideration.
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Figure 2. Factors that influence the decision to book accommodation
Source: Horwath

Accelerated digital transformation in the economy and society will be favored by increased
investments in digital and data-related infrastructure improvements, more efficient
networking and computing power (5G network and supercomputers), then defined agreements
on standards, interfaces or data sharing that are of key importance for the exchange.

From the company's point of view, with the aim of better market positioning, it is necessary to
innovate the business model through the application of a digital lens, all in accordance with
adaptation to changes in consumer behavior. (McKinsey, 2020)

For the further development of tourism, it is necessary to be focused on innovative methods of
participation in tourism planning, which enable control of results and prevention of risks
associated with projects of economic renewal and tourism development. (Kresi¢, 2020)

In order to successfully manage the recovery of tourism, it is necessary to adopt an
appropriate strategy, with an action plan for the short, medium, and long term. In the recovery
phases of tourism, the primary focus should be on strategic adjustment to re-launch tourism.
A strategic orientation that specifies strategies and specific areas is proposed. One of the
proposed directions is the development of sustainable tourism, with a focus on responsible
tourist behavior and cooperation with stakeholders, strategic improvements in the form of
digital development, improving tourist products, and increasing quality (Kusc¢er, 2021).

It is necessary to provide access to local tourism organizations, transition to digital marketing,
and, if possible, project or consensual association. Full specialization is necessary when it
comes to digital marketing, with an emphasis on emerging markets that are important to us.

In the very conception of the strategy, it is necessary to process trends in the way of
promotion and booking flow. New communication and promotional tools are based on e-
marketing technology, where the introduction of new technologies is of crucial importance.
Digital marketing channels are the basis of communication strategy in effective marketing.
Today, with the efficient use of new technologies, destinations successfully reach consumers
through a number of digital platforms. Based on the principle of Sharing economy and virtual
cross-sectoral platform, which refers to the provision of information, as well as
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communication between consumers, it becomes a feature of the new state in the tourism
economy. The transition in the placement of promotional messages is actually brought about
by 3D technology, by stimulating the very experience and emotion. Information technologies
and their modern use give special opportunities to countries that are developing to catch up
with new trends and tourist movements, and to operate in the market as efficiently as possible,
as well as a chance to communicate with inaccessible tourist destinations. By implementing
modern communication and promotional tools, i.e. by improving the promotional mix, with
an orientation to the needs of online marketing, mobile applications, and a common platform
for the placement and distribution of information.

The development of Smart cities also facilitates seamless access to value-added services for
both its citizens and tourists as city visitors (Buhalis, 2013). In this sense, a city could be
classified as smart when sustainable economic growth and high quality of life are achieved
through investment in human capital, an appropriate level of Government involvement, and
an infrastructure that supports the proper dissemination of information within the destination.

3. Results (Times New Roman 12pt)

According to Horwath's data on the hotel business in Montenegro for 2018, 30.4% of
reservations were made in surveyed hotels through independent reservation systems, own
reservation systems, websites, other websites, and global distribution systems. Among the
marketing systems used by the surveyed hotels, websites dominate, which are used by over
80% of hotels. Then comes mobile marketing, and video, CRM, social networks, etc. are also
used to a significant extent when it comes to the online system. (Horwath, 2018)

According to Horwath's data, 41.1% of the reservations in the surveyed hotels were made
through their reservation systems, their websites, other websites, independent reservation
systems, and global distribution systems. (Horwath, 2017)

Through a comparative analysis of the data, it can be concluded that Croatia achieves
significantly more reservations through digital technologies compared to Montenegro, as

shown in table 1.

Table 1. Use of digital technologies when booking accommodation services in 2018

Crna Gora Hrvatska
Own reservation system 9,0% 23,8%
Own website 5,3% 9,4%
Other websites 5,3% 5,7%
Independent reservation 9,2% 1,3%
system
Global distribution system 1,6% 0,9%

30,4% 41,1%

Source: Horwath

Companies that adapt faster to new trends in business have a better chance of overcoming
various crises. Adequate application of modern technologies contributes to easier overcoming
of crises, such as the crisis caused by the COVID-19 virus. (Viéentijevi¢, 2020) The
implementation of new technologies is especially crucial after the pandemic caused by the
Covid19 virus. The pandemic has further changed business conditions, which now more than
ever imply the maximum use of technology. Also, the pandemic affected the increase in the
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number of internet users, given that due to physical restrictions, those groups who in the pre-
pandemic period preferred to avoid internet services decided to use it.

Recognizing the importance of implementing new technologies in the tourism industry,
Slovenia adopted the Strategy for the Digital Transformation of Tourism, which defined the
development of Slovenia as a smart destination that strengthens and encourages the
development of sustainable, personalized, and innovative experiences. The strategy
recognizes the importance of smart management of resources and the implementation of
initiatives in the field of sustainable development, as well as the availability of data by the
system to support management and decision-making at the level of companies and
destinations. The importance of quantitatively defining the impact of tourism on the
environment, the green transition to tourism through the use of digital tools, and a high level
of personalization of services through the use of technology were also recognized. The
mission of the digital transformation of tourism in Slovenia is to encourage participants to
make decisions based on data, increase the added value, competitiveness, and resilience of
tourism, ensure sustainable transformation, and personalized experiences for guests, and
improve the knowledge and digital competencies of employees and ensure a higher quality of
life for the local population.

One of the good examples is Malta, which in some of its characteristics resembles
Montenegro, given that it is a territorially small country, which relies on tourism for a
significant part of its economy. After the pandemic of the COVID-19 virus, which left a
strong negative effect on the global tourism economy, Malta decided to create a strategic
document that will serve as support in the implementation of the goals defined within the
Tourism Development Strategy 2021-2030. As a separate document, a strategy called the
Digital Strategic Roadmap for Tourism in the Maltese Islands was created. The strategy
emphasized the establishment of digital cooperation between the public and private sectors
intending to strengthen the tourism industry through the use of new technologies that will
increase the quality of the tourist product and ultimately improve the overall experience of
tourists. Also, one of the objectives of the strategy is the use of new technologies such as 5G
networks, artificial intelligence, supercomputing, and virtual reality, all with the aim of
increasing the value of the digital tourist product. (Malta Tourism Authority, 2020)

The strategy foresees 43 points that would position Malta as a leader in the development of
digital transformations in tourism. Some of the points refer to investments in education aimed
at mastering skills related to online and e-marketing, web design, social networks, etc. In
addition, through various financial resources, which would be provided by the Government
and EU funds, more intensive work is planned on the development of smart tourism and the
creation of new software and digital infrastructure that would be put to the function of
tourism. An important segment is the improvement of the use of Wi-fi and 5G networks,
especially in locations that are highly frequented, that is, visited by the largest number of
tourists during the day. Mobile applications that would serve as support for tourists at the
destination itself would serve as a means of networking various services at the destination
itself, and the convenience that tourists would have would refer to the possibility of
familiarizing themselves with the offer and content as well as through the use of benefits that
would be based on online buying public transport tickets as well as for various attractions at
the destination such as visiting museums or other attractions. (Malta Tourism Authority,
2020)
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3.1. Use of ICT in enterprises in Montenegro

Tables 2 and 3 show changes in the use of the maximum Internet speed in companies in
Montenegro in the period from 2012 to 2021, based on which it can be concluded that
progress is being made from year to year, that is, that some companies are following modern
trends, but also that there is room for improvement, given that a significant number of
companies do not use the highest available speed.

Table 2. Maximum internet connection speed in companies 2012-2019

2012 | 2013 | 2014 | 2015 | 2016 |2017 | 2018 | 2019
Less than 2 Mbit/s 11,6 | 8,9 6,2 5,1 4,3 2,7 1,3 0,9
At least 2 but less than 10 51,4 | 53,2 |51,7 |46,1 |33,5 |33,1 |31,6 |28,2
Mbit/s
At least 10, but less than 30 | 11,8 | 16,1 | 16,2 [269 |33,3 |34,8 |33,5 |27,9
Mbit/s
At least 30, but less than 100 | 11,8 | 8,4 13,9 | 14,0 |20,6 |19,0 |20,8 |24,9
Mbit/s

Source: MONSTAT

Table 3. Maximum internet connection speed in companies 2020-2021

2020 2021

Less than 30 Mbit/s 454 39,7

At least 30 Mbit/s, but less than 100 Mbit/s 29,7 26,7
At least 100 Mbit/s, but less than 500 Mbit/s 9,6 17,0

Source: MONSTAT

The number of companies that have a website is growing year by year, which can be seen in

table 4.

Table 4. Owning a website in %

Web sajt
2011 62,2
2012 53,1
2013 63,3
2014 73,3
2015 74,3
2016 74,6
2017 76,4
2018 80,0
2019 83,6
2020 84,5
2021 84,6

Source: MONSTAT
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Table 5 shows the use of social networks in companies, as well as websites for sharing
multimedia content. The number of companies using social media is growing every year, but
there is room for further improvement.

Table 5. Use of social media in companies in %

2013 | 2014 | 2015 | 2016 | 2017

Social media 40,8 40,5 | 43,2 | 48,2 | 489

Web Sites for sharing multimedia content 28,4 28,8 292 |129,5 |31,0
Source: MONSTAT

Table 6 shows the possibility of online shopping in companies in Montenegro in the period
from 2012 to 2017.
Table 6. Use of Internet trade in %

2012 | 2013 | 2014 | 2015 | 2016 | 2017

Orders received through the website 8,1 11,0 | 14,7 | 24,3 | 259 |269

Orders placed via the Internet 11,7 | 172 | 243 |24,1 | 255 |26,7
Source: MONSTAT

4. Discussion and Conclusions

In order to gain a competitive advantage, it is necessary to satisfy the increasingly demanding
needs of tourists. Achieving that goal is possible only through monitoring trends in new
technologies and their application, both at the level of destination management and hotel
business and other subjects on the side of the tourist offer. The transformation of tourism
through digitization would contribute to the creation of a higher quality tourist product and
enable more sustainable development. We can see the benefits of this kind of development on
the examples of countries in the surrounding area. Montenegro currently does not meet the
needs of the market in this segment, which is why the adoption of a strategy for further
development is crucial. The digital transformation of Montenegrin tourism would contribute
to solving numerous problems and increasing competitiveness on the tourist market.
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Research Analysis of The Life Satisfaction Of Married Couples
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Abstract: Marriage is an important turning point for married people. It has a huge
impact on people's physical, social and emotional well-being. Being holistically
completed by two people of the opposite sex contributes to "harmony" in marriage.
With the mutual harmony of men and women in different dimensions, emerges the
holistic harmony of the spouses. Family happiness can be achieved when spouses
complete each other in all other behaviors, such as social life, emotional life, human
relations and similar issues. In today's world where living conditions are getting
harder and harder, the effect of the harmony that individuals have achieved in the
marriage union they have established in order to struggle against these conditions
and to achieve happiness during this struggle is inevitable. The negativities to be
experienced between the couples during this union will make the individuals
unhappy and directly lead to a decrease in their life satisfaction.

Keywords: marriage, life, the life satisfaction.

Introduction

Studies have shown that providing satisfaction from the past to the present and how
to define the individual's well-being play an important role in achieving positive
mental health. Considering the importance of dependence, the marriage and the life
satisfaction in an individual's life, thus it is seen as a series of issues worth
investigating. Looking at the definitions of the concept of satisfaction; It has been
determined that there is an evaluation situation that the individual expects to find
according to the criteria determined by himself and again according to his own
perception. From this point of view, the individual's satisfaction with life and
marriage is determined by the expectations regarding the relevant variable and the
way he perceives the degree of realization of these expectations. Adler (2002) argues
that neither heredity, which provides some abilities, nor the environment, which
provides some impressions, are determinative in confronting life's problems and
determining relations with the outside world. The role of heredity and environment
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in determining the outside world and problems is influential in how we perceive and
interpret our experiences. In short, the building blocks of heredity and environment
and the way we perceive and interpret life change.

Starting form this point; An interpretation can be made about how important the
person's perception of the current situation and how he interprets the situation he is
in determining the marriage and the life satisfaction. This is exactly why married
individuals perceive and interpret similar situations in marriage and living
conditions differently, despite common living conditions and conditions. Conditions
are common; however, the individual's own perceptions and interpretations differ
according to heredity and the environmental building blocks they bring.

Life Satisfaction

In psychology, a man is an objective who always evaluates his life situation.
According to this, it is stated that people do not feel satisfied until they reach their
goals. For this reason, it can be said that the ultimate desire of man is to reach his
goals and desires, and this success leads to life satisfaction (Tumlii & Recepoglu,
2013). Life satisfaction is the situation arising from the individual's expectations
about life and the level of success. It is the degree of positive development in every
aspect of an individual's life that characterizes the state of well-being belonging to
features such as happiness, morality, and life satisfaction. This degree can also affect
the professional life, which is an integral part of the individual, and his commitment
to the organization.

Life satisfaction is a multidimensional concept related to the psychological and
environmental conditions of life. The Satisfaction is a Latin word meaning to do or
do enough. Satisfaction is a difficult word to define (Celik et al., 2017). The act of
gratification or the state of being satisfied, possessed and enjoyed; and to satisfy is
to fully satisfy the desires or desires of any person. In general, the word satisfaction
is defined as the fulfillment or satisfaction of desires, feelings or pleasures,
happiness, contentment and optimism.

Satisfaction with life is the fulfillment of the necessary conditions to achieve a
desired result (Kara et al., 2018). Satisfaction with life means accepting one's own
living conditions, meeting life conditions or life's wants and needs. Life satisfaction
is a judgment and measure that a person makes about his or her life. Veenhoven
(1996) defines life satisfaction as a positive improvement in the quality of life as a
whole. Christopher (1999), on the other hand, defines life satisfaction as an
individual's holistic evaluation of good life in the context of family, school and
friends, with his own criteria

Since there is no easy, single and clear concept to explain life satisfaction, many

different definitions can be found. Satisfaction with life represents a comprehensive
criterion or result of human experience (Calisandemir & Baltaci, 2017).
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Life satisfaction refers to an individual's judgment about personal well-being and
quality of life based on criteria that he or she chooses. In general, life satisfaction
can be defined as a person's emotional interaction with life, which is defined as time
outside of work, leisure and working time. Life satisfaction is the degree of
satisfaction a person feels with his lifestyle. Satisfaction with life generally
expresses the pleasure we get from life itself (Sapmaz&Dogan, 2012). A contented
and meaningful life includes both the subjective reflection and the objective
component. Life satisfaction is a complex index of a person's attitude towards life
and events, his perspective on them when faced with problems, his experiences and
interactional events. Of course, a person can only be happy when they have a
realistic assessment of their abilities and potential to develop realistic desires and
expectations (Akyol et al., 2018).

Life satisfaction expresses the individual's thoughts about subjective well-being, that
is, subjective well-being and quality of life, in terms of the facts of life. Life
satisfaction is a general assessment of a person's feelings and attitudes towards life,
varying from negative to positive, at a given time. Studies have defined two broad
aspects of subjective well-being as follows (Sapmaz & Dogan, 2012).

* Generally an emotional component that can be divided into a pleasant effect
and an unpleasant effect
* A cognitive component called life satisfaction

The emotional and cognitive component of subjective well-being is not completely
independent; however, the two components are slightly different and, taken
separately, can provide complementary information. Subjective well-being
considers the affective and cognitive aspects of individuals important, but less
attention is paid to the life satisfaction component. Since life satisfaction is usually
a separate factor and only associated with predictive variables, this structure should
be evaluated separately (Caliskan et al., 2017).

Life satisfaction is accepted as a critical component of subjective well-being. It is
assessed as satisfaction with a particular area related to work, marriage, and health.
Life satisfaction involves people thinking about their lives as a whole, including
factors such as whether they have achieved their goals, whether they are as good as
others around them, and whether they are happy in the present, but in general.

Need for Life Satisfaction

As long as people live, they need life satisfaction because when the need for life
satisfaction is not met, the negative thoughts develop about life. Life satisfaction
usually encompasses a person's entire life and all aspects of life. It is not possible
to talk about a peaceful and pleasant life without satisfaction, therefore, in order to
achieve satisfaction from life, the individual must learn to break through the tensions
and worries of daily life. Otherwise, all these negatively affect the life satisfaction
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of the individual. Life satisfaction expresses the individual's well-being, quality of
life and happiness and is important in meeting life satisfaction needs (Yelpaze &
Yakar, 2019).

People who are dissatisfied with their life have dissonances inside and outside.
Dissatisfaction with life leads to feelings of emptiness, restlessness and
meaninglessness in life. This contradictory situation; character, values and
productivity issues at work. A person with high life satisfaction is expected to be
happy with life and be more compatible with life. While life satisfaction of an
individual in a group shows the importance of life, it shows possible problems when
satisfaction decreases (Ozdemir & Dilekmen, 2016).

There are important roles to play in maximizing the life satisfaction and reducing
the dissatisfaction. These may be related to the environment, ie the social, mental
and physical environment. Many studies have tried to determine which factors can
affect an individual's life satisfaction.

Personal Factors

Personal factors affect life satisfaction. Not meeting the needs creates
tension and anxiety in the mind. As a result, restlessness and dissatisfaction may
arise. Various personal needs are as follows:

* Physiological needs are needs such as food, water, sleep, security.

* Psychological needs include self-esteem, attitude, social intelligence,
mental health, anxiety, frustration, life skills, emotional stability.

* Social needs include strong family support (satisfaction with spouse,
children, and the rest of the family), social involvement, social support, cognitive
social skills, family relationships, social status, and other social media and
connections. At the same time, man as a social being needs social recognition
determined by his status and position in society.

* The nature of the job is also seen as a factor that changes the job satisfaction
of the individual. The nature of work is an important factor in raising a person's
status and social position. Therefore, a proper job brings satisfaction in life.

* Finally, the economic situation, which is seen as another factor affecting
life satisfaction, expresses satisfaction with housing and living conditions,
purchasing power of income and financial solvency (Cevik and Korkmaz, 2014).

Environmental factors

The environment includes everything around us. It is one of the important factors
affecting not only various psychological characteristics, but also our good social
behavior. The calm environment helps facilitate a balanced life. Good social
relations with the environment, writing together, participating in social activities
also provide life satisfaction. Individuals with high social skills are more social, have
higher empathy capacities and are happier. These features increase life satisfaction
positively. In addition, promotion in working life, a good income, job security,
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adequate working conditions and success in the workplace also affect life
satisfaction positively.

Life satisfaction is a very personal evaluation, you should decide according to your
own life satisfaction criteria. Two individuals may share very similar lives and one
may find life satisfying while the other may not (Avsaroglu & Hayri, 2019).

The distinction between life satisfaction and quality of life is unclear, and the terms
are sometimes used interchangeably. Satisfaction with life is the result of
satisfaction with personal areas of life. These areas include family life, friends,
health, spouse, and self-actualization. The second concept is related to the quality of
life in the wider social environment (Aydiner, 2011).

Material and Methods

The material and method used in the work should be clearly stated.

The population and sampling
In the study, a questionnaire was applied to 147 married couples/spouses.

Data Collection Instruments
In this study a demographic information form and adult life satisfaction scale was
used.

Adult Life Satisfaction Scale

This scale, which was developed by Kaba, Erol, and Gii¢ (2018), was formed to
measure the life satisfaction of adult individuals. The fact that the Cronbach alpha
reliability coefficient was found to be 89 as a result of the validity and reliability
studies and that the scale's sub-dimensions had statistically significant values shows
that this scale is highly reliable and the statistical findings are sufficient (Kaba, Erol,
& Giig, 2018: 7).

There are 21 items in this scale and one of these items is the reversed item (6th item).
The scale has five sub-dimensions: "general life satisfaction", "relationship
satisfaction", "self-satisfaction", "social environment satisfaction" and "job
satisfaction". While evaluating the scale, General Life Satisfaction (items: 1, 2, 3, 4,
5, and 6), Relationship Satisfaction (items: 7, 8, 9, 10, and 11).

It is calculated as Self Satisfaction (items:12, 13, 14, and 15), Social Environment
Satisfaction (items: 16, 17, and 18) and Job Satisfaction (items: 19, 20, and 21).
Looking at the sub-dimensions of the scale, Cronbach's alpha internal consistency
coefficients were found to be 0.849 for general life satisfaction, 0.849 for
relationship satisfaction, 0.774 for self-satisfaction, 0.737 for environmental
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satisfaction, and 0.867 for job satisfaction. The scale is 5-point Likert type. Scoring
of the scale is made as 1 = Not at all Appropriate, 2 = Not Appropriate, 3 = Partially
Appropriate, 4 = Appropriate, and 5 = Completely Appropriate. The lowest score
from the scale is 21, and the highest score is 105. A high score on this scale indicates
that the individual has a positive mindset towards his own life.

Data Analysis

Data analysis was done with SPSS 24.0. In the study, the scale scores were
calculated and the kurtosis and skewness coefficients were examined to determine
the conformity of the scores to the normal distribution. The kurtosis and skewness
values obtained from the scales are found to be between +3 and -3 for normal
distribution (Groeneveld and Meeden, 1984; Moors, 1986; Hopkins and Weeks,
1990; De Carlo, 1997).

n Skewness Kurtosis
Life Satisfaction 149 ,L199 ,396

When the values are examined, it is seen that the kurtosis and skewness coefficients
of each score are between -3 and +3. According to this result, it was concluded that
the scores showed a normal distribution. Parametric test techniques were used in the
study due to the normal distribution of scores.

The t-test and ANOVA test were used to analyze the variation of the scale score
according to demographic characteristics. While the t test was used in the analysis
of demographic variables with 2 groups, the ANOVA test was used in the analysis
of variables with k (k>2) groups.

Results

Table 1. Distribution by Demographic Variables

n %
Your gender Women 93 62,4
Men 54 36,2
Your age 12-25 26 17,6
26-35 36 24,2
36-45 52 34,9
46-66 34 22,8

According to the results of the analysis, 93 (62.4%) of the participants were female
and 54 (36.2%) were male. A total of 148 participants answered the gender question.
The gender of 1 participant was passed as missing data.
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According to the results of the analysis, it was concluded that there were a total of
26 participants (17.6%) in the between the age of 12-25, 36 participants (24.2%)
between the age of 26-35, 52 (34.9%) participants between the age of 36-45 and 34
(22.8%) participants between the ages of 46-66.

n Av, Ss t p
Life Women 93 391 0,72
Satisfacti ,509 ,612
atistaction — »ren 54 3,85 0,46
*p<0,05

The results of the t-test are given in Table 2 to analyze the difference in life
satisfaction score according to the gender.

According to the results of the analysis, the multiple loyalty score does not show a
statistically significant difference according to gender (p<0.05). According to the
average scores, women's scores are higher than men's.

n Av, ss F p
12-25 26 3,84 0,55
i 26-35 36 3,89 0,42
Llf(? . ,537 ,658
Satisfaction 36-45 52 3,97 0,86
46-66 34 3,80 0,45

The ANOVA results, which were conducted to analyze the difference in life
satisfaction score according to age, are given in Table 3.

According to the results of the analysis, it was determined that the life satisfaction
scale score did not show a statistically significant difference according to age
(p>0.05).

Discussion

A marriage is a relationship system established between two people with different
interests, desires and needs who come together to live together, share life, have
children and raise them. It is also a cohesive contract where sexual needs are met
with mutual solidarity, social approval and immunity from all social prohibitions.
Marriage is an institution that connects individuals, grows with the past of humanity
and continues its existence despite the differences in the process. Marriage is an
intimate bond between two deeply connected people. In order to this relationship
gets stronger day by day, the moral and physical needs of the couples must be met
as well. Meeting these needs also has a great impact on marital adjustment. The Life
Satisfaction is an evaluation based on the interaction between the individual's
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achievement of goals and expectations, what they have and what they want to be,
and it is a form of individual satisfaction by thinking about what they have.

When the results of the survey were evaluated, it was determined that there was no
statistically significant difference between the average scores according to the
survey conducted to confirm whether there were significant differences in terms of
life satisfaction of individuals according to age groups. Some studies in the literature
support the result of our research. Ergiin (2013) concluded in his research with
trainee teachers that there is no relationship between age and life satisfaction
(Recepoglu, 2013). Diener and Sulh (1997) conducted a study with 60,000 people
aged 20-80 from 40 different countries, and it was determined that there was no
significant relationship between life satisfaction and age.

In order to obtain a healthier result in terms of age, it can be said that it would be
appropriate to make an evaluation with a sample with a wide age range. There are
studies in the literature that cannot support the results of our research. In the study
conducted by Selim (2008), it was determined that the happiest group in Turkey is
the young group, while the elderly group is the most unhappy. Similar results were
obtained in the study of Altug et al. (2009). The Life Satisfaction in the elderly
decreased due to loneliness, children leaving home, retirement and decreased
income due to chronic diseases.

When the survey results were evaluated, it was concluded that there was no
significant relationship between the gender and the life satisfaction. There are
studies in the literature that conclude that gender does not make a significant
difference in life satisfaction. In the study conducted by Avci and Pala (2004), it was
found that there was no significant difference between life satisfaction according to
gender. In a study conducted by "Diener and Diener" (1995) it was found that there
was no significant difference in their life satisfaction according to gender in the
study conducted with 118 students, 13 students aged between 17 and 25 at 49
different universities in 31 countries. According to this research, being a woman or
a man is not a determinant of life satisfaction.
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Abstract: Financial literacy is the ability to make effective decisions in evaluating one's use
and management of money. In other words, rewarding literacy will be a small project in the
program that has the competency to plan the budget, to evaluate their right incomes, savings
and investments wisely.

The aim of this everyone is to determine and evaluate the literacy education that will rely on
the associate degrees in our school programs and express the degree of literacy.The study
aims to put the reputation into practice by applying the obtained chi-square obtained without
being tested by the associate degree, in educational literacy and education-related training,
including reader literacy.

Keywords: Financial Literacy, Financial Information, Student.

1. Introduction

The rapid development in science and technology has revealed the concept of globalization,
however, the borders between countries have been removed, and international markets have
become a single market where all segments can operate. This change has led to the
diversification of financial products and services, but has also brought many financial
complexity (Ekinci, T. 2022).

Increasing evidence that financial literacy, which can be defined as an understanding of
financial concepts and the ability to manage financial resources, affects individuals' financial
decisions and behaviors, has increased the value of studies on this subject. An important issue
related to financial literacy is examining the relationship of financial literacy with demographic
variables.

Numerous empirical studies, both domestic and foreign, have been conducted in the literature
on financial literacy. When the studies with the main theme of financial literacy are examined
within the framework of the literature, it is observed that they are mainly aimed at determining
the financial literacy levels of university students (Chen and Volpe, 1998; Chen and Volpe,
2002; Beal and Delpachitra, 2003; Temizel and Bayram, 2011; Adeleke, 2013; Kili¢, Ata, and
Sparse 2015). In these studies, the possible positive effect of financial education on financial
literacy is generally obtained from the inferences made from the general findings.

1Selcuk Universitesi Beysehir Ali Akkanat Meslek Yiiksekokulu, Finans, Bankacilik ve Sigortacilik Boliimii,
Konya, Tiirkiye
* sckuzucu@selcuk.edu.tr
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The aim of this study is to determine the financial literacy levels of university students studying
at the associate degree level and to determine whether the students differ according to their
characteristics such as income, department and class. For this purpose, the financial literacy
scale obtained from previous studies and consisting of expenditure, attitude, perception and
interest dimensions was applied to 255 associate degree students in different departments and
classes.

2. Method

In this study, the financial literacy status of the students studying at the associate degree level
was compared according to their department, class, gender, age and income level. While t-test
was used for independent samples in comparisons made for categorical variables with two
selection levels, ANOVA was preferred for categorical variables with three selection levels.
255 students who received associate degree education in Beysehir district were included in the
study.

3. Findings
The descriptive data of the participants are given in Table 1.
Table 1Demographic Characteristics of the Participants

Question reply N %

Woman 182 71.4

Gender Male 73 28.6
) Born in 1999 and After 220 86.3
Birth Range Born between 1981-1998 35 13.7
. Financial Related 153 60
Section Other 102 40
1st Class 113 44.3

Class 2. Class 142 55.7

182 people and 71.4% of the participants are women. In terms of age, those born in 1999 and
later constitute the majority, in terms of department, finance-related departments, 2nd year
students in terms of class, and those with an income of 1000 TL or less in terms of income
constitute the majority.

In the study, the financial literacy scale consisting of spending, attitude, perception and interest
dimensions developed by Sarigiil (2015) was used. A 7-point Likert type scale was used in the
questionnaire form. Calculation of Cronbach's Alpha values higher than 0.7 indicates that
reliability is achieved. Calculation of skewness and kurtosis values between +1.5 and -1.5
shows that the data are normally distributed.

Results on Mean Difference Tests

In the comparison of financial literacy averages of associate degree students according to
various characteristics, t-test was used for independent samples for variables with two selection
levels, and ANOVA test was used for variables with more than two selection levels. Gender,
birth interval, department and class variables were coded as two selection levels. Independent
samples t-test was used in the mean comparison tests for these variables.

Financial Literacy Levels by Gender

Different statistics are used according to the homogeneous distribution of the data while
deciding on the comparisons made with the t-test on independent samples. In this context, first
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of all, the homogeneity of the data should be checked. Levene test statistics are used to check
whether the data is homogeneously distributed. sig calculated for the Levene test . A value
greater than 0.05 is interpreted as a homogeneous distribution of the data. The statistics given
in the comparisons below are the statistics obtained according to whether the data is
homogeneously distributed or not.

Table 2 Comparison of Financial Literacy Levels by Gender

Levene Test Independent Samples t-test
Dimensions Shallow.  Cover.  Std. Error
F Shallow. t f . . .
(2-tailed) Difference Difference
Spending Dimension ,062 ,803 -.526 253 ,600 -,1027 ,1954
Attitude Dimension ,000 ,991 ,056 253 ,956 ,0091 ,1631
Perception Dimension 10,042 ,002 347 109,475 730 ,0732 2114
Relevance Dimension 1,602 ,207 2,664 253 ,008 4288 ,1609

In comparisons of financial literacy levels made according to gender, no significant difference
was found apart from the dimension of interest (p>0.05). Therefore, the gender of the students
with associate degree education creates a difference on the level of financial literacy only in
terms of the dimension of interest. When the averages are examined, it is understood that men
(4.91) are more interested than women (4.48).

Comparison of Financial Literacy Levels by Department of Education

The departments in which the associate degree students included in the study were educated
were grouped into two groups as finance-related and other departments. While 60% of the
students are educated in a finance-related department such as banking and insurance, 40% are
educated in other departments such as cookery and guidance. The comparison test made
according to the section is given below.

Table 3 Comparison of Financial Literacy Levels of the Students according to the Education
Department

Levene Test Independent Samples t-test
Dimensions Shallow. Cover.  Std. Error
F Shallow. t df (2-tailed) Difference Difference
Spending Dimension 1,036 ,310 -.294 253 ,769 -,0531 ,1804
Attitude Dimension ,027 ,869 -,033 253 974 -,0049 ,1505
Perception Dimension ,017 ,897 ,006 253 ,995 ,0010 ,1762
Relevance Dimension ,064 ,801 2,542 253 ,012 3779 ,1486

In the comparison of financial literacy levels according to the education department, no
significant difference was found apart from the dimension of interest (p<0.05) (p>0.05).
Therefore, the education department causes a difference only in the interest dimension in terms
of financial literacy level. When the averages are examined, it is understood that students
studying in finance-related departments (4.74) have a higher level of interest than students
studying in other departments (4.44).

Comparison of Financial Literacy Levels by Class

Associate degree students are divided into two groups in terms of the class they are in, as 1st
year and 2nd year. Students in the extension period were not included in the study. The results
of the comparison are given below.
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Table 4 Comparison of Financial Literacy Levels of Students by Class

Levene Test Independent Samples t-test
Dimensions Shallow.  Cover.  Std. Error
F Shallow. t . . .
(2-tailed) Difference Difference
Spending Dimension ,000 ,988 ,230 253 ,818 ,0409 1779
Attitude Dimension 572 ,450 -1,604 253 ,110 -,2369 1477
Perception Dimension 1,220 ,270 ,025 253 ,980 ,0043 ,1738
Relevance Dimension ,019 ,890 -1,563 253 119 -.2474 ,1583

In the comparisons made, no significant difference was found in the averages of financial
literacy levels of the students according to the classes they were in. Therefore, the class of the
students is not effective on their financial literacy levels.

4. Conclusion and Recommendations

In this study, financial literacy levels of students studying at associate degree level were
compared according to some characteristics they have. As a result of the comparisons, it was
determined that the gender of the students and the department they studied had an effect on the
financial literacy levels, while the class they were in were not effective.

The genders of the students studying at the associate degree level make a difference on their
financial literacy only in terms of the dimension of interest. The results show that men are more
interested in financial matters than women.

Although the departments where the students are educated do not make a difference in all sub-
dimensions in terms of financial literacy levels, it has been determined that it causes a difference
in terms of interest. It has been determined that associate degree students studying in a
department related to finance are more interested in financial issues.

In this study, financial literacy levels were measured with the help of a scale developed in a
previous study (Sarigiil, 2015). The use of different scales in subsequent studies may cause
changes in the results. In addition, in terms of future studies, it can be suggested to include
different elements that may have an impact on students' financial literacy levels .

As a result, it has been determined that there is only a difference in the interest dimension of
the financial literacy scale according to the department the students are in. Students studying in
finance-related departments are more interested in financial issues than students studying in
other departments. In addition, it was observed that the financial literacy levels of the students
did not differ according to the class they were in. In the comparison made by gender, it was
determined that men had a higher average only in the dimension of interest.
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Abstract: This study evaluates consumer demand for cash and cashless payments at
the point of sale (POS) during the COVID-19 crisis by comparing three African
countries, Nigeria, Kenya and Egypt. This paper analyses different cash parameters
and electronic payments before and during the pandemic. As the results of the study
show, the pandemic (COVID-19) is not solely responsible for the transition from cash
to cashless but more so are governments’ restrictions on cash and the states’ financial
strategy. In addition to that, factors which influence a customer’s choice for the
payment method are identified.

Keywords: COVID-19, Payments, African countries

Introduction

On 14 February 2020, the first coronavirus case was identified in Africa. Since then,
the virus has propagated across over 53 countries throughout the continent. This
catastrophe that is transforming the world, has had a huge impact on the continent. A
decrease in overall economic activity was already apparent from the beginning, not to
mention the human cost. It was implied the economy of Africa could undergo a
deprivation of GDP growth between $90 billion and $200 billion. It was indicated that
the growth of GDP could be reduced by around three to six percentage points for
countries like South Africa, Kenya, and Nigeria. The disruption of distribution
networks was caused by border closures, and lockdown protocols implemented to stop
the outbreak. They were deemed as the main causes driving the contraction of Africa’s
economy. These measures put pressure on foreign currency reserves—due to a decline
in remittances, tourism, and global oil demand as well as on small and micro
businesses of private sectors. These small and micro businesses are normally
considered the backbone of the African economy (De Girancourt et al., 2021).

COVID-19 has already positioned itself among the world's deadliest pandemics. The
COVID-19 outbreak has compelled alterations in several economic sectors, business
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strategies, and customer preferences across several areas; this includes everyday
payment processes (Popkova et al., 2021). Regardless of the degree to which societies
accepted cashless transactions in the years before the Pandemic's emergence the pace
of societies, becoming cashless has accelerated (Chen et al., 2020).

Due to the practically ubiquitous introduction of social isolation and economic lockup,
there has been a decline in the utilization of hard cash interactions (Minguez et al.,
2020). The demand to adopt latest information technologies, such as pop-up texts
services, has increased and is beginning to impact daily routines (Hantrais et al., 2020).
However, this attitude might also reflect societal anxieties about the potential for coin
and paper currency to propagate the infection. Before the COVID-19 Pandemic,
research on viruses and other infections and how money may be used to disseminate
was undertaken (Angelakis et al., 2014), but this aspect had never been crucial in
establishing what motivates people to accept contactless payments. Therefore, the
COVID-19 pandemic experience has brought new aspects driving consumers and
businesses to reduce spending.

Significance of E-payments and Government of Africa

Several initiatives were conducted by merchants, commercial banks, card
organizations, and central banks to encourage cashless transactions. All these
organizations have pushed consumers and businesses to utilize cashless payment
methods from the Pandemic's inception. Public education programmers and distinct
"pay-cashless" shop signals were devised. The introduction of new, cashless projects
or significant modifications, like the increase in the maximum contactless payment at
EFT-POS terminals without PIN authorization. It was a campaign to entice customers
to utilize credit cards at service and retail establishments, as seen in many other
nations. The objective was to make contactless payments simpler to avoid manual
interaction (Huterska et al., 2021). The Pandemic's effects on financial services and
market watchdogs can also be seen in the escalation of efforts to implement federal
bank digital money. It became so influential that it was suggested that one of the major
factors influencing how societies function after the COVID-19 epidemic could be the
use of digital payments and currencies ('De’ et al., 2020).

While discussing consumer payment behavior, it reveals that there have been both
increases in cashless transactions and decreases in overall payment transaction
volume. According to studies even by central banks of Sweden and the Netherlands,
COVID-19 increased the usage of cashless payment methods among the age groups
who have previously been the most cautious consumers of cash. De Nederlandsche
Bank claims that people over the age of 65 and those aged 12-34 showed the greatest
reduction in cash use when the community first learned about the outbreak. According
to a global United Nations survey, customers are starting to purchase online more
frequently, and the average transaction value is also declining (UNCTAD, 2020).

The usage of e-commerce to buy common goods may be related to this. First off, more
transactions for everyday items like food and drinks, previously only made in-store,

212



are now being made online (Agan, 2020). In Kenya, the usage of M-Pesa increased
very rapidly in informal sectors, such as for transferring wages and buying household
products (Alper & Miktus, 2019). The increased income and the volume of authentic
transactions recorded by the online payment firm PayPal may be used to gauge the
shift in consumer payment behavior globally, reflecting the growing significance of e-
commerce (Statista, 2020).

The shift in consumer payment habits has been examined from the perspective of
cashless payments and their effects on the economy (Zhao & Bacao, 2021). It has also
been reported that the growing significance of e-commerce has lessened the shock
brought on by the epidemic in various French economic sectors, which means that
cashless payment can be used as an effective strategy by the government to maintain
the economy (Bonnie et al., 2020). Many governments gave specific initiatives to
promote online transactions to stabilize the economy, such as raising transaction size
limits and cutting mobile transfer fees in Egypt and Kenya (Agur et al., 2020).

Electronic payments can thereby reduce transaction costs, generate increased GDP and
consumption, boost financial intermediation, and increase financial transparency. As
a more convenient, secure, and reliable method of payment and settlement for a
potentially wide range of goods and services offered globally over the internet or other
electronic networks, the introduction and use of electronic payment instruments holds
the potential to be of great benefit to both business and consumers. One of these
advantages is that bank customers can manage their regular financial transactions using
electronic payments instead of going to their neighborhood bank location. Products for
electronic payments could reduce the time and costs that businesses spend handling
cash (Appiah & Agyemang, 2007).

However, there is a vast contrast between the increased difficulties traditional points
of sales encountered during the Pandemic and the growing significance of the e-
commerce part suggested in the literature. The possibility of catching a virus is the
leading cause that has affected customers' strategic behavior inside the business
(Perlman & Yechiali, 2021). Worries regarding the potential for SARS-CoV-2 virus
transmission through currency such as banknotes and coins have made them
troublesome for both buyers and sellers (Auer 2020). Shops in various nations
periodically adopted a policy of refusing to accept cash because of the desire to avoid
physical contact (Mondada et al., 2020). Touch and physical touch associated with
cash payments started to be seen as harmful, and clients and businesses sought to avoid
circumstances calling for such close contact. Thus, the harm posed by the epidemic to
health and life started to be regarded as being minimized by cashless payments. As a
result, the current scenario has caused several shifts in consumer behavior, resulting in
widespread feelings of panic, dread, and even contempt (Galoni et al., 2020). Effect
of COVID on Cash and Payment

The Central Bank of Egypt (CBE) aimed to decrease cash transactions and encourage
electronic payment systems during the start of the Covid-19 outbreak. The CBE
eliminated fees and commissions at retail locations and in digital wallets starting in
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March 2020. Additionally, it established a temporary daily cap on cash withdrawals
and deposits.

In Kenya a major global player and service in cashless transactions is MPESA, which
was formed in 2007 by a major telecommunication provider, Safaricom. The service
presently states that it has more than 50 million active monthly users across the
continent. Kenya’s central bank (CBK) tried as well to limit cash transactions during
the pandemic and enhance further use of cashless transactions.

A study was conducted in Nigeria that investigated how the COVID-19 pandemic
affected cashless transactions in Nigeria. From five Deposit Money Banks in Lagos
State, Nigeria, 250 respondents were chosen using the random sampling technique.
With the help of well-constructed questionnaires, information was gathered from the
respondents. For data analysis, descriptive statistics and the Chi-square test were used.
Most respondents favored cashless transactions because they believed there was a
larger risk of infection when touching cash, according to the findings. Results showed
that nearly all respondents used automated teller machines (ATMs), point of sales
(POS), and electronic fund transfers frequently during the COVID-19 pandemic.
Furthermore, the pandemic had a big impact on how people used cashless transactions
in Nigeria, according to the results of a Chi-square analysis. The study concluded that
the COVID-19 pandemic has increased the use of cashless transactions in Nigeria;
bank clients are increasingly becoming acclimated to them. Therefore, it is advised
that cashless transactions be promoted in Nigeria to stop the COVID-19 pandemic
from spreading (Kazeem et al., 2021).

The purpose of the current study, which uses a quantitative methodology, is to describe
the COVID-19 phenomenon on the economy and its effect on payment behavior in
Nigeria, Kenya and Egypt which changed due to COVID.

Methodology

This study was done from different perspectives before and after the COVID-19
pandemic. The regression analysis is used to examine several parameters. According
to the data studied, contactless cards are most frequently used for large-scale
transactions in African nations. Additionally, the sector saw a significant boost in the
economy due to the introduction of mobile payments in Kenya, Nigeria, and Egypt.
Cashless transactions are strongly supported by the central banks in these countries
and around the globe. Despite this active expansion of the payments industry, African
nations have been dealing with what is known as the "passion of cash™ for a number
of years starting with COVID-19. It is crucial to recognize it was an uncommon event
when company owners refused to accept cash payments during the lockdown. Due to
the limitations instituted by the different governments and the movement of the
populace toward a cashless payment system, these denials changed. At retail and
service establishments, client payment preferences may have been impacted by the

214



actions of merchants. However this study shows that cash is still king in these
countries. The results analyzed are as follows:

Two different parameters Cash in Circulation (CiC) during COVID-19 and the average
number of ATMs were taken and analyzed to see if there is a positive correlation
between the two parameters. This study aims to prove the hypothesis that COVID-19,
in contrast to many other countries, accelerated the amount and usage of Cash in
circulation in the selected three countries of Kenya, Nigeria and Egypt. Data was
collected largely from 2017 onwards, and it only considered official sources, such as
the selected countries’ Central bank websites. The number of ATMs was collected on
the FED website for each country. Pre Covid-19 and in Covid-19, or before and during
the pandemic, is depicted in the dataset below and used for the analysis.

We built three separate multiple linear regression models for Nigeria, Kenya, and
Egypt. The multiple regression model is:

yi=b"+ bsxs+ bsxs i=12,...,n

where, n is the number of samples, y is the cash in circulation, x1 and x2 are the
independent variables, including the number of ATMs per 10,000 adults and a
categorical variable which indicates whether it is before or after the pandemic,
respectively. March 2019 is defined as the cutoff date for the pandemic. A p-value less
than 0.05 is considered statistically significant.

Results

The results analyzed are as follows:

First, we build a multiple linear regression model for Nigeria. The regression model
results are summarized in Table 1. As expected, the cash in circulation increases as the
number of ATMs increases (b=436.8, p<0.001). The cash in circulation also increases
during the pandemic as compared to before the pandemic (b=175000, p=0.0245). The
model found to be statistically significant (F-statistic=108.6, p<0.001). The adjusted
R-square value for the model is 0.768, which means the model explains the 76.8%
variation in the circulated cash.

Table 1. Multiple Linear Regression Results for Nigeria

Variables Estimate Standard Error p value
Pandemic 175000 75940 0.0245
Number of ATMs | 436.8 45.74 <0.001

Figure 1 shows diagnostic plots for the regression model for Nigeria, including
residuals vs fitted, Q-Q plot for residual normality, scale-location plot and residuals vs
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leverage plot. The diagnostic plots indicate that the assumptions for the model are
valid.
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Figure 1. Multiple linear regression diagnostic plots for Nigeria data

Figure 2 shows that there is a clear positive linear relationship between the number of
ATMs and the cash in circulation. Moreover, the average cash in circulation is higher
during the pandemic compared to before the pandemic.
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Figure 2. Scatter plot between the number of ATMS and the cash in circulation for
Nigeria

We build a second multiple linear regression model for Kenya. The regression model
results are summarized in Table 2. Once again the cash in circulation increases as the
number of ATMs increases for Kenya dataset (b=29.335, p<0.001). The cash in
circulation also increases during the pandemic as compared to before the pandemic
(b=70.740, p<0.001). The model found to be statistically significant (F-statistic=14.26,
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p<0.001). The adjusted R-square value for the model is 0.290, which means the model
explains the 29% variation in the circulated cash.

Table 2. Multiple Linear Regression Results for Kenya

Variables Estimate | Standard Error | p value
Pandemic 70.740 13.281 <0.001
Number of ATMs | 29.335 7.532 <0.001

Figure 3 shows diagnostic plots for the regression model for Kenya, and the diagnostic
plots indicate that the assumptions for the model are valid.
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Figure 3. Multiple linear regression diagnostic plots for Kenya data

Figure 4 shows that there is a clear positive linear relationship between the number of
ATMs and the cash in circulation. Moreover, the average cash in circulation is higher
during the pandemic compared to before the pandemic. Although the model just
explains 29% of variation this means that other factors such as government’
restrictions and some others may have an impact on the cash usage and tried to limit
the amount of Cash in circulation. A small decline in CiC is also observed in the
dataset. However, the overall trend is clearly positive and the amount of cash has
significantly grown during COVID-19.
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Figure 4. Scatter plot between the number of ATMS and the cash in circulation for

Kenya

We build last multiple linear regression model for Egypt. The regression model results
are summarized in Table 3. The cash in circulation increases as the number of ATMs
increases for Egypt dataset as well (b=28616, p<0.001). The cash in circulation also
increases during the pandemic as compared to before the pandemic (b=24870,
p=0.008). The model found to be statistically significant (F-statistic=794.1, p<0.001).
The adjusted R-square value for the model is 0.961, which means the model explains
the 96.1% variation in the circulated cash.

Table 3. Multiple Linear Regression Results for Egypt

Variables Estimate Standard Error | p value
Pandemic 24870 9091 0.008
Number of ATMs | 28616 1482 <0.001

Figure 5 shows diagnostic plots for the regression model for Egypt. The normality of
residual assumption is violated for this model.
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Figure 5. Multiple linear regression diagnostic plots for Egypt data

Figure 6 shows that there is a clear positive linear relationship between the number of
ATMs and the cash in circulation. Moreover, the average cash in circulation is higher
during the pandemic compared to before the pandemic.
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Figure 6. Scatter plot between the number of ATMS and the cash in circulation for
Egypt
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All three regression models indicate that the cash usage has grown during the COVID-
19 pandemic in Nigeria, Kenya and Egypt.

Conclusion:

The COVID-19 pandemic's dire position has had a significant impact on how
consumers make payments. By amplifying the importance of elements that were
previously underutilized in consumer decisions and research on payment preferences,
it has become a catalyst for boosting consumer acceptance of cashless payments in
many countries. The research however demonstrates that contrary to the majority of
countries the cash usage has actually increased as well as the number of ATMs such
as in Egypt. A clear positive correlation between cash usage and ATMs in all the three
countries is showed in the models. Also, it is clear that because of a decline of ATMs
due to banks’ and governments’ financial policies and restrictions this leads to more
cashless transactions. In Kenya it is clear that other factors and governments’ measures
which limit the usage of Cash started to play a significant influence in the shift to
cashless payments. Consumers were motivated to start using cashless. However, the
CiC figure did still grow during the pandemic.

On the basis of our current study for three different African countries as it is depicted
in the statistics after the outbreak of COVID-19 Kenya has adopted more e-payment
technologies than Nigeria and Egypt. During the epidemic, cashless payments have
become increasingly important in retail and service locations and there has been a
slight shift in payment options and methods due to the financial policies in each of the
analysed country. This study closes a research gap in the literature which clearly shows
that COVID-19 is responsible for the growth of Cash in Circulation in contrast to a
decline of this important financial figure. Further study is required in this area to
ascertain whether consumers' use of cashless transactions has evolved into a payment
habit by government restrictions on cash or other factors which stipulate the use of
cashless transaction methods and payment options.
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Abstract: Information on Turkic ethnoses in ancient Chinese sources, in the written works
of ancient Greek and Latin authors, refers only to the centuries after the middle of the first
millennium BC. Therefore, ancient Turkic written monuments belonging to VI-VIII
centuries are characterized as the first and only sources about the history and culture of
Turkic peoples. To some extend, all modern Turkic languages have a share in Orkhon-
Yenisei monuments. Therefore, when giving the division of Turkic languages, S.Y. Malov
wrote the words "the language of ancient Turkic written monuments™ in front of the word
"Oghuz", and A. Sokolov, who studied the history of Turkic alphabets, used the words
"Turk Oghuzs" and "Orkhon people” in the same sense.

Orkhon-Yenisei monuments are important local written sources for studying the political
history of the Western Turkic Khaganate and the Eastern Turkic Khaganate in the VI-VIII
centuries, and their relation problems with neighboring Turkic ethnic groups. The ethnic
and political historical problems of the peoples of modern Central Asia were also studied
on the basis of these sources. Unfortunately, until now, along with the ethnic history and
language of the Azerbaijani people, when the Azerbaijani toponymy were studied, these
sources were not taken into account.

Keywords: Orkhon Yenisei Monuments, Turkic languages, history.

1. GIRIS

Eski Tiirk dilleri ile ilgili epigrafik anitlar Tiirkoloji edebiyatta "Orhun-Yenisey anitlar1" olarak
adlandirilmaktadir. 6-8. ylizyillarda Altay ve Kuzey Mogolistan'da (4, s. 33-34) var olan Tiirk
hanliklarinin siyasi olaylar1 ve sosyo-ekonomik hayati ile ilgili bu anitlar, Mogolistan'da Orhun
Nehrinin, Sibirya'da Yenisey ve Altay'da Talas Nehri'nin kiyilarinda bulunmaktadir. Tiirkoloji
literatiirtinde "runik alfabe" ile yazilan bu yazitlar daha ¢ok biliyiilk mezar taglar1 ve kayalar
tizerindedirler. Bana gore bu yazilar, kendisini "Tiirk" olarak adlandiran (3, S.9) ve 6. ylizyilin
ortalarinda Altay'dan Gilineydogu Avrupa bozkirlarina kadar genis bir cografyay1 kapsayan
Tiirk hanlhigini yaratan etnoslara aittir. V.V.Bartold, Orhun-Yenisey anitlarinin 6. yiizyilda
kurulan ve Cin'de Bizans'a kadar genis bir alan1 kaplayan Tiirk imparatorlugunun kurucularina
ait oldugunu yazmustir (8, v. 5, s. 20).

Ayni zamanda Tirk-runik alfabenin yaraticilarinin yalmz Altay Tirkleri olmadigini da
belirtmek gerekir. Son yillarda yapilan arastirmalar 5. yiizyilda Albaniya (Kuzey Azerbaycan)
topraklarinda olusmus "Alban alfabesi"nin Orhun-Yenisey alfabesi ile ortak bir kdkene sahip
oldugunu gostermektedir.

1 Azerbaycan Cumhuriyeti Devlet Dil Komisyonuna bagl izleme Merkezi Baskanlig1, Azerbaycan.

*Corresponding author: sevinc-novruzgizi@yandex.com
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Soylenenler, Tiirk-runik alfabenin ¢ok eski bir tarihe sahip oldugunu ve su yazinin eski Tiirklere
ait oldugunu gostermektedir. Tiirk alfabesinin kdken sorunu Tiirkolojide heniiz ¢6ziilmemis
kalmaktadir.

Orhon-Yenisey yazitlarini ilk kez okuyan V.Thomsen, bunlarin Sami kékenli Arami alfabesi
esasinda olustugunu kaydetmistir. Kendisine gore Arami alfabesini ilk olarak Orta Asya'da
Iranca konusan Sogdlar kullanmis, Altay Tiirkleri ise Sogdlardan benimsemisler (26, s.76).
P.M. Melioransky (15, s.263-292) ve S.G. Klyashthornda (11, s.46-47) de bu fikri kabullenmis.
Ingiliz Tiirkolog J.Clawson, Tiirk-runik alfabesinin iran kékenli oldugunu diisiinmektedir (24,
$.51-56). Ancak bu fikirler inandiric1 degil, eger bu alfabe 5. yiizyilda Kuzey Azerbaycan
topraklarinda mevcut olmus olsaydi, Iran veya Sami kokenli olabilir miydi?

Problemin bir bagka yonii daha var. Orta Cag'in baslarinda Glineydogu Avrupa'da yasayan
Kangar-Pechenek'lere ait sahsi ve kemik nesneler tizerinde de Tiirk alfabesiyle yazilmis yazitlar
bulundu ve okundu (21, s.362-414). Kangarlarin anavatani, Syr-Darya Nehri'nin orta yolunu ve
Aral Denizi'nin kuzeyini kapsar (7, s.350). Syr-Darya nehrinin Orta Cag'in baslarinda Kangar
olarak adlandirildigi bilinmektedir (7, s.492). Tirk hanligmma dahil olan etnolar arasinda
Kangarlar (kangaralar) da vardi. Sonraki ylizyillarda Kangarlarin adi Rus kroniklerinde ve
Bizans kaynaklarinda Giineydogu Avrupa bozkirlariyla baglantili olarak gegmektedir. Tarih¢i
Fazlullah Rashiduddin, "Qovmi-Kangarat" adlandirdigi Kangarlarin anavatani olarak Orta
Cag'da Arap kaynaklarinda Syr-Darya'nin Kangar adina dayanarak, Tiirkistan ve Sibirya ile
iliskilendirmeye dair fikirlere bilimsel edebiyattada rastlanmaktadir. Lakin Siimerlerin
kendilerini Kangar (Ki-en-gi) iilkesinin sakinleri olarak gordiiklerine dair eski kaynak bilgileri
verdigi bilgiler, bizi su etnonimi Dogu Asya ile baglantili olarak aramaya sevk etmektedir.
Genellikle, Giiney Kafkasya'daki kangarlar, resmi kayitlarda 5. yiizyildaki olaylardan
bilinmektedirler. Arastirmacilara gore, Pegeneklerin torunlart olan Kengarlar, Hunlarin bir
pargast olarak Giiney Kafkasya'ya gelmisler (12, s. 179). Bu arada, Pegenek etnik adinin
Azerice de dahil olmakla Tirk dillerinde giliya bacanag (iki kiz kardesle evli erkekler igin
kullanilan bir kelime) kelimesiyle baglantili oldugu fikri bize gére dogru degildir. Bilindigi gibi
Pecenekler Orta Asya'da Syr-Darya Nehri'nin havzalarinda yasiyorlardi. Strabon, orada
yasayan Sakalarin bir kolunun "Pasian" olarak adlandirildigint yazmistir (19, s. 27-33). Bize
gore Pegenek etnik adi, Kazak, Kipgak, Ugrak, Sirak, Samak, vb. Basin kabilesi bir zamanlar
Dogu Anadolu'ya yerlesmistir. Orada Kars ile Erzurum arasindaki bolge hala Havzalar olarak
aniliyor. "Kitabi-Dade Gorgud" da gecen Pasichuk yer adi1 da o bélgeye aittir.

Doénemin ilk yiizyillarinda Kuzey Katkasya bozkirlarinda yasayan Pecenekler, eski Giircii
kaynaklarinda pachanik olarak gegmektedir (16, s.32). MS 1. yiizyilin 70'lerinde Giircii ordusu,
Pachaniklerle ittifak halinde Ermenistan'a askeri bir ziyarette bulundu. Eski Giircii
kaynaklarinda, 5. yiizyilda Giircii hitkiimdar1 Vakhtan Gorgasal'in saltanat ile 1lgili olaylarda,
tilkenin adi1 Pachaniketi (yani Pegenek etnonimi ile Giirclice yer, bolge anlamina gelen -eti
ekinden olusan) Pachaniketi'dir. Kuzey Kafkasya'dan da bahsedilmektedir (16, s.85).

Yukarida soylenenler, Alban alfabesi ile yazilmis yazitlarin yani sira Pegenekler ve Kuzey
Kafkasya'ya ait runik yazitlarin Orhun-Yenisey anitlarindan (MS 6-8. yiizyillar) ¢ok daha
eskiye tarithlenmesi gerektigini gostermektedir.

Boylece eski Tiirk (runik) alfabesi birkac bin yil siiren karmasik bir evrim gegirmistir ve bu
alfabenin ilk damgalarinin, igaretlerinin, ilk harf bigimlerinin ve ilk yazilariin Azerbaycan
topraklarinda bulunmasi tesadiif degildir. Kobustan, Nahg¢ivan, Gazah ve Kelbecer'de bulunan
yazitlar, ilk ¢aglardan beri bu bdlgede yasayan Tiirk etnik gruplariin, Orta Cag'in baslarinda
bile eski Tiirk (runik) alfabesini kullanabildiklerini bir kez daha kanitlamaktadir (23, s.55).

Baz1 Bati Avrupali ve Rus arastirmacilarin eski Tiirk kokenli etnoslari (6rnegin, m.6. 7-5.
Yiizyillarda Kara Denizin kuzey kiyisinda saklar1 ve massagetleri) iran kokenli bildikleri gibi,
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eski Tiirk yazitlarinda ad1 gecen yabgu "janishin" kelimesinin de Iran kokenli oldugunu yazarlar
(18, s.275). 3. yiizyilda Orta Asya'da var olan Kusan devletinin hiikiimdarlarina ait madeni
paralara su kelimenin Sabur seklinde yansidigini belirtmek gerekir. Ancak J. Clawson hakli
olarak bu kelimenin 1970'den beri Altay (Tiirk¢e) kokenli oldugunu yazmustir (25, s.15). Azeri
filolog F. Celilov, baz1 eski Tiirkge kelimelerin iran kékenli oldugu fikrini hakli olarak
redetmistir (1, $.30-32).

2. ORHON-YENISEY ANITLARININ ARASTIRMA TARIHI

Bilindigi gibi, eski Tiirk yazili anitlar1 iki gruba ayrilir: Orhun-Yenisey yazitlar: ve eski Arap,
Uygur, Maniheist ve Brahmi anitlar1 (2, s.7; 101, s.7). Calismamizda sadece Orhun-Yenisey
anitlart ele alinmigtir. Eski Tiirk yazili anitlar1 bir biitiin olarak 7-8. yiizyillar1 kapsasa da (9,
s.1) 1970 yilinda Kazakistan'da Alama-Ata yakinlarinda bir mezarda Orhun-Yenisey alfabesi
ile glimiis cam tizerine 26 karakterden olusan bir yazit bulunmustur. 1sSyk-Kul géliiniin
topraklarinda da kesfedildi. Arastirmacilara gore bu yazinin tarihi miladdan 6ncelere gider (5,
s.103).

Orhun-Yenisey anitlar1 6 biiyiik yazittan olusur - Kiil Tiginin serefine anit, Bilga Kagana
(Mogilyan Han) anit, Tonyukuka anit, Ongin aniti, Moyun koro aniti ve Kuli koro anit1 ve
yiizden fazla kiiglik yazitlar.

Orhun-Yenisey anitlari iki kisma ayrilir: Orhun anitlart ve Yenisey anitlari. Orhun anitlar
arasinda Kiil Tigin, Bilga Kagan, Ongin, Tonyukuk, Kuli korosu, Moyun korosu, Suci, Hoyto-
Temir, ihe-Ahset, Terkhin ve Tes amitlar1 bulunmaktadir. Yenisey amitlarinin sayist 150'ye
kadar ¢iksa da boyutlar1 daha kiigiiktiir. Kayalar ve mezarlar iizerindeki kitabelerdir. Bu yazitlar
Yenisey Nehri havzasinda, Tuva'da ve Krasnoyarsk Bolgesi'nin gesitli yerlerinde bulunmustur
(2, s.10). Orhun-Yenisey anitlar1 arasinda Kiil Tigin (732), Bilga Kagan (735) ve Tonyukuk
(716) onuruna yapilan anitlar ile Ongin anit1 (731) biiyiik bilimsel degere sahiptir. kaynak
calismalari (11, s.55). Bu anitlar, bilgi yiikleri nedeniyle diger anitlardan farklidir. Bu anitlarda
eski Tiirklerin bir takim boylarinin isimleri ve ¢ok sayida yer adlar1 kayithdir.

Orhon-Yenisey anitlarinin okunmasi yabanci ve Rus bilim adamlarinin isimleriyle baglidir.
Yukarida bahsedildigi gibi, eski Tiirk yazili anitlari ilk olarak 1713-1722'de Rus-Isveg
Savasi'nda (1708-1709) Ruslar tarafindan ele gegirilen ve Sibirya'ya siirgiin edilen (10, s.170-
174) 1isvegli subay Philipp-Johann Stralenberg (aka Tabbet) (1676-1747) tarafindan
kesfedilmistir. Kendisi 1721-1722'de Rus imparatoru 1.Peter hizmetinde olan Polonyali
D.G.Messerschmidt ile birlikte bir kag anit kopyaladi.

Boylece G.Messerschmidt'in Orhon-Yenisey anitlarinin kesfedilmesinde ve kopyalanmasinda
ve bilim diinyasina kazandirilmasinda da rolii olmustur (13, $.202-214). Philipp-Johann
Strahlenberg tarafindan Sibirya'da yiizii kaldirilan niishalar 1730'da Stockholm'de basilmissa
da uzun siire okunamamustir (14, s. 5-15). Sadece 1880'de, N.M.Yadrintsev, Orhun Nehri
kiyisinda bu alfabeyle yazilmis taslar1 kesfettikten sonra (22), Avrupali arastirmacilar alfabeyi
ortaya c¢ikarmaya basladilar. Eski Tiirk alfabesiyle yazilmis anitlar1 okuma serefi V.V.Radlov
ve V.Thomsen'e verildi.

V.Thomsen'in tengri kelimesiyle bu alfabenin sirrini ortaya ¢ikarmis olmasi ilgingtir. Yukarida
da bahsedildigi gibi K.Aliyev, Mingegevir'de arkeolojik kazilar sonucu bulunan Albanca
yazitlarda tanr1 kelimesini tanimlamustir (6, S. 17-18).

Orhun-Yenisey anitlarinin en biiyiigii olan Bilge Kagan aniti, 1889 yilinda Rus arastirmaci
N.M. Yadrintsev tarafindan kesfedilmistir. Anit nce Rus bilim adam1 V. V. Radlov, Dane V.
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Thomsen ve ardindan Sovyet dilbilimci S.Y.Malov tarafindan okundu ve yayinlandi (23, s. 51-
1113).

Tonyukuk anit1 1897 yilinda Y.N.Clements tarafindan kesfedilmistir. Anmit ilk olarak
V.V.Radlov tarafindan okundu ve ¢evrildi.

Kul-Tigin anit1 da 1889'da Rus bilim adam1 N.Y.Yadrintsev tarafindan kesfedildi. Rus bir bilim
adami olan PM Melioransky, aniti okudu ve metnini Rusga'ya g¢evirdi. 1951'de Sovyet

dilbilimci S.Y.Malov, anitin Rus¢a'daki son ¢evirisini verdi. Tiirkiye'de bu anitin aragtirmacilari
H.N.Orkun ve M. Ergin'dir.

Orhun anitlart arasinda tartismali olan Ongin aniti, 1891 yilinda arkeolog-etnograf N.M.
Yadrintsev tarafindan kesfedilmis ve 1895 yilinda V.V.Daha sonra bu anit Tiirk arastirmaci
H.N.Orkun, S.Y.Malov ve J.Clawson tarafindan yeniden yayimlanmistir. 1970 yilinda Azerbay-
canl arastirmact A.Recebov tarafindan anitin yeni bir ¢alismasi yayimlandi.

Orhon-Yenisey anitlarmin ikinci grubunu olusturan Yenisey anitlarinin sayisi yukarida da
belirtildigi gibi 150'yi bulmaktadir. Bu anitlar hakkinda ilk bilgi Amsterdam sehrinin belediye
bagkani N. Didzen tarafindan verilmigtir. 1692 yilinda Rus haritalarinda adi Verkhoturye
(Yukar1 Tur) olarak gecen nehir kiyisindaki kayalarin iizerinde bilinmeyen bir alfabeyle
yazilmis yazitlar oldugunu yazmistir. Bu anitlarin ilk 6rnegi Polonyali D. G. Messerschmidt (2,
s.50) tarafindan kesfedilmistir. Daha sonra, 19. ylizyilin 80'lerinde Fin bilim adamlari,
Minusinsk depresyonunda bir¢ok runik anit belirlediler.

V.V.Radlov'dan sonra, S.Y.Malov'un eski Tiirk-runik yazilarin arastirilmasi alanindaki roli
biiyiiktiir. Yayinladigi iki monografide Orhon-Yenisey anitlarinin kapsamli bir calismasi
yansitilmistir. Bir kag yeni amitin kesfi ve okunmasi Z.B.Aragachi, [.A.Batmanov,
A.K.Borovkov, L.R.Kizlasov, C.Clawson ve b. isimleriyle ilgilidir.

S.G.Klyashthorny tarafindan bir ka¢ amit arastirildi. A.l.Bernshtam, S.V .Kiselyov,
D.M.Nasilov, E.R.Rigladon, A.M.Sherbak ve digerleri tarafindan 20. yiizyilin 30'lu ve 60l
yillarinda bulunan eski Tiirk-riin yazitlarinin okunmasi arastirmacilarin isimleri ile ilgilidir.

Orhun-Yenisey anitlari tarih, dilbilim ve etnografya agisindan birgok arastirmaci tarafindan
arastirma konusu olmustur.

6-8. yiizyillarda Altay ve Kuzey Mogolistan'da var olan Tiirk hanliginin ve hemin yiizyillarda
Orta Asya halklarimin sosyo-politik yapisinin incelenmesinde kaynak olarak Tirk-runik
yazilarin tehlili A.l.Bernstam, S.P.Tolstov, L.P.Potapov, V.Y.Vladimirtsev, S.G.Klyashthorn
ve b. eserlerinde verilmistir.

Orhon-Yenisey yazili anitlarinin tarihsel yoniinden arastirilmasi I.Marquardt, V.V.Bartold,
F.Hirt, E.Shavann ve b. arastirmacilarin isimleri ile baghdir. Orhon-Yenisey yazili anitlarina
ait arkeolojik kazilar A.B.Adrianov, A.O.Heykel, S.B.Kiselyov, L.AYevtyukhova,
L.R.Kizlasov ve b. tarafindan yapilmstir.

Dilbilim agisindan su anitlar G.Aydarov, V.Y .Kondratyev, A.N.Kononov, A.Makhmudov ve
b. tarafindan arastirilmistir.

Tiirk-runik alfabeli yazitlarin (6zellikle Tuva ve Hakasya yazitlarinin) dilbilimsel agidan
incelenmesi, ilk olarak A.M.Serbakin (20, s.111-134) adiyla baglantilidir.

D.D.Vasiliev ve 1.V.Stebleva anitlarin metinsel ve bilimsel-siirsel ozellikleri hususunda
arastirma yapti. Orhun-Yenisey anitlarinin Azerbaycan'da da incelendigini belirtmek gerekir.
Bu alandaki ilk bilimsel girisim A.A.Racabov'a aittir.

Dilbilim agisindan Azerbaycan'da Orhun-Yenisey anitlar1 Y.Mammadov, A.Shukurlu ve
A.Maharramov, tarih agisindan M.S.Mammadova tarafindan incelenmistir.
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Kiil Tigin anitinin yeni bir yorumu M.A.Racabov'un makalesinde (17, s. 47-49) verilmektedir.
Son olarak Tiirk aragtirmacilarinin arastirmalarida 6zel olarak kaydedilmelidir. H.N.Orku'nun
bu alandaki hizmetleri ¢ok biiyiik ve dnemlidir.

H.N.Orku'nun arastirmasi bir kag¢ hususta énemlidir. Yazarin eseri oncelikle tiim eski Tiirk ve
Uygur anitlarmin terciimeleri verilemekle tamamlanmis bir arastirma niteligi tasirken, diger
yandan yer adlari, etnonimler, kisi adlar1 ve burada adi gegen tiim 6zel adlarin anlamlari
hakkinda genis bilgi ve serhler kapsamaktadir. Bu kaynaklar "notlar” ekiyle sunulmustur.
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Abstract: National language, which plays an exceptional role in the development of
national way of thinking, is considered the most valuable asset of any nation. History proves
that people to whom the language belong keep it alive and developing and each nation is
known for its language. Language reflects the existence, morality, spirit and previous
cultural life of people. It is one of the most important means of preserving the material and
spiritual heritage of every nation. Language itself is the greatest component of national
culture. Because if we want to study the history, culture, spiritual world of any nation and
how rich this world is, first of all, we have to know its language. Language and culture,
which are actively interacting, basically complete and condition each other. Language also
allows the development of culture, influences its character and specificity.

The people of Azerbaijan who have an ancient and rich cultural heritage have always been
distinguished by their material cultural monuments, rich literature, art and music.
Azerbaijani music, which has a centuries-old tradition, makes valuable contributions to the
treasury of world music culture. The creators of folk music, who passed down these
traditions from generation to generation, have made priceless contributions to the
development of Azerbaijani music. Folk songs, dances and ashig songs have a special place
in the national music of Azerbaijan, but the main pillar of our national music is mugham.
Our national music has been united with words and developed with it from ancient times.
For example, when we say mugham, it reminds Eastern artistic thinking.

Keywords: language, culture, music, art history, westen music

1. GIRIS

Milli diisiincenin gelismesinde miistesna bir rol oynayan milli dil, her milletin en degerli
varlig1 olarak kabul edilir. Tarih ulusun dili yasatan ve gelistiren oldugunu ve her milletin
kendi diliyle bilindigini gdstermektedir. Dil, insanlarin varligini, maneviyatini, ruhunu ve
kiiltiirel yasamini yansitir. Her milletin maddi ve manevi mirasinin korunmasinin en
onemli yollarindan biridir. Dilin kendisi, ulusal kiiltiiriin en biiyiik bilesenidir. Ciinkii bir
milletin tarihini, kiiltiirinli, manevi diinyasin1 ve bu diinyanin ne kadar zengin oldugunu
bilmek istiyorsak once dilini bilmeliyiz. Dil ve kiiltiir, aktif etkilesim i¢inde, biiylik 6l¢iide
birbirini tamamlar ve kosullandirir. Dil ayrica karakterini ve Ozelliklerini etkileyerek
kiiltiiriin gelisimine katkida bulunur. Eski ve zengin bir kiiltiirel mirasa sahip olan
Azerbaycan halki, zengin kiiltiirel anitlari, edebiyati, sanat1 ve miizigi ile her zaman {inli
olmustur. Azerbaycan miizigi, asirlik gelenekleri ile diinya miizik kiiltiirliniin hazinesine
degerli katkilarda bulunmustur. Bu gelenekleri kusaktan kusaga aktaran halk miizigi
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yaraticilari, Azerbaycan miiziginin gelismesinde ¢ok degerli hizmetlere sahip olmuslardir.
Azerbaycan milli musiki sanatinda tiirkiiler, danslar ve asik sanatinin yeri olsa da milli
musikimizin esas dayanagi mugam tslubudur. Eski caglardan beri miizigimizde s6z ve
miizik uyumlu ve birlikte gelismistir. Ornegin mugam denilince akla Dogu sanat diisiincesi
gelir. Kiiltiir i¢in dil, yalnizca iletisime hizmet eden fikirleri ifade etmenin bir arac1 degil,
ayni zamanda estetik ve sanatsal bir diistinme bi¢imidir. Bu baglamda dil, gesitli kiiltiirel
alanlarin gelismesinde 6zel bir rol oynar ve dogru kullanimi ¢ok 6nemlidir. Her dil, fonetik
uyumu, sOzclik bilesimi ve gramer yapisi nedeniyle olaganiistii bir giizellige sahiptir.
Anadilin kiiltiiriin ¢esitli alanlarinda (miizik, sinema, tiyatro, diziler) kullanim1 6zel bir
dikkat ve hassasiyet gerektirmektedir. Sesleri, gramer bi¢imlerini, kelimeleri ve deyimleri
dogru telaffuz etmek ve aksanini dogru kullanmak son derece dnemlidir. Dilde kullanilan
yabanci kelime ve deyimler, kiiltiir ortamina uymayan kaba konusmalar kabul edilemez.
Sunulan makale, dil ve kiiltiirin birligini, etkilesimini ve baglantisini incelemektedir.

2. DIiL VE KULTUR BiRLIiGi

Milleti olusturan unsurlar arasinda kiiltiirel birlik ve biitlinlik en 6nemli yeri tutar. Bir
milletin milli kiiltlirli, milli tarihinden ayrilmis bir ata mirasi, onun maddi varligi, inang ve
ahlaki, dil ve sanat zenginligi ve geleneklerinin olusturdugu ortak degerler biitiiniidiir. Bir
milletin var olabilmesi, varligin1 diinya milletlerine kabul ettirebilmesi i¢in kiiltiirel
degerlerin bilimin 15181inda rafine edilmesi, bilingli olarak yasatilmasi ve gelistirilmesi
gerekmektedir.

Milli kiiltiirimiiziin temelleri - aile, okul, milli dil, milli tarih, etnografya, folklor, sanat,
sanat, tiyatro, opera, miizik, kiitiiphaneler, cografya ve ekonomi, insanlik ve modern kiiltiir,
goriinlim, vatan sevgisi, eski Azerice maddi ve kiiltlirel degeri olan eserler ve miizeler,
yayincilik, propaganda ve tanitim gibi faaliyetler ve yapilar. "Dogu'nun kapali, mistik ve
skolastik kiiltiir anlayisindan aklin egemenligine dayali Bat1 anlayisina gecis halinde olan
milletimizin su ii¢ 6zelligi barindirmas1 gerekir:

1. Ulusal kiiltiir bilincini uyandirmak ve uyanik tutmak.
2. Kiiltiirel degeri olan eserleri korumak, muhafaza etmek, tesvik etmek ve sevmek.
3. Her tiirlii yol ve yontemden yararlanarak kiiltiirde yaraticilig: tesvik etmek”™ (3, s. 39).

Azerbaycan'in ulusal kiiltiir politikasi, belirlenen ulusal politika hedeflerine uygun bir
sekilde olusturulmali ve buna uygun bir 6z kazanmalidir. Bu anlamda dilin kiiltliriin en
biiyiik ve en dnde gelen unsuru oldugu gozden kagirilmamalidir. Dil, kiiltiiriin ilk ve temel
0gesi oldugu gibi diger kiiltiirel 6gelerin de ana tasiyicisi ve hazinesidir. Dolayisiyla millet,
her seyden once dil birligi demektir.

Dil ve kiiltiir, iki toplumsal olgu olarak birbirleriyle yakin iliski ve etkilesim kosullarinda
gelisir. Yani dilin dinamizmi kiiltliriin dinamizminin bir gdstergesi, kiiltiiriin dinamizmi ise
dilin dinamizminin bir gdstergesidir. Dil ve kiiltiir arasindaki bu iligki ve etkilesim tarihsel
olarak bir¢ok bilim adami ve filozofun ilgisini ¢ekmistir. Gegen yiizyilda bu baglant1 ve
etkinin incelenmesi temelinde daha ciddi ¢alismalarin ve teorik analizlerin gézlemlenmesi,
konunun ne kadar alakali ve 6nemli oldugunu gostermektedir. Bu iki olgunun etkilesimi
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ve etkisi, ¢esitli bilim adamlar1 tarafindan farkli agilardan incelenmis ve incelenmistir ve
bilim ¢evrelerinde bu tiir arastirmalara gosterilen ilgi heniiz azalmamistir.

Genel olarak, s6z konusu arastirma ve analizlerin temel sorusu olan “dil kiiltiirdiir veya
kiiltiir dili belirler” sorusu heniiz kesin bir cevap bulabilmis degildir. Bu ve benzeri sorular
ile dil ve kiiltiir arasindaki etkilesim bi¢imleri son zamanlarda daha genis bir baglamda
ciddi tartigmalara ve tartismalara konu olmustur.

Kiiltiir, insanlar araciligiyla yaratilan bir olgudur. Baska bir deyisle, kiiltiir ikinci diinyadir.
Kiiltiir, ortak yasamin devami ve gelismesi i¢in hem bir ara¢ hem de bir sonugtur. insanin
hem bedensel hem de zihinsel faaliyetinin sonucu olan kiiltiir, toplumun bellegidir. Baska
bir deyisle, toplum iiyeleri kiiltiire basvurarak ¢esitli faaliyet ve davranis normlarini
benimsemekte ve bunlar1 yasam deneyimine doniistiirmektedir. Bu sosyal olgunun
tanimlar1 ve acgiklamalar1 oldukca farklidir ve bazen celiskilidir. Farkli bilim alanlarindan
uzmanlar, kiltiirli farkli yaklagimlarla agiklamaya ve tanimlamaya calismiglardir. Bu
nedenle ilgili literatiirde ytizlerce farkli tanim ve agiklamaya rastlamak miimkiindiir. Bazi
diinya capindaki yazarlar, arastirmalarinda kiiltiiriin maddi yonlerine daha fazla dikkat
eden bilim adamlar1 olduguna isaret ederken, digerleri kiiltiiriin maddi olmayan yo6nlerine
deginiyor. Edward B. Taylor, 1871'de kiiltiiriin klasik bir tanimin1 yapt1 ve "Karmasik bir
biitiin olan kiiltlir, bilgi, inang¢, sanat, maneviyat, hukuk, gelenek ve toplum {iyeleri
tarafindan kazanilan tiim beceri ve aliskanliklar1 icerir" [4, 197].

Genel olarak milli kiiltiirimiiziin korunmasi ve gelistirilmesi icin kiiltiir politikasinda
dikkat edilmesi gereken alanlar su sekilde siniflandirilabilir: Kiiltiir ve edebiyat; Kiiltiir ve
Azerbaycan miizigi; Kiiltiir, Azerbaycan mimarisi ve mekansal diizenleme; Azerbaycan
Kiiltiirii ve Gosteri Sanatlari; Azerbaycan Kiiltiiri ve Sanati; Kiltiir ve folklor; Kiiltiir ve
kitle iletisim araglari; Kiiltiirel koruma ve tanitma kurumlari; Kiiltiir ve Azerbaycan'in dis
iligkileri (Azeri kiiltiir unsurlarinin iilke i¢cinde ve disinda tanimlanmasi ve korunmasi;
ulusal kiltiiriin tilke disinda tanitilmasi ve yayginlastirilmasi); Kiiltiir ve tarih; Sosyal
bilgiler ve kiiltiirel degisimler; Kiiltiir, din ve ahlak (2, s.32-39).

Bugiin milli ve manevi kaynaklardan beslenen Azerbaycan kiiltiirii, biiylik hamisi Haydar
Aliyev'in gelenegi, 6zeni ve ilgisi sayesinde daha gorkemli bir donem yasiyor. Bagimsizlik
doneminde, devlet bagkani Ilham Aliyev'in imzaladig1 kararnameler ve emirler ile tarihi
sahsiyetlerimizin, milli kiltiirimiiziin 6nde gelen temsilcilerinin ve ayrica ayr1 milli
bayramlarin ve tarihi giinlerin kutlanmasina iliskin etkinlikler diizenlenmektedir. Bu
belgelere dayanarak yeni sokaklar ve meydanlar insa edilir, miizeler agilir, ¢esitli yayinlar
yapilir, sanat¢ilarimiz iilkemizin en yiiksek ddiilleri ile onurlandirilir ve yurtdisindaki
yeteneklerinin milli miizigimizin gelismesinde 6zel bir yeri ve rolil vardir. , mugam ve
kiiltiir. En sevindirici olan sey, Azerbaycan'in kiiltiirii, edebiyat1 ve sanati, sahsiyetleri ile
diinyanin meridyenlerine ulagiyor olmasidir. Cumhurbaskaninin ilgili kararnameleriyle,
biiyiik Azerbaycanl sair ve diisliniir Muhammed Fuzuli'nin 500. y1l1 Fransa, Tiirkiye, Irak,
Iran ve Rusya'da kutlands, diinyaca iinlii Biilbiil'iin 100. y1li Moskova, Tiflis ve Ankara'da
kutland1. Unlii besteci Gara Garayev'in Moskova ve Paris'te 80. y1l doniimii, Moskova'da
sarkict Ragid Behbudov'un 80. yil dontimii ve Tark halklarinin ana kitabi "Kitabi-dade
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Korkut"un 1300. y1l doniimii Paris'te - UNESCO'nun ikametgahi, bagimsiz Azerbaycan't
yeniden diinyaya tanitti (1, Ne 11, 5.3).

Ulke genelinde diizenlenen jiibile etkinlikleri, devlet baskaninin kiiltiiriimiiziin
ilerlemesine yonelik kaygisini yansitmaktadir. Sadece 2000-2006 yillarinda diizenlenen
jiibileler ve devlet agisindan 6nemli olaylar siralanirsa uzun bir liste elde edilir. Bu listede
Celil Memmedguluzade, Uzeyir Hacibeyov, Miislim Magomayev, Samad Vurgu'nun
dogumunun tarihi gilinleri, Abdurrahim Bey Hagverdiyev'in 125. yili, tarzan Gurban
Primov'un 120. yil1, halk sanatc¢ilart Mohsun Sanani ve Mammadali Velikhanli'nin 100.
yil1 ve b. yer aliyor.

Tiim bu basarilar hem yurt i¢cinde, hem de yurt disinda dilimizi ve kiiltliriimiizii temsil
etmektedir. Kiiltiir i¢in dil, yalnizca iletisime hizmet eden fikirleri ifade etmenin bir aract
degil, ayn1 zamanda estetik ve sanatsal bir diislinme bi¢imidir. Dile disaridan bir gézlemci
olarak veya onu kullanan biri olarak baksak, dil hem diislincelerimizi ifade eden ve bireyler
arasinda iletisim kurmaya hizmet eden bir ara¢ hem de toplumun c¢esitli alanlarinin
gelismesinde kilit bir faktordiir. Bu baglamda dil, ¢esitli kiiltiirel alanlarin gelismesinde
0zel bir rol oynar ve dogru kullanim1 ¢ok énemlidir.
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Abstract: The COVID-19 pandemic and the economic crisis events in the wake of the
Russian-Ukrainian conflict have posed significant challenges to the business sector.
Companies are now facing a difficult environment, as the COVID-19 pandemic alone has
created significant challenges and difficulties, while the energy crisis in the wake of the
Russian-Ukrainian conflict has made the situation even more precarious for many
businesses. Some argue that the energy crisis had already begun during COVID-19, and
that the war situation only exacerbated it. The study focuses on the situation of
businesses. Using a questionnaire survey from our primary research, we seek to answer
the question of how businesses have experienced the events of the past period. We are not
only drawing on the findings of our primary research. Some other recent research or
important statistics will also be presented. These will be reviewed and interpreted to
formulate the conclusions of the paper. From the questionnaire survey, we mainly seek to
answer the question to what extent the surveyed enterprises were able to withstand the
effects of these events. The main objective is to examine organisational resilience, but
we cannot ignore the subject of change or crisis management in general. For
organisations, these areas of management become even more important in these times. The
study also seeks to examine the strategic priority given to the development of appropriate
crisis or change management in the organisations of the enterprises studied.
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Some argue that the energy crisis had already begun during CO 1 -19, and that the war
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We are not only drawing on the findings of our primary research. These will be reviewed and
interpreted to formulate the conclusions of the paper. From the questionnaire survey, we
mainly seek to answer the question to what extent the surveyed enterprises were able to
withstand the effects of these events. The main objective is to examine organisational
resilience, but we cannot ignore the subject of change or crisis management in general. For
organisations, these areas of management become even more important in these times. The
study also seeks to examine the strategic priority given to the development of appropriate crisis
or change management in the organisations of the enterprises studied.

Material and Methods: Our time’s economical speciality is that the enterprises are forced to
operate in a more and more dynamically developing environment. For it is necessary needed
the continuous adaptation, the subsistence and fulfil of the company interests, like basic terms.
To our today’s most competitive enterprises belong those companies which are able to follow
the changes in a most effectively way, which can conform themselves to the changing
economic circumstances, meanwhile the enterprises do not experience the change as a force
but they can recognise a potential competitive-advantage resource in it. The slump drew the
attention to the even more efficient change management, namely those ventures, which gave
the most efficient re-action to the crisis, and who were able to survive with a minimum loss
the time of recession. The most important question is, which of the most effective means of
change-management are, or rather how we can preserve our competitiveness in the more and
more dynamically developing globalised world. Due to the complexity created as a result of
economic globalization and the increased dynamism of business life, the number of unexpected
events has increased by leaps and bounds. In the ever-increasing competition and increasingly
saturated economic markets, companies can only remain competitive if they continuously
monitor changes and are able to adapt to them in the shortest possible time. A company that
makes the necessary decisions in time and initiates strategic actions to implement change can
count on environmental changes not to be a surprise to them, and they can even make them
happen to them. However, in the case of passive behavior, it is most likely that environmental
changes will have a significant, possibly negative, impact on the operation of the business
(Fayol, 1993). The performance of companies basically determines the performance of the
national economy, so when the processes coming from the external economic environment
influence the economic activity of companies, its effect can be felt in the development of the
competitiveness of the given country (Csath, 2010). It is essential for companies to monitor,
adopt and apply the latest, most effective results of scientific and technical progress, not only
for their further development, but also for maintaining the results they have achieved so far.
Companies must always strive to develop new, more economical production processes, new,
modern and competitive products, acquire new, favorable markets, apply new effective
organizational and management methods, thus becoming innovative. Such companies can also
contribute to the improvement of the competitiveness of the national economy with their
innovative and effective operation. There are companies that initiate changes, there are those
that follow companies that have already changed, and there are those that wonder what is
happening around them. Those companies that only watch the environmental changes are
clearly in a crisis situation, since those who do not adapt to the changed circumstances will
sooner or later have to face a lack of competitiveness (Csath, 2001) The crisis that unfolded in
recent years basically affected the economic performance of companies. Certain companies
survived the effects of the global recession with minimal losses, while others were forced to
suffer a significant competitive and economic decline. The fundamental difference can be
discovered in the companies' crisis management methodology. The crisis is nothing more than
an opportunity to reorganize our company focusing on the problematic area and to continue
our activities in a new dimension. If we focus not only on the problematic area, but on the
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entire company's operation, it is possible that the company may even begin to develop as a
result of the crisis. A crisis can often be extremely useful, forcing company actors to rethink
and reorganize their entire activity (Lérincz, 1992) Continuous change and the search for new
things are today the factors by which companies can stand up in the global competitive
markets. Processes such as innovation or knowledge management can help in this. The
companies of the more developed countries tried to respond to the challenges of the economic
crisis with innovation, knowledge and higher added value, and they did not see the way out in
cost reduction or competing with cheapness. The most flexible enterprises operate in these
countries, which, thanks to their agility, significantly improve the competitiveness of their
country. The best way to illustrate the impact of the crisis is to survey economic agents. Our
non-representative survey included 161 small and medium-sized enterprises. Our questionnaire
was completed by Hungarian businesses, which answered both open and closed questions in the
survey. The first table shows the proportion of enterprises that participated in our survey. It
shows that micro enterprises accounted for slightly more than half of the sample, but a good
number of small and medium-sized enterprises also participated in the survey. It should be
stressed that the size categories of SMEs were interpreted according to the traditional
classification, i.e. we distinguished between enterprises on the basis of the number of
employees, annual turnover and balance sheet total. The main objective of the research was to
examine the challenges that enterprises may face in a pandemic period. Unfortunately, it is safe
to say that the coronavirus has not yet disappeared from our lives. We are constantly hearing
news of further outbreaks or of a possible new wave of coronavirus outbreaks. The threat has
not yet passed, but meanwhile the Russian-Ukrainian conflict and the energy crisis are
exacerbating the situation. In this environment, the question of how businesses have responded
and reacted is extremely interesting. The questionnaire included 31 questions, which, in addition
to general characteristics of firms, assess their attitude to change management, project
management or even marketing in relation to strengthening competitiveness.

Frequency Percent
Micro enterprises 92 57,1
Small enterprises 35 21,7
Medium enterrpises 34 21,1
Total 161 100,0

Table 1: The Sample of the research Source: own research, 2022 N=161

Results: Of the 31 questions included in the questionnaire, those most relevant to the response
to a pandemic have now been selected. The literature sources presented above agree that the
SME sector may be more challenged by such a crisis situation, but they do have a trump card
in their hand. This is the advantage of scale. Their smaller size and simpler organisational
structure allow them to respond more quickly to environmental changes, they are not bound by
complex organisational structures and hierarchies, and they have the possibility to experiment
and, if necessary, to introduce new solutions quickly. Small firms have an advantage over larger
companies in this respect. Some questions in the questionnaire asked about organisational
change and flexibility. One of the questions asked was in which area was the pandemic most
likely to require change and adaptation? This had to be rated on a scale of one to four per line,
where a value of one meant that the factor was not affected at all by the crisis, while a value of
four meant that the greatest need for change was felt. The following table provides an excellent
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summary of the areas where adaptation or change was most needed. The literature presented
above has also highlighted that the impact of crises is almost always felt in certain areas. Here,
finance was mentioned. The firms surveyed also highlighted the need for intervention and
change in the area of finance. The financial crisis also had a profound impact on the primary or
key activities of firms. A series of restrictions or complete closures had a significant impact on
deliveries, logistics and procurement. For many firms, operations in these areas have become
almost impossible, while there have been firms where these functional areas have just about
been strengthened. However, it cannot be denied that changes had to be made in logistics,
procurement or customer relations. It is perhaps not entirely surprising that work organisation
was the area most frequently mentioned as needing to change. We need not go far for an
explanation. The introduction of teleworking and various forms of home working has added a
new dimension to work organisation issues. Many companies have had to organise their
operations in new ways, as the Home Office, for example, was not a feature of the majority of
companies in previous years. This was something that not only management but also employees
had to get used to, and many had to learn how to work and communicate properly in the online
space. It could be said that the transition was relatively quick and the Home Office phenomenon
became commonplace very quickly. For many businesses, this form of employment has been
successful, as it eliminates the need to maintain costly offices, reduces overheads and frees up
space in many organisations. The advantages and disadvantages of the Home Office are beyond
the scope of this paper, but both pros and cons could be listed.

Mean Std. dev.

Finance 2,2857 | 1,13153
Organizational development 2,1056 = 0,97213
Communication 2,2795  1,10233
Organising work 2,5839 | 1,13225
Digital transformation 2,1801 | 1,15590
Marketing 1,8571  0,94774
Costumer relations 2,3727  1,07133
Procurement 2,2671 1,11668
Logistics 2,1553 = 1,08143
Strategic planning 2,2112 | 1,01495
Project management 1,9876 = 1,01850
Green transformation 15652 = 0,84987

Table 2: Where change was most needed needed because of the pandemic
1 = not at all affected, 4 = fully affected
Source: own research, 2022 N=161

The crown virus situation has also proved another important point. It is always much harder to
think about strategic plans in times of crisis. Given that economic conditions are even more
uncertain in times of crisis, it is extremely difficult to predict the near or distant outlook (and
the latter is almost impossible). Respondents confirmed that the pandemic period also required
changes in terms of strategic planning, among the factors given. In fact, we expected this factor
to be the first one, since, if there is one thing that definitely needs to be changed in times of
crisis, it is strategy. It did not end up being the first, but there is an explanation for that. Given
that not all businesses have a strategy, it is not a coincidence that this was not the area that was

236



identified as the most important to change (Kim&Mauborgne, 2005). It is also interesting to
note that the areas where they had to change the least were marketing, project management or
green transformation. Of these, marketing is perhaps a bit of a surprise for us, as we still need
to find customers in times of crisis. However, project management and the green switchover
were no surprise. Domestic SMEs do not widely use project management solutions in their
operations. There are fewer project-oriented enterprises in the SME sector. As many do not
have a well-established project management system, they obviously cannot make changes in
areas where they do not have one. At the same time, although not among the most changed
areas, we can find organisational development and digital transformation among the areas above
2.00. This means that some changes have already had to be made in these areas, so these are
also areas where the pandemic COVID-19 situation has had a significant impact. Organisational
development was also expected to have a higher value prior to the start of the survey. The reason
for this is that a well-executed organisational development project in times of crisis can go a
long way in mitigating the effects of the crisis. However, this can only work well for companies
that are not unfamiliar with these processes. Both project management and change management
can be most effective in organisations with an organisational culture that is fully supportive and
conducive to such processes. The SME sector in Hungary does not yet make widespread use of
these methods, but it is a fact that some companies have taken advantage of the opportunity for
organisational development. When we talk about crisis management, we should not only
consider cost reduction, but also full or partial renewal. We must try to find the processes where
change, modernisation and improvement are needed, and an organisational development
approach can help us to do this. In our research, we also tried to find answers to the question of
whether there is a correlation between the size of an organisation and its exposure to pandemics.
The following table provides clear evidence of this. In terms of finance, it was micro-enterprises
that were most affected by the pandemic and where firms had to make the biggest changes.
Again, the explanation is simple. Due to their size, micro-enterprises do not have many of the
functional areas of their larger counterparts. However, finance is also important for a micro-
enterprise, as it is through it that it can best assess its own performance. Finance was therefore
the area where micro firms had to intervene most during the pandemic, but this does not mean
that it took a back seat in larger firms. Organisational development required more change in
small and medium-sized enterprises. This is a somewhat surprising result, as it is precisely for
smaller firms that it would be easier to implement an organisational development project. The
explanation behind this is again simple. Micro-firms are less systematically involved in
organisational development. Larger companies are already consciously implementing such
projects, and some even use consultants and external experts. Internal organisational
development is not uncommon either. Its importance is clearly highlighted by larger firms. The
same can be said of communication. It is interesting to note that the figure for medium-sized
enterprises is 2.7, while for small enterprises it is only 2.2. However, respondents in both size
categories confirmed that changes were also needed in this area. Unsurprisingly, the highest
scores were found for work organisation. For medium-sized enterprises, this reached a value of
3, so this was the factor that needed the most change of all the factors given. The explanation is
simple. Medium-sized companies have the most employees and the most departments or
divisions. For this reason, it is understandable that these firms had to move the most stones.
However, the organisation of work varied across the board, regardless of firm size, and was
found to be above 2.00 in all size categories. We also see a striking difference in the digital
switchover. Here, we did not reach 2.00 for micro firms, while for medium-sized firms it was
close to 3.00. This also sheds light on where digital solutions are used more and where
digitalisation is more prevalent. Marketing was not a key area for change during the pandemic
and there were not as sharp differences between size groups as there were for example in the
case of digitalisation. What is interesting is that businesses trusted the marketing solutions they
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had previously used and did not seek to change their marketing concept. Customers are
important to businesses in all three size categories and this is reflected in responses above 2.00.
This suggests that the pandemic situation mostly required changes and adaptations in customer
relations. Customer focus is a priority for any successful and profitable business. This factor
was expected to be one of the top ranked and was the second most changed factor after work
organisation. In doing so, the companies that took part in the survey demonstrated that
customers are important to them, but now, in the pandemic situation, work organisation and
operational tasks required even greater changes than in COVID-19. Also not surprising was the
result for Purchasing, with a score above 2.00 for Logistics across all size categories. It was to
be expected that it would not be possible to speak of such a wide range of logistics activities for
micro-enterprises. At the same time, everyone has some kind of supplier or vendor relationships
that have been fundamentally affected by the COVID-19 epidemic. Larger businesses, in terms
of the diversity of their activities and the complexity of their operations, will naturally have
more supplier, logistics and sales partners, and so these were identified in greater proportion as
areas affected by the change. The role of strategy formulation has already been mentioned. A
higher proportion of SMEs had strategies that needed to be changed. This is supported by the
values 2.3 and 2.4. A higher number of micro enterprises also indicated that they had to change
their strategy during the pandemic, but there were also firms that did not change it at all. There
are two possible explanations for this. Either they had a perfect strategic plan at the time of the
survey or they had no strategic vision at all. Our research so far tends to support the latter. In
addition to change management, we consider the operation of effective project management to
be a very important competitiveness factor. When it comes to crisis, project management can
also be extremely helpful in planning, preparation, risk identification and management, setting
up crisis teams, formulating new objectives, scheduling and many other areas. There are many
useful skills that can be built up by a business that is constantly developing its project or change
management skills. The businesses that responded to the questionnaire also confirmed that the
use of project management solutions is more common in small and medium-sized enterprises.
During the pandemic period, these companies were the most likely to have had to make changes
to their project management. In the case of micro-enterprises, this was below 2.00, so that it can
be said that the pandemic tended to make no changes there. Probably because there is no real
project management system that could have been changed. The same can be said for the green
switchover. Green transition or green transformation has become a buzzword of recent times.
In the same way that it is a trend for digital transformation. Both have become important
strategic priorities in EU policies, but we must say that they have also grown into general and
global trends. Digitalisation is fuelled by rapid technological progress, while sustainability is
also under pressure from the increasing greenhouse effect, global warming and biodiversity
degradation. These are also important competitiveness drivers, so they are important not only
at the national economic or integration level, but also at the company level. Firms will need to
invest more in these areas if they are not to fall significantly behind. The answers to this part of
the questionnaire perfectly illustrate the respondents' attitude towards the green transition. In
this area, no businesses in any size category scored 2.00, meaning that this was the area where
the least change was needed. For micro enterprises, it is so low that we could only detect a value
of 1.4. Considering that many SMEs do not really have green projects or tasks, they hardly
needed to intervene in this area. However, it is somewhat surprising that there was no significant
change for small and medium sized enterprises. The explanation for this is twofold. On the one
hand, there are also many companies that are not yet dealing with this area in any meaningful
way. On the other hand, some have simply put them on the back burner and concentrated on
more important areas and tasks. For businesses, the areas that have now been valorised and
where they have made the most changes are those where they were really most needed:
organising work, costumer relations and finance.
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Finance

Organizational

development

Communication

Organising work

Digital transformation

Marketing

Costumer relations

Procurement

Logistics

Strategic planning

Project management

Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
Total
Micro enterprises
Small enterprises
Medium enterrpises
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Mean

2,4348
2,0857
2,0882
2,2857
1,8804
2,3714
2,4412
2,1056
2,1304
2,2571
2,7059
2,2795
2,3043
2,9143
3,0000
2,5839
1,8478
2,2857
2,9706
2,1801
1,8261
1,8571
1,9412
1,8571
2,2283
2,6286
2,5000
2,3727
2,2065
2,1714
2,5294
2,2671
2,0543
2,1429
2,4412
2,1553
2,0978
2,3143
2,4118
2,2112
1,8587
2,0571
2,2647

Std. dev

1,17954
1,12122
0,96508
1,13153
0,84959
1,00252
1,10621
0,97213
1,08149
1,01003
1,16851
1,10233
1,13621
1,01087
1,04447
1,13225
1,00477
1,22646
1,08670
1,15590
1,01211
0,77242
0,95159
0,94774
1,01747
1,00252
1,23705
1,07133
1,12453
0,98476
1,21194
1,11668
1,04160
1,03307
1,21084
1,08143
0,99515
0,99325
1,07640
1,01495
0,97869
1,02736
1,08177

1,883

6,178

3,498

7,092

13,802

0,181

2,103

1,205

1,603

1,426

2,106

Sig.
0,155

0,003

0,033

0,001

0,000

0,834

0,125

0,302

0,205

0,243

0,125



Total 1,9876 1,01850
Green transformation Micro enterprises 1,4348 0,78872 2,579 | 0,079
Small enterprises 1,7429 0,95001
Medium enterrpises =~ 1,7353 0,86371
Total 1,5652 0,84987

Table 3: Where did SMEs vary most by size in each factor?
1 = not at all affected, 4 = fully affected
Source: own research, 2022 N=161

Discussion: This is not the first time that our research has addressed the issue of crisis
management. Several of our previous surveys and publications have focused on the situation of
SMEs, given that they make up the largest share of the economy. This is also true for the EU as
a whole. They are a significant contributor to both GDP and employment, so it is by no means
a minor issue how this sector is fully or how it is affected by an economic crisis. At the
beginning of our study, we stressed that crises are recurrent phenomena by their very nature
(Korten, 2009). This means that the natural state of the economy and of organisations is to
alternate between ups and downs. There is no steady development, just as there is no steady
growth. Something always breaks the momentum and, after a period of growth, it is almost
inevitable that there will be a stagnation or, worse, a decline. The nature of crises or the
mechanisms of how the economy works is something that everyone should be aware of. Even
if all is well, you should be prepared for a worse situation. There should always be a Plan B or
a strategy to help deal with a crisis. Crisis management is best done when the organisation is
not in crisis. There is time to prepare, time to think, to plan, to reserve, to work out possible
ways forward. This is an opportunity to strengthen the crisis-resilience of the organisational
culture, to prepare and involve staff. There are many tools and processes that can be used in
preventive crisis management. Following the 2008 crisis, many have started to address this issue
more actively and have made efforts to prepare. However, this still did not represent the majority
of the business sector. The new challenges, including the COVID-19 pandemic, the Russian-
Ukrainian conflict and the energy crisis, have hit the vast majority of businesses quite hard. The
end of the process is not yet in sight, with new waves of COVID pandemics looming and a food
crisis on the horizon. The situation for SMEs will not get any easier, that much is already clear.
If proper crisis and change management has not been important to someone before, it certainly
will be in the period ahead. In our questionnaire survey, we focused, among other things, on the
COVID-19 situation. We wanted to investigate which factors domestic businesses had to
change most as a result of the COVID-19 pandemic situation. Unsurprisingly, the areas where
they had to change most were work organisation, customer relations and finance, and this was
true for SMEs of almost all sizes. Findings obtained in this section as a result of the study
should be expressed briefly in the form of suggestions by evaluating the contribution to the
knowledge / practice. Of course, it also showed that smaller firms are less at the forefront in
areas such as organisational development, project management and green transformation. In
terms of digitalisation, SMEs have done significantly more than micro firms. It was mainly
SMEs that needed most change in specific areas during the pandemic. This was a somewhat
surprising result because it did not confirm the assumption that the smallest firms were at the
forefront of change. Although the literature confirms that small firms have an advantage
precisely because of their size, which makes them quick and easy to change, it was the larger
firms in the survey that changed more and in more areas. The conclusion of the survey and the
study is that the SME sector did indeed change in many areas during the pandemic period and
that it was mainly medium-sized firms that led the way with major changes. The COVID-19
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pandemic has forced them more to take the path of change. The research also found that the
pandemic situation did not have a positive impact on green transformation, as firms tended not
to change in this area. Either there are not enough green projects or it was not important for
companies to address this area at all. Instead, the focus was on areas that could contribute more
to survival or survival. For this reason, it is perhaps not surprising that work organisation,
customer relations or finance were among the areas most affected by the crisis. The survey also
highlighted that it is worth looking at the responses of respondents across size categories,
because a medium sized business reacts differently to the crisis than a small (or micro) business.
The most striking examples of this were in the areas of organisational development or digital
transformation. While these areas were prominent in medium sized companies, micro
companies have hardly changed in these areas in the wake of the pandemic. This implies that
micro enterprises have not touched on organisational development or digital transformation
during the pandemic so far. Further research will be very much needed, as at the moment the
crisis phenomena do not seem to be abating. The outlook for the future is still unfavourable,
and businesses will need help to combat the negative effects of crises more successfully and
efficiently. And the competitiveness of these firms will remain a key issue in the future.

Acknowledgement: The XXI. century, the interpretation of the crisis also changed
significantly. According to the idea of economists applying a new kind of approach, the
economy is a kind of structure that can break down, but can also be fixed. The crisis is almost
a natural, scheduled state in the life of every economic actor, even if it occurs only to a lesser
extent. It was also seen from Greiner's evolution-revolution model that neither organizations
nor the national economy develop at an even rate, growth and decline alternate each other, but
development must always reach a higher level as a result of the changes (Morrell&Capparell,
2008). According to John Maynard Keynes, the economy is a structure that can be compared
to an engine (Harford, 2014). It breaks down from time to time, but any confusion or error can
be fixed using some method. The dysfunction is caused either by faulty economic policy or by
a phenomenon that can be called an exogenous shock. According to the perception of this
shock effect (the neoclassical school of economics), it comes from outside, but it can have both
positive and negative effects. National economic crises can be examined in a somewhat
different approach than in the case of economic companies. There is a very simple and obvious
reason for this. As Paul Krugman talks about - competitiveness is a dangerous obsession at the
level of the national economy, because as long as organizations can cease to exist or go
bankrupt without further ado, a country will not cease to exist even in spite of unfavorable
crisis phenomena and inadequate crisis management. According to Serge Latouche, at the same
time, the crises were intertwined with the way of life that the XXI. century man continues
(Latouche, 2011). Our society is entwined with a system based on endless accumulation that
is destined to grow. As soon as growth slows down or stops, the crisis begins, panic breaks
out. Education, security, justice, culture, transport all presuppose a continuous increase in
production. And it's true, in a country, alarm bells are immediately sounded and a crisis is
spoken of as soon as the GDP starts to decrease and production stagnates at a certain level. The
investigation of national economic crises mostly falls under the purview of economic policy
subjects. It should not be forgotten that these are general suggestions, because there is no
specific, well-proven recipe that can be used by everyone. The method of crisis management
depends on the problem, the situation, the effects of the crisis so far, the ability of the
organization to change, the organizational culture, and the commitment and behavior of the
people. The solution may be different in every organization, so the same can be established
and stated as in connection with the classical management of changes. THERE IS NO SINGLE
GOOD SOLUTION, the appropriate tools and methods must be developed by the organization
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itself to suit the situation. According to Jawaharlal Nehru, "when you get into a crisis or a dead
end, it definitely has one advantage: it forces you to think (Harford, 2014)."
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Abstract: Environmental changes due to global warming pose new challenges to
humanity. The environmental degradation experienced in recent years has now reached its
maximum, which many researchers and scientists have been predicting for years, along with
the consequences. Climate change and irreversible environmental degradation are causing,
and will continue to cause, new problems that are worth preparing for. The energy
crisis, sea-level rise, environmental degradation, resource exploitation, loss of
agricultural land, food supply problems are all challenges that threaten the future of
humanity. The Project Management Institute's (PMI) 2021 Top 50 Projects list ranks and
examines projects that are innovative and novel, and therefore worthy of attention. Among
these projects, there are many that seek to address and respond to these environmental
challenges. The aim of this study is to provide an insight into the user perception of the scope
of these projects by evaluating three projects selected from the 2021 list. This will help to
identify the values and considerations that can help project promoters and managers in the
design of similar projects in the future, in order to provide more usable solutions that are
tailored to customer needs and respond to global environmental change.

Keywords: project success, megaprojects, project scope, primary research

Introduction

Environmental problems and sustainability are among the most studied and researched issues
of our time. The environmental degradation of recent years, the aggressive expansion of the
world economy and the growth of the world's population have posed unprecedented
challenges for decision-makers and practitioners alike. The issue of sustainability is usually
understood from a global perspective, whereas the problems of environmental degradation
are always local (Boulding, 1966). In many cases, we wait for each other to solve the
situation, whereas the only way to solve the problems is to work together. Several attempts
have been made to solve these problems at local, national and global level. The change in
attitudes and attitudes is clearly visible, as environmental awareness, protection and
sustainability have become essential aspects of newly launched projects.
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However, there is still a general tendency to sweep problems under the carpet, to forget about
them and to look to others for solutions. In recent years, consumers and buyers, the final
consumers of goods and services, have become more aware and their choices have become
more appreciative and rewarding of sustainability initiatives (Gy6ri - Mosolygo-Kiss, 2018). It
is evident that some decision-makers have started from the local level and realised that the
challenges of the future can only be solved by using science. In this paper, we look at exemplary
megaprojects at the global level, all of which have an unparalleled sustainability dimension in
the form of preventing environmental degradation and responding to global warming. For these
megaprojects, we will examine their scope based on user perceptions through a questionnaire
survey.

The long-term key to the survival of humanity is to try to find a balance with nature, taking into
account its messages and the constraints that are increasingly common. Perhaps one of the main
lessons of today's changing world is the realisation of how much we are at the mercy of nature
and the damage that can be done if we ignore this message. The crisis that began with the crown
virus epidemic, continued with the war conflict and finally manifested itself today as the energy
crisis, perfectly illustrates the fragility and volatility of the unbridled prosperity we have
experienced in the past. The unsustainable, and in many cases irrational, demand for energy,
induced by the myth and compulsion of economic growth, has now become completely
unsustainable. It must realise that the resources that nature has given us are being depleted and
that the global ecosystem can no longer bear the burden of these. The crisis of our times has
made us aware of the need to rationalise energy management and to conserve, and it has also
become important to increase energy efficiency (Dombi et.al, 2012). However, we must not
forget the problems that have already been created, which are in many cases irreversible. We
must be prepared for the future ecological disasters associated with sea-level rise and their
future impacts by combining science and research.

An increasing proportion of private and public sector activities are taking the form of projects.
If we look at private sector projects, the clear objective is to maximise the profit of the company.
In the case of public projects, we are talking about projects that serve a larger proportion of
society (Samset - VVolden, 2016). This includes transnational sustainability projects that protect
the environment and benefit a wider section of society.

Today's global economy can only thrive if it continuously innovates and improves. Innovation
can be understood as a novel response to a problem or issue, and so global RDI activities are
expected to address environmental challenges. In all cases, innovation is a project activity, as
defined by several prominent researchers and shown in the table below:

"A project is any activity that represents a one-off and complex task for an organisation, with
a defined duration (start and finish) and costs (resources) to complete, and which is designed
to achieve a defined objective (result)".

"A project is a temporary pool of people and other resources brought together to achieve a
Graham defined objective, usually with a fixed budget and a fixed duration. Projects are usually

Gorog
(1996)

(1985) activities related to products or processes that are being implemented for the first time, or are
aimed at transforming existing processes."
Aggteleky — | "Projects are time-bound, practical or abstract plans which, because of their size, complexity,

Bajna (1994) | novelty and importance, cannot be satisfactorily solved by routine management methods."
Yarbrough "A projgct is a set_of tasks to be perform_ed in order to achieve a specific goal or result.
(2021) Dependmg on the size and scope of Fhe project, these tasks can be S|mple_or complex, but all
projects can be broken down into objectives and the tasks required to achieve them."
PMI (2017) | "A time-limited effort for a specific product or service,

Table 1: Multilateral interpretation of the project definition Source: own editing based on the
literature listed
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The scope of a project summarises the processes and factors that need to be in place to make
our project a success. Project success can be clearly defined in terms of the satisfaction of the
end users, the stakeholders. Scope is the set of products and services that the project is intended
to produce, i.e. the project itself is intended to achieve them. Scope is an important element of
projects, the defining element of the iron triangle (project triangle), alongside time and cost. It
is the achievement of scope that measures customer satisfaction and the level of project success.
There are two aspects of scope definition (PMI, 2017):

- project scope - which is nothing other than the process of producing the deliverable,

product or service, and the
- product scope - all important characteristics that define the product or service itself.

In the future, as the environment and circumstances change, customers will consider successful
projects those that meet their needs, rather than those that meet the predefined specifications.
Needs may change over the life of a project, so it is important to monitor customer needs
continuously (Neal, 1995). Incomplete definition of project scope occurs when the needs of one
or more stakeholders are not included or are given less weight than justified (Sharma - Lutcham,
2006). Failure to clarify stakeholder expectations in a timely manner, ignoring risks, again
increases the risk of project failure (Atkinson et.al, 2006).

Project success is interpreted as a measure of the project. Project success is complex and
complex, and it is not possible to provide a clear definition of a value that, if met, a project can
be considered successful. Customer and stakeholder satisfaction is very important and can only
be achieved through accurate and continuously monitored scope definition. The interpretation
of project success is clearly subjective. As long as one stakeholder considers a project to be
successful because it meets his expectations, the other feels that it is nowhere near it. This is
why several researchers, including co-authors Shenhar (2001), have attempted to define project
success:

- meeting time, budget, and other requirements,

- impact on the client,

- impact on the implementing organisation, and

- impact on the future.

If we want to examine and analyse the sustainability of projects, it is important to state that
many studies on the subject do not clearly define its content. Rather, sustainability has been
understood in previous literatures as the transmission of results over time through projects
(Scheirer, 2005). This interpretation includes timeliness, material sustainability, and even
environmental sustainability. Undoubtedly, sustainability also includes an innovation
dimension, with the introduction of the concept of sustainable innovation. Today, the
environmental interpretation of sustainability is the one that has become the most familiar. It is
also increasingly being incorporated by project managers into the definition of the scope of
projects, making it an important element in increasing stakeholder satisfaction.

Material and methods

The megaprojects presented in this study are included in the top 50 projects list published by
the Project Management Institute (PMI, 2021). The projects included in the study are selected
to address contemporary societal problems, meet environmental expectations, and are
considered important and interesting from a user perspective. The evaluation of the three
selected projects (Energy Island, Maldivian Floating City and Beijing Winter Olympics) was
carried out from the perspective of ordinary people, i.e. there was no educational background
or previous project management experience as a prerequisite for inclusion in the sample, so the
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questionnaire used for the evaluation could be completed by anyone. Respondents were asked
to rate the selected projects according to some factors of project scope. The following aspects
were considered when interpreting the project scope:

- novelty

- usefulness

- interest

- future focus

- sustainability

- relevance

- feasibility

- usability

- public interest

- profit orientation

- uniqueness, uniqueness

- cost-effectiveness

- environmental awareness
Respondents rated the factors listed above on a scale of 1 to 4, with a score of 1 indicating a
very weak factor and a score of 4 indicating a very strong factor. There were 172 evaluable
responses to the questions. 39.5% of the respondents in the sample had a tertiary education,
while 60.5% had a secondary education. 12.2% of the respondents are Generation Y, 23.3% are
Generation X and 64.5% are Generation Z. The survey was conducted in April and May 2022.

Results

Following the literature review, a broader range of stakeholders were asked to assess the scope
of environmentally motivated megaprojects. The evaluation of the projects is presented on the
basis of the average of the responses received per project, and then we will evaluate them
overall.

1. Energy Island

The project was ranked 9th in the PMI Top 50. Thirty years after Denmark built its first offshore
wind farm, it is now embarking on another gigantic project to secure the country's entire energy
supply from renewable sources. To do this, they want to create an artificial offshore island
capable of collecting, storing and delivering the energy generated by the surrounding wind
farms to where it is needed. The surplus energy that they plan to produce will be sold to other
parts of Europe, providing part of their electricity supply from renewable energy sources. The
project is scheduled to be commissioned in 2033 and will be defined as one of the largest
construction projects in the country's history in terms of budget. The Danish design engineers
want to create a project that can serve as a model for other coastal countries, offering an
alternative to solvent energy projects that occupy farmland. The project will be privately and
publicly funded (PMI, 2021).

First, we asked respondents to define in a few words the main message of the scope.
Respondents were allowed to write more than one word to describe the scope. The word cloud
of the responses is shown in the figure below:
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Figure 1: Characterisation of the scope of the Energy Island
Source: own research, 2022, N =172

From the words obtained, it is clear that respondents mostly described the scope of the project
with the words renewable, energy storage, environmentally friendly, sustainability, energy
production and energy storage. This shows that, in addition to the specific task description, the
most important message for them was environmental awareness and sustainability. This
certainly shows the sensitivity and receptiveness of the stakeholders to the topic.

By rating the factors listed in the methodology section on a scale of 1 to 4, respondents were
asked to rate the scope in more depth. The rating of each item ranged from 2.65 to 3.83. As
shown in the graph below, the future focus of the project was rated the highest by the
respondents, very close to the top of the scale (3.83). The usefulness of the project (3.77) and
environmental awareness (3.70) were also rated very highly. The lowest rated factor of the
project characteristics was profit orientation (2.65).
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Figure 2: Evaluation of the scope of the Energy Island
Source: own research, 2022, N =172
2. Maldives Floating City

The 24th ranked Maldivian floating city project looks like a utopia at first glance. But the
problem it seeks to solve is very real. The island nation will be one of the biggest victims of
global warming in the near future. It is estimated that sea levels could rise by as much as half a
metre by 2100, which for the island group would mean 77% of its territory would be under
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water. That is why decision-makers have been seeking an urgent response to this increasingly
acute problem. The project itself would be developed in a warm-water lagoon not far from the
Maldives capital. The project would be based entirely on renewable energy and would provide
homes for thousands of families, in addition to hospitals, schools and commercial properties.
The floating city would be both flexible and stable, building on the geometric pattern of local
corals. Once again, the success of the project could be a model for all countries involved, as it
would be the largest floating structure in the world, with 5,000 floating houses, if completed.
Construction is scheduled to start in 2022 and will last for about five years (PMI, 2021). Below
is a description of the project by scope users using a word cloud:

Attentiongrabbing

Inadequate DeﬁnEd ( Cllmate
Notapplicable » Excellent Trade“““ SpBCIf]C,W,

Housing

SpectacularPmmote

ufg“SC(]pe Innovation

l B o Renewabl
Remy Futurlst Future oriented enewaod%fﬁgeéggfe
gangere@el Utopia

Nice
Interestm Escape forward" g Floatinghouses
o Apprup"ate g ent '. Targeted Enwmnmentallyfnendly ‘

Innovation
Richness

"‘Spema ‘ Hl]usmgUse(ul
Useful ) Important
Problemsolver Seasideto

Figure 3: Characterisation of the scope of the Maldivian Floating City
Source: own research, 2022, N =172

From the word cloud above, it can be seen that the most frequently occurring words related to
the scope of the project were floating city, sea level rise, tourism, good, adequate, and global
warming. For this project, respondents focused more on the project itself, the outcome it
created, the problem it solved, rather than the original problem that created the project. Because
of the novelty of the project, it was perceived as a luxury, a utopia, rather than a viable initiative
that truly served the global public good.

A numerical assessment of the scope characteristics is shown in the figure below. The
assessment of the scope of the project shows a similar dispersion as for the energy island. Scores
ranged from 2.32 to 3.56, i.e. well below the energy island. The highest scores were given to
interestingness (3.56), novelty (3.51) and uniqueness (3.49), while the lowest score was given
to cost-effectiveness (2.32). The very utopian and grandiose nature of the project distracted
stakeholders from the real utility of the project, seeing it rather as a privilege of the rich, another
stage in the revival of Maldivian tourism, as is evident from the words characterising the scope.
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Figure 4: Scope assessment of the Maldives Floating City
Source: own research, 2022, N = 172

3. 2022 Winter Olympics

The Olympic Games have been criticised for their sustainability and environmental destruction,
much of which is justified. The venues that hosted the Olympic Games have all recently
emerged as greenfield projects, which have become derelict and doomed to destruction after
the Games. The Beijing Winter Olympics sought to reverse this trend by converting a
previously used infrastructure for the Games. The original idea was to reverse the trend by using
renewable energy, afforestation and the protection of wildlife. The works were accompanied
by upgrades to the electricity grid, saving huge amounts of carbon dioxide emissions. The
environmental impact of transport was to be offset by improvements to public transport
infrastructure in the form of self-driving trains travelling at 350 km/h. More than 20,000 plants
were transplanted during the construction phase and given unique QR codes so that their fate
can be tracked in the future. The Games are set in the infrastructure of the 2008 Beijing
Olympics. The brownfield project spared a number of green areas from destruction after the
Games, as well as bringing other social benefits to the residents of the area. The project is
ranked sixth on the PMI list (PMI, 2021).
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Figure 5: Scope characterisation of the Beijing Winter Olympics
Source: own research, 2022, N = 172
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The scope of the present project was also mostly described by respondents in terms of its actual
activities. The most dominant term was "Olympics", which is a description of the activity itself.
In addition, the concepts of sustainability, environmental awareness and environmental
protection are also dominant in the case of this project. In addition, the project was also
described by a high proportion of respondents as important, interesting and good. The values
of the present project are even more narrowly spread than those of the previous project. The
lowest value describing the scope of the project was 2.35 and the highest was 3.48. This is well
below the values of the Energy Island project. The highest scores were given to the project's
environmental awareness (3.48), future focus (3.44) and sustainability (3.4), with profit
orientation and cost savings at the other end of the list, which were the same for all the previous
projects.

environmental awareness I 3 48
cost-effectiveness me—————————————————— ) G0
UNiquUeness, UNIQUENESS —— S ) 7O
profit orientation S E——————————— ) 35
publicinterest I —— 3 ) 8
usability — n—— —— ——— 3 |3
feasibility m——— ———————————— 3 (02
relevance E————TS———————— ) 35
sustainability S — — ————— 3 /()
future focus T T 3 [
interest 3,02
usefulness
novelty — s ss———————— ) 05

3,28

0,00 050 100 150 200 250 300 350 4,00

Figure 6: Evaluation of the scope of the Beijing Winter Olympics
Source: own research, 2022, N = 172

Discussion

Environmental awareness and sustainability are the watchwords of our time. Overall, based on
the above analysis, the energy island was rated the highest by respondents for the three projects.
This project was considered to be the most forward-looking, useful, environmentally conscious,
in the public interest, sustainable and usable. This project was also the most relevant, the most
feasible and the most cost-effective. The Maldivian Floating City scored highest in terms of
profitability, uniqueness, novelty and interest. No single factor was higher for the Winter
Olympics project than for the two previous projects.

This suggests that end-users see and welcome projects that seek to address the energy problems
of the future. They feel this is the most urgent and important, and today's events reinforce this.
It is therefore very important that all future megaprojects of this kind include an environmental
dimension as well as a sustainability aspect in order to ensure that stakeholders are as satisfied
as possible, i.e. that the project is successful in the short, medium and long term.
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